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Magnificent Gold Crown Inlaid with Diamonds and Precious Stones, Made by a Jewelry 
Firm of San Jose, Costa Rica. 
(See Text on Page 57) 
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By W. Augustus Steward 
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(Continued from the issue of June 1) 
Greek and Etruscan Work 


When discussing the work of the early 
Greeks and Etruscans we would observe 
that while Egyptian goldsmithing, as in 
other crafts, was highly symbolic, that of 
the former was naturalistic and geometric. 
The Greeks fully appreciated beauty, and, 
during their best period, human form and 
fauna and the delicacy of plant and flowers 
were faithfully rendered with a_ spirit 


the fourth and fifth centuries p.c. Their 
art spread throughout the then known 
civilized world. We have ample proofs of 
their capacity in the production of fine 
metal work, which they wrought from the 
age of Crete and Mycene to Roman times; 
and in gem-cutting they also greatly ex- 
celled. _Dexamenos was perhaps the most 
famous engraver; he lived in the fifth cen- 
tury B.c. Greek goldsmiths, who had pro- 
duced some splendid examples of granu- 
lated decoration, excelled in filigree work, 

















SPIRALS: ONE OF THE EARLIEST FORMS OF 


which has compelled respect and admiration 
ever since. The lotus of the Egyptians and 
the acanthus and palmette of the Greeks in 
their varied conventional renderings, are 
classic units in the eternal edifice of art. 

But while we appreciate the value and 
symbolic beauty of Egyptian art we are 
more akin in spirit to that of the Greek, 
and, as a result, we look upon Greek art 
as providing the highest proof of artistic 
perception and technical quality. 

It is necessary in considering Greek arts 
and crafts to remember that the Stone Age 
was shorter in Greece than in Central 
Europe, and we cannot, therefore, expect 
to find so much in the way of man’s activi- 
ties as we do in those parts where he was 
developing more slowly, but none the less 
surely, into that third and last period, 
which we term Neolithic, through which 
he passed by degrees into what has been 
termed “a golden age of art.” The Greeks, 
or Hellenes, arrived at such an age during 


_ 
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DECORATION. 


CHASED SPIRAL. 


which reached*its highest perfection during 
the fourth and fifth centuries before our 
era. Such decoration is, however, rare in 
Mycenzan work. 

From the age of bronze in Greece we find 
an almost continuous production of metal 
work of great distinction and, as recent 
discoveries have proven, the craft of 
the artistic metal worker was greatly 
patronized. 

Let us consider the gold cups of Vaphio 
and the so-called “Kings” and “Queens” 
Cups probably wrought about 1400 years 
B.C. 

The Gold Cups of Vaphio 


These remarkable examples of smithing 
and repoussé were made during the My- 
cenezan period; they were discovered in 
1889 in- the Tholos tomb, near Amycle in 
Laconia, Crete. The remarkable decora- 
tive quality of the men and animals, the 
verve and go so admirably expressed, the 
delightfully conventional character of the 
foliage, and the high quality of the crafts- 


manship is very entertaining. But their 
discovery near Sparta does not prove that 
they were made other than in the days of 
Knossos. We see the same type of great 
bulls with such horns, men of the moun- 
taineering type who from that day to this 
have worn shoes with upturned toes, all 

















STAMPED REPEAT PATTERN. LOTUS FLOWER 
SPRINGING FROM SPIRALS. PART OF GOLD 
STRIP FROM CYPRUS. MYCENOEAN PERIOD. 


strongly akin to those on the Frescoes 
which were painted on the walls or made 
the subject on decorated vases of the 
period, for the men have the same square 
shoulders, wasp-like waists, muscular legs 
and arms, flowing hair and clean-shaven 
faces. The cups are three inches high. 
See page 55. 


The “Kings” and “Queens” Cups 


These celebrated cups, however, have 
somewhat lost their distinction since the 
finding in 1926 of the “Kings” cup in a 
beehive tomb near the village of Dendra, 
between Mycene and Tiryns, by the 
Swedish archeological expedition. It is of 
gold, and on it is delicately chased decora- 
tion of a marine character. Looking down 
into the cup one sees four octopuses spread- 
ing their tentacles over a floor of coral-like 
rocks; between these creatures dolphins 
dive, while inside the lip of the cup argo- 
nauts are sailing on the sea. The effect 
is submarine, and when the vessel was filled 
with wine doubtless provided a_ pleasant 
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the fourth and fifth centuries p.c. Their 
art spread throughout the then known 
civilized world. We have ample proofs of 
their capacity in the production of fine 
metal work, which they wrought from the 
age of Crete and Mycene to Roman times; 
and in gem-cutting they also greatly ex- 
celled. Dexamenos was perhaps the most 
famous engraver; he lived in the fifth cen- 
tury B.c. Greek goldsmiths, who had pro- 
duced some splendid examples of granu- 
lated decoration, excelled in filigree work, 

















SPIRALS: ONE OF THE EARLIEST FORMS OF 


which has compelled respect and admiration 
ever since. The lotus of the Egyptians and 
the acanthus and palmette of the Greeks in 
their varied conventional renderings, are 
classic units in the eternal edifice of art. 

But while we appreciate the value and 
symbolic beauty of Egyptian art we are 
more akin in spirit to that of the Greek, 
and, as a result, we look upon Greek art 
as providing the highest proof of artistic 
perception and technical quality. 

It is necessary in considering Greek arts 
and crafts to remember that the Stone Age 
was shorter in Greece than in Central 
Europe, and we cannot, therefore, expect 
to find so much in the way of man’s activi- 
ties as we do in those parts where he was 
developing more slowly, but none the less 
surely, into that third and last period, 
which we term Neolithic, through which 
he passed by degrees into what has been 
termed “a golden age of art.” The Greeks, 
or Hellenes, arrived at such an age during 
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DECORATION. 


CHASED SPIRAL. 


which reached*its highest perfection during 
the fourth and fifth centuries before our 
era. Such decoration is, however, rare in 
Mycenzan work. 

From the age of bronze in Greece we find 
an almost continuous production of metal 
work of great distinction and, as recent 


discoveries have proven, the craft of 
the artistic metal worker was greatly 
patronized. 


Let us consider the gold cups of Vaphio 
and the so-called “Kings” and “Queens” 
Cups probably wrought about 1400 years 
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The Gold Cups of Vaphio 


These remarkable examples of smithing 
and repoussé were made during the My- 
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1889 in- the Tholos tomb, near Amycle in 
Laconia, Crete. The remarkable decora- 
tive quality of the men and animals, the 
verve and go so admirably expressed, the 
delightfully conventional character of the 
foliage, and the high quality of the crafts- 


manship is very entertaining. But their 
discovery near Sparta does not prove that 
they were made other than in the days of 
Knossos. We see the same type of great 
bulls with such horns, men of the moun- 
taineering type who from that day to this 
have worn shoes with upturned toes, all 
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strongly akin to those on the Frescoes 
which were painted on the walls or made 
the subject on decorated vases of the 
period, for the men have the same square 
shoulders, wasp-like waists, muscular legs 
and arms, flowing hair and clean-shaven 
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These celebrated cups, however, have 
somewhat lost their distinction since the 
finding in 1926 of the “Kings” cup in a 
beehive tomb near the village of Dendra, 
between Mycene and Tiryns, by the 
Swedish archeological expedition. It is of 
gold, and on it is delicately chased decora- 
tion of a marine character. Looking down 
into the cup one sees four octopuses spread- 
ing their tentacles over a floor of coral-like 
rocks; between these creatures dolphins 
dive, while inside the lip of the cup argo- 
nauts are sailing on the sea. The effect 
is submarine, and when the vessel was filled 
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effect. The gold cup was found on the 


preast of the skeleton, which was prac- 
tically covered from head to foot with gold 
In the cup 


and silver and other valuables. 


THE JEWELERS’ CIRCULAR 
the museums we are fascinated not only by 
the conceptions expressed, but by the in- 
finite quality of the technique. The use of 
delicate wire and grain work, of units for 

















TWO VIEWS OF THE FAMOUS GOLD CUP OF VAPHIO 


These cups, found 


in a tomb near Annycle in Laconia, Crete, are three inches high. 


They are of 


the Mycenzan Period, and indicate the high degree of artistry and technique Goldsmiths had acquired 
in those far off days. 








DETAIL 


were four fine seals, on two of which were 
engraven vigorous scenes of a lion attack- 
ing a bull. Two silver vases were also 
found, and a gold cup covered on the out- 
side with silver. On the breast of the 
“Queen” was laid a beautiful gold cup with 
an outer covering of silver decorated with 
five bulls’ heads inlaid with gold, bronze, 
and a black composition like niello. 

It is interesting to note that at this early 
Period ostrich eggs were mounted, for one 
decorated with gold, silver, and bronze was 
discovered with the many other doubly 
valuable pieces of goldsmithing which give 
us an insight into the pre-Homeric Bronze 
Age of Greece, 

If we inspect the other beautiful speci- 
mens of Mycenzan* goldsmiths’ work in 
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*Mycenzan period about 1800-1100 B.C. 











OF THE DECORATION OF THE VAPHIO CUP 
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building up patterns, the employment of 
punches for repetition work, either as parts 
of a design or for the decoration of a 
single piece. 

We observe that geometric design ap- 
pears to have been used very widely by 
early man as a means of decorating his 
metal work by embossing, and the use of 
spirals is common in much Mycenzan and 
early Greek goldsmithing. We note with 
interest also that single and double twists, 
similar to those on page 53 were used in a 
variety of ways. Moreover, that the effect 
was apparently achieved not by means of a 
punch, but often by impressing the metal 
with a pattern turned up in wire. 

Stamps were certainly employed very 
early. Proof of this is to be seen in rem- 
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DOUBLE PALMET‘E SPRINGING FROM SPIRALS 


nants on which the figure or unit has been 
doubled in the process. Much of the gold 
work is of a funerary character and very 
thin gold employed, so that little difficulty 
was experienced in procuring relief either 
by impressing wire units or stamping. (See 
illustrations on page 53.) 

The diadems, which one may see in the 
British Museum, are decorated with 
spirals, circles, rosettes, “Lily” palmettes, 
and with grotesque animals of the sphinx 
variety, wild goats, and lions. Mycenzan 
gold work was, as far as we know, not 
decorated with enamel. 

For the casting of rings* Steatite moulds 
were employed. These, because of the soft- 
ness of the material, were easily cut by 


hand. 
Seals were being cut in amethyst, agate, 





*To-day the casting of rings, and other small 
objects, by the impression of a pattern in cuttle fish 
is still a method of production. 
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June 8, 1927 
carnelian, chalcedony, rock-crystal, and 
also sard. The pyramidal shape prevailed, 


but there were variants. The best period 
gives us oval-shaped seals, and later, in 
the sixteenth century B.c., we see Egyptian 
influence in the use of the scarab, which 
afterwards becomes a mere shape without 
indication of the beetle from which it de- 
rived. By the fourth century B.c. the skill- 
ful use of tools had developed, but the 
work became lacking in those qualities of 
easy manipulation and breadth of treat- 
ment which the earlier seal cutters put into 
their work. This is somewhat apart from 
the direct study of goldsmithing, but gems 
and seals have ever played their part in 


THE 


JEWELERS’ CIRCULAR 
the would-be purchasers were behind them 
and the few salesmen were in front. It was 
easier to find what you wanted than it was 
to get at some one who would take the 
money for it. When he asked to see some 
stickpins he was brought a quantity of them; 
he sat for some time on a window-sill mak- 
ing his selection and was ignored by the 
salesman who waited upon him. It seemed 
to him that he could have put some of the 
pins in his pocket and no one would have 
been the wiser. All the while there was con- 
fusion and conversation in various languages 
was going on. 

Yet in this corner of Florence, with little 
advertising and no display, the two brothers 

















GREEK, GOLD LIBATION BOWL. 


conjunction with precious metals and can- 
not be altogether left out of consideration. 


Gold Embellished with Silver 


Three thousand years B.c. gold was em- 
bellished with silver, as may be seen on 
the gold vessels found in a royal tomb at 
Denda in Greece. I have already referred 
to the fact that the Egyptians described 
silver as white gold owing to its rarity. 
Agatharcides, who lived 181-145 B.c., states 
that three thousand years before his day 
ten ounces of gold were the value of one 
ounce of silver. Today the ratio of value 
is ten ounces of gold to three hundred and 
seventy-six ounces of silver. 

Five hundred years before the Christian 
era Mycenze like Tiryns, became a desert, 
their inhabitants -having been driven out to 


Argos. 
(To be continued) 








A Jewelry Store in Florence 





LONG Ponte Vecchia (the “Old 

Bridge”) on both sides are small houses 
and every one is a shop. All these shops 
sell jewelry; in fact Florence is full of 
places to buy it. A traveler writing of his 
experiences in Italy says there was one of 
these places that having heard of he wished 
to see. On arriving there he opened the 
door and stepped into babel let loose, for 
the whole place was full of women, all talk- 
ing at once, and busy buying jewelry. 

The great room was lined with cabinets 
containing trays of assorted varieties of 
stones and trinkets and more elaborate 
pieces. In one corner was a miniature fac- 
tory, where at tiny flaming furnaces half a 
dozen men were busy making more of these 
Dleces. There were counters, but most of 


7TH CENTURY B.C. 


BOSTON MUSEUM OF FINE ART. 
who were the proprietors were doing as 
much business in their place as the whole of 


Ponte Vecchio put together—L. C. B. 








Where 


Jeweler’s Insurance 
Fails to Cover 





HE jeweler’s coverage through an insur- 
ance policy may quite often be vitiated 
by the fracture of a tiny clause that the 
jeweler may not even know existed, or failed 
to take the trouble to find by a careful pe- 
rusal and study of all the provisions of a 
policy which he may have believed to be iron- 
clad. 

Through a clause in a policy held by a 
Northwest jeweler which provided that two 
persons should be in the shop at all times, 
there has resulted a loss to a well known 
Seattle jeweler of about $20,000 or $25,000, 
for which the insurance company underwrit- 
ing the policy has refused to reimburse him. 

The Seattle jewelry store broken into 
several months ago had a splendid alarm 
system, in which the smashing of any glass 
would automatically and instantaneously ring 
a burglar alarm; but the crooks with a ruse 
and a disguise entered the front door. 

Loss of the amount stated was therefore 
sustained through a daring daylight robbery 
which ignored the burglar proof windows, as 
the lone person arriving at the store to open 
it was shortly thereafter beaten by the thugs 
and the jewelry stolen. At that particular 
time there was only one person in the store, 
for the early morning opening, although 
several other members of the staff soon ar- 
rived to remain in the store throughout the 
day. 

The usual routine of morning openings 
may find hundreds of other jewelers through- 
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cut different part of the country, in like pre- 
dicament. It may be the usual custom for 
them to have one person arrive before the 
others (it seems very difficult to have two or 
more arrive simultaneously) and take the 
valuable jewelry merchandise and stock from 
the safe, laying it out in trays in the windows, 
and the display counters within the store. 

In a large number of cases the insurance 
company may have stipulated, as in the 
case of the northwest jeweler, that two 
persons should be in the store at all times, 
and in. view of this fact, it may be well 
through the incident which has very recent- 
ly transpired, for a more general perusal 
and study of all the provisos of the insur- 
ance policy to which the jeweler looks for 
protection, and upon which he relies, in 
order that he may abide by the regulations, 
or at least be cognizant of them—C. M. L. 








Magnificent Jeweled Crown 
Made by Firm in Costa 
Rica 





TH FE jeweled crown made from votive of- 

ferings illustrated on the front page of this 
*ssue is an excellent example of the articles of 
this kind which have been illustrated in THE 
JEWELERS’ CIRCULAR, off and on for many 
years. This particular crown which is of 
solid gold, inlaid with diamonds, rubies and 
precious stones, is the work of the well- 
known jewelry firm of San Jose, Costa Rica, 
R. Ortiz é Hijo and is the product of the 
Ortiz shop in that city. 

The jewels which were used in the crown, 
as well as the gold, were given as offerings 
by wealthy devotees of a miraculous statue 
of the Virgin, who, according to tradition, 
appeared on a rock beside a spring of water 
about a century ago. Over this rock and 
spring in the City of Cartago, Costa Rica, 
a church now stands dedicated to the Virgin 
and supposed to be under her patronage. 
The crown was made to commemorate this 
apparition and has been placed on the top 
of the colonnaded stand sheltering the image 
of the Virgin. It is not placed on the image’s 
head as the image itself is very small while 
the crown is a full size, measuring 8 by 4 
inches. The small cross on the top of the 
crown is studded with rubies. 

The crown was designed by the manager, 
Don Enrique Ortiz and has been the subject 
of admiration of thousands of people who 
have fiocked to see it. It was exhibited in 
the store windows for a whole week, being 
placed on a small revolving disc against a 
background of purple plush together with 
two large gold-plated candlesticks and in- 
side the colonnaded stand mentioned above. 
Electric lights skillfully concealed threw 
their beams on this beautiful work of art 
in a way that reflected the various colors 
of the gems used to the greatest advantage. 
The schools and colleges in San Jose and 
Cartago took turns in allowing their pupils 
to march to the Ortiz jewelry store to make 
a formal inspection of the work. 

The piece, which is unquestionably one of 
the most beautiful and important that has 
been produced in Central America, was made 
at the cost of about $17,000 and the design- 
ing and the execution of the work occupied 
six months. 
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Lindbergh Influences 
Jewelry Fashions 





Within a few days Lindbergh will have 
returned to his native shores and the 
country will be “Lindbergh crazy.” 
Temporarily, everything in ornamenta- 
tion and decoration will be airplane- 
influenced. 

Jewelers, like other merchants, should 
profit by this fad, and we like to give 
credit where it is due by mentioning 
a very lovely jeweled shoulder pin which 
we have just seen produced by the Nov- 
E-Line Company, New York, in the 
shape of a “Spirit of St. Louis” airplane. 

We hope other manufacturers will 
have gotten out timely items which the 
Jeweler may feature for some extra busi- 
ness, and that Jewelers will seize the 
opportunity. It is not really so much the 
extra business as the timeliness of the 
item which counts. 








Personal But Not Confidential 





Isidor H. Shapiro, popularly known as 
“Shap,” has rejoined the Hope Stone 
sales department. He will handle syn- 
thetic and semi-precious stones and also 
precious lines. Shap started with us 
years ago as office boy and we are glad 
to welcome him back in this more glori- 
fied capacity. Best wishes to you. 

* * & 


Mr. Sly of E. H. Pudrith Company, 
Detroit, paid us the honor of a visit at 
the New York office. Incidentally he at- 
tended the Dundee-Latzo fight at the 
to Grounds and said it was a great 
attie. 


* * * 


Mr. Cohn of The Wagner, Gilger, 
Cohn Company, Cleveland, visited our 
Deltah Eastern representative, M. S. 
Taube, at his home in Buffalo last week. 
What about us at New York, Mr. Cohn? 
You must have forgotten us. 

* * * 


Our good friend, Charles Brown of 
Stein & Ellbogen Company, Chicago, 
was also in to see us. Yes, business was 


good that day. 
What the Salesmen Are Doing 








George J. Klinick of the Hope Stone 
department sailed for Europe on the 
Majestic, June 4. Mr. Klinick’s itiner- 
ary includes France, Germany, Czecho- 
Slovakia, Italy and a few other out of 
the way places. Good luck to George 
from all! 


Deltah Again a Leader | / 


Immediately upon the receipt of advice of the 
completion of the New York-Germany flight by 
Clarence Chamberlin in his plane the ‘“Colum- 


bia”’ 








parents of the world renowned aviator. 


Deltah wired their congratulations to the 
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Chamberlin 


Our heartiest congratulations on your 
illustrious son’s safe landing in 

By air mail we are sending 
one of our Deltah Pearl Necklaces which 
Chamberlin will accept 

and wear with the knowledge that Deltah 
Pearls are premier in the pearl necklace 
field the same as your son is in aviation 


L. HELLER & SON, INC. 











Mr. 


Chamberlin, Sr., is one of the leading 


jewelers of Denison, Iowa, and L. Heller & 
Son are proud of this opportunity to publicly 
offer their congratulations. 


L. Heller & Son, Inc. 


GENEVA 
New York 


PARIS 





PROVIDENCE 
15 W. 47th Street 
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Review of the German Jewelry Industry 


Some Facts About the American Jewelers’ Chief Competitors in Foreign Markets, Based on a 


Report by Erik W. Magnuson, 


(Continued from issue of June 1) 
Economic Importance of German Jewelry 
Industry 


The German jewelry industry is not usual- 
ly thought of as an important part of the 
German industrial structure. In so far as 
volume is concerned, it in no way compares 

with such industries as the iron and textile 
" industries. It is of considerable importance, 
however, as an economic factor to Germany 
and assumes an important position from an 
international point of view. 

The jewelry industry from its beginning 
practically monopolized the domestic market. 
Organized on an export basis, it was so suc- 
cessful in establishing connections that it be- 
came predominantly an export industry, 
shipping close to 75 per cent. of its pro- 
duction. While at the beginning of the nine- 
teenth century the industry, through its big 
exports, was looked upon as one of Ger- 
many’s chief export industries, it gradually 
lost such importance through the steady de- 
velopment of other German industries, until 
in 1908 it disappeared from the group of the 
principal export goods. This does not mean, 
however, that the German jewelry industry 
was on a decline. On the contrary, it under- 
went consistent expansion, although not in 
the same measure as other industries. 

Despite the decreased exports occasioned 
by economic crises, the jewelry exports still 
remain one of the most beneficial factors of 
the German economic structure, because of 
the high labor value embodied in precious- 
metal goods and jewelry. The German in- 
dustry from the first overcame foreign com- 
petition by adopting its samples to the taste 
of the individual nations. 


Export Trade 


The slump in the export business has been 
felt keenly by the German jewelry industry. 
The trade loss has been attributed to a num- 
ber of reasons, such as foreign protective 
tariff, high cost of production, and foreign 
competition. The reaction after the inflation 
period, which was most noticeable in 1924, 
may undoubtedly also be traced to the heavy 
purchases made by foreign importers during 
the inflation. 

Russia was before the war an important 
customer but is not so now. Austria-Hun- 
gary likewise was a profitable market, but 
the prohibitive tariff of the successor states 
makes profitable importation uncertain. The 
same is true to some extent of the Italian 
market. The Balkan states, especially Ru- 
mania and Bulgaria, whither German jewelry 
and silverware were previously exported in 
large quantities, are now unable to buy, as 
a result of the successive economic and 
political crises in these countries. France, 
owing to its own industry and individual 
tastes, is a poor market. 

Besides France, Belgium and Italy have 
become serious competitors in foreign mar- 
kets. European countries that had no jewelry 
factories before the war have developed 
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growing industries, all of which are bent on 
securing for themselves a foothold in the 
world’s markets. According to a Pforzheim 
manufacturer, this is also partly true of 
South American countries. The only re- 
maining European export markets are, there- 
fore, practically limited to the Scandinavian 
countries, Netherlands, Switzerland and 
Spain. 

Wurttemberg has at no time exported large 
quantities of silverware to the United States, 
the American demand being largely for so- 
called antique silver, which is manufactured 
at Hanau instead of at Gmund. The chief 
export countries for the Gmund products are 
Spain, the Scandinavian countries and Ar- 
gentina. 

The export business has shown gradual re- 
covery since the acute stagnation period in 
1924, and pre-war export connections have 
in part been resumed. The export of silver- 
ware embraces every specialty manufactured 
in Wurttemberg, tableware predominating. 
In this connection it is interesting to note 
that Spain still prefers silverware in the 
Louis (French) style; the Netherlands, plain 
and polished goods; while the chief demand 
in Switzerland and the Scandinavian coun- 
tries is for up-to-date silverware. 

It is a questionewhether the industry could 
survive a permanent setback in the world’s 
markets. The question of foreign competi- 
tion, although keen, has not yet become seri- 
ous. German jewelry and silverware are still 
popular in foreign markets, it is stated, 
though British and American competition is 
being regarded with a certain apprehension. 
Heavy silverware is said to enjoy the best 
demand. 

Prior to the war approximately 75 per 
cent. of the German jewelry production was 
exported. Practically the same proportion 
is being shipped abroad today, according to 
a well-posted authority, who estimates the 
present Pfrozheim exportation at from 70 to 
80 per cent. of the production. The Gmund 
and Hanau export percentage is somewhat 
less, it is understood. 

From available official statistics it has been 
roughly estimated that the German exports 
of jewelry during the first six months of 
1926 had decreased 40 per cent. under 1913, 
on an average basis, while shipments of silver 
tableware declined approximately 55 per cent. 
in the same period. The demand for Ger- 
man silver-plated goods fell off 10 per cent. 
from January to June, 1926, after having 
shown a gain of about 12 per cent. in 1924 
and 1925 over 1913. 

There follows an analysis of German ex- 
ports of the chief commodities entering into 
the jewelry trade so far as incomplete official 
statistics have permitted of a compilation. 
Separate statistics for southwest Germany 
are not available. 

SEMI-PRECIOUS STONES 


The chief export item under this heading 
consists of uncut semi-precious stones. All 
other kinds have been grouped in the statis- 


United States Consul at Stuttgart to the Department 


tics irrespective of description, and it is there- 
fore impracticable to discuss the trade fluc- 
tuations in any but uncut semi-precious 
stones. Exports of such stones increased 
unexpectedly from January to June, 1926, 
and not only surpassed the entire exports of 
1924 and 1925, but advanced approximately 
45 per cent. over the full year of 1913. In 
1913 the exports totaled 21,729 kilos, as 
against 700 kilos in 1924 and 7,900 kilos in 
1925, while shipments during the first six 
months of 1926 reached the high figure of 
31,600 kilos. 

Germany’s receipts of uncut semi-precious 
stones amounted to 73,600 kilos during the 
first half of 1926. The exports thus ap- 
proximated 42 per cent. of the imports. 
Countries of destination are not given. 


PEARLS 


Exports of set and unset pearls increased 
from 10 kilos in 1924 to 29 kilos in 1925 
and to 21 kilos in the first half of 1926, rep- 
resenting increases of about 200 per cent. in 
a over 1924 and 40 per cent. in 1926 over 

Synthetic pearl shipments increased by 
about 110 per cent. in 1925 over 1924, from 
19,600 to 41,200 kilos. A decrease of ap- 
proximately 34 per cent. occurred in 1926, 
on a basis of monthly averages. Separate 
Statistics for 1913 are not available, as 
jewelry is included under the heading of 
pearls. 

The chief consumers of pearls exported 
by Germany in the first half of 1926 were: 
Great Britain, which took 3.3 kilos; the 
United States, 2.17 kilos, and Switzerland, 
2.2 kilos. Synthetic pearls, shipped princi- 
pally to Czechoslovakia, amounted to 3,800 
kilos; to the United States, 3,400 kilos; and 
to Great Britain, 1,800 kilos. 


GOLD 

Exports of gold (fine, hammered, rolled, 
alloyed, crude, or smelt) in 1925 and in the 
first half of 1926 were effected at a rate of 
approximately 43 per cent. below 1913. In 
1913, 7,138 kilos were shipped, as compared 
with 4,053 kilos in 1925 and 2,100 kilos from 
January to June, 1926. The largest part of 
the gold is shipped to Austria, Switzerland 
and Italy. 

Exports of leaf gold have been fairly uni- 
form during the past three years, with 23,491 
kilos in 1924, 22,792 kilos in 1925, and 12,616 
kilos from January to June, 1926. The 1913 
exports totaled 34,418 kilos, which represents 
a post-war diminution of about 30 per cent. 

Great Britain and the United States took 
the largest part of Germany’s leaf gold be- 
fore the war and is still taking it. In the 
first half of 1926 Great Britain purchased 
4,571 kilos, the United States 2,549 kilos, and 
Spain 663 kilos. 


GOLD MANUFACTURES 


In 1913 there were 18,391 kilos of gold 
manufactures exported by Germany, as com- 
pared with 10,148 kilos in 1925 and 5,571 
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kilos during the first six months of 1926. 
The exports during the past three years have 
remained about 45 per cent. below the 1913 
quantity. 

The leading fields for these commodities 
in 1913 were: Italy, Austria-Hungary, 
Switzerland and Argentina; in 1924, Swe- 
den, Brazil, Spain and Denmark; and in 
1925, Netherlands, Great Britain and Switz- 
erland. In the first six months of 1926 the 
Netherlands took first place with 610 kilos, 
followed by Czechoslovakia with 483 kilos 
and Switzerland with 389 kilos. 

Considerable increases have taken place in 
Germany’s exports of gold-plated jewelry 
since 1924. In 1924, 80,861 kilos were ex- 
ported, as compared with 120,383 kilos in 
1925 and 66,177 in the first six months of 
1926. Deliveries thus register an increase of 
39,522 kilos, approximately 50 per cent., in 
1925 over 1924, and an average advance of 
10 per cent. in 1926 over 1925. 

Great Britain, Russia and Austria-Hun- 
gary were the chief buyers of German gold- 
plated jewelry in 1913; Spain, Argentina and 
Great Britain in 1924; and Great Britain, 
Spain and the Netherlands in 1925. The 
chief consumers of gold-plated jewelry dur- 
ing the first six months of 1926 were: Spain, 
12,105 kilos; Great Britain, 6,550 kilos, and 
the Netherlands, 4,384 kilos. 

Gold-plated goods, exclusive of jewelry, 
register a heavy post-war slump. In 1913, 
211,000 kilos were exported, as against 58,157 
kilos in 1925, an adverse difference of 152,- 
843 kilos, or approximately 70 per cent. 
During the first six months of 1926, 32,453 
kilos were shipped, which represented an 
average increase of 10 per cent. 

The principal export markets for gold- 
plated goods in 1913 were Great Britain and 
Russia. The chief buyers from January to 
June, 1926, were Great Britain, 9,138 kilos; 
Switzerland, 2,228 kilos, and British India, 
1,963 kilos. 


ORNAMENTAL JEWELRY 


Ornamental jewelry exports showed a de- 
crease of about 15 per cent. in 1925 under 
1924 and a further slump of 36 per cent. in 
the first half of 1926. In 1924, 103,600 kilos 
of ornamental jewelry were exported by 
Germany, as compared with 87,700 kilos in 
1925 and 28,500 in the first six months of 
1926. Separate statistics for 1913 are not 
available. 

The United States is Germany’s chief mar- 
ket for ornamental jewelry. In 1924 the 
United States absorbed approximately 11 per 
cent. of the exports, or 11,900 kilos; Great 
Britain, 8,400 kilos, and the Netherlands, 
7,600 kilos. During the first six months of 
1926 approximately 12 per cent. of Ger- 
many’s exports of ornamental jewelry were 
shipped to the United States, or 3,500 kilos. 
Spain took 3,400 kilos, and Great Britain and 
Italy each 2,200 kilos. 


PLATINUM 


In 1925 Germany’s exports of platinum, 
iridium, osmium, paladium, rhodium, ruth- 
enium, and allied products, aggregating 204 
kilos, approximately only 13 per cent. of the 
1913 shipments, which totaled 1,537 kilos. 
There were 170 kilos exported from January 
to June, 1926, representing an average in- 
crease of 60 per cent. The chief buyers of 
these commodities in the 1926 period were: 
Great Britain, 34.9 kilos; the United States, 
30.1 kilos, and Switzerland, 21.5 kilos. 
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A sharp decline is also discernible in the 
exports of platinum manufactures, from 
1,938 in 1913 to 984 kilos in 1925. There 
was a further decrease of 20 per cent. during 
the first six months of 1926, exports amount- 
ing to 390 kilos. 

The leading markets for German manufac- 
tures in the first half of 1926 were: Argen- 
tina, 71 kilos; Italy, 64 kilos, and Switzer- 
land, 48 kilos. 

SILVER 


German exports of silver (fine, hammered, 
rolled, alloyed, crude, or smelt), while ap- 
proximating a loss of 70 per cent. in 1924 
and 10 per cent. in 1925 under 1913, showed 
an increase in the first six months of 1926 
of about 4 per cent. over 1913 and 14 per 
cent. over 1925. In 1913, 358,812 kilos were 
shipped, as compared with 322,184 kilos in 
1925 and 185,296 in the first six months of 
1926. 

‘Russia was Germany’s chief market for 
silver in 1913, followed by Austria-Hungary 
and Great Britain. Great Britain was the 
leading market from January to June, 1926, 
with 70,125 kilos. Austria took 52,204 kilos 
and Switzerland 17,766 kilos. 

A good deal of imitation leaf gold and 
silver is exported by Germany, predomi- 
nantly to the United States, which took 5,500 
kilos in the first six months of 1926, or ap- 
proximately 40 per cent. of a total of 14,000 
kilos. These exports increased by about 8 per 
cent. over 1925 but were 16 per cent. below 
1924. There were 42,300 kilos of imitation 
leaf gold and silver exported in 1924 and 
26,100 kilos in 1925. Figures for 1913 are 
not separately available. 


SILVERW ARE 


German exports of silver tableware de- 
creased approximately half in 1925 and by 56 
per cent. in 1926 under 1913. There were 
61,484 kilos exported in 1913, against 35,931 
kilos in 1924 and 32,691 kilos in 1925, while 
13,523 kilos were shipped from January to 
June, 1926. 

Italy, Russia, Switzerland and Austria- 
Hungary were Germany’s leading markets 
for silver tableware in 1913, while the fol- 
lowing countries were the chief buyers in 
1926: Switzerland, 1,958 kilos; Netherlands, 
1,603 kilos; Spain, 1,529 kilos, and the 
United States, 1,175 kilos. 
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Exports of silver-plated goods, except 
jewelry, increased 96,000 kilos, or 10 per 
cent., in 1924 and 124,100 kilos, or 13 per 
cent., in 1925 over 1913. A decline of ap- 
proximately 15 per cent. occurred in 1926 
under 1925 and of 4 per cent. under 1913. 
There were 914,000 kilos of silver-plated 
goods exported in 1913, as compared with 
1,010,000 kilos in 1924 and 1,038,100 in 1925. 
There were 439,000 kilos exported in the 
first six months of 1926. 


Argentina, Great Britain, Italy and Bel- 
gium took the largest part of German silver- 
plated goods in 1913. Argentina was the 
chief customer in 1924, purchasing 102,600 
kilos. The United States took 84,300 kilos 
and Great Britain 80,100 kilos. In 1925 
Switzerland absorbed 104.500 kilos. 


SILVER JEWELRY 


Silver jewelry is another export which 
has undergone heavy decreases. In 1913, 
114,285 kilos were exported, against 55,079 
kilos in 1925, an adverse difference of 59,206 
kilos, or approximately 52 per cent. In the 
first six months of 1926, 22,896 kilos were 
shipped, which represents a further average 
recession of about 15 per cent. under 1925, or 
60 per cent. below 1913. 


The leading markets in 1913 for German 
silver jewelry were Austria-Hungary, Great 
Britain and Italy. In 1926, Great Britain 
took first place with 2,951 kilos, followed by 
the Netherlands with 2,682. kilos, and Switz- 
erland with 2,247 kilos. The United States 
took 1,124 kilos. 

German exports of silver-plated jewelry 
were from January to June, 1926, affected 
relatively with the 1924 exports, but were 
approximately 28 per cent. below 1925. In 
1924, 48,900 kilos were shipped, as com- 
pared with 67,200 kilos in 1925 and 24,100 
kilos during the first six months of 1926. 
Separate figures are not available for 1913. 

German silver-plated jewelry was shipped 
chiefly to Brazil in the first half of 1926, 
in the amount of 2,100 kilos; to the Nether- 
lands, 1,800 kilos, and to Spain, 1,600 kilos. 

The trend of the German jewelry, precious 
metal, and silverware exports in 1913, 1924, 
1925, and the first six months of 1926 is 
shown in the table below, which has been 
compiled from German official statistics. 


(To be continued) 


GERMAN EXPORTS OF PRECIOUS METALS AND JEWELRY 


[Weights in kilos] 


Commodity 
Precious stones, 


Gold manufactures 
Leaf gold 
Gold-plated jewelry 


OGICE GONE Piated ATHICIES ows. oc ces cccccecssins 
Ornamental jewelry and articles; imitation pearls.... 


RE eRe aera e Ct Pe ae 
SIRE NINO sos as dual So rare sm eens 
PLMCIONS SIONOE SYTINONEs 65 6ccc0.c0.ccccecseccedecee 
Orn LOCOS SOUPS, TINCT. 5.6.6 56s ccc cess 6e ee dict ame's 
Synthetic precious and semiprecious stones, uncut... . 
Oe A, ee 
Pearls, synthetic and manufactures................. 
Gold, fine, hammered, rolled; alloyed, crude or smelt..... 


Platinum, iridium, osmium, palladium, rhodium, ruthe- 
nium, unalloyed; alloyed platinum, crude or smelt; also 


waste 
Platinum manufactures 


Silver, fine, hammered, rolled; alloyed, crude, or smelt... 


Leaf silver 


Imitation leaf gold -and silver...........006.eccecases 
Silver jewelry; braided, woven, etc...............0. 


Silver tableware 
Silver-plated jewelry 


GUNEE: SUIVET=PIAtEd ALTICIES. 60.6.0 oviccccuewewscee as 





Including synthetic stones. 


2Not separately available. 


Tan.-June, 

1913 1924 1925 1926 

are 1427 11.829 11,384 42 
was (?) (?) 1441 63 
eas (2) (?) (2) 196 
wits ZR IZS 700 7,900 31,600 
ate (2) (2) (3) 1,188 
..- 3238,000 10 29 21 
pars (2) 19.600 41,200 13,500 
7.138 2,374 4.053 2,100 

Jess Ree 10,272 10,148 5,571 
iva Seas 23,491 22,792 12,616 
tay (7) 80,861 120,383 66,177 
ose Z2ET.000 49,742 58.157 32,453 
wa (2) 103,600 87,700 28,500 
sees - tao? 154 204 170 
ane 1.938 628 984 390 
358,812 113,237 322,184 185,296 

wee (?) 2,856 2,732 1,834 
arate (*) 42,300 26.100 14.000 
se 214289 53.825 55.079 22,896 
-.. 61,484 35,931 32,691 13,523 
see & 48,900 67,200 24,100 
... 914,000 1,010,000 1,038,100 439,000 


Including jewelry. 
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ANTWERP AMSTERDAM 


GREENE & GEVERTZ 


Importers of Diamonds 


22 West 48th Street $3 New York, N. Y. 


Announce 


THAT THEY HAVE PURCHASED THE ENTIRE STOCK OF 
DIAMONDS OF THE 


F. Friedmann Diamond Trading; Co. 


Inc. 


576 Fifth Avenue, New York City 


: 2 


OUR MESSRS. AL. H. GREENE AND MOSLEY GEVERTZ 

WILL SHORTLY VISIT THEIR RESPECTIVE TERRITORIES 

OFFERING THIS MERCHANDISE AT UNUSUALLY 
ATTRACTIVE PRICES. 
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Fashion Notes 





Cuff Links in Gaudy Colors and New Designs—Gold Tie Pins 
in Quaint Animal Shapes—Watch Chains in Vogue—New 
Shaped Earrings Being Shown—Gold Jewelry 
Returning to Favor 


Byer’ Spring season Oriental modes 
and designs make a short appearance 
on the Paris horizon, they come and go, no 
one knows why, and this year is no excep- 
tion to the rule. Delicate Japanese scenes 
are depicted on tiny tabernacles, in laquer 
work, while the same type of picture is seen 
on card and cigarette cases, both for men 
and women. Cigarette holders in white and 
black enamel or other composite are orna- 
mented with sepia drawings, of the delicate 
type only seen in Japanese art. Pen- 
holders in ivory have delicate traceries of 
the same nature, while ivory fans are also 
decorated with sepia sketches, telling a 
story. Similar traces of Oriental art are 
found in the delicate cameo brooches, with 
willow pattern scenes depicted in Delft blue, 
the drawings so tiny that they can hardly 
be distinguished at all. 
* * x 


Cuff links, for men’s wear, are seen in 
all kinds of gaudy colors to match the 
stone-blue and mauve suits being worn. 
Marvellous combinations of colors are seen 
in the enamel links worn by elegants, the 
dandy considering that nothing is too 
colorful, nothing too bright to go with his 
light-tinted get-up. While only youths 
wear these light suits, elder men go in for 
bright cuff links. These match with bright 
tiepins to hold down brightly colored ties. 
The ties tone with striped shirts, in various 
light colors. Dandies are wearing a new 
type of cuff link, making a perfect oval, in 
blue enamel, with a gold rim, with red 
figures, looking like Egyptian hieroglyphics 
or what is the very latest novelty, a cuff 
link with an outstanding pebble, such as 
are seen for fashionable bracelets, the 
pebble standing up like the top of a sugar 
loaf. Whether these pebbles, all alike in 
form, have been ground to the proper shape 
and then polished, or whether the stones are 
formed of enamel or other composite is 
difficult to say. Sometimes these “stones” 
are ridged like a pyramid. They are very 
easy to put through the buttonhole, afford- 
ing a good hold, unlike the somewhat 
elusive oval shape cuff links. 

* *k * 


Gold tiepins in the quaintest of comic 
animal shapes are seen, a dog laughing, or 
with a pipe in his mouth, a tiny cat, a 
miniature horse, or a fox are worn. The 
tiepin with a double hoop, the hoops super- 
posed, and studded with brilliants or with 
tiny pearls are very popular. Opals, be- 
coming more and more the vogue, are much 
used for tiepins. 

x x * 

Watchchains are being seen again. A new 
note is the wearing of a chain from button- 
hole to watchpocket, with a length of chain 
depending and a seal or other object, such 
as a tiny mascot hanging from the end of 
chain. These mascots, for men’s watch- 


chains sometimes consist of two or more tiny 
keys, not hanging loose, but cast in one 
piece, the keys overlapping one another. 
These keys are in gold. Comic figures of 
animals, of clowns, of birds, so designed as 
to form a compact figure, are seen, worn 
for this purpose. Sometimes, but this is 
quite a new and little seen fashion, a seal 
cut in a pebble, with a gold casing is worn. 


* * * 


For women, a new shaped earring is very 
popular. It consists of a sphere, studded 
with “nails.” Whether in silver, studded 
with brilliants, of which the majority are 
tiny, the centre stone only being large in 
fine pearls, in marcassite or in steel, this 
type of ornament is very effective, the 
“nailsheads” catching and reflecting the 
light, as the wearer moves about the room. 
These “nails” are also made in jet for ear- 
rings as well as for barettes. Some ear- 
rings have three of these spheres, in varying 
sizes, worn one above the other, but only 
small spheres can be worn on account of 
the weight in this case. 

x * * 


Together with the vogue for opals, that 
is to be expected, but not yet realized, 
porphyry, jaspar, serpentine and variolite 
are being used for the making of various 
objects, such as the plaques used for tiny 
vanity cases, for brooches and for barettes, 
bits of these multicolored material being 


introduced in all kinds of ornaments, in all . 


sorts of unexpected places, for jewel boxes 
and vanity cases, this love for changing 
color is an offset to the all-white fashions. 
While pearls are the natural setoff of 
diamonds, these transparent and white stones 
weary the eye, if used continually, and if 
they are used exclusively in some sets for 
evening wear, the same circle of fashionable 
folk naturally want something colorful of 
a morning and in the early afternoon, if 
they venture out for some reason or another. 
According to the same rule their accessories 
are generally chosen in some changing color 
material. 
x ok Ok 

Following this same rule, the vogue for 
brilliants is accompanied by a mode for 
heavy gold ornaments with no relief what- 
soever, this undertone to the mode, just 
making itself felt and no more, generally 
turns out to be the next fashion on the list. 
When the fashion plate crowd tires of pearls 
that have been in longest, when diamonds 
begin to pall, it may be safely prophesied 
that there will be an all-gold season. This 
is the more probable since platinum settings 
and mountings have driven gold out of the 
market, and it has almost ceased to be con- 
nected with the fashionable thing in jewelry. 
This does not mean of course that the 
bourgeois class is not wearing gold orna- 
ments as usual. It is only that it has been 
“dead” as far as the very chic are con- 
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cerned, and this very dearth of gold means 
its speedy resurrection, which is now taking 
place. Great, coarse links, looking like 
fetters, made for fastening up elephants, are 
seen for bracelets, while gold strands are 
twisted and plaited to make bracelets and 
sautoir to match. 








Exhibition of Jade at Cernuschi 
Museum in Paris 


Paris, May 25.—One of the most inter- 
esting events of the season, from the 
jewelers point of view is the exhibition of 
ancient and modern pieces of jade, held at 
the Cernuschi museum, Paris, which con- 
tains a collection of art objects of all kinds 
from the Far East, on permanent exhibition. ° 
The museum has the advantage of being 
situated in a very central part of the city, 
in the Parc Monceau, five minutes sharp 
walk from the Gare Saint Lazare. The 
Museum, that always shelters some unique 
treasures, is well guarded, and thus particu- 
larly suitable for the exhibition of bits of 
jade, unique in the world, from various 
collections. While modern jade, that is 
jade objects made during the last five 
hundred years, is much more varied in 
form and in color than ancient jade, the 
older stuff, dating from some 2,000 years 
before the Christian era to the third and 
fourth centuries after Christ, is symbolical, 
and has perhaps deep religious significance. 

The Field Museum at Chicago has won- 
derful specimens from this period it would 
appear. The collection of ancient jade got 
together by Dr. Giesler has been on view 
in the museum, as well as that of M. Loo, 
the latter specializing in the collection of 
funereal jades. M.Eumorfopoulos, a China- 
man, has one of the finest collections of 
jade in the world, in London, and has also 
sent a contribution to the present show. 

The earliest specimens of Chinese art 
are purely ritual, and are not intended to 
be beautiful, simplicity and intense re- 
ligious significance being aimed at. Later 
on animals and personages are seen among 
the jades, a debased form of what was 
originally purely religious art. Two speci- 
mens from the collection of the Queen of 
Rumania attracted especial attention, a 
lotus flower in white jade, and a horn, up- 
side down, with dragons, also in white jade. 
A Thibet bell in white jade, beautifully 
carved is among the pieces at the exhibition. 
A “Pi,” a disc, with a hole in the centre, 
a symbol of the heavens, in green jade, 
from the collection of Dr. Gieseler dates 
from long before the time of Christ, while 
a ritual knife in grey jade with brown 
spots, from the collection of M. Eumor- 
fopoulos also dates from 2,000 before the 
Christian era. 








D. ‘G. Underwood and W. Lesser, trading 
as the Underwood-Lesser Co., Winston- 
Salem, N. C., jewelers, have been ordered 
discharged from bankruptcy. This concern 
faced financial trouble when Lesser, the 
junior partner, disappeared overnight, tak- 
ing, it is alleged, most of the partnership’s 
assets with him. No trace of him has yet 
been found. The remainder of the com- 
pany’s property was recently sold for 


$2,035. 
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The News from England 





Conditions in the Diamond Market—Gold Dinner Service Used 
at Buckingham Palace—Crystal Wine Glasses—New Paris 
Handbags—Jewelry Novelties for the Summer Season 
—Tortoise Shell in Demand—lIvory Production 
Decreasing 


Lonpon, May 19.—Confidence is gradually 
being restored to the diamond market, fol- 
lowing the unsettling effect created by 
untrue stories of depreciating diamonds. 
The values of good quality stones remain 
slightly dearer, if anything, owing to their 
scarcity. With regard to present conditions, 
Backes & Strauss, the Holborn Viaduct 
diamond merchants, say that business will 
pick up once it is realized diamonds are not 
going to be any cheaper. The firm says: 
“We have been treated to an avalanche of 
panicky articles in the daily press on the 
“slump” in diamonds, and although these 
communications were often inspired by 
writers who knew little or nothing of con- 
ditions ruling in the trade, it must, unfor- 
tunately be admitted that they are bound to 
have had a bad effect on the general public. 
It may take some little time before confi- 
dence is restored, but when it is realized 
that diamonds are not going to be any 
cheaper, business will gradually pick up 
again. Good quality brilliants in all sizes 
are as steady as ever, in fact there is a no- 
ticeable scarcity in fine quality stones of one 
carat and larger, owing, no doubt, to the 
Diamond Syndicate’s policy of showing very 
few goods at present, and rates in these 
goods are, if anything, stiffer than they 
were. Common goods in dark colors, either 
brown or yellow, and very badly flawed, 
have been a bit easier for some time and 
are still neglected, but now that the South 
African Precious Stones Bill has been 
passed in its second reading and will doubt- 
less shortly become effective, a stricter con- 
trol will be exercised over the alluvial pro- 
duction, and prices in these lower qualities 
will once more become more stabilized. The 
feeling in Amsterdam and Antwerp is de- 
cidedly more hopeful, and the presence in 
those markets of some important overseas 
buyers has had a stimulating effect.” 

x x x 


Reports from Capetown in connection with 
the Orange river diamond-winning opera- 
tions, indicate an unhappy state of affairs 
for the diggers. The new El Dorado, seem- 
ingly, is a desolate, barren country in which 
the unwary can easily die of starvation. 
Diggers who have returned from Nama- 
qualand somewhat disillusioned, say that 
within a few miles of the mouth of the 
Orange river every foot of ground over a 
vast area has been pegged out and that not 
a lot of luck is attending the adventurers. 
At Alexandra Bay and Cliffpoint, it is un- 
derstood, some substantial finds are being 
made, the quality of the stones being re- 
ported excellent. 

x ok Ox 

M. Doumergue, the French President, is 
visiting the King and Queen here and the 
special gold plate used on such occasions 
has been brought from Windsor Castle to 


Buckingham Palace. The dinner service is 
a lovely piece of work, large enough for 100 
guests. It is complete, with tureens, meat 
dishes, entrée dishes and covers and a fruit 
and coffee service. The person in charge of 
this plate, which is is of immense value, is a 
qualified goldsmith and silversmith. He is 
responsible for the cleaning of the service. 
He must know how to do this without 
bringing about any loss in weight or value. 
He has charge of the gold pantry and must 
check and lock up every piece of the serv- 
ice, after it has been in use, every night. 
Fach piece of the gold plate is washed sepa- 
rately by hand. The most valuable item in 
the service never leaves Windsor Castle. 
At banquets there it stands on a side table. 
Known as the Golden Eagle, it has innu- 
merable gems, set into each fibre of the tail- 
piece. With the service are some beautiful 
gold candelabra around four feet high, 
branching in every direction, and some 
graceful flower vases to match. Some of 
the dishes are extremely ornamental. Each 
article, when at the castle, is kept in a lined 
pigeonhole with a door and separate lock. 
x *k * 


Crystal wine glasses enameled, with col- 
ored birds, is one of the newest novelties 
for the table, while a fine dinner-table deco- 
ration is obtained with a wild rosebush, 
done in glass, in realistic colors, each rose 
being wired for electric light. A different 
type of table decoration is that depicting a 
scene in the desert, with Arabs and camels 
done in glass, and palm trees wired for 
electric light. 

x *k * 

The new Paris handbags expected in Lon- 
don very shortly are covered entirely with 
minute gold beads and one little center or- 
nament of colored flowers. Clouded crystal 
bead necklets, with “drupels” like a rasp- 
berry, are from the same source. An ex- 
ceptionally large and long silken tassel of 
apricot hue completes the necklet. 

* * xX 

Among the new jewelry novelties featur- 
ing the Summer season just commencing 
are blue enamel buckles, ornamented with 
an ivy leaf motif executed in brilliants. 
The effect is excellent. A new idea in 
bracelets is to link together plaques of jade 
and cornelian, the size of a half-dollar piece, 
with large links of gold. Gems are being 
used to ornament the newest clouded crystal 
rings. 

*x* * * 

Commenting on the policy of the South 
African government in connection with dia- 
mond production, a Johannesburg corre- 
spondent of the Times says that diamonds 
figured much more in the production sta- 
tistics of 1926 than for many years previ- 
ously. The $53,500,000 worth of stones ex- 
ported showed an increase of $10,000,000 
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on the 1925 figures, the result mainly of the 
alluvial finds in the western Transvaal. 
The current year, he says, bids fair to main- 
tain this record, the monthly production 
from these fields now averaging more than 
$2,000,000 in the first four months of 1927. 
The action of the government in hurriedly 
introducing an amending Precious Stones 
Bill to regulate the alluvial industry was, 
he says, prompted by the feverish specula- 
tion on the part of syndicates, and the great 
rush to diggings, which was denuding the 
whole countryside of its farmers and at- 
tracting all the undesirable elements of the 
urban populations. For the first time plati- 
num figures in the Union’s mineral statis- 
tics; the total production for 1926 was 
worth $465,000, and the first dividend yield- 
ed in the industry (one of 10 per cent.) 
paid by the Onverwacht Platinum concern. 
x * 


The gold mines of the Witwatersrand are 
establishing new production records. Al- 
though there are a dozen fewer producing 
companies than a few years back, the first 
quarter of this year will see a substantial 
production advance, thanks to the new meth- 
ods of capacity production that have been 
instituted. A 1927 production of 10,000,000 
ounces of gold is predicted. 

* * * 


There is a steady trade here for tortoise 
shell and new shipments from the West 
Indies, Singapore, Mauritius, Bombay, Zan- 
zibar and Ceylon are likely to be readily 
absorbed. The present fashions favor tor- 
toise shell jewelry and all the good quali- 
ties and popular colors can find purchasers 
this side. A few years ago abnormally high 
prices were paid for the shell—something 
like $100 a pound. Recent Mincing Lane 
tortoise shell sales here indicate that the 
colors mostly required are reddish, orange 
and pale canary. The pale, open reddish 
mottle shell is realizing very good prices 
just now. 

* * * 

According to Lewis & Peat, the ivory 
house of Mincing Lane, ivory as a product 
is likely to decrease with the spread of 
civilization. Imports into this country ap- 
pear to be on the decrease already. Their 
value last year was around $1,600,000, and 
the year previously, some $2,350,000. At 
the quarterly sales here, where world ivory 
buyers compete with the home buyers, 
bangel tusks are governed by a special price 
scale according to sizes. The larger the 
ordinary tusk, the greater its value. A 50- 
pound tusk might be worth $250 per hun- 
dredweight, but a 100-pound tusk would 
fetch around $325 per hundredweight. The 
last ivory sales at Mincing Lane were held 
the end of April. More than 40 tons of 
ivory were offered and 50 per cent. of it 
came from countries in the British Empire. 
At the April sales in 1926, only 28 tons of 
ivory were offered. The so-called Bombay 
ivory is mostly purchased in East Africa. 








Teter Johnson, retail jeweler, Northfield. 
Minn., was in Minneapolis May 25. Mr. 
Johnson has been looking forward to a fish- 
ing trip in the near future near Lakeville, 
Minn., as soon as the bass season opens. 
Mr. Johnson was at one time in business in 
Lakeville, moving from there to North- 
field several years ago. 
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Gem Imports Drop During April 





Customs Figures Show Decrease in Diamonds Imported, But 
Marked Increase in Value of Pearls Brought in 
Since First of the Year 


Wasuincton, D. C., June 1—Gem im- 
ports in April were the smallest since 
January. The decrease interrupted the pro- 
gressive increase from month to month made 
by imports during the first quarter of the 
ear. April imports had an aggregate 
value of $5,346,505, as compared to $6,851,020 
in March, $5,515,827 in February and 
$5,153,867 in January. Imports continued to 
run below last year when imports in April 
had a value of $5,784,629. 

Imports of diamonds in April dropped 
almost one-half from the March value. 
Rough diamonds imported in April were 
valued at $733,563, as compared _ to 
$1,616,731 in March and $927,653 in the 
corresponding month of last year. Importa- 
tions of diamonds cut, but not set, last 
month had a value of only $2,513,331 as 
compared to $3,924,060 in the preceding 
month and $3,336,259 in April last year. 
Imports of cut diamonds from both Belgium 
and France showed a sharp falling off, 
amounting respectively to $1,091,240 and 
$1,337,637 as compared to $1,718,250 and 
$2,073,642 in March this year and $1,002,512 
and $2,077,057 in April, 1926. Imports from 
France last month gained considerably, hav- 
ing a value of $63,775 as compared to 
$23,690 in March, but the imports from the 
United Kingdom and other countries were 
negligible. Importations of cut diamonds 
by countries are shown in the table below. 

The imports of glaziers’, engravers’ and 
miners’ diamonds shared in the general cur- 
tailment last month, being valued at $127,949, 
as compared to $218,434 in March and 
$131,173 in the corresponding month of last 
year. 

Imports of pearls in April practically 
trebled imports in the preceding month and 
nearly doubled imports in April last year, 
amounting--in- value to $1,133,400, as com- 
pared to $386,466 in March and $643,896 a 
year ago. Unusually large imports from 
the United Kingdom, amounting to $725,569, 
as compared to $71,866 in March and 
$185,217, last year, account almost entirely 
for the total gain. Imports from France 
increased, however, to $370,409 from 
$300,261 in March, but were smaller than 
imports from that country in April last 
year when the total wis $446,265. Pearls 
to the value of $34,175 were imported from 
British India in April, but imports from 
other countries were trifling in amount. 

Importations of imitation precious stones 
were 30 per cent smaller in value than in 
March, with a total of only $177,896, as 
compared to $258,565, and also dropped 
below the April, 1926, imports of $221,801. 
Imports of precious and _ semi-precious 
stones cut but not set, exclusive of diamonds, 
were large in April, having a total value 
of $619,262, as compared to $437,495 in the 
Preceding month and $485,137 in April last 
year. Imports of rough, uncut precious 
Stones totaled $41,104 last month, as com- 


pared to $9,269 in March and $38,710 in 
the corresponding month of last year. 

Gem imports so far this year are nearly 
25 per cent less than imports during the 
corresponding period of last year. The total 
for the first four months of 1927 was 
$22,867,219, as compared to $29,960,139 for 
the first four months of last year. Imports 
of rough diamonds dropped more than 
$2,000,000 from $5,372,922 to $3,249,445 and 
cut diamonds nearly $5,000,000 from 
$18,908,837 to $13,932,250. Imports from all 
countries have suffered a decline. 

Imports of cut colored stones have gained 
this year, reaching a value during the first 
four months of $1,933,553 as compared to 
$1,855,498 in the corresponding period of 
last year. Imports of rough, uncut precious 
stones have declined slightly, totaling 
$101,667 as compared to $114,366 last year. 
importations of imitation precious stones 
from January to April, inclusive, had an 
aggregate value of $816,757, a decrease of 
$177,603 from imports in the first four 
months of 1926. 

The large imports of pearls in April 
brought up the total for the first four 
months of 1927 to $2,199,867, a figure 
$214,797 in excess of the total of $1,985,070 
for the corresponding period of last year. 
Imports from France have diminished, 
totaling $896,331, as compared to $1,072,946 
last year, but imports from the United 
Kingdom rose to $1,211,382 from $847,103. 
Imports from British India also were larger 
in the four months’ period ended with April 
than in the corresponding period of last 
year, totaling $46,244 as compared to 
$19,277. Imports from other countries re- 
mained steady with a total value of $45,910 
this year as compared to $45,744 last year. 

The imports of precious stones, pearls and 
imitations in April and in the first four 
months of this year, as compared to imports 
in the corresponding periods of last year are 
shown in detail in the following table: 


IMpoRTS OF PRECIOUS STONES, PEARLS, AND 
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Death of David M. Hensley 


Decatur, Ind, June 1—David M. 
Hensley, well-known Decatur jeweler and 
optometrist, who died at Fort Wayne on 
May 23, where he had undergone an opera- 
tion several weeks ago, was highly respected 
in this section of the country and his passing 
is mourned by a host of friends. 

David M. Hensley was born in Tobe 
Town, W. Va., May 5, 1866. He was the 
son of Dr. J. L. and Elizabeth Jane 
Hensley. In 1892 he came to Decatur and 
engaged in the jewelry business, which pro- 
fession he followed until ill health caused 
him to retire two months ago. 

On June 8, 1892, he was married to Mon- 
tana Westphal, who survives. Three 
children, Mrs. Veda Schick and David J., 
and Mrs. Herman F. Ehinger, four brothers 
and sisters and three grandchildren are left 
to mourn his loss. 

Mr. Hensley, for many years was a 
prominent worker in local lodge affairs and 
was a member of the Elks, Scottish Rite, 
Masonic and Moose lodges and of the 
Travelers Protective Association. He was 
a past exalted ruler of the local Elks lodge. 

Mr. Hensley was active in charitable 
work and has been the sponsor of many 
young lads. On several occasions in the last 
20 years, he purchased shining stands for 
needy boys and set them up in business. 

Funeral services were held at_ the 
temporary residence at 1021 Nelson St., Fort 
Wayne, on Wednesday afternoon, May 25, 
and a short service held at the Decatur 
Cemetery. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending June 4, 1927 


The U. S. Assay Office reports: 


$451,540.52 
36,433.91 


Gold bars exchanged for gold coin.... 
Gold bars paid depositors............ 


ROMAN cca aro. n\0- Gn oheauaieattaP emai ais $487,974.43 
Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
EW No ha Re cee ec caw ee eee $97,573.71 
UM Be ig aiid cis alee, eaaid maa ee 77,161.00 

On UAE G a aca dpastene eRe vet Lee ee ee 132,742.43 

se Flo a Gaatas Saran ee ene 118,506.19 

Ds Maid, wcataaiel eoaees': a leteteambacd wuceeae ers 25,557.19 

ROME: seven wkraa. Fomwranr ee eato cee $451,540.52 











IMITATIONS, APRIL, 1927, AND ApRIL, 1926. 





Four Months Ended 
” iis H ~ 
April, 1927 April, 1926 April, 1927 April, 1926 
Precious stones, pearls and imitations, total...... 5,346,505 5,784,629 22,867,219 29,960,139 
Diamonds— 
NN oi wie a ocainesees 733,563 927,653 3,249,445 5,372,922 
Cl BE OR ain eked cnssvicescicce: 250RRE 3,336,259 13,932,250 18,908,837 
Imported from— 
ORIENT ies oo a bioisrhc dion mnde rege terse Bek 1,091,240 1,002,512 5,585,570 7,497,264 
eS oe awa eo ce bhewa dhe Saeeneeawn 63,775 129,380 389,500 464,111 
Le one eee ere ee 1,337,637 2,077,057 7,516,427 10,086,510 
ROE OED, a aio 6 dies aisveicioe das. naaee@as 14,080 110,608 381,912 810,242 
PRN RINE IEEE o.5 cco s'g cde he's Kesletie cease 6,599 16,702 58,841 50,710 
Glaziers’, engravers’ and miners’ diamonds.... 127,949 131,173 633,680 729,086 
Peels; nOt GIDE OF SEE. oo ooo sic hci cwunitands 1,133,400 643,896 2,199,867 1,985,070 
Imported from— 
POT eek ala he nde s vb a awe 370,409 446,265 896,331 1,072,946 
De IONE oi. 5.05 ossnd dala wi arasare elddbin slates 725,569 185,217 1,211,382 847,103 
Do RE ee ae a ere ee 34,175 5,248 46,244 19,277 
SUNN OUMMNEIIIN 55 OG cists, wa tls ooh cn neha aot as 3.247 7,166 45,910 45,744 
Imitation precious stones.............e.e008- 177,896 221,801 816,757 994,360 
Other precious stones, rough, uncut.......... 41,104 38,710 101,667 114,366 
Other precious and semi-precious stones, cut 
WMT MEE oti ncs sient oe seme csenee ee 619,262 485,137 1,933,553 1,855,498 
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Big Jump in Platinum Imports 





Large Increase Shown in Ingots, Bars, Etc. 
Brought in During April and in First 
Four Months of the Year 
WasuincTON, D. C., June 1.—The bulk 
of platinum imports shifted in April from 
grains, nuggets, sponge and scrap to ingots, 








— 


IMPORT 


April, 1927 


April, 1926 
re 
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of 2,480 ounces, valued at $154,178. Imports 
of rhodium were slightly larger in quantity, 
amounting to 696 ounces as compared to 643 
in the first four months of last year, but 
decreased in value to $32,015 from $45,249. 

The _ statistics detailing imports of 
platinum and platinum metals in April and 
in the first four months of 1927, as compared 
to imports in the corresponding periods of 
last year, are presented below. 


S OF PLATINUM AND FLATINUM METALS, APRIL, 1927, AND APRIL, 1926; AND 
FIRST FOUR MONTHS OF 1927 AND 1926 


7———-Four Months Ended—_, 
April, 1927 April, 1926 
A) ae ease Cae 





Quantity 
Platinum, troy ounces— 
Ores of platinum metals (plat- 
inum content) .......+.+.- 


Value Quantity 


oe te es. a “ oe 
Value Quantity Value Quantity Value 


891 $92,239 








Grains, nuggets, sponge or 
sp tasidatensaceains 6,590 $647,647 5,368 $518,120 38,355 $3,886,560 21,718 2,143,482 
Ingots, bars, sheets, plates, etc.17,055 2,101,610 1,082 = 126,352 20,832 2,547,894 — 9,231 1,058,290 
Platinum metals and native com- 
binations thereof— 
Tridium .....--ssececeeeeees 1,751 135,571 67 14,679 17%3 201,776 460 93,360 
Osmium or osmiridium....... 597 33,385 545 72,217 1,985 103.975 2,412 364.145 
ND, sa xiang sainnes sss 51 3,449 671 37,770 556 35,058 2,480 154,178 
Rhodium and ruthenium...... 191 12,182 160 9,344 696 32,015 643 45.249 
————— —__—__—_—__— 





bars, sheets, plates, etc. Imports taken as 
a whole continued to increase during the 
month, and far exceeded imports in April 
last year. 

April imports of ingots, bars, sheets, etc., 
amounted to 17,055 troy ounces, valued at 
$2,101,610, as compared to March imports 
of 1,557 ounces, with a value of $183,329, 
and April, 1926, imports of 1,082 ounces, 
valued at $126,352. Imports of grains, nug- 
gets, sponge and scrap dropped to 6,590 
ounces, valued at $647,647, from 20,907 
ounces, valued at $2,119,908, imported in 
March but still exceeded the April, 1926, 
imports of 5,368 ounces, valued at $518,120. 

Imports during the first four months of 
1927 of platinum grains, nuggets, etc., 
amounted to 38,355 troy ounces, with a 
value of $3,886,560, as compared to im- 
ports during the corresponding period last 
year of 21,718 ounces, valued at $2,143,482. 
Imports of platinum ingots, bars, sheets, 
etc., more than doubled in the same period, 
amounting this year to 20,832 ounces, valued 
at $2,547,894, as compared to 9,231 ounces, 
valued at $1,058,290, last year. 

Imports of platinum metals advanced in 
April, with the exception of osmium. The 
imports of iridium were exceptionally large, 
amounting to 1,151 ounces, valued at 
$135,571, as compared to imports in the pre- 
ceding month of 106 ounces, valued at 
$11,823, and April, 1926, 
ounces, valued at $14,679. The imports of 
platinum metals this year, however, are run- 
ning generally smaller than last year, 
iridium excepted. Imports of that metal 
during the first four months of the year 
amounted to 1,711 ounces, valued at $201,776, 
as compared to imports in the corresponding 
period of last year of 460 ounces, valued at 
$93,360. Osmium is being imported in 
fairly large quantities but the import value 
has declined sharply. Imports from 
January to April inclusive amounted to 
1,985 ounces, valued at $103,975, as com- 
pared to imports during the corresponding 
four months’ period of last year of 2,412 
ounces, valued at $364,145. Imports of 
nalladium during the first four months of 
1927 amounted to 556 ounces, valued at 
$35,058, as compared to imports last year 
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Assays of Gold from Plated Articles 
Declared Inaccurate by Bureau 


of Standards 

WasuHincton, D. C, June 1.—The 
Bureau of Standards advised, in a report 
made public today, that assays of gold from 
gold plated articles are not accurate. 

Articles of jewelry known as “rolled gold” 
and “gold filled” consist of a base metal 
covered, either entirely or on one face with 
a gold alloy. The testing of such articles 
usually involves a determination of the 
thickness of the gold alloy layer and its 
fineness; that is, its gold content. Before 
the gold alloy layer can be assayed the base 
metal must be removed. This is done by the 
action of solutions of various chemicals and 
is known as “stripping.” 

As it has been believed that such solutions 
may affect the gold alloy and hence the 
accuracy of the assay to some extent, especi- 
ally at the boundary between the gold and 
base metal alloys, the Bureau of Standards 
has investigated this problem. It has found 
that when stripped in solutions containing 
nitric acid, the average values for fineness 
were always greater than the true value. On 
the other hand, when stripped in solutions 
containing ammonium hydroxide the aver- 
age values of fineness were, in the majority 
of cases, less than the true value. 

The Bureau’s findings should be borne in 
mind in making assays of this kind. 








Harry C. Morrison, jeweler for the past 
39 years at Mount Pleasant, Westmoreland 
County, Pa., is disposing of his jewelry stock 
by public auction. On Feb. 4, 1888, he pur- 
chased the jewelry business of Morrison 
Bros., which firm was composed of his 
father, Monroe Morrison, and the latter’s 
brother Walter. Morrison Bros. began busi- 
ness in 1876. The sale is being conducted 
by L. I. Barney, Pittsburgh, Pa. The man- 
ner in which he is conducting the sale is 
receiving favorable comment. It will go down 
in record as one of the most successful auc- 
tion sales in Westmoreland County. Mr. 
Morrison will leave for Seattle, Wash., 
where he has purchased the business of the 
Hettson Optical Co., located in that city. 
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Jewelry Imports Decline 





Customs Figures of April Show Drop Com- 
pared with March and April 1926 


Wasuincton, D. C., June 1.—Jewelry 
importations declined in April by 15 per 
cent following an increase of the same per- 
centage in March. The number of pieces im- 
ported totaled 200,369, with a value of 
$58,268, as contrasted to imports in the pre- 
ceding month of 288,873 pieces, valued at 
$81,549. As compared to imports in April, 
last year, imports of jewelry during the 
month were less than half as much in 
volume and 30 per cent lower in value, the 
April, 1926, imports totaling 561,923 
pieces, with a value of $85,998. 

Imports of jewelry during the first four 
months of the current year, January to 
April inclusive, were smaller both in 
quantity and value, than in the corresponding 
period of last year. This year’s imports 
total 1,743,796 pieces, valued at $311,741, as 
compared to 2,042,183 pieces, valued at 
$477,833, imported last. year. 


April importations of metal articles for 
personal use and adornment remained 
fairly steady as compared to March imports, 
with a value of $180,915 as compared to 
$188,468. Imports of this class of goods 
practically doubled the April, 1926, value of 
$97,104, and imports during the first four 
months of this year greatly exceeded in 
value the imports during the corresponding 
period of 1926, with a total of $761,152 
against $459,231. 

The imports during April of other manu- 
factures of gold and silver were generally 
larger than in March, with the exception of 
plated articles, but did not reach the April, 
1926, import value. Imports of lame and 
lahn, bullion, etc., had a value of $176,553 
as compared to $145,015 in the preceding 
month and $290,048 in April last year. 
Imports of braids, fabrics and laces in- 
creased to $220,756 from $135,398 in March 
and approached the April, 1926, imports of 
$237,725. Imports of other gold and silver 
articles, including plated ware, totaled 
$86,031 in April, as compared to $130,332 in 
March and $107,583 in the corresponding 
month of last year. 


Imports of gold and silver manufactures 
to date this year continue to lag far behind 
imports in the corresponding period of last 
year. The details on imports of jewelry 
and gold and silver manufactures in April 
and in the first four months of 1927, as 
compared to’ imports in the corresponding 
periods of 1927 are presented in the follow - 
ing table: 


JEWELRY IMPORTED 1N APRIL 


April, April, 
1927, 1926, 
Value Value 
OWN a ete a $58,268 $85,998 
Metal articles for personal use 
and adornment ............ 180,915 97,104 
Manufactures of gold and sil- 
ver, n. e. S.— 
Lame and Jahn, tinsel wire, 
bullion and threads, Ibs.... 176,553 290,048 
Braids, fabrics, laces, etc..... 220,756 237,725 
All other, including plated arti- 
oi ae RA fk Re ee 86,031 107,583 








J. P. Stenstrom has opened a jeweiry 
business at Mora, Minn. 
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Time Pieces Imported in April 





Customs Statistics of Clocks, Watches, Chronometers and other 
Time Recording Instruments Brought in in First 


Four Months of the Year 


: 

WasuHincTon, D. C., June 2.—April im- 
portations of clocks, watches, and other time- 
recording instruments had a value approxi- 
mating March imports almost to the dollar. 
The total for April was $989,769 as compared 
to $990,529 in the preceding month, and 
$1,138,982 in April, 1926. Imports of watches 
and ‘watch movements were somewhat 
smaller than in March, totaling $585,095, 
against $619,399, but this decrease was offset, 
in part, by a gain in imports of cases, dials 
and parts of watches to $131,287 from $123,- 
851. 

The imports of jewels in April also were 
larger than in the preceding month, having a 
value of $149,008, as compared to $141,425. 
Imports of watch and watch movements in 
April showed a decline in value from April, 
1926, imports of nearly 25 per cent., but were 
larger in number. Imports in April last year 
had a value of $765,603, against $585,095 
this year. The quantity imported in the cor- 
responding month of last year was 279,923, 
as compared to 323,788 this year. 

Imports of chronometers, clocks and parts 
in April were larger than in either the pre- 
ceding month or in April, 1926, reaching an 
aggregate value of $91,911, as compared to 
$79,508 and $67,942, respectively. Imports 
of recorders, meters, regulators and similar 
instruments in April increased to $32,468 
from $26,346 in March, but were lower than 
the April, 1926, imports, which had a value 
of $41,561. 

Imports of timepieces as a whole this year 
are averaging somewhat below imports in 
the corresponding period of last year. Im- 
ports in the first four months of 1927 had an 
aggregate value of $3,725,219, as compared 
to $3,749,808, the value of imports. from 
January to April, inclusive, last year. The 
decrease has centered in importations of 
watches and watch movements, brought 
about by lower values, and in jewels. Im- 
ports of watches and watch movements in 
the four-month period this year number 
1.054,257, with a value of. $2,376,408, as 
compared to imports in the corresponding 
period of last year of 904,559, valued at 
$2,436,113. Jewel imports this year have a 
value of $528,431, as compared to $566,853 
last year. , 

Importations of cases, dials and parts of 
watches are growing this year. Such imports 
had a value in the first four months of 1927 
of $441,215, as compared to $364,009 in the 
corresponding period of last year. 

Chronometers, clocks and parts thereof, 
have gained materially, imports to date this 
year reaching a value of $284,586, as com- 
pared to $246,703 last year. The imports of 
recorders, meters and other time-recording 
devices have declined, imports during the 
first four months of the year totaling $94,579, 
as compared to $136,130 in the corresponding 
period of last year. 

The imports of watches, clocks and other 
timepieces in April, and in the first four 
months of this year, as compared to imports 








in the corresponding periods of last year, are 
itemized in the following table: 
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the discount scale, judging from the credits 
extended by the majority of manufacturers, 
means nothing. For example, a manufac- 
turer may sell a retailer and then give him 
a further 10 per cent. discount. Inasmuch 
as the retailer has done nothing to earn this 
discount, the manufacturer is giving not the 
regular discount of 50 per cent., but an indi- 
vidual discount of 60 per cent. ‘ 

In an article of this length it is impossible 








IMPORTS OF CLOCKS AND WATCHES, APRIL, 1927 AND APRIL, 1926, AND FIRST FOUR MONTHS 
oF 1927 anv 1926 


Cleee, Watenee, tel: totako os <.og 6k sc ciSo sec cccacce 


Chronometers, clocks and parts 
Watches and watch movements 


Cases, dials and parts of watches, n. e. s.......... 
Jewels for watches, clocks, meters or compasses.... 
Recorders, meters, regulators and similar instruments 


and parts 





Four Months Ended 


April, April, April, April, 
1927 1926 1927 1926 
$989,769 $1,138,982 $3,725,219 $3,749,808 
91,911 67,942 284,586 246,703 
585,095 765,603 2,376,408 2,436,113 
131,287 108,272 441,215 364,009 
149,008 155,604 528,431 566,853 
32,468 41,561 94,579 136,130 








Letter to the Editor 


The Credit Situation in the 
Jewelry Industry 
Newark, N. J., June 2. 
Editor of THE JEWELERS’ CIRCULAR: 

The writer of this article has, over a 
number of years, made a rather detailed 
study of credit conditions existing in the 
jewelry industry as compared with the situ- 
ation in other lines of industrial activity. 

While not himself engaged in the jewelry 
business, he has had sufficiently close con- 
tact with it to observe a pressing necessity 
for some revision of the present system of 
credits. 

In the first place, there is no true accord 
among manufacturers concerning the fairest 
and most sensible method of credit relation- 
ships with the retailer. Probably, like a 
good many other things, this situation goes 
back to the war, when business was boom- 
ing, and buying and selling were on a scale 
never before reached, and which will prob- 
ably never be reached again. 

During the reconstruction period, orders 
began to fall off, and although the retailers 
purchased only small percentages of their 
war-time orders, they still insisted on the 
excessively large discounts granted them by 
most of the manufacturers. At present, 
conditions have gotten into a most unhealthy 
state, but as an inducement to the retailer, 
large discounts are still continued, but sales 
are in no way comparable to those of a few 
years.ago. Also, generally speaking, no 
time limit is set on payments. In other 
words, most retail jewelers can obtain mer- 
chandise at exceedingly attractive discounts, 
and take anywhere from six months to a 
year to pay for them. On top of this, more- 
over, it would seem that retailers feel it a 
further privilege to return merchandise that 
has not been sold at any time within six 
months or a year after that merchandise 
has been actually purchased from the manu- 
facturer. 

Since the cycle of credit, be it good or 
bad, reacts in the same manner on all ele- 
ments in that cycle, it is just as much to 
the advantage of the retailer to have this 
credit situation straightened out as it is to 
the manufacturer. 

Looking at the matter in another way, 





to go over the whole situation in detail: It 
should be enough to say, however, that the 
tremendous: range of retail discounts vir- 
tually amounts to a dangerous condition of 
price-cutting between the manufacturers. 

Furthermore, it can be easily realized that 
no one remedy can be offered for this con- 
dition. Nor can this condition be remedied 
over night. There must be a slow getting 
back to normal, but there must also be @ 
definite will to return to.a normal state of 
affairs. Suppose, for example, all manufac- 
turers came to an agreement whereby they 
would guarantee not to give more than a 5 
per cent. “inducement discount” and to turn 
another 5 per cent. into advertising helps 
for the dealer, and sales promotion work in 
co-operation with the dealer. 

Obviously no such agreement can or ever 
will be made, but whatever manufacturers 
adopted such a plan they would find it a far 
better investment than giving a straight 10 
per cent—and the retailer would profit 
immeasutably. 

In the hope that it may prove of benefit 
in very small degree to the trade, a sug- 
gested plan of credit arrangement has been 
arranged. 

This suggestion follows, and applies ob- 
viously only to manufacturers dealing direct 
with the dealer and not through the jobber. 

SUGGESTED PLAN 


Initial cash discount of 4% on all yearly pur- 
chases up to $499. any amounts cver $500 subject 
to rebates as listed below according to volume of 
business. 


Regular: 4% $1 $499 

Additional : 2% 500 999 
4% 1,000 1,499 
5% 1,500 1,999 
6% 2,000 2,499 
7% 2,500 2,999 
8% 3,000 3,499 
9% 3,500 3,999 
10% 4,000 and over 


SELLING TERMS 
Sales from $1 to $150 payable in 30 days. 
Sales from $150 to $350 payable in 90 days. 
Sales from $350 and up payable in 6 months. 
NOTE RENEWALS 
Notes up to $100 payable at maturity. 
Notes $100 to $300 al'ow one renewal. 
Notes $300 and up at most 2 renewals. 
Interest should be paid on past due accounts. 


Hoping that this suggestion will be of 
some use to the industry, I am, 
Yours very truly, 
An ADVOCATE OF SOUND PRoGRESs. 
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Credit Men Meet at Louisville 





Business Men Must Prepare for Greater Responsibilities, J. H. 
Tregoe Tells Credit Congress—Many Jewelers Attend 


LovisvILLE, Ky., June 6.—Speaking before 
the opening session of the 32d annual con- 
yention of the National Association of Credit 
Men: here today, J. H. Tregoe, executive 
manager of the association, told the 2,000 
delegates and their guests that business must 
prepare itself for greater responsibilities 
that will come with future growth. His 
speech was heard by many jewelers, includ- 
ing a large delegation from the trade in 
Chicago. 

Mr. Tregoe said that in order to provide 
for the Nation’s continued progress and to 
guard against difficulty in its forward 
movement, business men must become more 
fully alive to their responsibilities as cus- 
todians of the greatest capital ever en- 
trusted to the keeping of one people. 

“The increase of our resources, the widen- 
ing of our trade movements, the building of 
our capital and wealth, the increase of pro- 
duction and the expansion of our credit 
power demand full recognition of our obli- 
gations,” he said. 

“In the brief period of three decades the 
United States had advanced from a second 
rate power in finance to the wealthiest nation 
on earth. Our progress has allowed us a 
standard of living beyond the conception of 
other peoples. It has given us comforts and 
even luxuries. 

“In return for these good things we should 
show our appreciation by doing all we can 
to keep our commercial structure intact and 
to make its future growth safe by strength- 
ening the foundation on which it rests. 

“We must not minimize the responsibili- 
ties that attend the obligations resting upon 
us. They must be fulfilled, not only for the 
benefit of the public service but also for the 
protection of our personai standards and 
interests. 

“In preparing ourselves for our greater 
responsibilities we need more than any- 
thing else a thorough understanding of our 
present production, marketing and credit 
processes. We must cease to emphasize 
production as the alpha and omega of trade. 
Production alone never made profits. Mere 
distribution does not make profits. 

“Profits are made and business progresses 
only when merchandise is converted into re- 
ceivables and the receivables are paid. 

“Business executives must pay greater at- 
tention to credit and cost factors. Too many 
enterprises, after striving night and day to 
get ahead, find at the end of the year they 
have nothing to show for their work. They 
pushed production hard, they labored dili- 
gently on distribution, but they failed to see 
that sound receivables and well controlled 
costs were the vital elements of making 
Profits. 

“Failure to recognize the important part 
played by credit in business is common. Few 
persons realize that our prosperity is de- 
pendent in large measure on the sound credit 
technique which was established thirty years 
ago, at the time our great advance began. 
All our financial depressions and panics have 
been brought about by abuses of credit, and 


our present prosperity has come largely be- 
cause our credit system has been made sound 
to the core, fool-proof. 

“The new era in American business has 
been described as a rushing Spring freshet. 
The description is accurate in so far as it con- 
veys the idea that the stream is fast; but 
it is strong and deep as well, and its flow is 
neither seasonal nor local. 

“This country has made phenomenal prog- 
ress, and it will continue to progress; there 
is no doubt about that. The volume of our 
commerce and the flow of wealth will mount 
to even greater heights than they have thus 
far reached, but just so long as the rushing 
stream is confined to its course between 
strong credit banks, we need have no ap- 
prehensions about our business future.” 








Check Swindler Caught 


Man Who Victimized Brooklyn Jewelers 
Arrested on Another Charge 


A check swindler, who during several 
months has scattered, according to his own 
admission, $26,000 in fraudulent checks 
among merchants in Brooklyn, was arrested 
on Tuesday of last week in a rooming house 
on Quincy St. The man was taken into cus- 
tody by Detectives Carter and Connelly of 
the Glendale Station, who, it is claimed, 
found him with a woman companion prepar- 
ing to leave for California. Numbered among 
the swindler’s victims were several jewelers, 
two of whom have positively identified him 
as the man who issued to them worthless 
checks. 

Last March, a warning was published in 
these columns, calling attention to the opera- 
tions of this swindler who had succeeded in 
victimizing A. M. Klausner, a jeweler at 431 
Knickerbocker Ave., Brooklyn, and J. Kas- 
kawitz, 806 Fresh Pond Road. Mr. Klaus- 
ner lost a ring worth $305, for which he 
accepted a fraudulent check, while Mr. Kas- 
kawitz was given a bogus check in payment 
for a ring priced at $450. 

At the Klausner store, the swindler repre- 
sented himself as a furniture dealer, having 
a place of business on Myrtle Ave. He also 
showed a card from Lodge 22 of the Brook- 
lyn Elks, and, after selecting a ring, gave in 
payment a check drawn on the Municipal 
Bank, at Stone and Pitkin Aves., Brooklyn. 
He signed the name of the Myrtle Ave. fur- 
niture dealer, but the check was later re- 
turned marked “no account.” 

A few days later, this same man swindled 
Mr. Kaskawitz. There he also represented 
himself as a furniture dealer in the neigh- 
borhood. On this occasion, he drew a check 
on the Bank of the Manhattan Co., and in- 
formed the jeweler that, inasmuch as they 
were not acquainted, he would gladly go to 
the bank, only a few doors away, and have 
the check certified. The jeweler’s son took 
the check and with the man entered the bank. 
As Mr. Kaskawitz’s son handed the check 
through the window, the man slipped out of 
the bank and disappeared. 
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It is reported that he swindled a watch- 
maker formerly located on Liberty Ave., who 
lost merchandise worth $500. It is under- 
stood that because of this loss, the watch- 
maker was forced out of business. The 
police are now endeavoring to find the watch- 
maker. 

The man’s arrest was brought about. 
through the efforts of an agent for an auto- 
mobile concern from whom he purchased a 
car and gave a check for $2,600, which turned 
out to be bogus. It was learned that the man 
was rooming in a house on Quincy St., and 
last Tuesday detectives went there and ar- 
rested him. 

At the police station he gave his name as 
Mark Levy, but he is also known under sev- 
eral other aliases. When arraigned in the 
Queens County Court, he was held without 
bail to await the action of the grand jury. 
At the police station, he admitted passing 
$26,000 in worthless checks, and when identi- 
fied by Mr. Klausner and Mr. Kaskawitz, he 
also admitted that these men were two 
of his victims. He was loud in his as- 
sertion that “the jewelers were his easiest 
victims.” Samuel Feldman, president of the 
Brooklyn Retail Jewelers’ Association, is 
calling this statement to the attention of all 
the members of that association and caution- 
ing them to be more careful in their dealings 
with strangers, particularly where they are 
asked to accept checks. Any other jeweler 
who has been swindled by this man, who 
stands about five feet six inches high, weighs 
about 150 pounds, and is believed to be about 
28 years old, should communicate with the 
Brooklyn police as soon as possible. 








Death of William J. Wallace 

ProvipENce, R. I., June 4—The funeral 
of William J. Wallace, for the past 15 
years employed as a designer with the 
manufacturing jewelry concern of Cohn & 
Rosenberger, was held from the People’s 
Baptist Church in Auburn, at 2 o'clock last 
Tuesday afternoon. As the plant was 
closed during the funeral hour, the services, 
conducted by Rev. F. Kendrick Hacett, 
were attended by a large delegation of his 
business associates. He was in his 52nd 
year and had enjoyed the best of health up 
to a few weeks ago. He was removed tc 
the Hope Hospital about a week ago where 
a major operation was performed on 
Wednesday. He failed to rally and his 
death on Saturday came as a great shock to 
his many friends. 

He was born in Providence in 1875 and 
attended the public schools after which he 
learned the jeweler’s trade and _ later 
specialized as a designer. At the breaking 
out of the Spanish-American War he en- 
listed in the Regular Army and was 
stationed at Fort Meyer, Va., and also 
served in Cuba. He was active in the 
Men’s Club of the People’s Baptist Church. 
He is survived by his widow, a daughter, 
his parents, two sisters and a brother. 








The Hermann Lucke Co., jeweler, which 
business was established at 281 Main St., 
Worcester, Mass., in 1870, is now being 
operated under the management of Harold 
J. Andrews, who has been associated with 
the firm for five years and is now its pro- 
prietor. 
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If it's CALIBRE SAPPHIRES, EMERALDS or RUBIES we have what 
you want, and we are ready to give it to you PROMPTLY and at the 


RIGHT PRICE. 
We are constantly adding new and desirable shapes in precious and semi-precious stones. 
IT IS TO YOUR INTEREST TO CONSULT US. 


Don't forget our staff of expert setters and lapidaries, which we maintain for efficient 


service. 


YOKELSON COMPANY, Inc. 


IMPORTERS, wet yaad and SETTERS 


106 Fulton Street PRECIOUS and SEMLPRECIOUS STONES New York City 
Tel. Beekman 8570 
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No More Pitfalls. Ophthalmometry made simple and precise by 


OPHTHALMOMETRY 


By E. LEROY RYER 





Shows Why and How 





Price, $3.50 Net a Copy 
THE OPTICAL PUBLISHING COMPANY 


li JOHN STREET | NEW YORK 
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Rhode idlaud School of Design 





Medals Presented in Jewelry and Silversmithing Department 
at Ending of 49th Year of the Institution 


PROVIDENCE, R. l., June 4.—Archibald 
Silverman, President of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association, awarded eight medals and a 
scholarship offered by that association to en- 
courage a high grade of work in the 
jewelry and silversmithing department of 
the Rhode Island School of Design at the 
exercises last Tuesday evening in Memorial 
Hall at the ending of the 49th year of the 
institution. 

In making the awards Mr. Silverman said 
that there never was a time in the history 
of the jewelry industry when there was so 
much need for intelligent and original de- 
sign in its artistry as at present, and de- 
clared that there is room at the top for able 
craftsmen in this field. He commended the 
manufacturing jewelers of this city and the 
Attleboros who have had sufficient foresight 
io encourage the young men in their employ 
to take advantage of the facilities afforded 
by the jewelry department of the School of 
Design and urged that others follow the 
example thus presented. He praised the 
action of the sponsors of the movement now 
heing conducted in the Attleboros to secure 
industrial memberships whereby additional 


scholarships and support may be given 
students from that section attending this 
school. 


Mr. Silverman alluded to the interest that 
has always been manifested by the New 
England Association toward the School of 
Design and especially to the jewelry and 
silversmithing department, and said that the 
association has felt that all of its efforts 
have been repaid manifold through the at- 
tainments of those who have accepted the 
advantages to be gained from the institution. 
He also spoke of the interest displayed by 
individual jewelry manufacturing concerns 
in furnishing each year, one or more 
scholarships and special medals. 

More than 800 friends of the institution 
and its students attended the commencement 
exercises, Lieutenant Governor Norman S. 
Case and Mayor James E. Dunne being 
present as representatives of the State of 
Rhode Island and the city of Providence, 
respectively. United States Senator Jesse 
H. Metcalf, who awarded the prizes for 
work in the textile department of the school, 
injected a practical note when he declared 
that the need of the textile industry, and he 
presumed that the need of the jewelry in- 
dustry was similar, was a group of persons 
who could think. Part of the pre-eminence 
of the School of Design, he said, is based 
on these two departments of its instruction- 
—textile and jewelry. 

_ Mrs. Gustay Radake pointed out in her 
introductory address as president of the 
School of Design that the institution had 
served 1,842 students during the past year. 
“This year they have gained much by their 
work and study in the new galleries of the 
museum,” she said. . “Our students have 
been unusually successful in the competitions 
in which they have entered this year. One 
of our greatest pleasures has been the re- 





ports of the success of the students that 
nave been with us. They have made good 
in many important positions. We are 
proud to think that the students of the 
School of Design are rising to the level of 
the great opportunities opened to them and 
are bringing beauty and prosperity to our 
industries and to our homes, and are making 
Rhode Island a still pleasanter place to 
work in and to live in.” 

Among the certificates and awards an- 
nounced by Mrs. Radeke at the conclusion 
of the addresses were: Department of 
Jewelry and  Silversmithing—Charles_ E. 
Waller, diploma; Louise Brown Sisson, cer- 
tificate. Providence Keramic Club scholar- 
ship to Charles A. Sullivan. 

Medal given by Herpers Bros., Newark, 
N. J.—Marjorie P. Barnes; first mention to 
Elizabeth M. Seiffert. 

Prizes in engraving given by Samuel M. 
Magid, of Brief Mfg. Co., in memory of 
3enjamin Hadley Danks—First prize, Stan- 
ton R. Fife; second prize, Richard DiPippo; 
first mention, Alfred Verricchia. 

Medals given by the William C. Greene 
Co. as prizes in the jewelry apprentice class. 
First vear: silver medals—Clarence H. 
Johnson and Bennie Salmini. Second year: 
‘First prize—Eugene A. Checca; second 
prize—Lawrence Taglieri. 

The eight medals and one scholarship 
given by the New England Manufacturing 
Jewelers’ and Silversmiths’ Association were 
presented by President Archibald Silver- 
man, the recipients being as follows: 

Jewelry Design: Medal—Olga Damme; 
first mention—Evelyn G. Mitchell; second 
mention—Marjorie P. Barnes. 

Jewelry Making: Medal—Marjorie P, 
Barnes; first mention—Elizabeth M. 





Seiffert; second mention—Elizabeth  B. 
Nicholas. 
Toolmaking: _Medal—John W. Collier, 


Jr.; first mention—Arthur Johnson; second 
mention—James H. Bernardene. 

Hub and Die Cutting: Medal—Maurice 
A. Cheel: first mention—Charles B. Healey; 


second mention—Joseph E. Lauttieri. 
Silversmithing : Medal—James Moss; 
first mention—Whitford Craven; second 
mention—Louise B. Sisson. 
Engraving: |Medal—Richard DiPippo; 
first mention--Thomas Wallace; second 


mention—Alfred Verrechia. 

Modelling: Medal—August Gosset; first 
mention—David Scott; second mention— 
Lucien D. Sermon. 

Silverware Design: Medal—Lillian V. 
M. Helander; first mention—Edward F. 
McAlice; second mention—Rudolph Berard. 

Scholarship—Lawrence Galvin; first men- 
tion—George W. Hughes. 

Rounding out nearly a half-century of 
paternalism to the artistic expression of the 
State, the Rhode Island School of Design 
has just ended its year of greatest prosperity, 
service and achievement, the annual reports 
to the board of trustees, made public on 
Wednesday evening, indicate. These showed 
that during the year there were 194 students 
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enrolled in the jewelry and_ silversmithing 
department and the list of private scholar- 
ships for 1926-27 included the following: 
Attleboro Art Chapter, 7; George H. 
Cahoone Co., 4; Gorham Mfg. Co., 17; 
William C. Greene Co., 1; Hingeco Mfg. 
Co, 1; New England Manufacturing 
Jewelers’ and Silversmiths’ Association, 1; 
the Ostby & Barton Co., 8; Providence Art 
Club, 1; Providence Keramic ‘Club, 1; 
Quaker Silver Co., 1; Louis Stern Co., 1; 
Waite, Thresher Co., 1, and Williams & 
Anderson Co., 1. 

Gifts during the year to the museum in- 
cluded the following: Lacquer pen-case, 
Persian 19th century; silver table spoon 
made by C. Wheaton, America, late 18th 
century; 12 plaster impressions of Cretan 
seals and of an Assyrian cylinder seal; 67 
pieces of Chinese, Japanese and Korean 
pottery ; rhinoceros horn cup, Chinese, Ming 
Dynasty; three Sawari bronze bowls and 
covered jar and two incised bronze plaques, 
Korean, Koral period; silver-bronze bowl 
and hexagonal box and bronze seal, Chinese 
Tang Dynasty; bronze  incense-burner, 
Chinese, Ming Dynasty; bronze miniature 
cooking stove, Chinese, Han Dynasty; gold 
loop earring with granule decoration, 
Syrian; silver ladle, made by Ezekiel Burr, 
American, 19th century; two gold hair 
lockets, American, 19th century; six ivory 
buttons inlaid with coral and mother-of- 
pearl, Chinese, 19th century. 








Hold Annual Meeting 


Associated Manufacturing Jewelers of Cin. 
cinnati Re-elect Officers and Endorse 
National Platinum Stamping Act 





CINCINNATI, O., June 6.—The Associated 
Manufacturing Jewelers of Cincinnati will 
continue to bear pressure upon Congressmen 
from this district to have the National Plati- 
num Stamping Act passed by Congress. The 
local association went on record, at its annual 
meeting, Tuesday, favoring the passage of 
the act, something it had done several 
months ago, following the lead of the 
Jewelry Crafts Association in the east. 

George J. Sauer, of the Dorst Co., was 
re-elected president and is now serving his 
third term. He made an effort to be relieved 
of the chair, but members elected him again. 
All other officers were re-elected with him, 
including C. J. Heileman, of Heileman & 
Roth, vice-president; Ed H. Croninger, sec- 
retary-treasurer; Fred Gerhardt, Fred 
Strunk and J. A. Wilson, executive com- 
mittee. 

The session was attended by quite a few 
manufacturing jewelers in Cincinnati, and 
was preceded by a dinner at the Elks Tem- 
ple. “We feel that the national stamping 
act should be passed and all our members 
were greatly surprised when they learned 
that the printed bill never came out of the 
Senate committee. All our efforts will be 
devoted to reviving the bill and having it 
passed by Congress,” Sauer declared. 








R. W. Horsley, a watchmaker and 
jeweler, has sold out his business at Marion, 
N. C., and has purchased the business of 
W. M. Sherrill Co., located at Lincolnton, 
N.C. 
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- GEMS ~ 


Emeratps—Single stones up to twenty carats in fine 
and medium qualities. 


Rusies—Single stones up to six carats in gem, medium 
and commercial qualities. Bracelet lines of exceptional 
values and calibre for all purposes. 

Sappuires—Single stones up to fifteen carats in qual- 
ities from gem pieces to those of commercial quality. 
Bracelet layouts of merit and calibre suitable for most 
requirements. 

CHINESE JADE—A stock replete with Jade in carvings, 
also oval and navette shape stones suitable for rings, 
scarf pins, brooch, link and bracelet sets, and necklaces 
in qualities ranging from commercial to gem. 

Star SappHiRES AND Star Rusies-~ Single stones for 
rings and brooches and sets for links and studs. 
CatseyEs—Exceptional gem stones. 


Semi Precious Stones—Aquamarines, Tourmalines, 
Opals, Black Opals, Morganites, Topaz, Olivines, 
Amethysts and other gems in this category in a varied 
assortment of sizes and shapes. 


AMERICAN GEM @? PEARL Co. 


Miners + Cutters +» Importers 
Six West 48TH STREET 
New York 


LONDON PARIS 
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71 Nassau Street 











Importers and Cutters 













Round and Button 


PEARLS 
for JUNE : 
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Half and Seed 
NECKLACES 
DESIRABLE 


QUALITIES 
IN ALL SIZES 












S. NATHAN & CO., Inc. 


New York 


Everything 


Stone Line 
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THE WASHBURN 


SECURITY MAGIC 
Automatic Holder for ear studs, pf -pina, 
for all sizes of searf- ete. 


pin wire. Guaranteed. 


-» 


EAR WIRES 


for unpierced ears. 


SAFETY CATCH 
for Brooches, etc, 
Can be applied to any 
work where pin tongues 

are =) 


Closed. “<= > 
ag: Circular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 
C. IRVING WASHBURN, 108 Fulton Street, N.Y. 





The Buyers’ 


Directory 





Price, $1.00 





The Jewelers’ Circular 
Publishing Company 


11 John Street New York 
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Jewelry Class Discontinued 





Trustees of Pratt Institute Forced to Give 
Up Work Because of Falling Off 
in Number of Pupils 

With the close of the 40th annual exhibi- 
tio made by the students of the School of 
Fine and Applied Arts, Pratt Institute, 
Brooklyn, N. Y., last Saturday afternoon, the 
jewelry class was discontinued after a period 
of 26 years. The past few years has seen a 
steady falling off in the enrollment in the 
jewelry class, and this apparent lack of in- 
terest caused the trustees of the institute to 
discontinue the course. 

Starting with three students, 26 years ago, 
the class grew until the membership reached 
36 just before the World War. Following 
this conflict, the attendance began to drop 
off and had been decreasing steadily until the 
enrollment was back to the original figure 
of three. Carl Hamann has been teaching 
students in the jewelry classes for 22 years. 
He discontinues his work with the knowledge 
that many of his students are occupying im- 
portant positions in prominent jewelry 
houses in this country. Mr. Hamann will 
abandon his teaching pursuits and will 
probably establish a shop of his own in New 
York. 

The display made this year by the students 
in the jewelry class was confined to a small 
glass case in a corner of the classroom on 
the fourth floor. The biggest part of this 
large classroom, which for many years was 
the scene of these annual exhibitions, was 
taken over largely this year by a di:play of 
etched and hammered metalware. This later 
form of work has aroused a great deal of 
interest in the institute and appears to have 
taken the place of the jewelry class. While 
the display made by the students in the 
jewelry class was small, it was interesting, 
and continued to attract a great deal of at- 
tention. 

The largest display was made by Mrs. Ald- 
rich, who showed three beautiful pendants, 
all similar in design and workmanship. From 
two of these were hung rose quartz drops, 
while from the other was suspended a green 
jade drop. The chains on which these drops 
were hung were all hand-made and of deli- 
cate workmanship. Mrs. Aldrich also dis- 
played a handsome black opal ring made of 
solid gold as well as a silver sugar bowl in 
plain design. Another object made by this 
student was a desk ornament made of plaster 
of paris and colored to resemble bronze. 
This ornament depicted a boy sitting on a 
bench looking into. a shallow bowl. 

Miss Olive W. Leighton, another student 
in this class, had a large display of interest- 
ing objects. She showed a_ delicately 
wrought green gold bracelet with a fluted 
design and mounted with tourmaline matrix. 
A beautiful scarf pin set with a tourmaline 
and made in the shape of a cross was also 
displayed by this student. Miss Leighton 
likewise showed two plain silver bangie 
bracelets and an unfinished ring executed in 
a fish and shell design which is to be set 
with an aquamarine. She also exhibited a 
plaster placque showing the head of a police 
dog and another plaster model of a spaniel 
dog which, when cast into bronze, wili be 
used as a paper weight. 

The only other active student in this class 
who made a display was Helen Springstead. 
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- She showed a pinky ring made of gold and 
set with a moonstone. Numbered among her 
other pieces was an unfinished cameo pin and 
a ring embracing an Egyptian ¢cesign and 
mounted with a moonstone. She also dis- 
played an attractive bar pin in plain design. 

Mrs. Blumenschein, a former student, dis- 
played a beautiful pendant embrac‘ng a part 
Indian and part Egyptian motif. © This was 
made of green. gold and set with jade. 

Several pupils in the modeling class dis- 
played plaster casts of ash’ trays, ‘minature 
fountains and ‘bookends. They : included: 
Jean Stewart, Joseph Musial and Jean Staf- 
ford. 

The medals-awarded annually for good de- 
sign and workmanship were not distributed 
at the exhibition this year. 








Providence Jewelers Subscribe to Aid 
Mississippi Flood Sufferers and 
to Various Other Funds 


PROVIDENCE, R. I., June 1—The past 
week has been an unusually active one in the 
conduct of drives for subscriptions to vari- 
ous funds, no less than three major cam- 
paigns being under way. These included the 
national fund for the relief of the Missis- 
sippi flood sufferers, under the auspices of 
Providence Chapter of the American Red 
Cross; the United Palestine Appeal, for 
which the Providence district’s quota is 
$45,000, and a local campaign fund for the 
benefit of Catholic charities. In all of these 
representatives of the manufacturing jewelry 
industry or its co-ordinate branches have 
been prominently identified as workers, while 
the lists of subscribers contain the names of 
a large number. 

{In addition to the names already an- 
nounced in these columns in connection with 
the Mississippi situation, may be mentioned 
the following: Mrs. Walter R. Callender 
(additional), $75; Charles A. Russell, $25; 
J. P. Burlingame, $25; Mr. and Mrs. John 
A. Stright, $25; Flora Henius (additional), 
$25; The Hadley Co., $50; Russell Grinnell. 
$100; Mrs. George C. Rueckert, $10; Mrs. 
William A. Viall, $10; S. B. Champlin Co., 
$25; Jonn N. Schott, $10; Star Jewelry Co., 
$25; employes of Star Jewelry Co., $10. 

Among the subscribers to the Catholic 
charities fund are: Gorham Mfg. Co., $25; 
FE. C. Mayo, $25; Sammartino Bros. Co., 
$25; Paul A. San Souci, $10; Paul C. Nich- 
olson, $100 C. P. Henry Novelty Co., $100: 
Mr. and Mrs. Arthur Henius, $75; Mr. and 
Mrs. Thomas A. O’Gorman, $75: Peerless 
30x Co., $50; P. & A. Linton, $25; Jules 
P. Goldstein, $25; Emery J. San Souci, $25; 
Thomas A, O’Gorman, Jr., $25; J. O. San 
Souci, Jr. $10; J. O. San Souci, $50; 
Thomas McGrath, $100; Samuel M. Nichol- 
son, $100; Henry D. Sharpe, $100; Belcher 
& Loomis Co., $100; George F. Berkander, 
$100; Walter S. Lederer, $50; F. R. Par- 
sons, $25; Callender, McAuslan & Troup 
Co. (The Boston Store), $500; Vennerbeck 
& Clase Co., $25. 

Samuel M. Magid, of the Brier Mfg. Co., 
is treasurer of the drive for the United 
Palestine Appeal, while Archibald Silver- 
man, of Silverman Bros., who is president 
of the New England Mfg. Jewelers’ and 
Silversmiths’ Association, is honorary presi- 
dent. of Providence Council of this move- 


- ment. 
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Others:-among. the. officials who are 
directing the campaign are: Charles Sil- 
verman, chairman, and Bernard M. Goldow- 
sky and Mrs, Archibald Silverman, associate 
chairmen. Subscribers include the follow- 
ing: Archibald and Charles Silverman, 
Silverman Bros., $7,500; Samuel M. Magid, 
$2,500; Jacob E. Edelstein, $150; Samuel 
Goldstein, $150; Charles Brier, $50; Mr. 
and Mrs. John Silverman, $100; ‘Albert 
Weirner, $150; William A. Viall, $50; 
Louis Reiter, $250; children of Mr. and Mrs. 
John Silverman, $100; Kestenman. Bros., 
$75: Mr. and Mrs. Bernard Goldowsky, $50; 
H. & H. Mfg. Co., $50; Joseph M. Taily, 
$25; Manton M. Coombs, $50; empleyes of 
Silverman Bros., $25; Mr. and Mrs. Her- 
man Pierik, $25; Walter S. Lederer, $1uUi; 
Spear & Susskind, $100. 
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British Retail Jewelers to Be Enter- 
tained by New England Manu- 


facturers 

Provipence, R. I., June 4.—Representa- 
tives of several of the manufacturing jewelry 
concerns in this city and the Attleboros are 
making preparations for receiving and en- 
tertaining a party of British retail jewelers 
who are to make a tour of this ccuntry for 
the purpose of studying jewelry condit:ons 
and methods of manufacture atid merchan- 
dising thereof. The party wil! consist of a 
dozen or 15 of the leading jewelers of Eng- 
land, who will make the trip under the per- 
sonal supervision of A. Tremayne, editor of 
The Goldsmiths’ Journal of London, organ 
of the National Association of Goldsmiths. 

The party will arrive in New York city 
on June 5, and will make their héadquarters 
at the Waldorf. They will leave New York 
for Boston the following day by steamer, 
taking the outside line, and will sp.nd Tues- 
day and Wednesday at the Hub and will ar- 
rive in Providence about 10 o’clock Thurs- 
day morning, June 9. They will be met at 
the Union Station by representatives of the 
Gorham Mfg. Co. and the Ostby & Barton 
Co. and will be taken on an inspection trip 
of those plants. Whether any other plants 
will be visited or not will depend upon the 
time the visitors have at their command. 

When the proposition to include Provi- 
dence in the itinerary of the trip was sug- 
gested, the matter was taken up by the di- 
rectors of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association and 
considered as to the desirability of making an 
association reception. But, in view of the 
fact that the time of the party was necessarily 
limited, together with the fact that only cer- 
tain plants were desired to be seen, no action 
was taken, it being felt that whatever ar- 
rangements were made should be left to 
Harald W. Ostby, president of the Ostby & 
Barton Co., and Herbert K. Sturdy, of the 
J. F. Sturdy & Son Co. 

From Providence the party will go to At- 
tleboro and Plainville, where they will he 
the guests of J. F. Sturdy Sons’ Co. at Attle- 
boro and of Whiting & Davis Co. at Plain- 
ville. At the latter place they will be en- 
tertained at luncheon at the Walter L. Rice 
Memorial building by Charles A. Whiting, 
president of the Whiting & Davis Co. They 
will return to New York and then will make 
a tour of Newark, Buffalo, Chicago and 
other cities. 































WARNING! 


We are again warning the trade that 
a number of infringing rings of in- 
ferior quality and workmanship are 
now on the market. Manufacturers 
and retailers are subject to prosecu- 
tion for making or selling such rings. 
Every step will be taken to prosecute 
to the full extent of the law. We 
are the sole owners of the U. §. 
patent design No. 70209. 
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For Jewelers interested in intro- 
ducing Diamond-Heart Rings in 
their community, we offer an 
initial ring made of 5% iridio 
platinum set with 20 or 22 fine 
quality diamonds at $87.50, to 
facilitate display and adver- 
tising. 

Wholesalers in many cities 
stock them. Ask your whole- 
saler for Diamond-Heart Rings. 
If he hasn’t them, write us 
enclosing the name of your 
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wholesaler. 


Firms unknown to our credit 
department should expect C. O. 
D. shipment. 


Pat’d May 25, 1926 


Our designers have brought into the picture the long overlooked though obvious, Cupid 
symbol: the heart. Each heart enframes a fine quality diamond and the flashing circlet 
is both handsome and unique. 


The Diamond-Heart Co. 


108 Fulton St. New York City 
Makers of Jewelry Since 1907 









































Practical Course in Adjusting 


a review of the laws governing the motion of the balance and balance spring 
in watches and chronometers, and application of the principles 
deduced therefrom in the correction of variations of rate 
arising from want of isochronism, change of position 
and variation of temperature. 


Elucidated and Demonstrated 


by original experimental researches in the actual problem, showing the 
causes that are operative in the variation of rate, and leading to 
correct remedies. To which have been added chapters on 
HOW TO MAKE A BALANCE ARBOR WITH MODERN APPLI- 
ANCES; HOW TO CLEAN A WATCH PROPERLY; AND, THE 


LEVER ESCAPEMENT—SOME CURRENT DEFECTS IN IT AND 
HOW TO REMEDY THEM. 


By THEO. GRIBI 


Price $1.50 


THE JEWELERS’ CIRCULAR PUB. Co. 
11 John St., New York 
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Alabama Convention 





Program of the Annual Meeting of State Re- 
tail Jewelers at Birmingham, 
June 8 and 9 


BirMINGHAM, Ala., June 4.—One of the 
principal speakers at the eighth annual con- 
yention of the Alabama Retail Jewelers’ 
Association, here, June 8 and 9, will be 
William G. Frazier, of Durham, N. C.,, 
regional vice-president, who will speak on 
the “national association.” 

The official program of the meeting is as 


follows : 
WEDNESDAY MornNING, JUNE 8 


9,30 a. Mi— Registration of members and _ visitors 
and distribution of badges at the con- 
vention headquarters, Hotel Tutwiler. 

10,00 a. M—Meeting called to order by President 
Hoffman. 

Invocation by Rev. Jas. A. Bryan. 
Address of welcome by Jas. Jones, Jr., 
president of city commission. 

Response by A. L. Hipp. 

10.304. M.—Reports of officers: President Hoff- 
man’s report of previous year, and 
recommendations for ensuing year. 

11.00 a. m.—Discussion. 

11.15 a.m .—Report of treasurer, J. L. Schaeffer. 
Report of secretary, J. L. Schaeffer 
(minutes of last meeting). 

11.30 a. m.—Appointment of committees: Kesolu- 
tions, constitution and by-laws, nomina- 
tions, membership and auditing. 

11.45a.m.—Report of legislative committee by 
Aaron Ash. 

12.15 Pp, Mi—Adjourn for lunch. 


WEDNESDAY AFTERNOON 


1.30 p. mas—Meeting called to order by President 


Hoffman. 
1.45 p. m.—Report of delegate to national conven- 
tion by T. L. McGill. 


2.15 p. M.—Discussion. 

2.45 p. m.—Address by William Frazier, of Dur- 
ham, N. C., regional vice-president, 
“Tssues of National Association and 
What They Are Doing to Promote the 
Jewelry Trade.” 

3.15 p. mi—Adjournment. 

3.30 ep. m.—Trip to Fair Park. 

5.00 p. m.— Barbecue. 


TuurRspAy MorninG, JUNE 9 


9.30 a. M.—Meeting called to order by Fresident 
Hoffman. 
Invocation by Rev. J. A. Bryan. 

9.45 a. mi—Address by W. V. Trammel, president 
of Merchants’ Credit Association, 
“Credits and Collections.” 

10.15 a. M.—Distribution of 51’? suggestions. 


- 10.30 a. M.—Discussion. 


11.00 a. mi—Question box, in charge of W. Frazier. 
12.15 Pp. ms—Adjourn for lunch. 


THURSDAY AFTERNOON 


2.00 Pp. Mi—Meeting called to order by President 
Hoffman. 

2.30 Pp. ma—Address: by W. E. Henley, president 
of Birmingham Trust and Savings 
Bank. 

3.00 P. Mm—Di cucsion. 

3.15 Pp. Mi—Report of committees: Resolutions, 


constituion and _ by-laws, nominating, 
membership and auditing. 

3.30 P. M.—Incta!lation of officers. 

4.00 P. M.—Selection of delegate for national con- 
vention. 

4.15 P. Mi—Selection of next meeting place. 

4.30 P. M.—Adjournment. 

7.00 Pp. Mi—Banquet at Tutwiler Hotel. 


One of the principal topics for discussion 
to come before this session will be the pro- 
posed legislative bill placing a tax on 
Jewelry. The association and - individual 
members have been making a fight against 
the passage of such a bill for some time. 

Another matter of interest to all jewel- 


‘€rs, as well as to merchants in every line, 
‘Which will -probably come before this meet- 
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ing, will be a new law to strengthen the 
present laws of the State relative to bad 
checks. . During the past year jewelers and 
other merchants of Alabama have lost 
thousands of dollars in handling bad checks. 

The State auction laws will also be dis- 
cussed. While Alabama now has a good 
law covering the holding of jewelry auc- 
tions, the law needs strengthening in some 
respects, leading jewelers of the State say. 

An old-fashioned barbecue, so popular in 
the south, will be one of the leading social 
features of the meeting, as will also the 
banquet to be given at the Tutwiler Hotel 
on the night of the last day session. 

It is expected that practically every city 
and town in Alabama will be represented at 
this session of the Alabama Retail Jewelers’ 
Association. 








Foreign Trade Convention 





Detroit Meeting, with Greatest National 
Attendance Since 1920, Shows Strong 
Foreign Trade Progress 


Detroi1, June 1—The Detroit National 
Foreign Trade Convention, which ended in 
this city last week, the 14th in the 
series of American Foreign Traders’ nation- 
wide gatherings which have been held annu- 
ally since 1914, thoroughly justified, with a 
registration of 1425 delegates, the. Council’s 
decision to meet for the first time in six 
years away from the seaboard. The conven- 
tion attracted a greater attendance from the 
country at large than at any time since the 
boom year of 1920. The delegates came 
from 34 States as well as from Hawaii and 
Porto Rico and from 21 foreign countries 
besides Canada. The Detroit gathering 
was thus the most widely representative 
meeting of the countries with which the 
United States carries on commerce than 
any yet sponsored by the Council. 

The addresses at the convention arousing 
the widest public interest include the logical 
and forceful demonstration by Ira A. Camp- 
bell of New York of the danger of the 
present transitional government policy in 
our’ shipping in a stirring address, “Don't 
Give Up the Ships.” 
reasoned statement on “The Foreign -Trade 
Balance” put the case for the economic hal- 
ance of world exports and imports as dis- 
tinct from the geographical balance of trade 
between separate countries and solidly met 
the contentions of the “trade with those who 
trade with us” policy which has been given 
considerable publicity in recent months’ in 
Australia, Argentine, Canada, South Africa 
and. other countries, 

Other addresses at the convention which 
evoked wide comment in the country were 
C. C. Martin’s address, “The Oncominz 
Wave of Foreign Combinations,” a keen 
analysis of international cartel system; ex- 
Governor James P. Goodrich’s constructive 
business statement of the farming situation, 
“Some Hopeful Aspects of Agriculture,” R. 
A. Medina’s brilliant paper at- the Export 
Methods Group Session on “Securing, Re- 
taining and Expanding Export Business,” 
ex-Governor Eugene N. Foss” address’ atthe 
convention’s luncheon ‘session. in. place “of 
Secretary Hoover on “Reciprocal Tradé 
Treaties,” and J. A. H. Kerr’s: address::at 
the Banking Group session recommending 


Mr. Farrell’s soundly ‘ 
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the extension of the Federal Reserve Sys- 
tem in branches abroad in his speech, “A 
Banking Service for Foreign Trade.” 

One of the most encouraging factors of 
the meeting was the large attendance and 
keen interest shown by delegates from the 
great Michigan manufacturing district. The 
convention, in fact, included a record number 
of manufacturers, 568 out of the 1,425 dele- 
gates present being manufacturers who 
sought this direct means of extending their 
markets abroad. The Canadian Session was 
again an event of outstanding importance. It 
was sponsored this year by the Canadian 
Chamber of Commerce whose president, S. 
B. Gundy, acted as its chairman. About 100 
of the leading business executives from all 
parts of Canada attended the convention and 
laid the basis both in informal discussion 
and through their spokesmen at the Canada 
session for increased reciprocal business 
understanding across the border. 

A marked extension of interest and par- 
ticipation in these gatherings by spokesmen 
from other countries was a further note- 
worthy feature. Spokesmen from the United 
Kingdom, the Union of South Africa, Ar- 
gentina and the Irish Free State, as well as 
from the American Chamber of Commerce 
at Shanghai, addressed the convention on 
concrete problems of world trade pertaining 
to their relations with the United States. 








National Gift and Art Association to 


Hold Fall Show at Hotel Adel- 
phia, Philadelphia, Aug. 22-27 


PHILADELPHIA, Pa., June 6.—Aug. 22-27 
are the dates selected by the National Gift 
and Art Association for its Fall show at the 
Hotel Adelphia, here. New and important 
features of the show will be the Retailers’ 
Selling Effort Exhibit, in which retailers 
will submit photographs of unusual or strik- 
ing -window and interior displays and de- 
scriptions of sales stunts. Valuable awards 
and prizes will reward the winning contest- 
ants. 3 

Emmet White, president of the association, 
is putting up a “President’s Cup” for ‘the 
best: window display and other: prizes,amost- 
ly silver cups, will be offered for these -other 
features : 


(a) “Best sales stunt to 
sales: from. January to October. 

(b) Best or most unique shop in 
display of merchandise by photograph 
and description. 

(c) Best advertising in Rotogravure 
Section newspaper ‘first six months 1927. 


stimulate 


The “headquarters of the National Gift and 
Art Show Association in the Drexel build- 
ing will send out more detailed information 
to anyone wishing it. 








More than 2,000 children. of Wilkes- 
Sarre, Pa., participated in celebrating the 
third anniversary of. the business of Edward 
Morris, 70 S.-Main St., when the jeweler 
treated the children to a birthday party. 
The games of the usual birthday party .were 
dispensed with, but it,was the largest party 
that the city has seen -in a long: tyme. - The 
youngsters were treated to a. fige perfor- 
mance, with the actors entering ‘into ‘the 
spirit of the occasion and doing their ut- 
most to amuse them. 
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Maiden Lane Outing Club 





Program of Field Events “Washed Out’ by Rain but Seven 
Innings of Base Ball Game Are Played— 
Banquet in the Evening 


A heavy rainfall washed out the program retired to the Elks club house where they 


of games arranged for the annual field day 
of the Maiden Lane Outing Club, last Satur- 
day, but not until seven innings of the base- 
ball game had been played under overcast 
skies. Despite the weather man, who had 
promised sunshine and plenty of it, the 154 
members and their guests who traveled to 
‘he home of the Staten Island Elks at Oak- 
wood Heights, enjoyed themselves to the 
fullest extent and voted the affair a_ big 
success. 

For months the committee, headed by 
William Lenhart, worked diligently on the 
arrangements, paying particular attention to 
the program of outdoor games which pro- 
mised to be unique and unusually enjoyable. 
Most of their efforts in this respect were 
wasted but at the sight of rainfall which 
came shortly after the noon hour and while 
the baseball game was in progress, the com- 
mittee made arrangements for those who 
were anxious to pass the time away playing 
cards, pool and billards. The “African golf” 
players, of course, took care of themselves 
and held forth first in the open and then 
in a nearby garage. 

The first vangard of picnickers left the 
“Lane” about 10 o'clock, some going in 
private automobiles, others making the trip 
by train, arriving at Oakwood Heights an 
hour later. After donning the proper 
regalia, the baseball teams took over the 
field and at 12 o’clock, the annual ball game 
was underway. 

The game this year was unusually well 
played, the batteries on both sides perform- 
ing in big league fashion. There was very 
little heavy hitting and few errors but 
plenty of good humored comments from the 
sidelines. The winning aggregation. was 
headed by Harry Davis while the other team 
was captained by “Andy” Andersen. The 
air-tight pitching and fine catching done by 
Ullrich and McElgunn, Davis’ battery, held 
“Andy's” team to two runs, while the loose 
playing in some respects of Andersen’s 
aggregation allowed the opposing nine to 
cross the plate eight times. In justice to 
Flint, pitcher, and Deneroff, catcher, for the 
losing nine, it must be said that they per- 
formed almost as effectively as the opposing 
battery, but poor support dragged them 
down to defeat 

While the bleacherites did not always 
agree with the decisions of the umpires, 
Harry Anderson and Harold Castagnetta, 
they were able to restrain themselves and 
no “pop” bottles were thrown. 

Just after the rain began to fall lightly, 
the quoits tournament was started but owing 
to the heavy down-pour, only a few teams 
entered the contest with the result that with- 
in an hour the winners were announced. 
The team composed of Al Betz and J. Nutt 
finished first, Harry Cashion and Fred 
Peixetto, second and Perry and Lassner, 
third. 

Long before the quoits tournament was 
finished, most of the other picnickers had 


indulged in playing cards, billiards and 
pool until 5:30 rp. mM. They were then 
ordered to the dining room where the jewel- 
ers were served a sumptuous banquet. De- 
spite the fact that everyone present had done 
full justice to the sandwiches and “pop” 
which had been laid out under the trees on 
the field, no one was at all backward when 
the “big feed” was served. 

After the jewelers sang the “Star Spangled 
Banner,’ they were welcomed by William 








WILLIAM LENHART, CHAIRMAN 


Lenhart who voiced the appreciation of him- 
self and his committee for the excellent 
turn-out. While the jewelers were still 
standing, Mr. Lenhart read the list of de- 
parted members. 

During the dinner, a colored orchestra 
entertained with a number of lively airs and 
rendered a few songs. The elimination of 
the games made it necessary for the com- 
mittee to distribute the numerous prizes by 
other means. The members of the baseball 
team were each presented with sterling silver 
baseballs suitable for watch charms while 
the winners of the quoits contest were also 
given appropriate prizes. A great number 
of other prizes were also distributed. Those 
who contributed prizes and made donations 
to the affair included: The Illinois Watch 
Co., Whiting & Davis Co., Webster Co., 
Wightman & Hough, J. J. Sommer Co., 
Waite-Thresher Co., Ostby & Barton, Har- 
vey Clap, Bates & Bacon, J. F. Sturdy’s 
Sons Co., D. F. Briggs Co., J. H. Peckham 
Co., Louis Stern & Co., J. R. Wood & Sons, 
Swift & Fisher, General Chain Co., H. L. 
Barrows Co., S. O. Bigney & Co., Tomchin 


& Levinson, Fillkwik Co., Parks Bros. & - 


Rogers, Keystone Publishing Co., Dolan & 
Bullock, Baer & Wilde Co., Hadley Co., H. 
W. K. Co., J. F. McNally, Wm. J. Ward 
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Co., W. C. Edge Co., Harry Newburg and 
W. G. Clark. 

Before the last course was served, Mr. 
Lenhart announced the personnel of the 
committee which will take charge of the 
1928 outing. This committee consists of 
Charles Tonry, Fred Peixetto, John Worth, 
Nat Newman, “Andy” Andersen and E. I. 
McConnell. A great deal of credit for the 
success of this year’s affair, which the 
weather man tried so hard to spoil, belongs 
to Mr. Lenhart and his committee which 
consisted of Leo Leddy, Al Betz, Harry 
Cashion, Irving Broder and John J. 
Schneider. To show that the members ap- 
preciated their efforts, the committee was 
given three rousing cheers and the hearty 
thanks of everyone. Many of the salesmen 
left immediately after the dinner to go to 
Providence to the wholesalers’ convention 
while others lingered until almost midnight 
before deserting Staten Island for another 
year. 

Picked Up Around First Base 


Harry Cashion proved himself a good ‘“duck’’ 
when he had the courage to stand out and defy the 
elements to halt the quoits tournament. 

- * * 


“ 


Sam Bamberger made the “star” play of the 
game stealing third base with Harry Davis standing 
on the sack. For that play “Sammy” was awarded 
a rubber cigar. 

* * * 

“Bill” Lenhart, he of the white carnation, was 
busier than the proverbial painter with the hives. 
“Bil” was all over, but never alone, for Leo Leddy 
was always close on his heels. 

7 * _ 

Two of the busiest men in the banquet hall in 
the evening were Al Betz and Irving Border. 
They were continually circulating among the diners 
and saw to it that everyone had a good time. 

* * * 

“Billy”? Ward, one of the outing pioneers, was as 
usual on hand to contribute to the success of the 
affair. None of these outings are complete without 
William’s presence and the boys are always happy 
to see him. 

* * * 

This is the third year in succession that Harry 
Davis’ team has won the baseball game. According 
to Davis, it looks as though they will have to use 


George Frey in the pitcher’s box next year 
in order to give the other team a chance. 

* * * 
Everyone was happy, particularly the “old 


timers” to see George Flemming fresh from Chicago 
among those present at the outing. George was a 
regular attendant at these annual affairs years and 
years ago but that was when folk used ocean-going 
liners to reach Eurove. 

* * * 


Harry Ashe, being a native Staten Islander, was 
as usual boasting of the beauties and other features 
of this suburb of New York. Before noon, he 
was even boasting of how kindly even the weather 
man treated “foreigners” coming to the island but 
when the storm came what the “foreigners” said 
to Harry was something else again. 

* * * 


Harry Davis, captain of the victorious team, was 
seen wearing a smile after the ba game and when 
asked the reason, told a JEWELERS’ CIRCULAR re- 
porter that “Andy” Andersen, the captain of the 
defeated aggregation announced before the ball game 
that if he and his team could not beat Davis’ 
“Dubs”, he would retire from further baseball 
activities at these outings. Davis chuckled and said 
that it was with deep regret he was compelled to 
announce ‘‘Andy’s’’ baseball ‘“‘fade out.” 








T. H. Wynne, for many years one of the 
leading jewelers of Griffin, Ga., will open 
a branch business in Barnesville at an early 
date. The new store will be under the 
management of Mr. Wynne himself while 
his son will conduct the store at Griffin, Ga. 
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To Determine Cost of Pearl Beads 





U. S. Tariff Commission Ordered to Investigate Production 
Costs of Imitation Pearls and Similar Articles with 
View to Change of Duties 


Wasuincton, D. C., June 2.—The United 
States Tariff Commission has ordered an in- 
vestigation to determine the production costs 
of imitation pearl beads and similar articles 
of jewelry in this country and competing for- 
eign countries, with a view to changing the 
basis of duties levied on importations from 
the foreign invoice value to the American 
valuation, thus materially increasing tariff 
charges. 

The investigation was requested by the 
American manufacturers of imitation pearls 
and specialties in fusible enamel, with head- 
quarters in Brooklyn, N. Y. The commis- 
sion has prepared an order, announcing the 
investigation, which will be made public in 
the near future. It is expected that the sur- 
vey of foreign and domestic costs will be 
undertaken soon after July 1, the beginning 
of the new fiscal year, when funds appro- 
priated by Congress for carrying on the com- 
mission’s work will become available. 

The investigation of imitation pearl costs 
has been ordered by the commission under 
Section 315, Title III, of the Tariff Act of 
1922, which provides, in part, that the Presi- 
dent may, by proclamation, order the imposi- 
tion on imported articles of duties based upon 
the American selling price of any similar 
competitve articles manufactured in the 
United States. In other words, under such 
a proclamation by the President, the present 
duty on imitation pearls would be levied, not 
on the invoice value of importations but upon 
the selling price of imitation pearls of Ameri- 
can manufacture. 

Under paragraph 1403 of the present tariff 
act the duty on imitation pearl beads of all 
kinds and shapes, of whatever material com- 
posed, strung or loose, mounted or unmount- 
ed, is 60 per cent. ad valorem. 

Public notice of the investigation has been 
sent out. as fellows: 

INVESTIGATION NO. 69 BY THE UNITED 
STATES TARIFF COMMISSION FOR 
THE PURPOSES OF SECTION 315 
OF THE TARIFF ACT OF 1922 
IMITATION PEARLS AND PEARL BEADS 


The United States Tariff Commission on this 
26th day of May, 1927, for the purpose of assist- 
ing the Fresident in the exercise of the powers 
vested in him by Section 315 of Title III, of the 
Tariff Act of 1922, and under the powers granted 
by law and pursuant to the rules and regulations 
of the Commission, hereby orders an investigation 
of the differences in costs of production of, and of 
all other facts and conditions enumerated in said 
section with respect to, the following articles de- 
scribed in paragraphs 1403, 1428 and 1429 of Title 
I of said Tariff Act, namely: imitation pearl beads 
of all kinds and shapes, of whatever material com- 
posed, strung or loose, mounted or unmounted, 
and imitation solid pearls wholly or partly pierced, 
mounted or unmounted; also necklaces and other 
articles composed of such beads or pearls, and 
commonly or commercially known as jewelry, fin- 
ished or unfinished, being wholly or in part the 
growth or product of the United States, and of 
and with respect to like or similar articles wholly 
or in part the growth or product of competing 
foreign countries. 

Ordered further, that all parties interested shall 
be given opportunity to be present, to produce evi- 
dence, and to be heard at a public hearing in 


said investigation to be held at the office of the 
Washington, 


Commission in D. C., or at such 


other place or places as the Commission may 
designate, on a date hereafter to be fixed, of which 
said public hearing prior public notice shall be 
given by posting the notice thereof for thirty days 
at the office of the Commission in the City of 
Washington, D. C., and at the office of the Com- 
mission at the port of New York, and by publication 
once eath week for two successive weeks in ‘““Treas- 
ury Decisions,’ published by the Department of 
the Treasury, and in “Commerce Reports,’ pub- 
lished by the Department of Commerce, copies of 
which said publications are obtainable from the 
Superintendent of Documents of the Government 
Printing Office in Washington, D. C. 

And ordered further, that public notice of said 
investigation shall be given by posting a copy of 
this order for 30 days at the principal office of 
the Commission in the City of Washington, D. C., 
and at the office of the Commission at the port 
of New York, and by publishing a copy of this 
order once a week for two successive weeks in said 
“Treasury Decisions’’ and ir said “‘Commerce Re- 
ports.” 

I certify that the foregoing is a true copy of 
an order of .the United States Tariff Commission 
passed on the 26th day of May, 1927. 

Joun F. BEetuHune, 
Secretary. 








Fails to Make Restitution 


Frederick Stanley, Alias “Lord Beaver- 
brook, Served a Year on Embezzlement 
Charges but Never Returned 
Jewelry 


PHILADELPHIA, Pa., June 7.—Mrs. Frances 
C. Kamp, of 5lst and Irving Sts., widow 
of a wholesale jeweler, who for a time car- 
ried on her late husband’s business, will not 
obtain restitution from Frederick Stanley, 
alias “Lord Beaverbrook” and man of many 
other names and frequent marriages, of the 
$8,200 he embezzled from her and for which 
he has just completed a year’s sentence in 
prison here. 

Stanley was brought before Judge Horace 
Stern in Quarter Sessions Court on a peti- 
tion filed by his attorney, John R. K. Scott, 
to have his client released from prison. He 
has been given an indeterminate term on his 
promise to make restitution to Mrs. Kamp, 
after pleading guilty to the embezzlement 
charges. Scott petitioned the court for 
Stanley’s release, saying he could not make 
restitution as long as he remained in jail. 

“He could make restitution at any time,” 
Thomas Hyndman, attorney for Mrs. Kamp, 
protested. “Where is the trunk, where is 
the bag that he has in St. Louis?” 

It was stated in court that the trunk and 
bag in which Stanley was supposed to have 
kept much of his loot, had disappeared since 
his arrest in St. Louis for his theft from 
Mrs. Kamp here. 

“There is no reason to believe,’ said 
Judge Stern, “that he will disgorge if’ kept 
in prison longer. And since there was some 
kind of an agreement at the time of his 
sentence, when the District Attorney asked 
for a year’s sentence after Stanley pleaded 
guilty, it would look as if we were playing 
him a trick if we kept him any longer. At 
any rate he will not go free. He has 
detainers lodged against him in at least six 
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different places, so it will take him a long 
time to get out of trouble.” 

“We want to keep him here until he does 
disgorge,” replied Hyndman. 

“If he goes to New York or some other 
place there is no hope of his ever doing s0, 
My client has not the money to chase him 
over the country. He ruined her financially.” 

“The mere fact that we keep him in 
prison will not make him disgorge,” re. 
marked the judge as he discharged 
Stanley, who was first required to take an 
oath of insolvency. 

The prisoner, however, did not enjoy 
freedom for he was taken from court ty 
City Hall prison where a detainer from 
New York was lodged against him and he 
will be held for the police of that city. He 
also is wanted in Berlin, Vienna and other 
European cities and at least a half dozen 
cities in this country. 

Mrs. Kamp was conducting her husband's 
business at 9th and Chestnut Sts. when she 
met Stanley in 1922. He posed to her as 
a jewelry salesman and she employed him, 
He took a sample case filled with mount- 
ings and disappeared. Later the case was 
found in a hotel room but the mountings 
which he had obtained had been substituted 
for cheap ones. 








O. S. Hudis Dies Suddenly of Heart 
Failure 


Word reached New York on Monday that 
O. S. Hudis, southern representative for 
Morris Kaplan & Sons, 36 W. 47th St, 
had died suddenly from heart failure on 
Sunday morning, June 5, in a hotel at San 
Antonio, Tex. This news will undoubtedly 
come as a great shock to his friends and 
acquaintances in the trade, many of whom 
have known him for a long time. 

Mr. Hudis who had been with his present 
employers for five years had traveled in the 
southern States for 20 years, and was 
known as one of the finest type, as well as 
one of the most successful salesmen cover- 
ing the territory. 

Arrangements have been made to send his 
remains to his home in Nashville, Tenn. 
Deceased is survived by his widow, Mrs. 
Helen Hahn Hudis. 








Silver Producers Seek to Comp?! Treasury 
Department to Complete Purchases 
Under Pittman Act 


WASHINGTON, June 6.—The 
Silver Producers Association, a Utah cor- 
poration, the Della S Consolidated Mines 
Corporation and the Spar Consolidated 
Mines Corporation, both of Colorado, for 
themselves and the 68 silver manufacturers 
of the United States have filed a_ petition 
in mandamus in the Supreme Court of the 
District of Columbia against Andrew W. 
Mellon, Secretary of the Treasury, and 
Robert J. Grant, director of the U. S. 
Mint, to compel the purchase under the 
Pittman Act of 1918 of 14,589,730.13 ounces 
of silver bullion at $1 an ounce. 

Chief Justice McCoy has issued a rule 
on the Treasury officials to show cause on 
June 22 why the mandamus should not be 
issued. The plaintiffs are represented by 
Attorneys Covington, Burling and Rublee. 
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Watches Abroad 





Exports of Clocks Gain in April but Watch Exports Falling 


Off as Compared to Last 


Year’s Custom Figures 


for First Four Months 


WasHincton, D. C., June 3.—The ex- 
port trade in clocks is gaining in volume 
this year, while exports of watches are fall- 
ing oft. Exports in April had an aggregate 
value of $293,749, as compared to exports 
in the corresponding month of last year of 

2.386. The April figure brought up ex- 
ports for the first four months of the vear 
to $1,106,030, an increase of $56.783 over 
exports from January to April, inclusive, 
last year. 

Exports of alarm clocks were slightly 
smaller in April than a year ago, number- 
ing 57,904, valued at $80,911, as compared 
to 68,978, valued at $84,294, but exports to 
date this year are larger than last year, 
amounting in the four-month period to 218,- 
343, valued at $292,649, against 200,683, 
with a value of $263,210. The exports of 
mantel and novelty clocks were larger in 
April than in April, 1926, but exports to 
date this year show some decline from last 
year. The April exports of wall clocks and 
other clocks and parts were lower this 
April than in 1926, but exports from Janu- 
ary to April, inclusive, were larger this 
year than last year. 

The export trade in watches is declining 
this year, due principally to the shrinking 








EXPORTS OF CLOCKS AND WATCHES, AFRIL 


, 1927, AND APRIL, 1926; 


in export value of cheap watches. Ship- 
ments also have fallen off in volume. Ex- 
ports of watches without jewels were con- 
siderably smaller in April than in April 
last year, numbering 29,734, with a value 
of $30,751, as compared to 52,923, valued at 
$44,418. Exports during the first four 
months of the year amounted to 166,504, 
valued at $133,839, against 177,162, valued 
at $185,197, imported in the corresponding 
period of last year. 

Exports of jeweled watches also show a 
declining trend. Shipments in April were 
larger than in April, 1926, numbering 4,951, 
valued at $39,849, as compared to 3,998, 
with a value of $38,070, but exports for 
the four-month period this year were 16,- 
534, valued at $143,585, as compared to 
shipments in the corresponding - period of 
last year aggregating 18,980, with a value 
of $161,940. Exports of watch parts have 
been well maintained, having a value in 
January to April of $163,822, against $163,- 
056 in the first four months of 1926. 

Exports of clocks, watches and other 
time-recording devices in April, 1927, and 
in the arst four months of the current year, 
as compared to exports in the corresponding 
periods of last year, are summarized in the 
following table: 


AND FIRST FOUR 


MONTHS OF 1927 AND 1926 


April, 1927 
SS 


a — 


Quantity Value Quantity 


Clocks and watches, total..... . $293,749 
One-day alarm clocks, num- 

BE cr wicces adic naeey estes soe eee 80.911 68,978 
Mantel and novelty clocks.. 6,647 25,085 4,176 
i, ae 1,790 11,181 2,431 
Other clocks and parts..... .... 30,791 oh 

Watches— 
Without jewels, number....29,734 30,751 52,923 
URN AE WEIR ois 6 seca acts o's 4,951 39,849 3,998 
NES) saxhid orice see salen cee a: re 
Time-recording devices and 
MENGE: fo Sines SEM Oa es 29,092 


April, 1926 
= © 


-——— Four Months Ended ———_, 








April, 1927 April, 1926 
A..____, _ ini 
Value Quantity Value Quantity Value 
$282,386 eévcie. $1,206:030 $1,049,247 
84,294 218,343 292,649 200,683 263,210 
18,694 24,618 88,540 24,968 93,092 
16,148 8,521 56,942 8,101 51,933 
32.493 131,964 gases 130,819 
44,418 166,504 133,839 177,162 185,197 
38,070 16,534 143,585 18,980 161,940 
48,269 ageots 163,822 icaleeceus 163,056 
94.689 








A Golden Anniversary 





Mr. and Mrs. Adolf J. Grinnell Celebrate 
Fifty Years of Married Life 

Fifty years of wedded life was celebrated 
last Friday by Mr. and Mrs. Adolf J. Grin- 
nell, the former a well-known pearl expert 
at 527 Fifth Ave., New York. The celebra- 
tion was held at Sherry’s, 49th St. and Park 
Ave., and was attended not only by Mr. and 
Mrs. Grinnell’s immediate family, but also a 
large number of friends in the jewelry trade. 

Mr. Grinnell’s name was formerly Grin- 
berg, but during the war his sons expe- 
rienced a great deal of difficulty in going 
abroad. For this reason, they changed their 
name from Grinberg to Grinnell, and, there- 
after, the father took on the new family 
name, 

Mr. Grinnell was born in May, 1853, at 
Bucharest, Roumania. His knowledge of the 
Jewelry industry was acquired in Europe and 


later he engaged in business for himself in 
London, In. 1874, he came to the United 
States and started in the jewelry manufac- 
turing business with a partner, under the 
style of Lasar & Grinberg. This firm had 
» establishment on Maiden Lane until the 
business was dissolved. Later a new con- 
cern was started. known as Grinberg, Good- 
man & Pollack. This firm for many years 
maintained a manufacturing jewelry estab- 
lishment at 32 Maiden Lane, but later dis- 
solved, after which the business became 
known as Grinberg & Glauber. Following 
the passing of this house, the concern of 
Adolf. J. Grinberg & Sons was established, 
but when the family name was changed the 
firm-name was also changed. ‘Later his sons, 
Maurice W. and Ira R. Grinnell, went into 
business on their own account, while the 
elder Mr. Grinnell established himself as a 
pearl. expert, which business he now con- 
ducts at 527 Fifth Ave. - 

Mrs. Grinnell was -formerly. Lena Rosen- 
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berger and was born in New York. She 
received her education in the metropolis and 
on June 3, 1877, married Mr. Grinnell in the 
Hotel Brunswick, which was then a fashion- 
able hotel situated between 27th and 28th 
Sts., on Fifth Ave. 

Both Mr. and Mrs. Grinnell come from 
jewelers’ families. Mrs. Grinnell’s father 
was a jeweler, while her uncles, Adolph and 
Anthony Wallach, founders of the firm of 
A. Wallach & Co., were also well known in 
the industry. The couple have two sons, 
Maurice W. and Ira R. Grinnell, the former 
living in New York and the latter residing 
in Paris, France. They also have two daugh- 
ters, Mrs. G. I. Behrisch and Mrs. Sam N. 
Shwartz. 








Faces Long Prison Term 





Charles B. Massey Convicted on Two Indict- 
ments Charging Larceny by Bailee 
and Fraudulent Conversion 


PHILADELPHIA, Pa., June 7.—Convicted 
by a jury in Quarter Sessions Court on two 
indictments growing out of an alleged “fake” 
burglary, Charles B. Massey of Girard Ave., 
near 54th St., faces a long prison term. The 
indictments charged him with larceny by 
bailee and fraudulent conversion of partner- 
ship property. The verdict was another step 
in a case that has interested the wholesale 
jewelry district for several weeks. 

Some two years ago Isidore Snyderman 
set up a small bead business at 8th and San- 
som Sts., and by hard work prospered until 
he met Massey, who induced him to enter 
into a partnership. The business, then 
known as I. Snyderman & Co., moved to 111 
S. 8th St. and did a general jewelry busi- 
ness. Several disagreements arose between 
the partners, mostly caused by Massey's 
methods, it was testified at the trial, but mat- 
ters went along until the night of Dec. 2, last, 
when the safe in the store was “burglarized,” 
diamonds and other jewelry, the property of 
the firm, and a case of diamond rings, val- 
ued at $3,000, the property of Joseph Keller, 
127 Bainbridge St., a retailer, who had 
placed them in the safe over night, being 
taken together with several checks. A few 
days later the checks were returned by mail 
but no trace of the jewelry or the mountings 
was discovered. 


Suspicious circumstances surrounding the 
“burglary” led to investigations: by city de- 
tectives and a signal alarm company, with 
the result that Massey was arrested. It was 
brought out at the trial that while he os- 
tensibly locked the ‘safe, after placing the 
jewelry inside and ‘turned on the alarm 
system, he did not give the proper signal to 
the alarm company, but that one came into 
its offices after the time of the robbery. It 
was testified that Massey, who had left the 
store with his partner and other men, ‘had 
returned to the place and opened the’ safe. 
It was found opened the: next morning. 

Sentence was deferred on Massey by 
Judge Stern because of a motion made for a 
new - trial. Bail’ was increased from $1,500 
to $5,000 on motion of the district attorney. 
Since the burglary much sympathy has been 
expressed in the wholesale district for Sny- 
derman, who was forced to go into bank- 
ruptcy and’ have’ his remaining stock : sold 
out. 
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Death of I. C. Newman 





Former Chicago Diamond Dealer and Re- 
tail Jeweler Expires at Sanitarium 
at Elgin, Ill. 

Cuicaco, June 3.—In the death of Isadore 
C. Newman, which occurred at noon on 
Tuesday, May 31, at the sanitarium at El- 
gin, Chicage lost one of its best-known re- 
tail jewelers. 

About two months ago the physical con- 
dition of Mr. Newman became such that a 
petition was filed in the Probate Court of 
Cook Ccunty asking that a conservator be 
appointed for his estate. Judge Horner ap- 
pointed Arthur Newman, a nephew who 
has been associated with the business and 
who under the last will and testament of 
I. C. Newman becomes the sole beneficiary 
and executor of the estate. 

The deceased was 50 years old at the 
time of his death. Was born near Odessa 
in Russia and came to Chicago at the age 
of 10 years. Upon attaining manhood he 
chose the diamond business and for five 
years was in business for himself as a dia- 
mond importer, with offices in the Cham- 
plain building. Fourteen years ago he dis- 
continued the diamond business and entered 
into the retail business at 133 N. Clark St. 
This business was carried on successfully 
throughout these years. 

Mr. Newman had always been in good 
health until his breakdown in April. Death 
was due to general paralysis. 

Upon receiving word of his uncle’s death, 
Arthur Newman left immediately for Elgin 
and returned to Chicago with the remains. 
Services were held on Thursday, June 2, at 
2 o'clock in the afternoon from Piser’s 
Chapel at 4936 Broadway, and interment 
was at Waldheim Cemetery. 

Deceased was an active member of Chi- 
cago Lodge, B. P. O. E., and the Covenant 
Club. He is survived by his brother, John 
H. Newman, New York, and two nephews, 
Arthur and Charles H. Newman. 








Death of Edwin B. Bullock 


Former Attleboro Jewelry Manufacturer 
and Salesman Passes Away at His 
Home in Syracuse, N. Y. 

ATTLEBORO, Mass., June 4.—A telegram 
received here a couple of days ago announced 
the death of Edwin B. Bullock in Syracuse, 
N. Y., where he has made his home for some 
years past. This telegram brought to the 
minds of many of the old-time business men 
and citizens here a man who 25 years ago 
held a prominent place in the life of this 
community. “Ed” Bullock was a man with 
a host of friends. He was a natural born 
salesman, and during the years that he trav- 
eled throughout the country with the samples 
of goods manufactured by W. H. Wilmarth 
& Co., with which firm he was associated, the 
business of that concern increased until its 
goods were known not only in the United 
States but also in Europe and South 
America. 

He was a native of Rehoboth, Mass., but 
came to Attleboro when a young man and 
engaged with a manufacturing jewelry con- 
cern, but it was not long after that when his 
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strong personality had impressed itself on 
the community and also on the jewelry in- 
dustry. W. H. Wilmarth & Co. was located 
in one of the Robinson buildings on Union 
St., and during the years when the business 
was at its highest point the firm occupied 
three entire floors and gave employment to 
175 or more persons. Its line included up- 
wards of 1,500 kinds of buttons, including 
the “Dandy” and “Daisy” collar buttons. 

In 1890 Mr. Wilmarth decided to retire 
from active business, and he sold his inter- 
ests to Mr. Bullock, who continued the busi- 
ness in the same locality until 1893, when he 
built a modern factory plant at the corner 
of School and Hazel Sts., and shortly there- 
after, with Edward A. Sweeney and E. D. 
Guild, there was formed under the firm styie 
of The W. H. Wilmarth Co. the first in- 
corporated jewelry business in the Attle- 
boros. The firm went out of business sev- 
eral years ago. 

When Mr. Bullock retired from the Wil- 
marth Co. he went to California, but later 
returned east, and was in business for a 
short time in Providence. After disposing 
of his latter business he removed to Syra- 
cuse, where he has since resided. He is sur- 
vived by his widow and one daughter. 








Clarence Chamberlin, Famous Avia- 
tor, Son of Denison, [a., 
Jeweler 


There are very few great achievements ac- 
complished these days without the jewelry or 
kindred trades being associated in some 
way, and the latest accomplishment by 
Clarence Chamberlin and Charles A. Levine 
is no exception. The industry will undoubt- 
edly be pleased and likewise proud to know 
that Chamberlin, who piloted the Columbia 
across the Atlantic and far into Germany 
before he was forced down by a broken pro- 
peller, is the son of E. C. Chamberlin, a 
well-known retail jeweler of Denison, Ia. 
Those acquainted with this fact naturally 
followed closely the Columbia’s progress 
from the moment the start was made from 
Roosevelt Field last Saturday morning until 
it landed in Germany on Monday. 

Mr. and Mrs. Chamberlin are reported 
to have stayed close to a telegraph ticker 
from the time their son left the ground 
on Long Island until he landed in a little 
village just outside of Eisleben, Germany, 
less than 100 miles from Berlin. Overjoyed 
at Chamberlin’s feat, the families and 
friends of both the pilot and Levine, the 
backer of the flight, nevertheless expressed 
some regret that the men were unable to 
reach Berlin, their destination. Their flight 
of 3,800 miles established a new non-stop 
record, being about 200 miles further than 
the trip made by Captain Charles A. Lind- 
bergh, who two weeks ago made the hop 
from New York to Paris. 

An Associated Press dispatch coming 
from Omaha on Monday stated that both 
Mr. and Mrs. Chamberlin were outwardly 
affected by the news of their son’s safe ar- 
rival after the flight. They had been sitting 
in the office of the Associated Press at 
Omaha scanning the reports coming over the 
automatic printer from early Sunday morn- 


ing to the following day. The hours of in-. 


tense strain were reported to have affected 
the flyer’s parents, particularly after word 
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had been received that the Columbia might 
have been lost in the heavy rains near Ber- 
lin. 

The press bulletin continued by Stating 
that when Mr. Chamberlin was asked 
whether he was sorry that his son had not 
reached Berlin, the jeweler replied, “I don't 
know. It is a record non-stop flight and 
that’s what they were after. You must re. 
member that they set no definite objective.” 

Mrs. Chamberlin sent a cablegram to 
Berlin. It reached there before her son. 

“Chamberlin, Berlin, Germany. Love and 
congratulations, Mother,” was the message. 

Mrs. Chamberlin was reluctant at first to 
send the message for fear “they wouldn't 
know where to get Clarence, because he has 
no address.” She was assured, however, that 
“Chamberlin, Berlin, Germany,” was enough, 

Denison, it is reported, is already pre- 
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FATHER OF 


E. C. CHAMBERLIN, 


paring for a royal welcome to the flyer when 
he returns to his home town. It is under- 
stood that Mr. Chamberlin, the jeweler, 
wanted his son to enter his business, and the 
youth for awhile tried watch repairing when 
he returned to Denison after his war service. 
This evidently did not appeal to him and he 
went into commercial aviation, with which 
he has been associated ever since. 








Death of Charles Asquith 


PHILADELPHIA, Pa., June 6.—Another of 
Philadelphia’s veteran retail jewelers has 
passed on in the death of Charles Asquith, 
for 50 years in the business in this city. Of 
late years he conducted a store at 8409 Ger- 
mantown Ave., in the Chestnut Hill section 
of Germantown and was highly regarded 
both in and out of the trade. 

Funeral services were held last Saturday 
from his home at 8413 Germantown Ave. 
with interment in Ivy Hill Cemetery. He 
leaves a widow and a son, C. Ivan Asquith, 


also in the jewelry business. 








Enoch A. Reed and Chauncey T. E. 
Smith and Mrs. Smith sailed June 5 for a 
two months tour of the British Isles, 
France and Italy. Messrs. Reed & Smith 
have represented Reed & Barton, Taunton, 
Mass., for many years. 
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Jewelry Exports 





Statistics of Domestic Jewelry and Silver 
Plated Ware Shipped Abroad 
During April 
WASHINGTON, June 4.—Exports of jewelry 
in April improved slightly over the March 
export value. The month’s total was 
$82,575, as compared to $78,078 in the pre- 
ceding month. Shipments were 40 per cent 
lower than in April, 1926, however, when 
unusually large exports to the United 
Kingdom brought up that month’s total to 
$148,434. Exports during the first four 
months of this year slightly exceed in 
aggregate value, shipments abroad during 
the corresponding period of last year. This 
year’s total was $345,582, as compared to 
$343,582 from January to April inclusive, 

1926. 

Exports of silver-plated tableware in 
April had a value of $14,936 as compared 
to $15,760 in April last year. Exports for 
the four-month period also were somewhat 
smaller this year than last, being valued at 
$69,509, against $72,103. Shipments of 
other silver-plated articles in April had an 
aggregate value of $11,763, as compared to 
$14,961 in the corresponding month of last 
year. Exports for the first four months of 
1927 were valued at $42,289, as compared to 
$43,532 in the four-month period last year. 

Exports of gold plated goods are in- 
creasing. The April shipments had a value 
of $46,316, against $30,905 in April, 1926, 
and exports in the first four months of the 
year reached an aggregate value of $167,315, 
as compared to $141,725 in the correspond- 
ing period of 1926. 

Jewelry shipments to Canada, the prin- 
cipal market, were small in April, having a 
value of only $25,890 against $43,450 in 
March but shipments to Cuba, Brazil, 
Argentina and other Latin American coun- 
tries were generally larger. India and the 
Oriental countries also took larger amounts 
than in the preceding month. 

American jewelry was exported to 48 
countries in April and to 36 of these ship- 
ments were larger than in April last year. 
Exports to the United Kingdom of only 
$1,939, against $83,817 last year, however, 
brought down the total. The April exports 
of jewelry, by countries, are shown in the 
accompanying table. 


Exports or JEWELRY, By CounrTRIEs, 
.S APRIL, 1926-1927 


. April, April, 

Countries— 1927 1926 

WE ial wacadess $128 ate 
SES RS Se 274 100 
Ee sit sg sins! 99 a 
RT eee Aa 1,036 250 
ee 107 2,687 
Sis adies ou-ncnesen 100 516 
ea ee 459 527 
oa ia yeu 15 30 
=a 1,047 582 
Switzerland ............. 450 144 
United Kingdom ........ 1,939 83,817 
Ra 5,890 20,048 
British Honduras ........ 92 106 
Costa Rica. ............. 301 122 
Guatemala .............. 137 273 
Honduras ee ee er Pee 218 198 
pn ee 248 139 
Nias dbo ywaw nae 446 6,365 
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EY aah dbestangedas 779 1,210 
ee ee eee ". 3,396 2,959 
Newfoundland ........:. 145 ots 
BGEMNGAS: 6 .wieoes ase een 115 44 
DIS 0S oieks cere’ 95 262 
MEPERICAUS 26.0.6 ac esd soe 281 
Other Br. W. Indies...... 295 Pas 
ROARS ne eae aus 7,153 4,686 
Dominican Republic ..... 658 443 
Dutch West Indies ..... 47 an 
Haitian Republic ........ 663 446 
Argentina ............. 2,857 1,898 
Pebaetle rare lini aatontn Aactis 12,060 7,214 
ROTO oe ek aide cela Boia as 966 407 
COSC): re a a 4,486 1,908 
PEO E int las oe oe es 574 283 
RGRAY “ccs ah Sasol 1,018 541 
Mie ete 5.6% onc <b aed oes 218 90 
Brash Undia <5.<.. 2646..< 2,870 1,332 
RE Cane nkes ohdee Peaks 45 96 
CLES TES SIRE et ener 152 755 
Java and Madura........ 308 
Other Dutch East Indies.. 124 
Pang? One: aoh.0 Boss 305 ae 
Philippine Islands ....... 5,059 3,941 
Siti 2. eS adr eee ~ 859 258 
PAGER NIA ic) cuctera\e “ss erase 6: 2,926 817 
NGW Zéalaiih 26. des oho. 74 sak 
British South Africa.... 900 480 
BOS ic dt eevsiatesaerol sie ow she 1,061 126 
Czechoslovakia. -......:... 1,225 
Netherlands: °...6.:.°. 7.3... ae 29 
Turkey in Europe....... eae 29 
Barbados: $43. fc. ts. 'Bos. rae 12 
Bolivia. <2 eawkt bs nae ae 38 
Bat G: Cnn Wes Rete eae Me aati wa 340 
Iraq (Mesopotamia). .... ae 201 
pL cea ae rl eee 450 

"tiie st ose ess $82,575 $148,434 








Watch for This Missing Ring 
An unugsual ring of antique Egyptian de- 
sign has mysteriously disappeared from a 
well-known collection in New York. The 

















THE MISSING RING 


ring is made of gold and, as the illustration 
herewith shows, is inscribed on the top with 
a prayer insignia. 

The Jewelers Co-Operative Bureau has 
been requested to search for this ring, so if 
it is offered to any jeweler he should imme- 
diately notify Captain “Matt” Stratton, 535 
Fifth Ave., New York. 








The diamond industry of British Guiana 
is depressed, according to a cable received 
in the Department of Commerce, June 6, 
from Consul Gilson G. Blake, Jr., at 
Georgetown. The cable probably refers to 
the mining of diamonds as there is no cut- 
ting industry. in that country and little sale 
for cut gems. Exports of rough from 
British Guiana to this country have been 
few and far between. 
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Receiver Guilty 





Herbert Roth, New York Pawnbroker, Ad- 
mits Charge of Receiving Stolen Goods 
When Father Is’ Discharged 


A plea of guilty to receiving stolen goods 
entered last Monday by Herbert Roth 
brought to a sudden close a trial which had 
lasted three days. Herbert Roth and his 
father, Joseph Roth, who were engaged in 
the pawn brokerage business at 308 and 510 
Lenox Ave., New York, were both being 
tried on the same charges and by entering 
a plea of guilty, Herbert Roth was able to 
obtain the discharge of his father. Young 
Roth was released in $5,000 bail and will 
appear’ for sentence on June 22. . 

The trial of the elder Roth and his son 
started last Wednesday before Judge Don- 
nellan in the Court of General Sessions and 
was prosecuted by Assistant District At- 
torney James G. Wallace. The defendants 
were represented by Max Steuer and John 
Myers. 

The prosecution’s case had been completed 
on Friday at which time lawyers for the 
defendants made motions to dismiss the in- 
dictments. Judge Donnellan reserved deci- 
sion and on Monday, after the court opened 
the motion to dismiss the indictments was 
denied. Before the defendants opened their 
case, a conference was held among the at- 
torneys for both sides and the judge, and 
the outcome was the decision to allow Her- 
bert Roth to plead guilty to receiving in the 
first degree with the understanding that his 
father be dismissed. After Roth entered his 
plea, Judge Donnellan instructed the jury 
to return a verdict of not guilty against 
Joseph Roth, ~ 

The principal witness for the prosecution 
was Olive Keene, a servant girl who had 
stolen jewelry from the apartment of Mrs. 
John Timmerman by whom she was em- 
ployed. This witness testified that she had 
sold her loot in the Roth pawn shop. 

Richard C. Murphy, counsel for the 
Jewelers National Crime Committee was 
active in the prosecution of this case and 
aided the assistant district attorney.. It was 
through Mr. Murphy that the second indict- 
ment against the Roths was returned by the 
grand jury after the first indictment had 
been dismissed. 








Business Troubles. 





John .H. Greve, Mason City, la., is re- 
ported to: be in bankruptcy. 

The Carpenter -Die & Tool Co., Inc., 
North .Attleboro,; Mass., has assigned. 

Simon J. Volovick, Asbury Park, N. J., 
has filed a voluntary petition in bankruptcy. 

It is reported that J. H. Cundiff, Kana- 
wha, [a., has assigned for the benefit of 
creditors, 

Robert 'L.: Reese, of R. L. Reese. & Son, 
Corsicana, Tex., has filed a personal volun- 
tary bankruptcy petition. The business is 
now being conducted by Reese, Jr. .. 








Maurice J. Downing, Fort Fairfield, Me., 
has purchased the jewelry store of M. A. 
Noury, Newport, N. H. and will take pos- 
session immediately. 
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Wholesalers in Session at Providence 


Distributors and Manufacturers Hear Excellent Addresses and Reports at Twentieth Annual 
Convention of National Wholesale Jewelers’ Association Which Opened Monday at 
°70v.dence-Biltmore Hotel—Great Program of Entertainment — Opening 


I., June 7.—More opti- 
mism and less pessimism; standardization 
and simplification of methods; a_ clearer 
understanding of trade problems and indus- 
trial conditions and a truer spirit of co- 
operation were presented as among the solu- 
tions to “How to Make the Jewelry Busi- 
ness More Profitable,” which was the key- 
note question of the 20th annual convention 
of the National Wholesale Jewelers’ Asso- 
ciation which opened in the ballroom of the 
Providence-Biltmore Hotel here yesterday 
morning. 

The opening discussion of this topic by 
Woodward Booth, manager of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association, occupied a prominent 
place on the program of yesterday's opening 
session, and so important is the topic con- 
sidered by the officials of the wholesalers as- 
sociation it has been given a prominent place 
at each of the four business sessions that the 
association is scheduled to hold. 

“What is necessary in this industry is 
more optimism and less pessimism, together 
with greater co-operation between the three 
distinctive classes thereof—manufacturers, 
wholesalers and retailers,” declared Mr. 
Booth, and these principles were reiterated 
and emphasized by practically every speaker 
upon the program in one form or another. 
Upon the whole, the convention got away 
yesterday morning to a most encouraging 
start for a convention that is certain to be 
of great beneficial results to the industry as 
a whole. The attendance for the opening 
day was the best that has been noted in 
several years, and the promptness with which 
the convention was opened and the ease and 
steadiness with which the business progressed 
augured well for a most successful. gathering. 

The promptness of the delegates -in as- 
sembling in the convention hall, the attention 
given the various speakers and the remain- 
ing in attendance until the gavel sounded ad- 
journment of each session betokened the seri- 
ous interest of those who have journeyed 
from all sections of the country to discuss 
the problems and offer suggestions for the 
improvement of the indiistry. It was not ex- 
pected that the convention would be a large 
one in point of numbers, but from the calibre 
of the concerns represented there can be no 
doubt as to the standing and importance ot 
the event. 

The excellence of the program as outlined 
by preliminary circularization from Secte- 
tary Fernley’s office, together with the 
recollections of the successful Providence 
convention of four years ago proved strong 
allurements with the result that the whole- 
sale trade from Maine to California and 
from Canada to the Gulf is: found enrolled 
upon the convention list. The vanguard ar- 
_rived at the hotel Saturday afternoon,. when 
Richard J. Petersen, of Petersen, Max & 
Co. of Buffalo, president of the National 
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Sessions Well Attended 


accom- 


Wholesale Jewelers’ Association, 
Sun- 


panied by Mrs. Petersen, registered. 
day they were joined by a number of other 
early arrivals, and the trains yesterday morn- 
ing from north, south, east and west landed 
their quota of delegates. 

Last moment conferences between officers 
of the national association or with officers 
and committees of the local association kept 
everyone busy Sunday evening and Monday 














PRESIDENT 


R. J. PETERSEN, 
morning, each having in’ view promptness 
and celerity in opening and conducting the 
sessions. Before 8 o’clock yesterday mort- 
ing President Archibald Silverman, of the 
New England Association, with the members 
of his convention executive conimittee, were 
on hand to receive all members of the na- 
tional association and guests upon their ar- 
rival. These were escorted to the mezzanine 
floor, where, in Room C, Chairman Alfred 
B. Lemon, of the Registration Comunittee, 
with his corps of assistants were in waiting 
to .properly register all wholesalers and 
members of both organizations. 

In Room B, adjoining, Chairman Walter 
E. Ensign and his assistants were in. readi- 
ness to receive and registered all ladies ac- 
companying the delegates and to furnish them 
with whatever assistance they might desire. 
These rooms were centres of act:vity until 
long.after the hour for the opening 9f. the 
first business session, as every person 4desir- 
ing to: participate in any of the activities of 
the. three days were obliged to re,ister and 
receive the necessary credentials. Tickets 
were distributed upon registration, and each 
registrant was given one of. the official 
badges of the convention, which were de- 
signed and made by Williams & Anderson 


Co. of this city. These consisted of a panel 
bar with a card upon which was inscribed 
the name and firm of the wearer from which 
was hung a representative of the faniiliar 
old New England town crier bearing a map 
of the State of Rhode Island. The whole 
was distinctive and appropriate 


Monday Morning 


The convention was called to order at 
10:30 o’clock by President Petersen, who 
made a brief address in opening in which 
he said: “All the announcements that have 
been sent out concerning this convention has 
stated that it would be something different 
from all former ones. I propose to make ji 
different in one respect, at least from my 
viewpoint, by not talking excepting when it 
is necessary so as to give all the time pos- 
sible to the consideration of important 
matters that are to come before us. I esteem 
it a great pleasure and privilege to welcome 
you to this our 20th annual annual conven- 
tion, and trust that it will prove profitable 
and enjoyable. As I am to address you again 
in a few minutes with my annual report, I 
will at this time call upon Rev. Victor V. 
Sawyer, pastor of the Centenary Methodist 
Episcopal Church of Attleboro, for the in- 
vocation.” 

Following the invocation, President Peter- 
sen asked all to stand in silence for one min- 
ute in memory of members who have died 
since the last convention, and, as he sounded 
his gavel, he said: 


“May their souls rest in peace!” 


One stanza of “America” was then sung 
by the gathering, led by Frank Moran, Chi- 
cago representative of J. F. Sturdy’s Sons 
Co. of Attleboro Falls. As he seated the 
convention President Petersen remarked: 
“We are getting along well. It augurs well 
for a good convention. I am also glad to 
see every man smiling; it helps the chair- 
man.” He then introduced Archibald Silver- 
man, president of the New England Mant- 
facturing Jewelers’ and Silversmiths’ Asso- 
ciation, who extended a welcome to the dele- 
gates, in which he expressed commendation 
of conventions and similar gatherings as pro- 
ductive of ‘better feelings among the men 
bers, as well as the formulating of. fixed 
programs that tend to improve business. He 
said in part: 

SILVER- 


ADDRESS OF WELCOME BY ARCHIBALD 


MAN 

“Mr. President, delegates, manufacturers, 
salesmen and guests: At the present time I 
desire to extend to you a greeting and wel- 
come to our fair city and sincerely hope 
your stay with us may be profitable to you 
as individuals and as representatives of the 
jewelry industry. May all your deliberations 
be conducted with the one thought in view— 
the betterment and improvement of the 
jewelry industry in all its branches and 

















~~ UCU 





June 8, 1927 


phases—so that you will take away with you 
a fixed program to make the jewelry busi- 
ness better. 

“A convention of this character is far 
reaching in its results—beneficial if the mem- 
bers take full advantage of the opportunities 
afforded them and apply the lessons taught, 
the solutions of problems and the discussion 
of ideas that occupy the attention of the dele- 
gates. One of the great things about a con- 
yention is the getting together of those who 
compose such gatherings, for there is nothing 
like unity to bring about success. It creates 
friendship, and friendship results in a willing- 
ness to deliberate, and when we deliberate 
willingly we deliberate sanely. Such com- 
ings together result in our getting some- 





ARCHIBALD SILVERMAN, WHO WELCOMED THE 
JEWELERS 


thing from the other fellow, engender a 
friendly feeling, and when everybedy is 
working harmoniously together anything 
they attempt to do will be pushed to the 
limit.” 

Jacob Engel, of J. Engel & Co., Balti- 
more, was given the privilege of the floor 
at this point, and paid a flattering tribute 
to the late T. James Fernley, for several 
years secretary of the National Wholesale 
Jewelers Association. He said: 

“We shall all miss the kindly presence, 
pleasant smile and good advice of our genial 
friend, T. J. Fernley. He was a man of 
devout religious belief, fair minded and lib- 
eral. As pilot of this association for many 
years he was, almost from its inception, of 
inestimable assistance in guiding it through 
danger periods. I recommend that the com- 
mittee on resolutions be instructed to draft 
suitable resolutions to be adopted by this 
assemblage, to be spread upon our records 
and a copy forwarded to his family.” 

The recommendation by Mr. Engel was 
adopted, and the matter was laid upon the 
table to be referred to the committee on 
resolutions when appointed. 

Next came the address of President Peter- 
sen. It follows: 


ADDRESS OF PRESIDENT PETERSEN 
_In opening the 20th annual convention of the 
National Wholesale Jewelers’ Association I desire 
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to extend a most cordial greeting to everyone and 
to add to my message of welcome the sincere wish 
that you will obtain helpful inspiration and sug- 
gestions froni our discussions and deliberations, and 
that upon your return you will be able to utilize 
them profitably in the conduct of your own. business. 

Not only am I pleased to welcome our active and 
associate members, but also those wholesalers and 
manufacturers who are not members of our associa- 
tion but who are here as our guests. We hope they 
will profit by participation in our discussions and 
appreciate the value of the service rendered by our 
association. I am especially grateful to those .who 
have traveled long distances to be with us, or who 
have come from that vast territory which is afflicted 
by one of the worst floods in our history. 

Members of our association are located in widely 
scattered sections of this country, but despite the 
tremendous distances that separate us we have many 
problems in common and can accomplish much by 
conferring with each other, exchanging ideas and 
cementing friendships of inestimable value. 

Many of our problems are made more acute by 
increased overhead and unusually keen competition. 
For that reason, membership in our organization is 
an asset of inestimable value. It enables us to 
exchange opinions throughout the year and gives us 
the opportunity to assemble annually to discuss 
methods for most efficiently handling our problems 
instead of struggling with them as best we can 
individually. 

I do not believe I exaggerate when I compare 
these meetings to post graduate courses in the 
science of improved business conduct. It is my 
earnest hope therefore, that you will regard our 
business meetings as such and participate freely in 
al discussions. One or two valuable ideas obtained 
at our conventions are frequently worth many times 
the cost of membership and I sincerely trust no one 
will allow a natural reluctance to speak before an 
audience deprive us of his views or opinions. 

As I previously stated, competition is unusually 
keen. We have many new problems of which dis- 
tribution is undoubtedly the most important. New 
methods and alleged short cuts have been attempted 
in our industry and in others. I am convinced, how- 
ever, that such experiments are in the vast majority 
of instances proving costly and ineffective and ‘in 
the end will conclusively demonstrate the true value 
and effectiveness of the service rendered by whole- 
salers in. obtaining wide. distribution in a most 
efficient and economical manner. Sound reasoning 
is gradually replacing the hysteria that was re- 
sponsible for many unwarranted and unjust 
criticisms of the wholesaler. 

Reports gathered from wholesalers and manufac- 
turers of jewelry and other industries, to my mind, 
all agree that the wholesaler is more essential in 
the distribution of merchandise today, than -ever 
before. The retailer in every line of industry is 
buying smaller quantities but more often. Right 
here is where the wholesaler plays a most essential 
part with his tremendous stocks of merchandise 
gathered from many manufacturers. He is able 
to supply the needs of the retailer in small quan- 
tities. This service enables the retailer to carry 
smaller inventories and gives him a greater turn- 
over. There are many other reasons, too numerous 
to mention, why the wholesaler is more essential 
today than ever before. The conclusion is best said 
that the wholesale house is a monument to economic 
service. Being a friend, adviser and the source of 
supply for the retailer, makes the wholesaler also 
the most economic distributor for the manufacturer. 

Problems will be considered during our present 
convention and I desire to suggest the importance 
of approaching them with an unbiased mind and 
with a full appreciation of the fact that satisfactory 
progress can be made only through sound reasoning 
and the application of equitable and just principles. 

Since our convention in Philadelphia, general 
business conditions have remained sound and many 
industrial and financial leaders indicate conviction 
that we can look toward the future with confidence. 
For many months car-loadings have indicated a 
tremendous distribution of merchandise. Freight 
carried by ‘our railroads during the Fall and early 
Winter of 1926 shattered all previous records. At 
the close of the year there was the usual decline 
in the movement of freight. This, however, was 
for a very short period and car-loadings continue 
unusually large. Despite this tremendous movement 
of merchandise, stocks are reported light in most 
industries and many interpret that fact as indicative 
of a steady but very rapid consumption of mer- 
chandise. 

Financial conditions are declared satisfactory. 
Our banks are supplied with funds sufficient to 
finance all legitimate enterprise without strain. 
Moreover, labor is well employed and current wages, 
according to a recent estimate by the United States 
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Department of Labor, average approximately 133 
per cent above the 1913 level. Steady employment 
at high wages has provided the people of this 
country with funds sufficient to supply their current 
requirements generously and accumulate a_ reserve 
as protection against less propitious ‘conditions. _ 

Hence it would seem that. we.could look forward 
to a year which should he as good if not better 
than last year.. I believe (therefore we should ap- 
proach our. problems, in.a spirit of optimism and 
give our best attention to the keynote of this con- 
vention—“*How can the Jewelry Business be made 
more profitable ?’’—to the end that we may be able 
to enjoy a greater share of the prosperity in our 
country. 


This address was followed by the report 
of Secretary. Fernley., 
REPORT. OF SECRETARY FERNLEY 
During the past year our association has en- 
deavored to function actively in the interest of 
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members, continued to promote more satisfactory 
conditions within the industry, and assist members 
in the solution of their problems. In view of the 
fact that our various. activities have been brought 
to your attention by correspondence from time to 
time, and also because the routine covers countless 
details, I will refer but briefly to our daily activi- 
ties, presenting instead a general summary of our 
work as a_ whole. 
OVERHEAD EXPENSE REPORT 


Keen competition is making overhead and general 
operating expense a question of growing importance 
and one in which many of our members are deeply 
interested. Our overhead expense committee has, 
therefore, devoted considerable thought to this prob- 
lem during the past year, and will issue its report 
this afternoon. 

The value of the work of this committee increases 
each year because the reports correctly reflect the 
trend of costs in the business and furnish members 
with dependable data against which they can check 
their own costs and determine how they compare 
with the overhead of other wholesalers. 

Because of the growing importance of this work, 
we wish to urge every member to participate in 
the preparation of the reports. It will also be ap- 
preciated if members will favor us with constructive 
suggestions as to how the reports can be broadened 
or enlarged and their value increased. The identity 
of those who supply data is not disclosed, and 
members who prefer not to sign their repots are 
simply asked to indicate the State in which they 
are located. This explanation is made for the 
benefit of those who do not thoroughly understand 
our method of gathering the statistical data re- 
quired, and we sincerely trust every member will 
give us his percentages and suggestions when our 
report for 1927 is compiled. 

FEDERAL TRADE PRACTICE CONFERENCE 

During the past year our association has main- 
tained close contact with the work of the Federal 


Trade Commission and its campaign to eliminate 
misbranding and the prevention of inaccurate or 
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misleading descriptions in the jewelry industry. We 
have fully advised members ‘of: various. rulings 
and regulations affecting their interests and. also 
distributed copies. of the resolutions. regarding the 
proper marking of watch cases. 

Last December M. Markham Flannery, director 
of trade practice conferences .of. the Federal Trade 
Commission, advised. us of their intention to hold a 
trade practice conference for the purpose of deter- 
mining what trade names, terms and descriptions 
should be eliminated from our industry..as_ consti- 
tuting unfair trade practices. Immediately — there- 
after President Petersen appointed a special com- 
mittee to represent the ingerests of our members 
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and co-operate with the commission. That committee 
consists of: Chairman, Walter Mayer Wallenstein, 
Mayer & Co.; vice-chairman, Maurice Karpeles, 
Karpeles Co.; C. H. Spencer, Norris-Alister-Ball- 
Bridges Co.; A. C. Becken, A. C. Becken Co.; 
C. T. Gustafson, C. H. Knights-Thearle Co.; Harold 
W. Ostby, Ostby & Barton Co.; Charles F. Reeves, 
The Celluloid Co.; W. R. Cooper, S. H. Clausin 
& Co.; George H. Edwards, Edwards-Ludwig-Fuller 
Jewelry Co.; Robert L. Coates, L. P. White; Edgar 


M. Docherty, William C. Green Co.; George A. 
Fernley, secretary, National Wholesale Jewelers’ 
Association. 


As explained by Mr. Flannery the purpose of 
the conference ‘“‘is to give all concerned an op- 
portunity to participate in deliberations which are 
expected to result in effectually eliminating from 
the industry unfair practices consisting largely of 
false and misleading advertising and misbranding 
of imitation jewelry, toilet articles, etc., by the 
use of terms and descriptions indicating that such 
articles are genuine.” 

It was also explained that the proposed conference 
will be “‘informative to the commission as to whether 
the interest of the public is best served by proceed- 
ing with the trial of individual complaints or 
whether the industry by its own action desires 
that the practices in question be abandoned.” 

We have long held the opinion that no responsi- 
ble firm in our industry would intentionally deceive 
the ultimate consumer, and in this connection it 
is gratifying to quote the following from Mr. 
Flannery’s letter: ‘“There is much evidence that all 
honest dealers desire every vestige of questionable 
practice eliminated from the jewelry trade since 
jewelers, more than most others engaged in the 
business, depend on and for the most part enjoy 
the confidence of the public to a very high degree.” 

It is our understanding that the commission may 
consider the unfair practice of those dealers who 
represent themselves to be wholesalers when as a 
matter of fact practically all of their business is 
retail and direct to the consumer provided, of course, 
a specific case of this character is placed before it. 

PRICE CUTTING 

Many believe unintelligent competition on the 
part of those who do not know their costs, or who 
seek to stimulate sales by cutting prices is one 
of the most demoralizing influences: in our industry 
today. Desire for volume and the theory that in- 
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creased turnover is the antidote for most of their 
difficulties is. said to have encouraged many to 
adopt the unwarranted practice of selling on a 
margin insufficient to, cover overhead. 

A study by J. George Frederick of income tax 
returns for the year 1924 is. claimed to indicate 
that volume is not a remedy for all industrial ills, 
and that as a result of the adoption of price cutting 
tactics during that year many firms gave away all 
or a large percentage of their profits. 

A copy of Mr. Frederick’s analysis was re- 
printed by special permission and sent all members 
of our association. In it he points out that “the 
gross profit percentage of all corporations is 22 
per cent., while that of successful corporations 
alone is 23.2 per cent. Unsuccessful corporations 
have a gross profit percentage of only 16.8 per 
cent., thus proving what has so often been said 
that firms who do not charge an adequate profit 
out of ignorance of costs and firms who give away 
their profits through mistaken notions, are commit- 
ting business suicide.” 

This problem is now receiving more serious con- 
sideration than for several years, as it is believed 
that cut price competition tends to hold buying in 
check by creating uncertainty in the minds of buy- 
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ers, causing them to withhold purchases in antici- 
pation of greater reductions, or place orders for 
very small quantities to cover immediate needs 
thereby adding to the small order problem, encour- 
aging hand-to-mouth buying, and generally disrupt- 
ing the market. 

While we do not wish to dwell unduly upon this 
subject, we believe it pertinent to call your atten- 
tion to the fact that if persistently followed price 
cutting will create concitions so demoralizing that 
all except the few who have ample capital and re- 
serves will be threatened with embarrassment. 

The price cutters do not seem to realize that 
each reduction is only a new target at which to 
shoot. Neither do they appear. to recognize the 
fact that their practices make intelligent merchan- 
dising practically impossible. 

Of greater importance is the fact that a new 
type of competition has developed since the war, 
and we now find one industry competing with an- 
other for the consumer’s preference or even one 
class of distributors making inroads on the business 
of another class. 

WHOLESALER AS AN EFFICIENT 
DISTRIBUTOR 


THE VALUE OF THE 

We believe the educational work conducted by 
our association is producing concrete results, and 
that the value of the service performed by whole- 
salers as well as their economic importance is mote 
generally recognized and admitted. As it is learned 
that wide, general distribution of merchandise can 
be economically and effectually obtained only when 
the services of the wholesaler are utilized to the 
fullest advantage, unwarranted criticism and un- 
sound attacks are being displaced by a more friendly 
attitude. A better understanding of the problems 
of distribution is producing a more favorable psy- 
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chology, and: a greater willingness to ©9-Operate 
with the wholesaler is supplanting the tendency to 
find fault which existed a féw years ago. : 

This change in psychology will accord the whole. 
saler the just recognition he deserves. It js de. 
veloping not only in the jewelry industry but in 
other trades as well, and at present is receiving 
more serious’ thought and consideration thai at 
any time during the past 10 years. Leading busi- 
ness and trade papers are devoting much valuable 


space to present the saner reasoning that now 
prevails. 

As an illustration the leading editorial jn the 
May issue of Belting, Transmission, Tools and 
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Supplies, calls attention to the widespread attacks 
against the railroads a few years ago, and points 
to the complete reversal of public opinion with the 
result that the railroads are now favored. It then 
adds, ‘‘directly to the point, there has been for 
some time considerable public agitation about the 
middle men it has been contended that 
he is an economic waste . . the utter fallacy 
of such ideas is proven by the fact that no one 
has offered any efficient substitute for the dis- 
tributor the agitation against jobbers has 
passed its zenith. We believe the trend of public 
opinion is about to be reversed, and that the 
dealer and jobber shortly may be acclaimed not 
only as necessary factors, but as the most econom- 
ical media for distribution. Undoubtedly 
some lines wihch are now sold direct will be dis- 
tributed through the dealer in the future.’ 

Another article which discussed the evils of 
direct competition in great detail was published 
in the May 12 issue of Printers’ Ink under the 
caption, “‘Will Syndicate Buying Ruin Advertised 
Brands?” It was featured as the leading article, 
and presented a mass of forceful arguments to show 
that the policies of syndicates and large retail 
buyers in the dry goods trade tend to undermine 
the manufacturer’s business, especially if he is ad- 
vertising his merchandise nationally. It further as- 
serted that many dry goods’ wholesalers are suc- 
cessfully displacing nationally advertised lines with 
their own brands as a result of conditions in that 
industry. 

An extremely interesting illustration of the value 
of the service performed by wholesalers is furnished 
by the fact that chain stores are being forced to 
establish their own warehouses. They are ap- 
parently learning that direct shipment of small 
quantities to individual retailers by widely scattered 
manufacturers is impractical, and are therefore 
being forced to assume the function of the whole- 


saler in order to supply their individual stores 
with merchandise as it is required. 
It is our belief, moreover, that experience is 


conclusively demonstrating to many manufacturers 
who have attempted to sell direct that their general 
selling and overhead expense have increased far 
out of proportion to any resultant gain in sales, 
and that they are becoming convinced they can dis- 
tribute their products to better advantage and more 
economically when the services and facilities of 
the wholesaler are employed. 
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DIRECT COMPETITION AND SUPERVISION OF 
DISTRIBUTION 


In connection. with our educational work we re- 
cently distributed.a ‘brochure entitled “The Legal 
and Economic. Aspects of Direct Selling—the Whole- 
saler an Essential Factor. in Distribution,” prepared 
especially for our association by Felix H. Levy, 
Esq. It contains much valuable data collected by 
our association and Mr. Levy, and fully explains 
the rights. of buyers and sellers in their individual 
relations with each other. 

Direct competition is not a new subject, but we 
are hopeful its. demoralizing influence will gradually 
diminish as manufacturers realize the practice is 
unethical, unsound and uneconomic. 

As an association, or collectively, we have no 
right to interfere with the manufacturer who en- 
deavors to sell both the wholesaler and retail mer- 
chant. But cur individual members have the priv- 
ilege of questioning their sources of supply regard- 
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ing their sales policy, and we believe it proper to 
emphasize the fact that the policy of the manu- 
facturer is more important to the wholesaler than 
a temporary price change. 

Under decisions of the United States Supreme 
Court an individual wholesaler has the unques- 
tioned right to discontinue dealing with a manu- 
facturer for reasons sufficient unto himself, and 
he may do so because he believes the manufacturer 
is acting unfairly or undermining his trade. Sim- 
ilar rights are enjoyed by manufacturers who can 
select their own customers and sell or refuse to 
sell anyone for reasons sufficient unto themselves. 
Under the law the manufacturer enjoys the right 
to sell or refuse to sell those who disregard sug- 
gested resale prices. He cannot, however, exact 
an agreement that such prices will be maintained, 
or even sell a known price cutter upon the promise 
of the latter that suggested prices will be observed. 

These doctrines have been affirmed by the Su- 
preme Court in several important decisions during 
the past year, and in order to keep members fully 
advised our association obtained and distributed 
opinions of Felix H. Levy, Esq., interpreting and 
explaining the most important. These included the 
decision in the so-called Trenton Potteries case, 
and in proceedings instituted by the Federal Trade 
Commission against Harriet Hubbard Ayer, Inc., 
to compel discontinuance of a policy intended to 
prevent price cutting. 

In considering this question it must always be 
remembered that individual wholesalers and manu- 
facturers enjoy many rights, and privileges which 
are denied two or more who act in agreement as 
a result of an understanding either written or im- 
plied. That fact was reaffirmed in the Ayer case 
as recently as March 14, 1927, and as explained 
by Mr. Levy it is therefore “of the utmost im- 
portance to observe that any action taken by .a 
manufacturer or wholesaler must be entirely indi- 
vidual and not the result of any agreement or un- 
derstanding with others. This means that, with re- 
spect to resale prices, there must be no promises 
©r assurances given by the customer; and with 
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respect to direct selling by a manufacturer to a 
retailer, a wholesaler who objects to such a practice 
must do so on his own initiative and not as the 
result of an agreement made with other wholesaler, 
nor can a trade association of wholesalers take col- 
lective action in behalf of its members to prevent 
or coerce manufacturers to refrain from dealing 
with retailers. It is, however, permissible for 
wholesalers and for their trade associations to en- 
deavor to convince manufacturers by fair argu- 
ments, but without any coercion, that direct selling 
is economically wrong.” 


COLLECTION OF DELINQUENT ACCOUNTS 


During the past year many members have util- 
ized with unusually satisfactory results the special 
service maintained by our association to assist them 
collect delinquent accounts. 

This service continues to be operated without 
cost to members, and our methods do not tie up 
your accounts indefinitely. Before placing an ac- 
count in the hands of your attorney send a state- 
ment to the office of the association for collection. 
We will give it our immediate attention, and if we 
cannot induce the debtor to make payment in 10 
or 15 days, you proceed to collect as you 
ordinarily would. 

To members who use it freely, the value of this 
service has been very clearly demonstrated, and 
we frequently receive unsolicited letters of com- 
mendation such as the following: 


We thank you very much for having col- 
lected for us the account against Ree 
We received their check yesterday after- 
noon, and it is through the good efforts of 
your organization and the personal effort 
you have placed behind this claim that has 
made it possible for us to write you this 
letter acknawledging the receipt of the 
check from the debtor company. We ap- 
preciate the splendid service that you have 
rendered in this as well as all previous in- 
stances of this nature. 


Since our last convention 431 accounts totaling 
$60,703.39 have had our attention. Incomplete re- 
turns indicate over $33,749, approximately 50 per 
cent. of the total, have been paid direct to members 
as a result of letters issued by our association. 

We are anxious that all members enjoy the same 
benefits, and those who have not utilized this 
service are urged to do so because savings in 
court costs and attorneys fees are often more than 
the annual cost of membership, and in addition long 
delays are avoided. 

MEMBERSHIP DIRECTORY 

We are now compiling and editing for publica- 
tion in the near future a directory covering all 
active and associate members of our association. 
This directory will be accorded wide distribution 
throughout the trade, and we believe, therefore, 
will be of considerable value to our members. 


STIMULATING JEWELRY SALES 


On March 19 we distributed several suggestions 
regarding methods for stimulating the sale of 
jewelry. They were prepared by one of our mem- 
bers who pointed out, for instance, that the sale 
of strap watches has materially reduced demand 
for men’s 12 size and other watches. He suggested 
that sales of watch chains. knives, photo-lockets, 
cigar. cutters, combs and many other trinkets could 
be materially increased if retailers gave more at- 
tention to 12 size watches. Correspondence with 
members indicates a number adopted several of 
these suggestions. 

SERVICE 

Conviction has been expressed in many quarters 
that a tendency to over-emphasize service has de- 
veloped in connection with hand-to-mouth buying. 
The importance of service and quality as contrasted 
with the price appeal is recognized, but the point 
is made that service can be overdone. It is good 
merchandising for retailers to endeavor to secure 
the greatest possible turnover, and our members are 
anxious to assist them in this endeavor. When 
their demand for service becomes excessive, how- 
ever, it adds materially to the cost of doing business, 
inflates overhead beyond reason and tends to keep 
prices up. 

INADEQUATE DIFFERENTIALS 


Certain manufacturers have continued the prac- 
tice of introducing new lines with suggested resale 
prices which are inadequate and fail to provide a 
sufficient margin to cover the wholesalers’ cost of 
distribution. Wholesalers regard this practice as 
unethical and inequitable. This is particularly true 
of lines which are nationally advertised and branded. 
As our members well know agreements either direct 


or implied regarding the maintenance of suggested 


resale prices are expressly forbidden by law: Many,” 


however, have recently endeavored to meet this 
situation individually by refusing to carry such lines 
and do not list them in their catalogs. 

As a result of their experience during the past 
few years, wholesalers do not readily accept the 
argument of manufacturers that a sufficient volume 
can be developed on these lines to offset the lower 
margin. It is our belief, therefore, that manu- 
facturers who persistently follow such policies will 
find their marketing and distribution problems 
constantly increasing in view of the fact that many 
wholesalers are giving serious consideration to the 
elimination of unprofitable lines. They prefer to 
concentrate on .merchandise which insures an ade- 
quate margin. 

It. would, therefore, seem advisable for manufac- 
turers who contemplate suggesting resale prices and 
insisting upon their maintenance, to give the ques- 
tion most serious consideration unless they are 
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willing to name a price that allows the wholesaler 
an adequate margin. 


COMPENSATION OF SALESMEN 


In response to a number of inquiries for informa- 
tion regarding the compensation of salesmen we 
recently completed a survey of systems now being 
used by our members. This investigation covered 
not only the payment of straight salary, commission, 
and profit sharing plans, etc., but also the per- 
centage of volume received through salesmen, by 
mail and telephone; whether or not members give 
salesmen credit for all orders received from their 
territory, whether salesmen are assisted in pur- 
chasing an automobile, and by what method this 
assistance is extended; and an analysis of the cost 
of salesmen with relation to their total sales volume. 

We believe the results of this survey will be of 
considerable interest and value to our members and 
will gladly furnish extra copies of the composite 
report upon request. 


TAX REVISION 


Tax reduction is a question of tremendous im- 
portance to our members and we are, therefore, 
co-operating with the Joint Congressional Committee 
on Internal Revenue Taxation created specifically 
to study the operation and effects of the federal 
system of internal revenue taxation, particularly 
income taxes; and to recommend improvements in 
the law and its administration. Under date of 
April 26 we were advised by Hon. William R. 
Green, chairman of that committee, that they will 
be glad to receive such suggestions and criticisms 
as our members desire to submit. This information 
was immediately broadcast to all members of our 
association and we have already received several 
suggestions to be placed before the committee. 

Chairman Green emphasizes the fact that sug- 
gestions “of a wholly general character are prac- 
tically without value’? because the Joint Committee 
desires to improve specific provisions in the Law. 
In order that our work may be helpful and con- 
structive members are, therefore, urged to avoid 


SS Sea re 


ee wae 


Melichoscsuiniintabines int'entiuner dehseteeet ae haba atte 



























































92 








.sending our association. .criticisms. of .a general 
nature. 


INTERESTS IN PAST DUE ACCOUNTS 


During our 19th annual convention the advisa- 
bility of charging interest on past due accounts was 
discussed, and the statement made that some whole- 
salers realize a sum almost sufficient to balance their 
loss from bad debts by following this practice. 

Many of our members were deeply interested in 
this question and in order to determine the general 
practice throughout the trade our association made 
a special survey last Fall. 

Replies to our questionnaire indicate that the 
practice of charging interest on overdue accounts 
is rapidly growing, and a general summary of the 
reports received from members was distributed 
last November. Shortly thereafter we called atten- 
tion to a declaration by the National Association 
of Credit Men that the use of terms as a sales 
stimulant minimizes profits and contributes exces- 
sively to the cost of doing business. 


SURPLUS STOCK BULLETINS 
Issuance of overstock and goods wanted bulletins 
is another valuable feature of our work and a 
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service which many members have found exceed- 
ingly helpful. 

When members have overstocks or other mer- 
chandise they desire to sell they are urged to 
notify the association of that fact. This informa- 
tion is immediately broadcast without revealing 
their identity and buyers anxious to secure such 
merchandise are subsequently placed in communica- 
tion with the seller. Experience has demonstrated 
the value of this service by enabling members to 
quickly dispose of merchandise for which there may 
be relatively little demand in their section of the 
country. 

Similarly those desiring to locate merchandise of 
a given type are urged to advise the association of 
their wants, which are also broadcast and buyer 
and seller again brought together for their mutual 
advantage. This service is maintained at no ex- 
pense to our members and one which should be 
utilized to the fullest possible advantage. 

PULLMAN SURTAX 


Our association has co-operated with the National 
Council of Traveling Salesmen’s Associations to 
secure the repeal of the wartime surtax on Pullman 
seats and sleepers. This tax was instituted by the 
Director-General of the Railroads under government 
operation during the war in order to discourage 
unnecessary civilian travel and leave the facilities 
of the railroads free to handle the burden placed 
upon them at that time. Immediately after the 
Armistice in 1918 it was discontinued, but re- 
instated by the Interstate Commerce Commission 
in 1920. In view of the fact that no reason 
exists for continuing this tax upon business, it 
should be repealed. 

APPRECIATION 


In concluding my report I desire to express my 
appreciation of the co-operation and assistance of 
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our officers, executive committee and advisory board. 
Fresident Petersen has devoted himself earnestly to 
directing the work of our association and admin- 
istering his duties as executive head of the National 
Wholesale Jewelers’ Association, ‘giving his time 
and attention freely to the solution of our problems 
as well as the improvement of conditions in our 
industry. We wish to take this occasion to acknowl- 
edge his able counsel and direction. 

An expression of thanks is also due members of 
our executive committee and advisory board for 
their co-operation in advancing the interests of our 
association. They have displayed a keen interest 
in our activities and cheerfully and freely given 
time and thought to all matters requiring their 
attention. 

We are also indebted to the New England Manu- 
facturing Jewelers’ and Silversmiths’ Association 
whose officials have done much to add to the success 
of our meeting and arranged a most attractive en- 
tertainment program. They have co-operated to the 
fullest possible extent to make our meeting both 
pleasant and constructive. 

It is my desire to remind members that the 
facilities of our association are at their disposal 
at all times and to urge that they correspond freely 
on all matters of interest to them or to our mem- 
bership as a whole. 

Associations exist for many purposes. Service is 
one of these and members should call upon an 
association for the full measure of service to 
which affiliation entitles them. We are in a position 
to collect information of considerable value to mem- 
bers in solving their individual problems. We can 
perform other services of a helpful character and 
we, therefore, urge that you communicate with us 
about your problems, or about ideas or suggestions 
which you believe would be helpful to the entire 
industry. Every constructive thought that clears 
through our association and that can be advantage- 
ously applied by members to their business tends to 
minimize the difficulties and make their business 
more pleasant and more profitable. We cannot urge 
toc strongly to bear this in mind. C'ose co-operation 
between members of any association makes member- 
ship a more valuable asset, enables the association 
to grow, to render greater service, and to become 
an increasingly important factor in the successful 
cevelopment and expansion of the industry itself. 


Woodward Booth, manager of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association, next delivered the 
keynote address. He spoke on “How Can 
the Jewelry Business Be Made More Profit- 
able?” And his remarks, which proved 
deeply interesting to the jewelers, were as 
follows: 

ADDRESS OF WOODWARD BOOTH 


Mr. President and Gentlemen of the Convention: 

I thank your committee for the compliment im- 
plied in the subject assigned to me on your pro- 
gram. But no sense of elation swept through my 
being when Mr. Fernley’s letter revealed what the 
committee had wished on me. 

I visualized an audience representing two and 
probably three branches of the jewelry trade and 
soliloquized, ‘‘No, no escape that way. They are 
all in on this,’’ and I thought of the cagey 
spinster who when asked why she was always the 
first to arrive and the last to leave the meeting 
of the sewing circle replied that she didn’t intend 
having them talk about her. 

I recalled the consultations I have sat in on 
wherein the wise have each diagnosed the industry’s 
ills and have ascertained the precise nature of the 
patient’s complaint, and then remembered my dis- 
appointment when reflection revealed that the 
several diagnoses were frequently mutually ex- 
clusive in that one precluded the pcssibility of 
the other being correct. 

I remembered that the research man and_ the 
efficiency man are abroad in the land, and _ that 
certain trade associations are paying to them 
$50,000, $75,000, and even $100,000 to tell what 
ails the industry in question and how to effect a 
cure—and then a comforting conviction soothed 
my troubled mind as I realized, with an eye to 
the analogies, that the gentlemen of the Conven- 
tion weuld expect but little of me and I knew I 
was splendidly equipped not to disappoint. 

But seriously, gentlemen, the keynote, ‘‘How 
can the jewelry business be made more profitable?” 
is timely. The program indicates that it will crop 
up in every session of your convention. Men of 
practical experience in production and distribution 
will VYontribute their views in answer to this vital 





June 8, 1927 


query. I suspect you are not so much interested 
in formal resolutions the adoption of which is the 
pet habit of converttions, ‘easily voted and efficient- 
ly ignored, as you are in the thought contribu- 
tions of earnest men who are to. participate in your 
deliberations. -For them I bespeak close attention 
and sympathetic hearing. 

The theme is cast in the form of a question 
A question implies an answer sought. How on 
the jewelry business be made more profitable? 

By more optimism and less pessimism. Tf the 
new psychology teaches anything, it teaches the 
truth of the ancient saying that as a man thinketh 
in his heart, so is he. The physician and the 
psychclogist in this modern day, are joining forces 
to uproot from the minds of men false concepts 
which sometimes take root, blunting the fighting 
edge, withering initiative and destroying capacity 
Mental attitude is important. Many of us, I know, 
have our anxieties. But a_ one-sided conception 


unduly dwelt upon will become possessive. | know 


the vendor may so persistently cry “business is 
rotten” that the potential buyer, be he wholesaler 
retailer or consumer, absorbs the viewpoint ond 
I have been told that the trouble 


loses desire. 
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with the jewelry business is that nobody wears the 
damn stuff. Yet in 1914 the value of the jewelry 
manufactured in this country amounted to 80 
millions plus, while the value of that produced in 
1923 amounted to 176 millicns plus. I am con- 
vinced that never before in our time _ have 
fastidiously attired women worn so much _inex- 
pensive jewelry as today. If the department store 
is gleaning the harvest, Why? Is it fear on the 
part of cthers that the caprice of public taste will 
leave unsaleable stccks on hand or are the causes 
elsewhere to be sought? 

I suggest not the spurious optimism which cries 
all is well when all is not well. But without 
apology submit that the jewelry business is not 
headed for commercial perdition. The jeweler in 
all ages, under all skies, and among all races has 
appealed to mankind. Perchance in the future 
evolution of things new avenues of approach to the 
innate may be necessary, but the business will not 
perish from the face of the earth. 

How can the jewelry business be made more 
profitable? By genuine ccoperation hetween the 
several branches of the trade; between manufac- 
turer and wholesaler, between wholesaler and re- 
tailer, and between competitors within each of these 
several branches. Now cooperation is a_ splendid 
sonorous kind of a word that men like to articulate. 
It has been said that making of exact definitions 
is the ultimate test of the trained mind. I have 
not the temerity to compete with the dictionaries. 
But there are some things which can hardly be 
considered, cooperation and for that matter not 
even far-sighted or enlightened or sane competition. 

The piration of ideas is not cooperation. A 
manufacturer today may originate an article of 
great merit, try to protect it by a patent—which 
by the way, is a license to sue and be sued—and 
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Jong, almost over night, find a similar 
article on the market deliberately intended to un- 
dermine the business of the originator. 

The regarding of merchandise for: price, not 
for style, “merit or salability is not cooperation. 
Within reasonable limits it makes no difference 
how much an item costs provided it sells, and if it 
sells, the higher the cost, the greater the margin 
of profit provided a fair general percentage of 
profit is decided cn and maintained as a matter of 
policy by the seller. ; : ; 

The inane cutting of prices is not cooperation. 
Price-cutting seems frequently to be on those 
articles most in demand. When the selling price 
has been forced down SO low as to be almost 
profitless then the competition starts in on terms, 
with the result that while a considerable volume 
of sales may be developed, there is little or no 
profit or even a loss at the end of a year. Price- 
cutting doesn’t increase markets; it dynamites 


before 


profits. ; ; 
There are various abuses in the trade which I 


prefer to leave to others to discuss, but which, 
could they be corrected, the result would make 
for profits in the trade. i 
Of course there always will be competition. 
And above all realize that out yonder is the public 
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on whose purse scores of industries are making a 
drive. Your real competitor is not the other fellow 
in the jewelry game, but the makers and dis- 
tributors of a thousand other types of merchandise. 

But: in considering cooperation as a means to 
profits ycu are doubtless more interested in the 
positive than in the negative aspects of the thing. 
Certainly they are far less embarrassing to dis- 
cuss. 

After all the abuses are appraised and catalogued 
the fact remains that the big problem of the trade 
is to get distribution to the consumer. Distribu- 
tion that stops short of that cbjective is abortive. 

The fundamental function of the manufacturer 
is to originate, to produce. He searches for new 
ideas, new applications of old ideas. Some of the 
most successful manufacturers I know, returning 
from the road, bring home the bacon not only in 
the form of orders but of ideas for new items. 
Yes, fundamentally the manufacturer is the producer. 

The wholesaler is a distributor. He is the con- 
necting link between the manufacturer and the 
retailer, and when he functions efficiently, an all 
important link. 

But selling merchandise to the retailer is not 
the only function conditions demand. The re- 
tailer is supposed to be an expert mechandiser. In 
many instances he is, in many he is not. In the 
latter cases the cooperating wholesaler cooperates 
not alone by selling merchandise but by instructing 
the retailer how to feature and push it. I know 
wholesale jewelers who are today conducting a 
lucrative business because they make their cus- 
tomers’ problems their problems. They help him 
to maintain a well chosen, well balanced stock, they 
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instruct how to display his merchandise, they 
teach him how to advertise effectively. 

In each branch of ‘the trade there are two 
groups: first, those who study their own problems 
and’ the problems of their ‘customers and ‘endeavor 
to solve the one as the other; second, those who 
follow the line of least resistence,’ who look for 
prices not for quality, who supplant a good article 
with an inferior one simply because of its lower 
price, who forget Sir Isaac Newton’s law that 
action equals reaction. 

Gentlemen, I offer no panacea for the ills of the 
jewelry trade. It takes a far wiser man than I 
to prescribe a cure all. There are those of proven 
ability and character in all branches of the jewelry 
business who have felt the nip of these transitional 
years. To the broad question ‘‘How can the jewelry 
business be made more profitable?’ the reply is 
medestly submitted—by having faith in the essential 
soundness ofan. industry that always has. and 
always will respond to fundamental longings of 
human nature, and by ccoperation between producer, 
wholesaler and retailer. 


Fred Millis, representing the National 
Jewelers’ Publicity Association, was the 
next speaker. He discussed the work of the 
publicity association. 

Owing to the lateness of the hour Presi- 
dent Petersen announced that the open dis- 
cussion of “The Outlook in the Jewelry In- 
dustry for the Next Six Months,” which 
was on the program, would be postponed 
until later in the convention. He then an- 
rounced the appointment of the following 
ccmmittees : 

NoMINATING CoMMITTEE: William R. 
Cooper (S. H. Clausin & Co., Minneapolis, 
Minn.), chairman; C. H. Spencer (Norris, 
Alister-Ball-Bridges Co., Chicago), H. W. 
Surdick of Cleveland, Joseph B. Bechtel 
(Joseph B. Bechtel & Co., Philadelphia), 
Kk. A. Kiger (C. A. Kiger Co., Kansas City. 
Mo.), Joseph FE. Reagan (Baldwin-Miller 
Co., Chicago), and L. P. White of Phila- 
delphia. 

RESOLUTIONS COMMITTEE: Jacob Engel 
(Jacob Engel & Co., Baltimore, Md.), 
chairman; Marcel M:. Mirabeau: (Lissauer 
& Co.,.New York city),.‘A. C..Becken. (A. 
C. Becken Co., Chicago), E. E. Hardy (D. 
C. Percival & Co., Boston), and Robert L. 
Coates (L. P. White, Philadelphia ). 

At 12:30 o’clock the convention adjourned 
until 2 o'clock for luncheon. As the Town 
Criers of Rhode Island were holding their 
weekly luncheon meeting in the foyer ad- 
joining the convention hall, several of the 
manufacturers present, who are members of 
the Town Criers, entertained one or more 
guests at luncheon. Following the luncheon 
the association pulled off one of its unique 
stunts by having four of its members im- 
personate distinguished representatives of 
China, Turkey, Italy and Russia, who ap- 
peared in appropriate costumes and make- 
ups for their respective characters and occa- 
sioned considerable merriment in their dis- 
cussion of the resolution: That the United 
States should prohibit its representatives 
from speaking publicly in foreign countries. 
H. Harold Price, with Tilden-Thurber 
Corp., - represented China, while Goddard 
Scheenfarber, with Gladding’s, impersonated 


the Turk. 


Monday Afternon 


At the opening of the afternoon session 
President Petersen said that it was his sad 
duty to announce the sudden death of Sam- 
uel Wachenheimer, of Wachenheimer Bros. 
of this city, and a silent tribute was paid, 
following which the program for the after- 
noon was taken up. 
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The report of the Overhead Expense Com- 
mittee was then submitted by Jacob Engel. 
This report was followed by the address :of 
G. A, O'Reilly, vice-president of the Ameri- 
can Exchange-Irving Trust Co., who gave 
an address on general business conditions and 
future outlook. Mr. O'Reilly’s -remarks 
were listened to with keen interest by those 
at the convention. 

ADDRESS OF MORGAN W. ROGERS 

“Jewelry Credits” was the topic assigned 
te Morgan W. Rogers, secretary and 
assistant treasurer of Parks Bros. & Rog- 
ers, Inc., of this city, and secretary of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association, and he _ pointed 
out with considerable emphasis that from 
the very nature of the jewelry industry it 
is the manufacturer who must naturally 
bear the greater financial burden. But, he 
said, this burden may be materially les- 
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sened by co-operation on the part of cus- 
tomers, whether wholesalers or retailers. 


He said: 


On behalf of the Manufacturing Jewelers’ Board 
of Trade, I hid you welcome to the city of Roger 
Williams, to this land of age-old conservatism, the 
birthplace of the jewelry industry in America. 

I have been assigned a topic—Jewelry Credits— 
which, in the time allotted me, would be suicide 
to tackle, and consequently I intend to dismiss it 
with practically a wave of the hand and to touch 
on such subjects which are only more or less 
distantly relative. 

You perhaps noted that I termed New England 
the land of age-old conservatism, and I do not 
think I exaggerated. The very air is steeped in 
tradition. That, at any rate, is the popular con- 
ception. To prove that we are not really old 
fogies, let me try to paint a picture of Attleboro 
and Providence jewelry factories, devoting in the 
majority of instances, many years of really con- 
structive brain endeavor to the manufacture of so- 
called staples. The success of this work a few 
years back was, you will agree, undoubted. And 
then, what? The aftermath of the war was the 
style craze with the result that New England was 
forced to change her factories from quantity pro- 
duction plants to those which would “snap out” 
the style of the moment. Has it been an easy task? 
As jewelry buyers well acquainted with manufac- 
turing, you know that it has not. It has meant a 
revision of factory routine, often a new personnel, 
and in some instances the scrapping of -old ma- 
chinery coupled with the purchase of new. Hence 
the so-called apathy of New England jewelry manu- 
facturers of which we have heard rumors. But 
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we are not asleep, gentlemen, .as I. hope the above 
conveys, ‘for ‘these alterations’ in’ our methods of 
manufacturing: cannet 
quickly. : 

A concrete example of the above is the shoe 
industry. A similar style craze made necessary ex- 
tensive alterations in the large plants at Brockton 
and Lowell. Both of these towns have, however, 
accepted the inevitable and after extensive revision 
of their factories are rapidly coming into their 
own. 

What has this to do with credits, you ask? Just 
this: The up and doing wholesale jeweler must 
realize that today offers primarily a market for 
novelty or costume jewelry. His stock, as well as 
that of the retailer, must have a quick turnover 
because novelties go in and out of style over night. 
The great burden must naturally fall upon the 
manufacturer—for it is his place to gamble on 
the salability of an article. In other words, he 
must organize his factory, make the necessary tools 
for manufacture, adjust his stock, and then offer 
it to his wholesaler. The comparative expense of 
the wholesaler is small because at first he will 
only gamble on samples. Should the item have a 
good sale, the turnover as mentioned above is 
quick. The profits are cash, not paper. No longer 
is it necessary for the wholesaler or the retailer 
to stock his shelves with slow-moving merchandise. 

Price, however, as we all know, has a great 
influence on the salability of an item. Realizing 
this, I feel it would be much to the benefit of all 
concerned should the retailer be induced to pay his 
bills more promptly, so that the wholesaler and 
manufacturer would not require so much capital to 
finance their operations. 

After all, the whole matter 
heart of our complicated yet lucid scheme of 
credits, and that is—co-operation. I believe you 
will agree with the fact that a great portion of the 
expense of doing business both as a manufacturer 
and a wholesaler is due to the enormous carrying 
charges and depreciation on the amount invested 
in non-liquid assets. In other words, the fault lies 
in the slow turnover of the jewelry business. On 
the other hand, if your sales are mostly in quick 
moving merchandise, the amount of capital invested 
is rapidly turned into cash, the advantage of which 
is obvious. Now that we have the vogue of costume 
jevelry, we are handling an item which has no 
sales resistance and the wholesaler should not be 
co rpelled to carry his retail customer for extended 
periods. 

Now, where does the jobber fit into the scheme 
of things when sales are dependent upon novelties? 
To me it proves that he is infinitely of more value 
and assistance to the manufacturer than ever be- 
cause he offers a method of rapid approach to the 
consuming market which the manufacturer dealing 
direct could not possibly enjoy. You can easily 
visualize a new item being produced, and the result 
to the manufacturer of greatly increased sales be- 
cause he is able to place that item with, say, 400 
wholesalers, which would mean an immediate dis- 
tribution to at least 15,000 retailers. Through no 
other channels can this be accomplished. 

So there it is again—Co-operation. The manu- 
facturer and the wholesaler working together can 
accomplish much in the way of increasing sales 
and repairing credit deficiencies. So let us get to- 
gether, so that in the end we all, manufacturer, 
wholesaler, retailer will mutually benefit. 


comes back to the 


The discussion of the keynote question, 
“How Can the Jewelry Business Be Made 
More Profitable?” the address on “The In- 
surance Problem of the Jewelry Industry” 
by H. E. Ryan of New York city, secretary 
of the Jewelers’ Safety Fund Society, and 
ths discussion on “The Value of the Serv- 
ice of the Wholesaler to the Manufacturer,” 
were continued until later in the convention 
program. 

At this point in the program the commit- 
tee had scheduled an address on “Common 
Sense” to be delivered by Harry Wachen- 
heimer, of Wachenheimer Bros. of this city, 
but because of the absence of Mr. Wachen- 
heimer, whose brother suddenly died yes- 
terday, the address was read by Robert E. 
Jones. It follows: 


ADDRESS OF HARRY WACHENHEIMER 


Gentlemen, at ycur convention, I will try to draw 
a common sense lesson from the life of one of the 
greatest rascals the world has known, who yet 


be accomplished easily or’ 
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proved .that the best can be combined with the 
worst in human nature, Benvénuto Cellini. 

Many of us have read the life of Cellini, or at 
least have heard it discussed, and while he was a 
combination of the best and worst in human na- 
ture, he excelled in one point, namely, honest 
craftsmanship. 

Neither the jewelry nor any other art or craft 
has ever produced a master with higher ideals or 
greater craft honesty. I might be far more enter- 
taining if I discussed his private life. However, 
I feel there is more advantage for us in consider- 
ing his life and his standards as a jewelry crafts- 
man in relation to the conditions in the jewelry 
business today. 

Cellini designed the and used 


coins money 


throughout his period, some of which were counter- 
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feited, and charges were brought that Cellini him- 
self was the counterfeiter. 

In answer to these charges, he said: “I am of 
the opinion that I can do much better than the 
rascals who gave their minds to such vile work; 
for fellows who practice underhanded trades of 
that sort are not capable of earning money, nor are 
they men of much ability.” 

He made that statement because he knew his 
ability. He was certain that he could design and 
properly execute work that would pay him a liveli- 
hood. 

Cellini silver and also in 
chose his metal, 
harmony 


worked in gold and 
base metal such as bronze. He 
not for its intrinsic value, but for its 
with the artistic designs he had in mind. Some of 
the finest pieces he made were of bronze. He did 
not pretend that the metal used was anything but 
bronze. He did not need to pretend. It was 
Cellini’s craftsmanship that gave each piece of 
jewelry its great value. Each piece was desired not 
because it was of gold, silver or bronze; not be- 
cause it was set with precious stones, but because 
it was an honest and fine piece of Cellini crafts- 
manship. As far as is known, each piece he cre- 
ated was boldly and courageously signed by him. 
There may not have been any law on the stamp- 


ing of jewelry at that time. But we have reason 
to believe that there was an established unwritten 
law that jewelry should not be misrepresented— 


should be exactly the quality it was claimed to be. 
Similar conditions to those of Cellini’s time have 
existed for many years. We have them today. 
Men of ability in ous craft need not counterfeit 
They need not practice illicit methods. 
how to originate and produce. You 
realize that not alone in our industry, but in 
every industry, we have the same counterfeiters 
as there were in Cellini’s time; individuals without 


nor copy. 


They knew 
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ability either in the creation of ideas or practi 
ri ical 
knowledge of manufacturing; men who cheat 
the quality and’ misrepresent mechandise jn sila 
to undersell the manufacturer of ability.’ They eh 
not sell this class of merchandise to the same trade 
as~ the legitimate manufacturer, yet there tie 
illictt dealers throughout the country who puidhen: 
this quality of merchandise sufficient in pane 
to create unfair competition. The legitimate mae. 
facturing jeweler, compelled to meet these Prices 
must either stoop to bootlegging practices or rm 
driven out of business into other industries, 

Here is a common sense question. You, gentle. 
men, will be able to give it a common sense answer 
What will happen to the legitimate wholesale 
jeweler and to the legitimate retail jeweler when 
the best brains have been driven out of the manu- 
facturing jewelry industry by lack of protection 
against cheating, counterfeiting and misrepresenta 
tion ? 

Since Cellini’s time science has developed various 
alloys to be used with pure gold. As these alloys 
were developed, gold for the use in jewelry was 
brought down to lower karats. As these lower 
karats of gold were used, various abuses arose to 
such an extent that the jewelry trade in general 
throughout these United States felt there should be 
a national stamping law. When the law was dis. 
cused, platinum was in its infancy, white gold 
was unknown. Gold of the natural yellow color 
was the standard of most of the jewelry manu. 
factured. Twenty-five years ago there was a large 
amount of gold jewelry manufactured from a shell. 
That is two pieces were brazed together. From 
a manufacturing knowledge it is known that the 
solder used in brazing must be of a lower karat 
than the gold itself, because the solder miust flow 
at a lower temperature, thereby completing the 
brazing. If the solder and gold were of the same 
karat both would flow at the same time destroying 
the jewelry. You will therefore realize that, with 
a difference in the karat of the gold solder and 
karat of the gold, the finished article would natuw- 
rally be less than the gold shell. For example, if 
the gold shell were 10kt. and the solder 8kt., the 
complete article would not assay 10kt., but would 
possibly be 9kt. This gold, not as valuable as 
fine gold, was considered sufficiently lasting for its 
wearing qualities to be suitable for jewelry. There 
were many legitimate manumacturers whose mer- 
chandise reached this standard, but there were 
many who were counterfeiters. Instead of using 
gold solder of the fineness of Skt. or any karat, they 
used silver or brass solder, thereby bringing the 
cost of the merchandise considerably below that 
of the manufacturer who used gold solder. By 
using silver or brass solder the complete article 
would assay considerably less than 9kt. In many 
cases, if the manufacturer used a large amount of 
solder, instead of the complete article assaying 
9kt. it might go as low as 6kt. It is said to have 
been the practice of some manufacturers to use a 
6kt. shell on one side and a 4kt. shell on the other 
side, add the two together and say it was 10kt., 
while it might have assayed less than 5 kt. Such 
were the abuses of the jewelry business prior to 
1906. 


Realizing these conditions, manufacturers of 
jewelry by concerted action framed a law to allow 
for a divergence of approximately 1kt. on the 
various articles manufactured. In the original law 
there was no mention of platinum. Since the law 
has been enacted platinum has come into promi- 
nent use. Many relatives of platinum under 
various names have been used as substitutes for 
platinum itself. White gold has supplemented to 
a large extent the old yellow gold. Manufacturing 
conditions have changed. When the shell jewelry 
was manufactured labor was cheap in comparison 
to the metal. In the last decade the relative cost 
of labor and material used is reversed. Labor 1s 
high. As the labor increased manufacturers ¢x- 
perimented and invented labor-saving tools and ma- 
chinery. With this new process of manufacturing 
and new styles, shell jewelry was gradually elim- 
inated from the market. 

Today gold is stamped from a sheet of metal, 
and brazing as heretofore mentioned is minimized, 
the brazing being the smallest part of the jewelry. 
Still the manufacturers are taking advantage of this 
variance in the law regarding the karat. The law 
as it was framed does not make it compulsory for 
manufacturers to stamp their product, nor 1s the 
law explicit on the greater part of the jewelry 
manufactured. It does not explain what solid gold 
is. Manufacturers can offer a product under the 
name of solid gold or solid gold front which in no 
way interferes with the law. na 

We also have platinum front jewelry or platinum 
top jewelry, platinum finish on 14kt., gold front, 
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green. gold front and many other kinds of fronts 
and tops. These expressions are all misleading. 
Now the stamping law of 1906 may have been a 
common sense stamping law when it was enacted, 
but owing to the changed conditions outlined you 
will all agree that it is not a common sense stamp- 
ing law today. In 1906 a law that prevented 
heck-reins on horses was a common sense 


using C 
i But how long would a man stay out of an 
asylum if he tried to use the same law now to 


prevent reckless driving of motor cars? 

Today we have manufacturers of jewelry com- 
parable in their ability to Cellini and as honest in 
heir aims and ideals. These men are capable of 
producing the kind of jewelry that will be desired 
by the public whether it is made of platinum, gold, 
silver or base metal. But we also have many others. 
There. are those in our craft who are counter- 
feiters and who have been counterfeiting so long 
that the public is rapidly reaching a point where 
it does not know what is real and what is counter- 
feit in jewelry. We need something today that 
Cellini did not need. We need a very definite. sort 
of protection against jewelers who counterfeit, and 
this protection is needed by the manufacturers, 
wholesalers, retailers and public alike. 


Eliminate dishonest methods with a clean-cut 
national stamping law. 

Platinum jewelry and platinum plated jewelry 
to be stamped with the exact quality. 

Relatives of platinum to be stamped with 
the correct name. 

Gold to be stamped with the exact quality, 
whether 20kt. or 6kt. 

Rolled gold plated jewelry to be stamped 
with the quality together with the words ‘“‘gold 
plated.” 

The name “gold shell’? and other misleading 
expressions to be eliminated. 

Sterling silver and sterling silver 
jewelry to be stamped just what it is. 

Brass, nickel, lead, iron and aluminum 
jewelry to be stamped brass, nickel, lead, iron 
and aluminum. 

Precious stones to be sold as precious stones. 

Synthetic stones to be sold as_ scientific 
stones. 

Imitation stones to be called imitation stones. 


plated 


There is a market for each of these qualities. 
All jewelry should be stamped and sold for just 
what it is. Brass jewelry is in demand as well as 
js gold jewelry, but the consumer should not and 
must not be made to suffer by incomplete or in- 
exact marking or by the absence of any marking. 
The consumer, when buying, should know that 
brass jewelry is brass; that rolled gold plated 
jewelry is rolled gold plated; that gold jewelry is 
gold and what karat, and the same applies to 
platinum. Many people will buy 10 cent jewelry 
while there are many who want 50 cent jewelry. 
Those buying the 50 cent jewelry should receive 
better value. By a proper stamping law the pur- 
chaser would know exactly the quality of the 
merchandise. 

Laws are made for the protection of honest in- 
dividuals. With a plain, common sense national 
stamping law, every manufacturer would be on an 
equal footing with every other manufacturer. Each 
manufacturer would produce to the standard of 
the law. By efficient methods the manufacturer of 
ability could measure up to the law and produce 
merchandise in competition with anyone. The man- 
ufacturer without ability, who is dishonest and in- 
efficient, could not practice his bootlegging methods 
and would be eliminated. Then the wholesaler, the 
retailer and the consumer would be protected. 


With a proper stamping law an effective adver- 
tising propaganda could be conducted. A publicity 
association could educate the public to buy jewelry 
that is quality marked, similar to the advertising 
Propaganda of the orange, lemon and raisin grow- 
ers of California, which advertising assures the 
public of quality at no higher cost than for in- 
ferior fruit. 

The same condition could apply in the jewelry 
business. It matters little whether it is platinum, 
gold, gold plate, sterling silver or brass. Reliable 
and artistic merchandise at interesting prices can 
be manufactured in all these materials, and sold 
to the consumer. 

When jewelry is properly stamped there would 
be no cause for misrepresentation. The consumer 
would go into a store and the first question asked 
would be: ‘‘Where is the stamp of quality?” 

ft would even assist the five and 10 cent jewelry 
Dusiness because there is a demand for this class 
of merchandise. People would buy a piece of 
Jewelry of this nature for its use and be satisfied 
‘to wear it for what it is. 
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Conditions as I have explained apply to all 
grades of jewelry, whether sterling silver, 10kt. 
gold, 14kt. gold, platinum plate or platinum. 

Today many retail jewelers sell watches and 
diamonds. They claim that there is no demand 
for other jewelry. 

Some people claim that the modern style of dress 
is against the wearing of jewelry. The modern 
style of women’s dress absolutely demands the 
wearing of jewelry and a good deal of it if only 
as a protection against arrest for exposure of 
person. The other day I saw a simple dance frock 
that cost $500. Think of it, gentlemen! $1,000 a 
yard. 

But seriously, the modern styles of costuming 
do lend themselves to artistic and colorful em- 
bellishment through combination with jewelry as 
never before. The whole theory of modern dress 
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for women is based on a general background of 
the more subdued shades like taupe, beige, powder 
blue, straw and the softer greens, accented by 
startling but pleasing flashes of daring colors in 
brighter hues. Now these flashes that really make 
the character of the modern costume can be pro- 
duced by brilliant fabrics, or they can be produced 
by brilliant jewels or by both. The truth of the 
matter is that the modern costume is fairly crying 
for suitable jewelry, and to a large degree that cry 
is falling on deaf ears. 

But to go deeper-—the fundamental desire for 
jewelry among both men and women is just as 
strong as it was back through the ages. The de- 
sire for jewelry is based on the very human desire 
to look well. Are women thinking any less about 
clothes than they used to? The man who says they 
are is ready for the nearest insanity commission 
to sit on him. Are men less willing to wear 
jewelry than heretofore? Of course you see less 
ship’s cable chains across the masculine middle 
today than when you were small boys, but you are 
treated to the sight of real he-men wearing brace- 
lets—on their watches. 

There’s nothing the matter with the public. 
You can’t blame it on the consumer. Something 
has happened that has destroyed not people’s desire 
for jewelry, but their confidence in jewelry, and 
the same thing has tended to destroy the excellence, 
the originality, the up-to-dateness of jewelry itself. 

There are millions of people in this country with 
sufficient purchasing power to buy jewelry, and 
they want jewelry. 

They want jewelry that has both artistic and in- 
trinsic value. They don’t want the warmed-over 
styles and the spurious values of the copyist and 
counter feiter. 
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Until a law makes cheating with metals impossi- 
ble, and so encourages the real brains of the manu- 
facturing end of the jewelry industry to give, their 
utmost to jewelry creations, without fear of illicit 
copying and unfair price competition through mis- 
representation of. stones and metals—until that time 


.the public will lack confidence in jewelry, and 


the manufacturers will be slow to produce styles 
that will meet the public demand, and it will 
therefore be impossible to bring profits to the 
wholesaler and the retailer. : 

Benvenuto Cellini excelled for his craftsmanship. 
As jewelers let us follow his example with skillful 
creation and honest presentation of gifts that last. 

You who are the wholesalers and the distributors 
of jewelry and other kindred products have assem- 
bled in convention for the good of the industry. 
You are the efficient distributors for the manu- 
facturers do dependable merchandise. You are an 
absolute necessity. It is true that many manu- 
facturers od not sell through the wholesaler, but 
sell their products direct to the retail jeweler. 
Statistics, however, will prove that the wholesale 
jeweler distributes more jewelry, from more manu- 
facturers to the retail jeweler, than do all dis- 
tributing agencies combined. 

Therein lies a power. Not a dictatorial power, 
but a power for co-operation and tolerance. You 
are buying from many manufacturers and you are 
in a position to exert influence upon them. You 
sell the retail jewelers who in the past have found 
your suggestions good. They will listen to your 
advice and judgment now and in the future. You 
stand in the center of the industry. You can exert 
your influence in both directions; one towards the 
manufacturer, the other towards the retailer. You 
can insist upon unified action and wholehearted co- 
operation. 

The benefits of a convention are the different 
viewpoints expressed—many sided as they are. but 
one thing above all we do wish, and that is a 
method whereby we can each improve our indi- 
vidual business. A national stamping law will do 
that. While in session here at Providence, may I 
ask you, gentlemen, to consider a resolution in 
line with the following suggestion. 


Whereas: We feel that the National Stamp- 
ing Law enacted in 1906 and still in force is 
neither sufficiently strong nor _ sufficiently 
definite to meet existing conditions or to 
furnish ample protection covering the various 
changes that have revolutioned our industry 
since that date; and, 

Whereas: We desire to stimulate original 
designing and creation of jewelry and to build 
confidence in that jewelry; and, 

Whereas: We feel that if a proper stamping 
law were placed upon the statute books, it 
would be of great assistance in enlarging our 
industry and in promoting public confidence 
in jewelry; and, 

Whereas: We are an association bound to- 
gether for the good and welfare of the jewelry 
industry, and feel that we should distribute 
only such jewelry as has the quality which is 
claimed for it, be it 

RESOLVED: That we, the wholesale distrib- 
utors of jewelry, feel that we should neither 
purchase nor distribute jewelry that is not 
properly stamped with its quality; and, be it 
further 

RESOLVED: That we recommend to the retail 
jewelers and to the manufacturers that efforts 
be made to draft a new national stamping law. 


How would this set of resolutions be accepted by 
the trade? How could a law be prepared: that 
would be fair to manufacturer, wholesaler, re- 
tailer and consumer alike? 

Common sense convinces me that this set of 
resolutions would encourage manufacturers of 
platinum jewelry and relatives of platinum to 
meet and discuss the law that would be applicable 
to their business. This set of resolutions would 
compel the manufacturers of 18kt., 14kt., 10kt. or 
any karat or any solid gold jewelry to meet and 
discuss their part of the law. This set of resolu- 
tions would make it imperative for the manufac- 
turers of rolled gold plated jewelry to meet and 
do their part. Likewise the same conditions would 
apply to manufacturers of sterling silver, sterling 
silver plate, brass jewelry, lead jewelry and iron 
jewelry. It may be laughable when I speak of 
lead and iron jewelry, but gentlemen there is 
jewelry made of lead and iron and sold under 
various names, and the public should know this. 

After these different branches of our craft have 
met separately and the component parts of this 
law have been agreed upon, then a general con- 
ference should be called. This conference would 
consist of all manufacturers of all the kinds of 
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jewelry I have mentioned, each with his own 
particular -part of the law, and at this conference 
the different parts would be framed into one law. 
After this conference had. finished its. work there 
should follow a national convention. A convention 
such as we have never had in our industry, which 
innovation I believe is necessary. At this conven- 
tion there should be representatives of every manu- 
facturing jewelry association of the country; of 
every wholesale jewelry association of. this country; 
of the various jewelry boards of trade; of the 
general press, and last but not least, representatives 
from every retail jewelry association, local and 
State, in each of the 48 States of the Union. 

These would all be delegates to this convention 
to discuss the national stamping law, and to con- 
sider other constructive and progressive ideas rele- 
vant to our industry, such as ethical terms and 
discounts; modern principles of current buying; 
turnover of merchandise; publicity advertising and 
other business that may be of value. 

The delegates to this convention would not meet 
to combine in restraint of trade or to establish 
laws or make rules in violation of the laws of this 


country, but merely to suggest common sense 
ethical standards which may be applied in our 
industry. 


Delegates to this convention should not carry a 
burden of any expense for their attendance at this 
convention. Legitimate manufacturers and whole- 
salers of vision in our industry would raise an 
adequate fund sufficiently large to meet the entire 
expense necessary in the preparation and_ holding 
of this convention. No retailer should be asked to 
contribute. All the expenses of all the delegates 
should be paid from this fund. This fund could 
he secured in a short time and the results derived 
from such a convention would be beneficial re- 
gardless of the cost. 

At this proposed 
stimulate activity 
the abues 
structive 
our craft. 
all the f 


convention we could 
and arouse enthusiasm; discuss 
that exist, and adopt con- 
Consider all the problems of 
the convention is held prepare 
ideas from the experiences of 
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Before 
facts and 
business men. 

A convention of this kind should be conducted 
in the spirit of the guilds of the middle ages, 
among which the jewelry guild held such an im- 
portant place. These guilds were founded on pride 
and fair play, and on unity, which was the watch- 
word of our beloved President in 1861, and which 
cemented these United States and assisted in 
making us what we are today. I will paraphrase 
what he said in his Second Inaugural Address, 
changing some of the’ words to meet our situation. 

Let us conduct our industry, ‘‘With malice 
towards none, with charity for all, with firmness 
in the right as God gives us to see the right, 
let us strive on to finish the work we are in; to 
bind up the jewelers wounds, to care for him 
who shall have business problems, for the general 
welfare of all interested in the jewelry business 
whether manufacturer, wholesaler or retailer, to do 
all which may achieve and cherish a just and lasting 
relationship among’ ourselves and_ with all 
merchants.” 

This should be the spirit. It is possible. All it 
requires is confidence and the will to do. When 
this convention is ended I am sure that the industry 
will be farther along the road to success. 

Here, at your convention of the National Whole- 
sale Jewelers’ Association, size up your job. En- 
courage honest competition and healthy co-operation. 
Let us not be selfish. Let us consider the rights 
of our neighbor. By our example let us assist the 
small merchant to become a big merchant, whether 
manufacturer, wholesaler or retailer. 

You are essential factors. The jobber is going 
to be a larger distributor than heretofore. Current 
buying, misnamed ‘‘Hand to Mouth Buying,” is 
your opportunity. Current buying is modern ef- 
ficiency. Plant your seed now. From this day, at 
this convention, should date a new era in the 
jewelry business. Plant the seed of honesty and it 
will grow. The first requisite is a proper stamping 
law. Your action now will stimulate our craft 
just as the advice of Cellini’s father, who wrote 
him as he started on his journey to fame, stimu- 
lated him: 

“In whatever house you be, 


Deceive not and live honestly.”’ 


Good business is done only in a happy frame 
of mind. At this, your 1927 conyention, you can 
set up the milestone from which all future progress 
in the jewelry industry will be measured. You 
can furnish the entire industry with a compass 
to guide it on in its journey to greater success 
than it has heretofore known. In doing this you 
will win the respect and admiration of the entire 
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industry, and you will regain for the industry 
what it has to a large extent lost, the respect: and 
confidence of the jewelry-.-wearing public. As soon 
as this industry lays-all its cards on the table 
through an honest, common sense and complete 
stamping law, the confidence of the public will 
return over night. Then the results will show 
immediately on the profit side of your ledger, the 
manufacturers’ ledger and the ledger of our mutual 
customer, the retail jeweler. 

Individuals have learned the value of organiza- 
tion. They realize that efficiency is the price of 
success and by standardized methods waste can be 


eliminated. With this realization it is possible to 
pay higher wages and still reduce overhead so 
that merchandise can be sold for a price low 


enough to stimulate consumption. In the end our 
craft, whether manufacturer, wholesaler or re- 
tailer, will find that success depends on similar con- 
ditions and wholehearted co-operation. 

The jewelry business has always been a good 
business. The jewelry busines is a good business 
today. The jewelry business will continue to be a 
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the convention registration headquarters, had 
been arranged as headquarters for the ladies 
and from here all their activities during the 
convention were directed. The room was 
provided with every accommodation the 
ladies might wish for, while a large bouquet 
of cut flowers adorned the centre table, while 


"paper, envelopes, etc., for writing, was jp 


abundance. 

As soon as the guests were registered Spe- 
cial official badges were furnished the ladies 
and they were taken in charge by a commit. 
tee appointed by President Silverman, of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association, consisting of Wal- 
ter E. Ensign, vice-president of the Williams 
& Anderson Co., Providence, chairman: 
Harvey It. Clap, of Harvey Clap & Co, 
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But have an opportunity today 
make it better for* all time 
to come. Wiil not do your part now at this 
convention by sponsoring an honest, efficient, com- 
prehensive, common sense national stamping law? 


see 
gcol business. 


at this convention to 


you 


you 


This address occasioned the first discord- 
ant note of the convention, and Mr. Jones 
had hardly finished reading it, when Marcel 
M. Mirabeau jumped to his feet and said 
he protested against the address being ac- 
cepted for record. He called attention to 
the new platinum stamping law that has 
been passed in New York, and said that an 
act will be presented at Washington for 
national enactment. He said that while he 
admitted the new law is a compromise still 
it was the best that could be secured at the 
present time, and that it was hoped that 
later another step forward might be made. 
He moved that the address be referred to 
the executive committee for consideration, 
which was done. 

The convention then adjourned for the 
day, the ballroom was darkened and repre- 
sentatives of the Gorham Mfg. Co. took 
charge and gave an interesting and instruc- 
tive moving picture show, entitled “Fine Arts 
in Metal—Story of Bronze and _ Silver 
Crafts.” This proved one of the highly 
interesting spots in the convention program. 

Ladies’ Entertainment 

A number of the delegates are accompa- 
nied by their wives and daughters and, while 
nothing had been announced in advance as 
to receiving and caring for the ladies, the 
score or so who compose the visiting party 
found upon their arrival ample provision for 
their entertainment. Room B on the mezza- 
nine floor at the hotel, immediately adjoining 
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Attleboro; Joseph H. Lancor, of Lancor 
Mfg. Co., Providence; Theodore B. Pierce, 
of the Kinney Co., Providence; Sturgess C. 
Rice, of Whiting & Davis Co., Plainville; 
Ralph K. Stone, of Chapin-Hollister-Stone 
Co., Providence, and Dean Thresher, secre- 
tary of Waite-Thresher Co., Providence, one 
or more of whom was always within call 
from the ladies’ headquarters to furnish any 
information or assistance desired. 

With the exception of general arrange- 
ments for the entertainment of convention 
delegates at one or the other of the local 
theatres, nothing definite was planned for 
Monday evening in a social way. But a ma- 
jority of the delegates and their ladies took 
advantage of the opportunity to attend the 
theatre. Several parlor parties of bridge 
were arranged at the hotel. 

Tuesday afternoon a sufficient number of 
automobiles will be commandeered from 
the transportation committee to convey the 
ladies to the Squantum Club, one of the 
most exclusive private clubs in the country, 
where a Rhode Island shore dinner de luxe 
will be served. The party will leave the 
hotel at 4 o'clock and proceed through East 
Providence by way of the Barrington Park- 
way, one of the handsomest stretches 0! 
scenery in the entire Metropolitan Parkway 
system, to the club grounds. En route the 
party will pass the grounds of the Meta- 
comet Golf Club, where the convention 
tournament for the delegates as well as the 
opening tournament of the season for the 
Manufacturing Jewelers’ Golf Association 
will be under way. 

About three miles south from Providence, 
on the east side of Narragansett Bay, 15 4 
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rocky promontory, surmounted by a number 
of red-roofed buildings, with a small wharf 
jutting out to the channel for a landing, 
forming one of the most charming bits of 
scenery along the shores of picturesque Nar- 
ragansett. This _ is the property of the 
Squantum Association, an organiation of 
Rhode Island gentlemen who monopolize the 
seclusion which this spot affords for the espe- 
cial purpose of enjoying a regular weekly 
clambake, a la Squantum style, during the 
heated season. The ‘“Squantum” is the first 
shore club originated in this State, if not 
in the country, and has always maintained a 
limited and select membership and a very 
high reputation. Here President Rutherford 
B. Hayes, President Chester A. Arthur, 
President William H. Taft, President Theo- 
dore Roosevelt, Gen. Ulysses S. Grant, Gen. 
Benjamin Butler and other celebrities of the 
nation have partaken of the Rhode Island 
clam banquet. 

Nature was lavish in her adornment of the 
grounds of this club, but the hand of man, 
gathered together scattered excellencies and 
placed them in harmonious order among the 
gifts of nature and did much to make the 
place the garden of landscape art, which it 
is. The rustic bridges, the boulders shaded 
by the foliage of overhanging trees, combine 
to make the picture a particularly attractive 
one. And so the ladies found it, and the 
party was loathe to leave the beautiful place 
when the time came to re-enter the machines 
for the drive back to the city. The dinner 
itself was one never to be forgotten. 

At 4 o’clock Wednesday afternoon the 
ladies will assemble again at their hotel 
healquarters, and after an automobile drive 
of nearly a score of miles will be taken to 
the famous Weber Duck Inn, in Wrentham, 
Mass., where several hundred thousand ducks 
are annually raised and dressed for market. 
These are all white, and at the present time 
there are upwards of 25,000 to 30,000 ducks 
in the numerous pens about the ranch ad- 
joining the Inn. 

.After witnessing the feeding of the great 
flocks of snow white ducks and inspecting 
the manner in which the birds are killed, 
dressed and handled for shipment to mar- 
ket, the party will partake of one of the 
unsurpassed duck dinners which have made 
this resort noted throughout the country. The 
return to the Biltmore during the evening 
will conclude the formal program of enter- 


*tainment for the ladies. 


Incidental to the trip to the Wrentham 
duck farm on Wednesday, the ladies will 
stop at the factory of Whiting & Davis Co., 
in Plainville, where they will be given an 
opportunity of going. through the plant and 
witnessing demonstrations of the making of 
mesh and the fabrication of mesh bags, and 
each lady will be presented a souvenir of the 
visit. 

Social Features 

While especial attention has been given by 
those who had charge of arranging the pro- 
gram for this week’s convention to make it 
Practical and* constructive in its various 
phases. the local-committee of the New Eng- 
land. Manufacturing: Jewelers’ and Silver- 
smiths’ Association has borne in mind the 
truth of‘the old adage that “all work and no 
play, etc.,” and so the convention committee 
was prevailed upon to hold business sessions 
each forenoon of the three days with an 
afternoon session on Monday, but to afford 
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opportunity to devote the afternoons of 
Tuesday and Wednesday to recreation. Ac- 
cordingly these will be the only formal social 
features that will be provided by the com- 
mittee during the convention. On Tuesday 
afternoon there will be a golf tournament, 
and on Wednesday afternoon a clambake at 
the Pomham Club. 

Monday evening all the delegates who de- 
sired to attend a theatrical performance were 
given the opportunity, tickets being distrib- 
uted from the registration headquarters to 
all who requested them. These gained ad- 
mission for the holder to either the Albee, 
Modern or Majestic theatres, and many of 
the visitors took advantage of the oppor- 
tunity offered. Many of the manufacturers 
entertained private parties in various ways, a 
number of groups visiting Rhodes-on-the- 
Pawtuxet, the cozy suburban dance resort 
on the banks of the Pawtuxet river, where 
the smoker was held three years ago for the 
benefit of the A. N. R. J. A. convention. 
Others went to the Arcadia dance gardens 
and enjoyed dancing. Automobile parties 
were also made up, after the adjournment 
of the Monday afternoon session, and points 
of interest visited until dark. Roger Wil- 
liams Park was one of the popular meccas, 
end as its immense groups of azaleas and 
rhododendrons are now at the height of their 
glory the scene was a beautiful one. A num- 
ber of the jewelry factories were also visited 
and the plants inspected. 

As soon as the chairman’s gavel sounds 
closing the business session at noon on Tues- 
day, there will be a hasty exit from the con- 
vention hall and hurried preparations to 
reach the golf grounds of the Metacomet 
Club on the brow of Fort Hill in East Provi- 
dence, in about as short a time as possible. 
While the majority of the delegates will stop 
at the hotel for luncheon, many will hasten 
to the East Providence rendezvous and take 
lunch at the clubhouse. Here a number of 
tables will be requisitioned by the jewelers 
and their guests, and promptly at 1 o’clock 
the first foursome will tee off. 

As this was the opening tournament of 
the season for the members of the Manufac- 
turing Jewelers’ Golf Association, President 
Samuel B. Levy had a long list of players 
who had signified their intention of partici- 
pating in the 18-hole contests. There was 
also a considerable number of visitors who 
also signed up to play over the course, and 
it was expected that there would be at least 
half a hundred cards out. The committee 
in charge of trophies has secured an un- 
usually large and desirable array of articles 
to be awarded the fortunate players. ' The 
play is to be followed by a steak supper at 
the clubhouse, the awarding of the prizes and 
an entertainment, which will probably last 
until about 10 o'clock, will comprise the 
program. 

The program for Wednesday calls for a 
visit to the grounds of the Pomham Club, 
at Riverside, where a Rhode Island shore 
dinner will be served at 5 o'clock. This 


club is situated on the: east side of Narra-- 


gansett Bay about six miles from Providence 
and about a mile below the Squantum 
grounds, where the ladies of the convention 
received their introduction to a Rhode Island 
clam dinner on Tuesday. Although another 
of the State’s private clubs, its membership 
is not so limited in number as its older asso- 
ciate and, at the same time, not so exclusive. 
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Setting high on a rock eminence on the main 
land these grounds and buildings are as pret- 
tily located as are those of the Squantum, 
although not surrounded by the wooded en- 
vironments which favor the latter. 

The delegates, guests and members of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association are scheduled to 
leave the hotel Wednesday afternoon after 
luncheon, and upon arrival at the club reser- 
vation the Pomham Committee will be in 
readiness to receive the party. Everything 
has been arranged for the diversion of the 
visitors. The several bowling alleys, quoit 
grounds, clock golf grounds, billiard and 
pool rooms and other amusements will serve 
to while away the time until the call for din- 
ner. Opportunity will also be given for 
those who never saw a Rhode Island clam- 
bake prepared to visit the bake yard and wit- 
ness the interesting and somewhat mysteri- 
ous proceedings of the chef and _ his 
assistants. The committee has provided an 
orchestra to furnish a musical program dur- 
ing the dinner and later several entertaining 
features will be introduced. 

The entertainment committee’s plans pro- 
vide for the return to the hotel early enough 
in the evening for anyone who may wish to 
pack their grips and connect with late trains 
going to New York. 

A number of the representatives from the 
wholesale houses who are here have ex- 
pressed an intention of remaining over a few 
days and visiting the manufacturing jewelry 
establishments of Providence and the Attle- 
boros, a number making their Spring pil- 
grimage to look over goods for Fall deliver- 
ies at this time. Many of these have availed 
themselves of the privilege of the permanent 
quarters of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association in 
suite 209-211, on the second floor of the 
hotel, and have secured valuable information 
regarding the factory visits that are contem- 
plated. 

While a number of the delegates accom- 
nanied the manufacturers to the Metacomet 
Golf Club for the golf tournament, many 
took advantage of the fact that the ex- 
hibition of students’ work at the Rhode 
Island School of Design was open to view 
the display at the Memorial Hall, on Benefit 
St. Those visiting the exhibit expressed 
great surprise at the excellence of the work 
done by the students of the jewelry and 
silversmithing department. 

The exhibition is so arranged in alcoves 
around the hall and in standing cases in the 
centre that the observers are enabled to 
study the work of each department. Par- 
ticular attention was given by the visitors 
from the convention to the jewelry classes 
exhibit. The part time class for jeweler’s 
apprentices shows work in drawing and 
modelling, in hub and die cutting of ex- 
ceptional quality. The regular classes in 
jewelry design show a great number and 
variety of designs closely adapted to actual 
work in highest establishments. Many of 
the graduates of this department: find re- 
sponsible positions with leading firms. 
Examples of finished work in jewelry, stone- 
setting, silverware and engraving, and ap- 
prenticeship work in hub and die cutting are 
displayed in standing cases. 

Today (Tuesday) the discussion on how 
to make the jewelry business more profit- 
able will be continued. An address on 














98 


“Problems of Distribution,’ by Dr. Alfred 
P. Haake, the Simmons Co., New York, 
and an address on “Credit—Its True 
Function in Merchandising,” by J. Victor 
Day, credit manager of the Smith-Pat- 
terson Co., Boston, Mass., are on the pro- 
gram. 

The addresses that were held over from 
yesterday because of lack of time will be 
given today and the insurance situation will 
be discussed by Marcel M. Mirabeau, 
Lissauer & Co., New York. 

The program for Wednesday includes the 
report of Treasurer L. P. White, and an 
address on “The Proposed Trade Practice 
Conference,” by M. Markham Flannery, 


Director, Trade Practice Conferences, 
Federal Trade Commission, Washington, 
> Cc 


Discussions on “How Can the Jewelry 
Business Be Made More Profitable?” and 
“Will More Frequent Introduction of New 
Lines Stimulate Sales?” will be followed 
by an expression of preference regarding the 
place of the 21st annual convention. 

Then will come reports of the resolutions 
committee and the nominating committee, un- 
finished business, new business and adjourn- 
ment. 

On Wednesday afternoon the outing and 
Rhode Island Shore Dinner will be held. 


Registrations at National Wholesale Jewel- 
ers’ Asociation Convention Up to Mon- 
day Noon, June 6. 


A 
Abbott, E. T.; Auslan, L. J.; Arms- 
heimer, Henry; Adams, G. Harry. 
B 


Bates, Arthur; Baer, L. E.; Baker, Edgar 
E.; Bigney, S. O.; Blackington, Amos; 
Bloomer, Frank W.; Booth, R. H.; Budlong, 
Frank R.; Bullock, Fred A.; Block, Ernest ; 
Beardsley, L. H.; Brown, C. G.; Buttrick, 
H. W.; Burdick, H. W.; Brotherly, Con- 
rad J.; Ballou, F. A.; Ballou, F. A., Jr.; 
Bechtel, Joseph B.; Barney, E. M.; Becken, 
A. C. 

C 

Cameron, Harold B.; Carlson, Emil; 
Chilson, Lewis S.; Clap, George P.; Clark, 
Arthur I.; Clark, Arthur L.; Cohn, Max; 
Collins, John J.; Crosby, Alfred D.; Cum- 
mings, E. H.; Cummings, E. H., Jr.; Car- 
penter, H. L.; Cooper, W. R.; Coates, Rob- 
ert L.; Cranston, Wm. H. 


D 
De Loiselle, H. C.; Docherty, Edgar M.; 
Droz, Theodore A.; Dunn, Wm. J.; Drabble, 
Bertram J.; Doyle, J. A.; Brown, Charles 
L.; Dunn, Frank J.; Davis, Arthur W.; 
Dilsheimer, Karl; Drake, John. 


E 
Emerson, C. E.; Engel, Jacob; Ensign, 


W. E. 
F 


Fischer, Sigmund; Fisher, Harry W.; 
Forman, M. M.; Freyer, Emil; Fernley, 
George A.; Furman, Benjamin. 


(. 

Gram, Henry; Grant, J. L.; Gray, We- 
haton E.; Griffith, W. A.; Gruntfest, S. O.; 
Gurian, Samuel. 

H 


Hamilburg, Nuthell J.; Hart, David A.; 
Hauser, A.; Hawkinson, G. V.; Hilsinger, 
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E. F. George; Hoxie, R. M.; Hacking, J. 
A.; Hofmann, H..H.; Humphrey, H. J.; 


Harter, Charles; Hardy, Edward E. 
K 


Kestenman, A.; King, C. G.; King, Victor 
H.; Kleitz, George; Koch, Jonas; Kohn, 


Murry; Kaplan, Arthur; Keenan, J. L.; 
Kirk, A. H. 
L 
Lamb, Leonard I.; Lancor, Joseph H.; 
Lederer, A. J.; Lemon, Alfred B.; Lenhart, 
W. G.; Lind, William G.; Lindroth, Alfred 
L.; Loughlin, Howard G.; Lehman, Edward. 


M 
MacAllister, Ellis W.:; Mandalian, 


George; Mandalian, S. G.; Mason, William 
H.; Mealy, Charles; Mirabeau, Marcel M. 
S 
Sweet, Harold E.; Sweet, J. A.; Sykes, 
G. H.; Schraysshuen, A.; Sawyer, E. H.; 
Stern, I.; Sabbath, J. L.; Semple, George 
S.; Sly, G. G.; Schraysshuen, C.; Silver- 
man, G. Leon; Spencer, Charles B.; Shep- 

ard, C. E. 


Tefft, William E., 
W 

White, L. P.; Wright, Henry B. 
Z 


Zetlin, Arnold. 








New York State Retail Jewelers’ As- 
sociation Contributes $1,000 to 
National Publicity Fund 


Setting a splendid example for other as- 
sociations to follow, the New York State 
Jewelers’ Association, as an association, has 
contributed $1,000 to the national publicity 
campaign of the industry, showing in a defi- 
nite, concrete way the lively interest felt by 
the association as a body in the national 
program. 

This is one of the most significant events 
of recent months in the industry, according 
to P. J. Coffey, chairman of the National 
Jewelers’ Publicity Association, in announc- 
ing the action of the New York body. 

The $1,000 appropriation was endorsed by 
the association at its recent convention. The 
gathering went on record officially in ap- 
proval of the action of its State executive 
committee in setting aside this sum for the 
national campaign. 

“This is a fine thing that New York has 
done,” said Mr. Coffey. “It is splendid that 
they have seen fit, through their association, 
in addition to their own individual con- 
tributions, to back up the work which is 
being done in our national publicity cam- 
paign. 

“The action of New York sets a splendid 
example. Other associations may well fol- 
low up this wonderful lead, because it shows 
the spirit which is bound to win. 

“It is one more indication of the deter- 
mined purpose of our industry to go for- 
ward constantly through our national adver- 
tising campaign, the greatest forward step 
ever undertaken by the jewelers of the 
nation.” 








The Kittrell Jewelry Co., Dublin, Ga., 
has moved to its new store on Jackson St., 
and is now open for business. 
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Tariff Commission Sustains Bakelite 
Corporation’s Complaint, Ad. 
vising Exclusion of Products 
of Infringers 


WasHincTton, D. C., June 1.—The 
United States Tariff Commission has up- 
held the complaint of the Bakelite Corpora- 
tion of New York against a group of im. 
porters for alleged unfair acts in the im. 
portation and sale of synthetic phenolic 
resin, form C, and articles made wholly or 
in part thereof, the Commission announced 
May 29. Cigaretholders, pipe stems, and 
sundry other articles are made of this sub. 
stance. 

The Commission’s findings were signed 
by Commissioners Thomas ©. Marvin 
chairman; Alfred P. Dennis, vice chair. 
man, and E. B. Brossard, Lincoln Dixon 
and Edward Costigan dissented from the 
findings of the Commission. Sherman J, 
Lowell, another Commissioner, did not 
sign the report because of his absence on 
account of illness. 

Commissioners Dixon and Costigan dis- 
sented because they doubted the jurisdic- 
tion of the Commission to determine the 
validity of the contested patents, the ques- 
tion decided by the majority members. 

Under the law, an appeal from the find- 
ings of the Commisssion may be filed 
within 60 days. 








Death of Nicholas Gamse 


Nicholas Gamse, well-known member of 
the jewelry trade with an office at 9 Maiden 
Lane, New York, died last Saturday after- 
noon at the Beth Israel Hospital, New York. 
On the following day, burial was made in 
Washington Cemetery, Brooklyn. 

The death of Mr. Gamse followed an ill- 
ness of about three weeks. Until that time 
he had been active at his office and had been 
seen on the “Lane,” consequently the news 
cf his death came as a severe shock to many 
of his friends in the industry. Mr. Gamse 
had been in the jewelry business since about 
1888 and had many friends who respected 
him highly. 

The funeral was held from his home at 
8669 Twentieth Ave., Brooklyn. 

The deceased is survived by his widow 
and two sons, 








Denver 





Robert Kube, 57, employed by the 
Schwartz Jewelry Co. for many years, was 
recently struck and killed by a street car. 

The Travelers’ Protective Association and 
the International Advertising Clubs of the 
World are to meet in Denver during the 
month of June and these two meetings will 
bring all of 8,000 visitors. 








R. Heissfeld, who has been located at 
2811 Main St., Springfield, Mass., for the 
past 12 years, has moved to a much larger 
store in a more centrally located section at 
178 State St., Springfield. He expects to 
be settled there this week. In the new 
location Mr. Heissfeld has more convenient 
quarters and better facilities for taking 
care of his trade. 








h- 














Walter C. Costello, of J. M. J. Costello’s 
staff, has returned from Buffalo, where he 
put on “Little Nellie Kelly” for employes of 
Mitten management with the same success as 
the play had here. 

A hearing in the United States District 
Court on the composition offer made to cred- 
itors by I. Zieger & Son is scheduled for 
today. Another is set for June 15 on the 
composition offer of 20 per cent. in cash 
made by Goldberg & Freudberg, watch ma- 
terials. It is expected the latter will be ac- 
cepted by the creditors. 

Samuel Halpert, for vears in the diamond 
business on Sansom St., who abandoned 
jewelry for real estate during the height 
of the Florida land boom a few years ago, 
has returned from Miami and resumed the 
diamond business at 725 Sansom St. 

Morris Kimmelman, 3834 north 17th St., 
has registered himself as trading as Leroy 
& Co., retail jewelers at 1032 Market St. 
Another registration is that of Simon Le- 
vine, 5327 N. 12th St., trading as La Vynes 
Frock and Jewel Mart at 138 S. 15th St., 
both gowns and jewelry being on sale. 

W. John Porter, salesman for J. M. J. 
Costello, is on his honeymoon with Mrs. 
Poster, who was Miss Nance MacDonald. 
Mr. Porter has been on the Costello staff 
for 15 years and is widely known in the 
jewelry trade here. The happy couple re- 
ceived many congratulations at a wedding 
breakfast at the Penn Athletic Club. 


Formal announcement is made by the Key- 
stone Watch Case Co. that a meeting of the 
stockholders will be held at its offices in the 
Stock Exchange building here at noon on 
July 15 to vote on the proposed sale of the 
franchises and property of the company to 
the Keystone Watch Case Corporation. The 
vote is understood to be a formality as the 
majority of the stockholders have approved 
the change to a corporation form of business. 

According to leaders in the trade here 
sales of jewelry at wholesale for the first 
four months of 1927 show a gain approxi- 
mating nine per cent. over the corresponding 
period of 1926. Demand for fine diamonds 
and for diamond jewelry, including plaques 
and sautoir chains, bar pins, brooches, brace- 
lets and wrist watches continues good. Card 
jewelry is off somewhat, but small fine 
jewelry is selling well. Collections, how- 
ever, are not as good as was anticipated al- 
though merchants find nothing discourag- 
ing in this situation. 

Philadelphia police have been notified by 
the Hagerstown. Md., authorities that three 
men, believed to be the same who swindled 
a Philadelphia woman out of $8,000 by a 
fake diamond smuggling trick had victim- 
ed Alec Kaplan, a Hagerstown tailor, out 
of $3,200. Posting as smugglers of precious 
Stones, they flattered Kaplan on his knowl- 
edge of fine stones until he was induced to 
accept 11 “diamonds” as security for a loan. 
When the men failed to appear and pay the 
loan, Kaplan took the gems to a jeweler, 
who told him they were of glass. 

Great doings are expected at the first an- 
nual outing of the Sansom Street Business 

fen’s Association, which will be held at 
Linden Court, Ambler, Pa., on Saturday 
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afternoon, June 18. It is planned to close 
the Street all that afternoon while the mer- 
chants repair to Linden Court and indulge 
in various sports. A baseball game between 
the married and single men is being arranged 
by J. M. J. Costello, who is in general 
charge of the affair. There will be plenty 
of other games and the affair will end with 
a dinner at which great things in the “eats” 
line are promised. For years attempts have 
been made to get the Street interested in an 
outing, but this time general interest is 
shown and practically every business man 
in the district will take the afternoon off. 

One of the fake auction houses infesting 
Market St. has been driven out of the city 
as the result of a campaign conducted by 
the Better business Bureau, of which Philip 
Kind, of S. Kind & Sons, was one of the 
organizers. The Bureau acted on complaints 
made by officials of the Market Street Mer- 
chants’ Association and by 30 individual 
business houses in the eastern section of the 
business district. So keen was the investi- 
gation into activities of one auction store 
that its proprietors quietly left town. An- 
other one, alleged to be operating in violation 
of the city ordinance put through by the ef- 
forts of Frank L. Davis, president of the 
Pennsylvania Retail Jewelers’ Association, 
is under investigation. The aid of the police 
has been enlisted and Assistant Director of 
Public Safety Okum is co-operating in the 
investigations. 

Old-timers on Sansom St. are mourning 
the death of Albert Kettmitz, who up to five 
years ago had beerr a watchmaker to the 
trade on that street for almost a generation. 
He retired from business when he became 
60, and had lived in a small apartment at 32 
East Girard Ave. since. He was found dead 
from heart disease in his “den,” where he 
had a bench and for pastime worked on old 
watches, of which he had a large collection. 
Almost a recluse since the death of his 
parents and brother, legends grew up about 
Kettmitz in the neighborhood, and the pres- 
ence of a large steel safe in his “den’’ re- 
sulted in police belief that it was filled with 
either cash or a fortune in jewelry. A guard 
has been placed over it until the public ad- 
ministrator takes charge. Kettmitz was 
known to have prospered in Sansom St., 
which he visited occasionally since his re- 
tirement, and is believed to have left a con- 
siderable fortune. 

M. Sickles & Son, after delays caused by 
contractors, are now “At home” in their 
handsome new store at 904 Chestnut St., 
only a couple of doors from their former 
location and are receiving congratulations 
of their customers and the trade on the fine 
appearance of the new place. The firm pur- 
chased the four-story building and remod- 
eled it completely, making a_ surprising 
transformation in its appearance inside and 
out. A handsome front of marble adorned 
with metal and with a large central window 
makes an artistic appearance which attracts 
general attention. Inside the effect is hand- 
some because of the unbroken sweep of the 
store from Chestnut clear to Sansom St., 
six large windows on the west side affording 
a fine light throughout the entire day, the 
effect being aided by the high ceiling. Pri- 
vate and diamond offices of the firm occupy 
the east front on Chestnut St., while extend- 
ing on either side towards Sansom St., are 
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the counters and new and handsome show- 
cases for display of silver and other bulky 
wares. The watch materials department 
and the accounting and general offices are 
on the west and east sides respectively, 
each with plenty of room for customers and 
clerks. The new quarters have a general 


air of space, brightness and efficiency that is 
remarked by everyone who enters the place, 
wholesale 


which is characterized as a 
jewelry store de luxe. 











The handsome new store of H. J. Schwarz, 
Inc., jewelers, has been opened at Eastern 
and Highland Aves., with H. J. Schwarz, 
manager. William M. Mueller, long identi- 
fied with the jewelry business here, is man- 
aging director of the concern. The Schwarz 
store on 3rd St., near Eastern Ave., has been 
closed. It is understood that a branch store 
will be opened in the near future in the 
Monument St. business district. 

Brisk trade among the retail jewelers here 
is significantly reflected in the volume of 
business being negotiated across the whole- 
sale counters. Max Kohner, dean of Balti- 
more wholesalers, expressed the opinion that 
the pendulum has swung back to jewelry 
buying. The May and June buying has been 
highly satisfactory. Jewelry buying in this 
city is decidedly on the upward trend. The 
fact is pointed out that wise national adver- 
tising unquestionably stimulates buying by 
the advertising reading public. Gravers and 
manufacturing shops here are actually work- 
ing overtime, it is said. 

Convicted of breaking the plate glass win- 
dow of S. & N. Katz, 105-107 N. Charles 
St., Joseph B. Dunn, 40 years old, has beer 
sentenced to three months in the House of 
Correction in Criminal Court. Dunn was 
captured after a chase by Lieut. Sigmund 
Himmelman and Patrolman J. C. Helfrich, 
Central District police. After breaking 
the window Dunn, testimony showed, stole 
silverware valued at $40. Dunn was caught 
three blocks from the scene of his crime 
with the silverware under his coat. The 
policemen were standing a block away when 
the window was smashed with a brick. 

Baltimore jewelers have been warned 
against pennyweight thieves, following a re- 
port made to the police by the management 
of Henry Castelberg, jeweler, Eutaw and 
Lexington Sts. A ring valued at $450 was 
reported stolen from a tray May 28. After 
pennyweighting the ring the man walked to 
the street and was lost in the crowds. The 
ring was described as a man’s green gold 
ring. octagon shaped top. set with a fine 
grade white diamond. Scratch No. 6766 in- 
side ring. The man suspected of the theft 
was about 35 years old. He wore a blue 
suit and straw hat with fancy hand, and was 
of medium build, about five feet seven or 
eight inches tall and wore tortoise shell eye- 


glasses. 














Three Dallas, Tex., jewelry firms will 
close their places of business at 1 P.M. each 
Saturday during June and July, it has been 
announced. These firms are Linz Bros., 
Arthur A. Everts Co., and ‘Bailey’s. 











The Hart Jewelry & Novelty Store has 
opened up at 3 Bromfield St., carrying a 


complete line of such goods. The store 
was formerly occupied by E. F. Beaman, 
optician, and has been made into two stores. 

Vincent Crowley, of the Smith-Patterson 
Co., and other jewelers presented an $800 
watch last week to D. J. McGillicudy as a 
mark of their friendship for him. The 
presentation was made at the Elks’ Club, 
after a dinner in his honor. 

J. Charles Stever was elected president 
of the New England Watchmakers’ Club at 
its annual meeting and banquet recently. 
Other officers chosen were: Vice-president, 
Frank G. Olin; treasurer, Leroy Nichols; 
secretary, J. Emanuels. The report of the 
secretary showed the club to be in a pros- 
perous condition. 

Clifton Aldrich has re-entered the em- 
ploy of A. Atkins, Inc., and will cover the 
New England territory for this company. 
Mr. Aldrich was formerly with the Heller 
& Atkins Co. before it dissolved partner- 
ship. He has a large line of customers whe 
are glad that he is able to renew his serv- 
ices with the Atkins company. 

A charter of incorporation has _ been 
granted to Carl H. Skinner, Inc., Boston, 
to do a jewelry business. The capital is 
$250,000 and the incorporators are Reginald 
C. Heath, Brookline; Carl H. Skinner, 
Marblehead, and Robert A. B. Cook, 
Wellesley. Mr. Heath is a member of 
Bigelow, Kennard & Co., Inc. 

Isadore Leach, of Wellington Hill, Dor- 
chester, previously arrested as an accessory 
before the fact in the $107,000 robbery of 
the Carl H. Skinner jewelry store, Boylston 
St., in August, 1924, has been rearrested 
charged with robbery. The change in the 
charge was made as the result of a state- 
ment made by “Fancy” Louis Weiner, now 
serving a sentence of 18 to 20 years for 
the robbery, that Leach was on guard duty 
outside the door of the store while the rob- 
bery was committed. 

A package containing five strings of 
pearls, valued at $10,000 and lost by Ar- 
thur W. Fitt, of the Fitt Jewelry Co., was 
picked up June 1 by Joseph FE. Sager, of 
the Sager Electrical Co., on Congress St.. 
near the South station, after more than 
5,000 men and women had passed it by on 
the sidewalk without giving it more than a 
glance. Mr. Fitt lost the pearls while 
hurrying to catch a train shortly before 
6 o'clock. He was carrying the small pack- 
age in an outside pocket of his topcoat when 
the loss occurred. Not until Sager called 
him on the telephone and inquired whether 
he had lost something on the way to the 
South station was Mr. Fitt aware of the 
loss. «The jeweler is not sure that he 
dropped the package, but thinks that some- 
one might have tried to pick his pocket and 
dropped the parcel in the crowd. 

Albert Raymond Foster, 19. a student at 
Dean Academv, was arraigned before Judge 
Allan G. Buttrick in the Clinton District 
Court, June 2, on a charge of breaking and 
entering and larceny. With him was ar- 
raigned - on a_ similar charge Henry 
Clouthier, of Worcester, who is now serv- 
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ing a four months’ term in the House of 
Correction on conviction for the larceny 
of an automobile in Worcester. Both were 
held. Chief of Police Emil O. Schwab 
alleges that the two were the occupants of 
a motor car that drove up in front of the 


Albert E. Dickson jewelry store on the 
night of Feb. 24; that they alighted, 
smashed the front window with a_ brick 


wrapped in cloth, seized a quantity of valu- 
able watches and escaped. When Miss 
Olive Utley, of Clinton, entered the Dick- 
son store and asked to have a watch re- 
paired, the clerk noticed that the number 
on the watch corresponded with that of one 
that had been stolen and notified the police. 
She said that the watch had been given to 
her by Foster. 











Arthur F. Mayer, representing William 


Dixon, Inc., Newark, N. J., covered the 
jewelry trade in Washington last week. 
He reports business in his territory as be- 
ing average. 

Castelberg’s (Washington's oldest credit 
jewelers, established in 1846) has moved to 
their up-to-date location at 1004 F St. and 
is conducting a startling sale to commemo- 
rate the 78th anniversary of the house and 
likewise to celebrate removal to the new 
place. 

An attractive new store, equipped mod- 
ernly and handsomely, has been opened at 
1023 Connecticut Ave., being another of the 
Mr. Foster’s Gift Shops. An extensive line 
of jewelry, silverware and gift articles are 
displayed. The store is in charge of Miss 
Maude Lewis. 

W. T. Franc, president of the Franc 
Jewelry Co., has just returned from a busi- 
ness and pleasure trip combined to various 
points. The most enjoyable of all places 
visited was Lexington, where his brother- 
in-law, L. J. Marks, owns and maintains 
the noted Morris Stock Farms. 

A petition is being presented to jewelers 
asking an expression from them as to early 
closing. Government departments have re- 
ceived orders to close Saturdays at one 
o'clock from the first Saturday in June to 
the last Saturday in September. Hereto- 
fore only three months of half-holidays 
have been allowed. It is believed the in- 
creased time for recreation would react with 
benefit to the merchants. 

According to advice from Hagerstown, 
Md., Alec Kaplan, a tailor of that place, 
was visited by two strangers, who pro- 
duced. what appeared to be a handful of 
diamonds, which they assured Mr. Kaplan 
were worth a huge sum, but which they de- 
sired to sell quickly for a small sum. Mr. 
Kaplan, conscious of his judgment as to 
detecting imitation stones, felt sure he knew 
the genuine article, and drew from his bank 
account $3,000, which he gave the strangers 
for the diamonds. The pair disappeared, 
and Mr. Kaplan discovered .that he had 
bought glass. 

David Bass, formerly with the . Fischer 
Jewelry Co. of this city, is associated with 
Charles E. Tribby, and has charge of the 
diamond department. Mr. Bass has ar- 
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ranged a window display that has for some 
weeks attracted great attention from pass- 
ersby, as many thousand dollars’ worth of 
stones are shown. Alfred G. McDonald 
optometrist and _ optician, has recently 
moved into the store, having been in busi- 
ness for himself on G St. Archie D, Engel 
optometrist, still occupies his quarters at 
this address. The store is downtown, two 
doors from Keith’s Theater, and near the 
large hotels of the city. 

Victor E. Desio & Co., jewelers, have 
recently become members of the Merchants’ 
& Manufacturers’ Association, which has an 
organization of jewelers, headed by Arthur 
J. Sunderlin. Mr. Desio reports that the 
recent convention of the American Medical 
Association was of inestimable benefit to 
the trade. Many thousand doctors were 
here and bought largely. Mr. Desio is jn. 
terested in procuring better protection from 
the police department of Washington, not 
only from robberies but fire. He has 
pointed out to officials of the association 
and other authorities that little or no pro- 
tection is given jewelry stores on F St 
after midnight. 








Atlanta, Ga. 





TRADE CONDITIONS 


Retail jewelers here are in the midst of gradua- 
tion present season, and indications are that it 
will be a good one. General business conditions 
have improved somewhat during the past two weeks, 
and people are spending money more freely with 
the result that sales along this line have been good, 
and the season promises to be one of the best on 
record. 





Fred E. Wheeler, with the Non-Retailing 
Co., Lancaster, Pa., spent several days in 
Atlanta calling on the local trade. 

George Springer, with Ewing Bros., 
wholesale jewelers, has left for Florida, 
where he will spend a two-weeks’ vacation. 

Henry F. Brink was a visitor in Atlanta 
last week. Mr. Brink has taken a position 
as watchmaker for the Ellington Jewelry 
Co. at Washington, Ga. 

W. Brantley, Quitman Jewelry Co, 
Quitman, Ga., was a visitor in Atlanta dur- 
ing the week on a short buying trip. He 
was accompanied by his son. Wiley Creel, 
Carrolton, Ga., was also in Atlanta during 
the week on business. 

James Harkey, local representative of the 
Oneida Community Co., has returned from 
an extended trip through his territory. He 
reports business as generally satisfactory, 
with graduation gift business going well 
and prospects bright for good Summer 
trade. 

E. B. Freeman, Jr., has returned to At- 
lanta, following a trip of some weeks. in 
New York and other eastern cities, where 
he went following the meeting. of the 
Horological Institute in Washington, D. C. 
He is vice-president of the Atlanta Retail 
Jewelers’ Association and was_ recently 
elected a member of the board of directors 
of the Horological Institute. 








The Mackey Jewelry Co., Valdosta, Fla, 
has rented the Rutledge St. store room of 
the Madison State Bank Building, at’ Madi- 
son, Fla., and will establish a complete jew- 
elry store. 
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A representative of the Seth Thomas 
Clock Co. visited the trade here recently: 

The stores of Lancaster will begin a half- 
day closing on Thursday, June 30, continuing 
throughout July and August. 

The chimes memorial tablet erected by the 
Ladies’ Sewing Circle in the First M. E. 
Church was made by the James M. Cain Co. 

The J. F. Apple Co. furnished the stand- 
ard rings for the York, Pa., High School. 
On the seal is the family crest of William 
Penn. 5 

Lee M. Morgan, a recent graduate of the 
Bowman Technical School, has taken a posi- 
tion with his brother, Lester, a jeweler of 
Pleasantville, N. J. 

William F. Martin, Pittsburgh, has en- 
rolled as a student at the Bowman Technical 
School. A former student, C. A. Stein, has 
opened a jewelry store at Manheim, Lancas- 
ter county. 

These trade visitors were recently in Lan- 
caster: Fred Zimmern, the K. K. Importing 
Co, New York; R. H. Brooth, the J. F. 
Sturdy’s Sons Co., Attleboro, Mass.; Harry 
D. Schaeffer, Lewistown, Pa., jeweler. 

A. W. Moyer, president of the Non- 
Retailing Co., last week attended the annual 
opening of the Tucquan Club House at York 
Furnace, on the Susquehanna river. He is a 
member and spent several days at the club- 
house after the opening. 

The J. F. Apple Co. has presented hand- 
some rings to John W. Urey, Waynesburg, 
Pa. and John L. Hamaker, Ephrata, Pa., 
prizes in a students’ competition for prepar- 
ing the best advertisement for the new 
standard ring of Franklin and Marshall Col- 
lege. 

Commander Byrd, who some months ago 
flew over the North Pole in an areoplane, 
carried with him for navigational purposes a 
Lancaster product, two Hamilton torpedo 
boat watches. They are now on exhibition 
in the museum of the United States Naval 
Observatory at Washington. 

Mrs. Elsa Meiskey, the noted soprano, 
wife of W. F. Meiskey, of the H. S. Meis- 
key Co., conducted a recital of her pupils 
at Hensel Hall, Franklin and Marshall Col- 
lege campus the evening of June 2. She re- 
cently attended a luncheon in Philadelphia 
given by Mrs. E. T. Stotesbury, wife of one 
of Philadelphia’s .most prominent business 
men. 

Louis Du Bois, 22, Lancaster, was arrested 
on June 1 on charges of feloniously entering 
the home of Dr. S. E. Fegley, optometrist, 
and stealing money and property valued at 
$100, the offense being committed several 
weeks ago. The police say he confessed to 
the charge. The accused only recently fin- 
ished a six months’ sentence in jail for steal- 
ing and wrecking the automobile of Dr. J. K. 
Loewen. 

Miss Lois Beckwith, daughter of F. C. 
Beckwith, vice-president of the Hamilton 
Watch Co., who recently graduated from 
Goucher College, was one of six bridesmaids 
at the wedding .of Miss Rachel Blake, 
daughter, of Bishop Edgar Blake, of Paris, 
France, to Gerald H. Hamilton, of Los An- 
geles, on May 31. The wedding took place 


in Baltimore. 
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The bride and Miss Blake 
were classmates at Goucher College. 

Jeweler Abram L. Barr a few days ago 
purchased a grandfather's clock which had 
been in the Barr family for 100 years. It 
was made by John Noff. It is an eight-day 
timepiece, with three brass spirals. decorat- 
ing the top of the case. It has a moon, 
sweep second hand and date hand. The clock 
was sold by Benjamin B. Barr, Columbia, 
Fa: 








Allentown 





George H. Shindel, Lansford jeweler, was 
a recent visitor in Allentown. 

Harry I. Kistler and his wife motored to 
New York over the week-end, where they 
spent Memorial Day. 

Earl H. Gier, 129 W. 4th St., Bethlehem, 
lost his father by death on Thursday.. Burial 
was made at Ephrata, Pa., on Sunday. 

Mrs. Elmer J. Faust was the hostess to 
the Athenaeum Club at her home in Cata- 
sauqua on Friday afternoon. A social period 
was enjoyed after the program. 

Robert J. Beitel, Jr., son of “Bob” Beitel, 
the Catasauqua jeweler, who is a student at 
the Philadelphia College of Optometry, spent 
Memorial Day with his parents. 

Letters of administration in the estate of 
Jeweler Herbert C. Keller, deceased, late of 
Allentown, Pa., were issued to the widow, 
Ida V. Keller, adminstratrix, 1651 Turner 
St., Allentown, Pa. 

The Rogers Jewelry Co., 608 Hamilton St., 
donated a beautiful silver loving cup suit- 
ably engraved to the winning couple at the 
Drug Store Cowboys’ dance. The cup is on 
display in a window of the jewelry company. 

The following traveling men are calling on 
the trade in this locality: J. J. Horton, In- 
ternational Silver Co.; Mr. Schein, of Schein 
& Engel; V. O. Bente, Elgin Watch Co., 
Inc.; Mr. Welland, Kienzle Clock Co., Inc.; 
E. H. Bingham, ‘Western Clock Co.; S. B. 
Kessler, Monnat & Co.; W. H. Wefferling, 
Wefferling, Berry, Wallraff Co., Inc. 

St. John’s Reformed Church was the 
scene of a pretty wedding on Thursday at 
noon, when Miss Gladys Valeria Smale, 
daughter of Mr. and Mrs. John S. Smale, 
14031%4 Turner St., was united in marriage 
to Carl Wilson Appel, son of Jeweler and 
Mrs. W. H. Appel, 625 Hamilton St. Prof. 
Henry R. Stermer presided at the organ and 
gave a short recital before the ceremony. 
Rev. A. O. Reiter, pastor of St. John’s Re- 
formed Church, officiated, assisted by Rev. 
J. A. Smith, pastor First Evangelical 
Church, Bangor; Pa. Edward Hay Dith- 
ridge, Waterbury, Conn., was the best man 
and the ushers were Leroy Trexler and 
Warren York, of Allentown. The bride was 
given in marriage by her father. Miss Ruba 
V. Smale was the maid of honor. Misses 
Eloise Davis and Gladys Kramlich were 
bridesmaids. Mr. Appel is a graduate of 
Lehigh University, class of 1923. He is 
affiliated with his father in the jewelry busi- 
ness at 625 Hamilton St. He is a member 
of the Elks and Oakmont Tennis Club. Mrs. 
Appel attended Allentown High School, and 
prior to her marriage was employed at Hess 
Bros. for several years. Following the cere- 
mony a reception was held at the Hotel Beth- 


lehem, after which the couple left by motor. 


for a tour of the New England States and 
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Canada. Upon their return they will occupy 
for the Summer the beautiful home of Prof. 
Preston A. Barba, at Emaus. 

Fire early Sunday morning badly damaged 
Martin’s Cut Rate Drug Store, at 828 Ham- 
ilton St., and for a time threatened to de- 
stroy the jewelry store of Charles C. Vogt, 
adjoining on the east. Only valiant work on 
the part of the firemen prevented the flames 
from entirely destroying both the drug and 
jewelry stores. The interior of the drug 
store was completely gutted, while Mr. Vogt 
estimates the damage to his jewelry store at 
between $800 and $1,000. The origin of the 
blaze has not been fully determined. At 
first an oil heater in the storage section of 
the drug store was thought to have caused 
the trouble, but later fire department officials 
said that defective wiring may have started 
it. The fire was discovered by four young 
men who had motored to Allentown from 
New York. They were driving west on 
Hamilton St., when they saw heavy clouds 
of smoke pouring from the drug store. They 
immediately turned in an alarm. When the 
firemen arrived they were considerably handi- 
capped for a time by the dense smoke which 
made it impossible for them to get close to 
the blaze that seemed to be near the centre 
of the building. The heat was intense and 
in a short time became so great as to split 
the plate glass windows facing Hamilton St. 
The flames had eaten their way through the 
walls underneath the roof of the jewelry 
store. Holes were chopped in the roof and 
the flames stopped before any great damage 
resulted to that part. A few hours after 
the firemen left the scene Mr. Vogt had his 
jewelry store shaped up and the store was 
ready for business as usual the morning 
after. The damage in the jewelry store re- 
sulted mostly from smoke. Mr. Vogt stated 
that he had more than a hundred customers’ 
watches on hand for repairs, but that these 
and all other valuables in the store were 
locked in the safe and were not damaged in 
any way from the smoke. Through dis- 
played advertising space in the papers the 
day after the fire Mr. Vogt announced to 
his trade that his store was open for busi- 
ness as usual. : 








Reading | 
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Letters of administration if the estate of 
Jeweler Howard J. Miltenberger, late of 
Reading, Pa., were issued to the widow, 
Estella S. Miltenberger. The estate is 
valued at $2,000 in personal property. The 
heirs are the widow and parents, Mr. and 
Mrs. Jacob Miltenberger. 

Jeweler William C. Dillér, 422Schuylkill 
Ave., and Mrs. Diller, entertained at dinner 
at the Iris Club, Wyomissing, in honor of 
their silver wedding anniversary. » The 
guests were seated at five tables centered 
with corn flowers and daisies, carrying out 
a color scheme of yellow and blue. The 
‘place cards were hand-painted by Anna 
Diller, a daughter, who is a student at the 
Philadelphia School of Design for, Women. 
Rev. Robert H. Ischinger, pastor of» St. 
John’s German Lutheran Church, delivered 
an address, and the choit of the church fur- 
nished music. for this occasion. Music and 
dancing followed the dinners. Mr: and Mrs. 
Diller received many beautiful -gifts. 
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Here is a Genuine Early American Table Set with Antique Pieces in China and Glass 


The silver is the “‘Early American Style’’—in perfect harmony. 


The Early American Style’s National Advertising 
reaches, every month, over 400,000 Well-to-do Men 
and Women—people interested in Fine Homes and all 
things which add to the pleasure of living—people in 
your community who buy the best unstintedly. They 
are the style leaders of your community—with an 
important following. 


Not only are smart people interested in early 
American things and buying choice and precious 
antiques, but the public in general is buying chairs, 
tables, chests, beds, pictures, wall-paper, rugs, china, 
houses—a world of things—all based upon the Early 
American, idea. And it is the most natural thing in 
the world for them to select a pattern of table silver in 
the early American style. 








The makers of Treasure Solid Silver have artfully 
captured the full power of this great influence by 
creating table silver after the style of the silver made 
by early American silversmiths. Both the “Plain” 
and the “Engraved” styles take their inspiration from 
museum treasures of the finest early American spoons 
—preserving those quaint and distinctive features that 
correctly express Early American Silver. 


STERLING 925/1000 FINE 





Silversmiths ~, Creators of Distinctive Tableware } ‘ae 
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Editorials 





CLEVER 

check swind- 

ler arrested 
in Brooklyn, N. Y., 
last week after passing checks amount- 
ing to over $26,000 (of which amounts 
ranging from $1,300 to $1,400 were 
passed on jewelers), remarked to the 
arresting officers that the jewelers 
were his easiest victims although not 
his victims in the largest amounts. 
This is surprising in view of the con- 
stant warnings that the trade is receiv- 
ing through THE JEWELERS’ CrRcU- 
LAR, the Jewelers’ Security Alliance 
and other organizations, to be especi- 
ally on the alert for the check swindler. 
Whether this man’s experience is un- 
usual or whether it applies only to the 
jewelers in the vicinity in which he has 
been operating we do not know, but 
his statement is sufficient excuse to 
again warn the jewelry trade to be 
more careful than ever in dealing with 
the stranger who offers checks. 

There is no reason ordinarily why a 
careful merchant should be the victim 
of the check swindler. In fact, in 
nearly every instance where this has 
occurred the jeweler has “taken a 
chance” which should never have been 
taken. The clever check swindler 
realizes this and knows that under or- 
dinary circumstances a jeweler will 
“take a chance’ and works on this 
assumption. It is for this reason, that 
the cleverest of these operators dress 
and act and talk like prosperous busi- 
ness men. They have nothing about 
them that will excite suspicion, and, in 
fact, in all outside appearances they re- 
flect wealth and prosperity. In a re- 
cent case in Dayton, the swindlers were 
dressed in perfect style, used the high- 
est priced motor cars and even went so 
far as to get introductions through 
people of standing but the chief swind- 
ler there came to grief because one 
jeweler had sense enough not to take 
a chance and telephoned all the way to 
Chicago to verify the check that had 
apparently been certified by a bank 
there. 

But jewelers generally are not so 
careful as was the Dayton dealer. If 
the customer looks prosperous and acts 
without exciting suspicion, he can gen- 
erally get away with the merchandise 
before the forgery is discovered, and 
the swindler knowing this, acts ac- 
cordingly. 

The wise merchant is he who will 
never accept a check from a man whom 
he does not know, or at least transfer 
merchandise for it until the stranger 
is identified or the check guaranteed ; 
and this is true no matter whether the 


Do Not 
“Take a Chance” 
With Checks 


customer wears a Shrine or other fra- 
ternal emblem or talks like a frater- 
nity brother, for this also is their stock 
in trade. 

No honest man or woman will ob- 
ject to the jeweler assuring himself as 
to the validity of a check offered. No 
worth-while customer will be offended 
at any normal precautions the jeweler 
takes in this regard, and under these 
circumstances is there any reason why 
he should not take them? 


ne 





EWELERS 

oa wane J have had the 
Month idea that be- 
cause June _ is 


known as the wedding month, that the 
bulk of the marriages take place in that 
month. Such dealers should study 
carefully the table of marriage licenses 
issued in 1926 in the larger cities that 
was prepared by the National Jewelers’ 
Publicity Association and published in 
the last issue of. THE JEWELERS’ Cir- 
CULAR. For this shows that although 
in every great city there is a pre- 
ponderance of marriages in June, the 
number is but a small proportion of 
marriages that take place throughout 
the year and that “every month is 
Cupid’s month” as far as marriages are 
concerned. 

For instance, out of a total of 76,- 
522 marriages in New York, last year, 
these statistics show that the total for 
June in the five boroughs was 9,405, 
the rest being distributed fairly evenly 
all through the year though May, Sep- 
tember and October lead the others 
almost with the figures of June. In 
the city of Chicago, out of a total of 
42,323 marriages in the year, the June 
marriages amounted to but 5,681 with 
over 4,000 in both August and Septem- 
ber, and 3,787 in May. Philadelphia 
showed but 2,261 in June out of a 
vearly total of 15,839; Detroit, 2,522 
out of a yearly total of 19,856; Los 
Angeles, 2,175 out of a yearly total of 
16,519 and so on throughout the vari- 
ous cities, the proportion being the 
same. In Cleveland out of 11,000 mar- 
riages in the year, 1,423 took place in 
June but 1,125 took place in August, 
while in Atlanta, Ga., which had 3,361 
in the year but 384 were in June and 
398 in December. Hartford, Conn., 
showed more weddings in two of the 
four months than it did in June (165 in 
September, 173 in October and but 
160 in June). 

From a study of these figures, it 
will be clearly seen that the jeweler 
has 12 months in the year in which to 
develop a wedding present business 
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and he who confines his efforts tg 
soliciting business for June alone, js 
neglecting a field which could be profit. 
ably cultivated in the other 11 months 

In promulgating these figures, we 
feel that the National Jewelers Pyb. 
licity Association has performed 
valuable service to the trade because a 
study of them will be an eye-opener to 
many merchants whom tradition has 
lulled into the belief that June was the 
only wedding month to take into ac. 
count in their sales plans for bridal 
gifts. 


Death of S. Wachenheimer 


Prominent Providence Jewelry Manufacturer 
Passes Away Suddenly at Jane 
Brown Hospital 











ProvipeNceE, R. IL, June 6—Samuel 
Wachenheimer, of New York and this city, 
vice-president of Wachenheimer Bros., Inc, 
manufacturing jewelers, 36 Garnet St., this 
city, died suddenly at the Jane Brown Hos- 
pital this morning after an illness of less 
than two days. He was in his 47th year. 

With his brothers, Jacob, of New York, 
and Harry, of this city, Mr. Wachen- 
heimer had been in the manufacture and sale 
of jewelry since he was 21 years of age. 
He removed to this city from New York 
last Autumn in order to be in closer con- 
tact with the manufacturing branch of the 
business, and resided at 395 Lloyd Ave. 
When he returned to Providence last 
Saturday, from a business trip through the 
west, he was apparently in good _ health, 
but before nightfall was stricken and in an 
unconscious condition was taken to the hos- 
pital with a severe attack of meningitis from 
which he failed to rally. 

Mr. Wachenheimer was born in New 
York city, a son of the late Ferdinand and 
Caroline Wachenheimer, and was educated 
in the public schools of that city. In 1903 
with his brother Harry, Charles F. Mark- 
ham and John H. Stone, he started in busi- 
ness as H. Wachenheimer & Co. In Dec, 
1904, the firm was dissolved, the Wachen- 
heimer Bros. bought out their copartners 
and with a third brother, Jacob, established 
the present concern which was incorporated 
on Dec. 30, 1919, under the laws of Rhode 
Island, with an authorized capital of 
$300,600. 

He is survived by his widow, Mrs. 
Theresa Friendly Wachenheimer, a_ som 
Ferdinand, two brothers and a sister, Mrs. 
Morris Fleischman, of New York. He. was 
a member of King Solomon Lodge of 
Masons, 32nd degree Scottish Rites and 
Mecca Temple of the Ancient Arabic Order 
Nobles of the Mystic Shrine, all of New 
York city. He was also affiliated with the 
Far Western Traveling Men’s Association 
and the Leather and Fancy Goods Associa- 
tion, also of New York, and through his 
firm with the New England Manufacturing 
Jewelers’ and Silversmiths’ Association, the 
Manufacturing Jewelers’ Board of Trade 
and the National Jewelers’ Board of Trade. 








"W. M. Hodges, Marshalltown, Ia. 1 
conducting a closing out sale. 
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J. & A. 3aschkopf, diamond setters and 
engravers, have moved from 45 Lispenard 
St. to Room 815 at 108 Fulton St. 

Richard Goldsmith, of Goldsmith, Stern & 
Co., left last Saturday for the European dia- 
mond markets, sailing on the Rotterdam. 

Because of increased business, Leo Hoff- 
man, 15 Park Row, has moved to larger 
quarters in Room 2030 in the same building. 

Martin Klein, diamond importer, 87 Nas- 
sau St., sailed for Europe last week on the 
Aquitania, going abroad on a_ purchasing 
trip to Antwerp, Amsterdam, Paris and Lon- 
don. 

Aaron Sverdlik and Barnett Robinson of 
Robinson & Sverdlik, Inc., 527 Fifth Ave., 
are sailing for Europe, Wednesday, on the 
Leviathan. They will visit the European 
precious stone markets on a purchasing trip. 

The Leo Hauser Co., importer of dia- 
monds, 48 W. 48th St., and formerly at 87 
Nassau St., where the firm did business as 
Leo Hauser, announced last week that this 
firm has no connection whatsoever with any 
other concern bearing a similar name. 

Saul Lenkowsky, of Samuel Lenkowsky & 
Sons, importers of diamonds, 10 W. 47th St., 
sailed Friday midnight on the Majestic. Mr. 
Lenkowsky is going abroad for two months, 
and while in Europe will visit the diamond 
markets of Paris, Antwerp and Amsterdam. 

The trade was notified last week that 
Frank A. Ciotti and John J. Stewart have 
taken over the entire business of Emmerich 
Bares, dealer and cutter of precious stones, 
with which concern they had been employed 
for the past eight years. The new firm is 
located at 7 W. 45th St. 

Sigmund Wyler, formerly located at 661 
Fifth Ave., and 665 Fifth Ave., notified the 
trade last week that he has removed his 
business to 713 Madison Ave., corner 63rd 
St. Mr. Wyler will continue to conduct a 
retail and wholesale establishment where he 
he will deal in jewels, silver and antiques. 

Mr. and Mrs. Harry Fine, the former of 
Max Fine & Sons, Inc., importers of dia- 
monds, 87 Nassau St., returned last week on 
the Rotterdam,-after 10 weeks’ honeymoon 
trip in Europe. Max Fine, of the same con- 
cern, is still at the Amsterdam office of the 
concern, and will remain there for the entire 
Summer. 

M. Silberstein, member of the firm of S. 
Fuchs & Co., diamond importers, 68 Nassau 
St. sailed for Europe, last Friday, on the 
Majestic. Mr. Silberstein will visit his con- 
cern’s main office in Amsterdam and a 
branch office in Antwerp and will also look 
over the diamond market. He expects to 
return to this country the latter part of July, 
after which he will call on the trade. 

Mrs. A. D. Leveridge, partner in the dia- 
mond importing firm of A. D. Leveridge, 22 
W. 48th St., sailed for the diamond centers 
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on the Rotterdam last Saturday with Mr. 
Leveridge. This is her second foreign trip 
and she hopes to be able to make the Sum- 
mer trips to the European markets alone 
after this year, leaving only the Winter 
voyages to be made by Mr. Leveridge. 
Louise Muller has been appointed adminis- 
tratrix of the estate of Anna Garbe, who, 
until her death on May 3, conducted a 
jewelry store at 7215 Third Ave., Brooklyn. 
The administratrix was appointed recently 
by the Surrogate’s Court. All creditors hav- 
ing claims against the estate of the late Anna 
Garbe should present them as soon as pos- 
sible to Goldman & Frier, attorneys for the 
administratrix, 15 Maiden Lane. 


The W. Green Electric Co. is now located 


and settled in its new offices and show 
rocms on the fifth floor at 2 John St. 
A Sal-Hyde plating plant is in actual 


operation in charge of W. Green personally, 
who demonstraies and explains the different 
operations in connection with the process of 
plating all metals with the different Sal- 
Hyde colors and finishes. Dynamotors, 
dynamos, demagnetizers, motors and all the 
other power producing and _ electrical 
specialties which the concern handles are 
tastefully and artistically arranged about the 
new spacious show rooms, and much credit 
is due to those who planned the display 
features and carried them into execution. 


An involuntary petition in bankruptcy was 
filed in the United States District Court, this 
city, last week against Samuel Kresser, 
wholesale jeweler, 116 Nassau St. Creditors 
instituting the action include Wizon & Katz, 
with a claim for $800; Dolgov & Son, $400, 
and Blumstein & Leibenson, $126. On the 
same day the petition was filed, Judge God- 
dard appointed Wilson Lee Cannon as re- 
ceiver under a bond of $1,000. The order 
places the jeweler’s liabilities at $25,000 and 
his assets at about $2,000. The action was 
started on behalf of the creditors by Stern- 
berg & Rosen, attorneys in the Woolworth 
building. Several days before the petition 
was filed, it was reported that Mr. Kresser 
had been held up and robbed in Newark, 
N. J., by two armed men, who escaped with 
diamonds said to be worth $40,000 and $300 
in cash. According to reports said to have 
been made to the police, Mr. Kresser was 
held up in an alley beside the building at 54 
Walnut St., Newark, by two men who 
gagged the jeweler and tied his hands. 


A committee representing the creditors of 
George Simon, doing business as the Fifth 
Ave. Gift Shop, this city, held a meeting re- 
cently and after a great deal of deliberation 
recommended to creditors the acceptance of a 
40 per cent. settlement. This offer is payable 
10 per cent. in cash; 10 per cent. Sept. 1; 10 
per cent. Jan. 5, 1928, and 10 per cent. April 
1, 1928. The offer as submitted was filed 






with Referee Olney, 7 Dey St., and was to 
be considered at a meeting held yesterday 
(Tuesday) after THe Jewelers’ CIRCULAR 
had gone to press. This concern owes about 
$32,000 and has nominal assets of $5,000. 
The deferred payments in this settlement are 
to be evidenced by promissory notes indorsed 
by John Samuels, a relative of Mr. Simon. 
The committee expressed the opinion that 
Mr. Samuels is financially responsible and 
his indorsement is adequate assurance of the 
notes being honored. The committee con- 
sists of Bernard E. Weisberg, Sternberg & 


Rosen, chairman; Robert Herrmann, of 
Heinrich, Herrmann & Weiss: Moe 
Schwartz, Mohawk Novelty Co.; Louis 


Levy, Trans-Atlantic Clock & Watch Co.; 
David Fisk, Lazarus & Rosenfeld, Inc., and 
W. H. Webster, Gibson Art Co. In a letter 
sent out by Sternberg & Rosen, the creditors 
are being asked to forward their proofs of 
claims. 

George Cohen, convicted and sentenced to 
prison for his part in the hold-up and rob- 
bery of Abraham Faigin, jeweler, 15 Maiden 
Lane, and “Baltimore Willie’ Unkelbach, 
former member of the notorious Whittemore 
gang, two of the three men who attempted 
to escape from the West Side Prison several 
days ago, have been indicted for this attempt, 
and on Monday pleaded guilty. This pair, 
with John Werner, one time member of the 
McKenna gang, brutally assaulted Dennis 
O’Reilly, keeper in the prison in their at- 
tempt to gain their freedom. It was at first 
thought that O’Reilly’s skull was fractured, 
but further examination showed that the 
keeper received several gashes on the head 
and a fractured jaw, but was not in a serious 
condition. It was only through the keeper’s 
resistance and his quick thinking that the 
attempt of the three men was foiled. Unkel- 
bach denies that he was the leader, but says 
that he merely lent his assistance to the 
plan. Cohen and Werner, he claims, had 
formulated the idea and had solicited his aid 
in obtaining an automobile, in which they 
would make their escape. It is claimed that 
the men admitted that it had been arranged 
to have an automobile parked at 54th St. and 
Eighth Ave. Cohen had been brought down 
from Sing Sing to testify at the trial of a 
jeweler who had been accused of receiving 
stolen goods, but who has since been acquit- 
ted. Unkelbach is being held in the West 
Side Prison as a witness in several cases 
growing out of the operations of the Whitte- 
more gang. The trio was indicted on 
charges of assault in the second degree as 
second offenders. They pleaded guilty on 
Monday before Judge Nott. 

Israel J. Roe, diamond merchant, who 
died January 4, 1926, left an estate appraised 
on Thursday at $303,956 gross, and $158,065 
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net which he left three-fifths to his widow, 
Edith D. Roe, and the remainder to his 
daughters Olive R. WM allstein and Dorothy 
R. Mayer. The assets consisted of $54,068 
cash, the stock of diamonds and jewelry 
worth $129,710, notes and accounts due him, 
$44,172, and securities, $51,312. The diamond 
business at 14 Maiden Lane has been in 
process of liquidation since his death. 

The E. F. Goldstein Co., 93 Nassau St., 
has removed from Room 714 to larger 
quarters in Room 818 in the same building. 

George A. Kahn, dealer in precious stones, 
pearls and semi-precious stones, has removed 
his business from 576 Fifth Ave., to 20 W. 
47th St. on 

Samuel Newman, of Newman & Winnick, 
Inc, designers of diamond rings, 48 W. 
48th St., will leave in a few days to call 
on the trade in his territory. 

Jack Allison, 220 W. 5th St., Los Angeles, 
Cal. is now in New York on his annual 
visit. He is making his headquarters with 
his former partner, Max Shapiro, 87 Nassau 
St. 

Henry Wilkens, of Henry D. Wilkens, 
importer of diamonds, 87 Nassau St., re- 
turned to this country last Monday on the 
Leviathan. Mr. Wilkens comes back after 
a successful trip abroad where he made 
purchases for his concern. 

Julius Kroll, of L. Kroll & Sons, Inc., 10 
W. 47th St., returned on the Berengarta 
last Friday after a successful purchasing 
trip to the European diamond markets. 
Mr. Kroll reports that prices on the other 
side are generally firm and the outlook for 
business very encouraging. 

It was announced last week that Grvene 
& Gevertz, importers of diamonds, 22 W. 
48th St., have purchased the entire stock of 
the F. Friedmann Diamond Trading Co., 
Inc., 576 Fifth Ave. Both Mr. Greene and 
Mr. Gevertz will call on their respective 
trade shortly offering this merchandise. 

As THE JEWELERS’ CIRCULAR was going 
to press yesterday afternoon, the A. Witt- 
nauer Co., 30 W. 36th St., this city, received 
a cablegram from J. P. V. Heinmuller, of 
the concern, who was in Kottbus, Germany, 
when the Bellanca plane Columbia arrived. 
The cablegram is as follows: “Chamberlain 
and Levine arrived. Cannot praise Longines 


correct performance high enough. Calls 
them lucky watches.” 
Mort L. O’Connell well known in local 


jewelry circles through his long connection 
with the L. E. Waterman Co. has succeeded 
to the post of Sheriff of Bergen County, 
N. J., made vacant by the recent death of 
the former Sheriff Frank Nimmo. Before 
his appointment to the office of Sheriff, Mr. 
O'Connell served Bergen County as Com- 
missioner of Jurors and willbe a Demo- 
cratic candidate for the post which he now 
occupies, at the November elections. Inci- 
dentally, in addition to his many other 
duties he has served the New Jersey State 
Masonic National League as its president 
and has always been interested in the politi- 
cal Problems of Bergen County. Mr. 
O'Connell has been connected with the L. 
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E. Waterman Co. for the past 30 years, 
in various capacities and has many friends 
in the trade. 

Reserve officers of the 78th and 77th Di- 
visions, as well as the 6lst Cavalry, are 
being invited to participate in the welcome 
to be accorded Captain Charles Lindbergh 
when he arrives in New York next week. 
An invitation was received several days ago 
by Major Eugene H. Valle, Train Com- 
mander of the 78th Division and diamond 
dealer at 170 Broadway, who will gladly 
furnish all the necessary information to re- 
serve officers in the jewelry trade who de- 
sire to take part in this celebration. Major 
Valle has instructions showing where the 
Reserve Officers are to assemble, as well as 
a map outlaying the line of march. The 
procession will start at the Battery, going 
to 8th St.; thence to Fifth Ave. and on up 
to 59th St., then to Central Park, where the 
parade will be reviewed by Captain Lind- 
bergh. Other information about the affair 
may be obtained from Major Valle at his 
oce, 170 Broadway. 

A iudgment was filed in the Supreme 
Court on Wednesday last dismissing the in- 
junction suit of Dinhofer Bros., Inc., jeweiry 
manufacturers at 150 Lafayette St., against 
Leon C. Williams, as president and R. Gold- 
berg as secretary of International Jewelry 
Workers’ Union, Local No. 1, and other 
officers and members of the Union. The 
plaintiff sued last November to restrain the 
Union from interfering with its business, 
alleging that the members had patroled the 
sidewalk in front of the plaintiff’s premises 
in groups and squads and had used improper 
language to the plaintiff’s employes and were 
in a conspiracy to induce the plaintiff’s em- 
ployes to leave. Justice Wasservozel 
granted an injunction on Noy. 29 last, re- 
straining picketing within 200 feet of the 
plaintiff's premises. The final judgment in 
the case states that there was no improper 
acts by the officers and members of the 
Union, that they did not interfere with the 
plaintiff's business or employes, and_ that 
their acts did not constitute picketing. 

A jury in the Supreme Court before Jus- 
‘ice Wasservogel gave a verdict for $17,582, 
on Thursday last, in favor of M. & E. 
Chalon, against Alfred Abrahams for dia- 
monds sold. The plaintiff alleged that on 
May 15, 1925, in order to induce the plain- 
tiff to’ sell him stones, Abrahams represented 
that he had deposited sums in the bank in 
excess of a check for $3,831 which he ten- 
dered to the plaintiff and the diamonds were 
delivered, but the check was not paid. A 
second cause of action alleged that on May 
18, 1925, the plaintiff owned diamonds worth 
$11,743, which were taken to the store of the 
defendant by Hiram Bushey, a salesman for 
the plaintiff. It is alleged that Abrahams 
offered a check for gems, but the salesman 
said he did not believe the plaintiff would 
accept the check, but was induced to leave 
the diamonds until he could find out from 
his employer. The plaintiff declined the 
check, but when Bushey asked for the return 
of the diamonds, it is alleged that Abrahams 
refused to give them up. The defense was 
that the plaintiffs sold the diamonds on 
credit. 








W. C. Patterson has opened a jewelry 
store in the Aurora National Bank building, 
Aurora, Il. 





FE. M. Frost, of the George W. Frost 


Co., Irvington, is spending week-ends at 
Belmar, with his family. 

Shields & Moore, specialists on white 
gold, have located at 70 Chestnut St., hav- 
ing moved from 27 Thames St., New York. 
T. P. Shields and G. A. Moore are the mem- 
bers of the firm, and they pride themselves 
on being specialists in the composition of 
white gold, alloys and solders. 

With the arrival of Lindbergh in Paris, 
Norbert Bert! placed in the window of his 
store at 46 Springfield Ave., a miniature 
monoplane in a “diamond” hangar, with a 
press photograph of the flyer above the 
cockpit. He will continue the exhibit until 
after Lindbergh’s welcome home. 

Henry Aurnhammer, Sr., of the jewelry 
firm of H. Aurnhammer, retailers, 224 
Springfield Ave., will sail on the Columbus 
of the North German Lloyd line Thurs- 


day, for three months abroad. He _ will 
visit. England, France, Germany and 
Switzerland. Mrs. <Aurnhammer will 
accompany him. 

E. P. Sinnock and Karl Bachofner, 
formerly associated with the Franco- 
American Precious Metal Corporation in 


New York city, have formed a new com- 
pyany under the title of Sinnock-Bachofner, 
Inc., and have located their shop and office 
at 9 Orchard St. They will restrict their 
labors to the refining of precious metals. 

“A gem of an outing” was the way a 
Newark newspaper described a foursome at 
golf in which three jewelers were playin* 
last week at the Canoe Brook Country Club 
in Summit. P. J. Coffey, president of the 
National Jewelers’ Board of Trade; Con- 
rad J. Brotherly, president. American Na- 
tional Retail Jewelers’ Association; and 
Tean Tack, president, New Jersey Retail 
Jewelers’ Association, with Robert Lee 
DeCamp, cashier of the Westfield National 
Bank, were the players. 

Manufacturing and wholesale jewelers 
are evincing a greater interest in the pro- 
ceedings of the annual convention of the 
New Jersey Retail Jewelers’ Association 
than in any previous year, according to the 
president, Jean R. Tack. Advance reserva- 
tions for the meeting at Asbury Park next 
month have been coming in in gratifying 
numbers. Tickets covering both the open- 
ing dinner at Deal Inn and the closing 
banquet at the Berkely-Carteret will be $8. 








Two men recently stole 36 diamond rings 
valued at close to $5,000 from the Thomas 
G. McCausland jewelry store in Philips- 
burg, Pa. The men entered the store at 
noon hour when Mr. McCausland was alone 
and one of them asked to see some tie 
clasps. Later he wanted to inspect the stock 
of alarm clocks which was in the rear of 
the store. While thus engaged his con- 
federate stole a number of rings from the 
show case and took others from a show 
window. The robhery was discovered 10 
minutes after they had left but they had 
so completely disappeared that no trace of 
them could be obtained. The State police 
were notified and their aid asked in appre- 
hending the robbers. 
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J. Solinger & Co. have been adding to 
their force of employes at 150 Chestnut 


oh Hadley, of the Hadley Co., is ex- 
pected home from a business trip to Europe 
about June 15. 

- Mr. and Mrs. Theodore W. Foster have 
returned to Providence after a brief visit 
to Atlantic City. 

Archibald Silverman, of Silverman Bros., 
was a business visitor in New York and 
vicinity the past week. 

Wallace L. Pond attended the annual con- 
vention of the Northern Baptist District, at 
Chicago, the past week. 

Mr. and Mrs. William L. Mauran have 
returned from a stay at the Ambassador 
Hotel in New York city. 

Michaels-Bauer have been increasing the 
facilities of their watch-repairing depart- 
ment at 265 Westminster St. 

Mr. and Mrs. Martin S. Fanning have 
returned from a 10 days’ fishing trip to 
Dodge Pond Camps, Maine. 

Harry Wachenheimer, of Wachenheimer 
Bros. is preparing to make a trip to Eu- 
rope the latter part of this month. 

‘James Otis, of Harvey & Otis, has re- 
turned from an extended business trip for 
that concern through the middle west. 

Mr. and Mrs. Frederick B. Thurber spent 
the holiday and last week-end at the Sea- 
view Country Club, at Absecon, N. J. 

A mortgage for $12,000 against real 
estate of Louis Lyons and wife has been 
discharged by the Citizens’ Savings Bank. 

Asa Cushman is chairman of the Munic- 
ipal committee appointed to arrange and 
conduct: the Fourth of July celebration in 
this city. 

Mr. and Mrs. William A. Viall have 
closed their house in this city and opened 
their Summer home at Saunderstown for 
the season. 

The Hope Mfg. Co., 19 Calendar St., is 
conducted by Hagop S. Arakian, according 
to information filed at the office of the 
City Clerk. 

Mr. and Mrs. Charles H. Fuller have re- 
turned to their home in South Attleboro, 
after spending the past month in Chicago 
and vicinity. 

H. F. Tourtellot, of the Waite-Thresher 
Co., returned last week from an extended 
western trip during which he went to the 
Pacific Coast. 

Frank L. Barrows, with the Gorham 
Mfg. Co., has recovered from a_ serious 
attack of blood poisoning, which infected 
one of his legs. 

At the annual meeting of the Junior 
League held at the Agawam Hunt Club 
last week, Mrs. A, T. Wall, Jr., was elected 
President for the ensuing year. 

The Baird-North Co., of this city, is de- 
veloping its department for the handling of 
orders from committees on fairs, parks, 
carnivals, beaches, bazaars, etc. 

A large plate glass display window in the 
retail jewelry store of Louis Green, at 286 
N. Main St., was broken by an automo- 
bile that ran wild last Sunday night. 

The next monthly meeting of the direc- 
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tors of the Manufacturing Jewelers’ Board 
of Trade will be held at the Turks Head 


* Club on Friday afternoon, June 17. 


Frank Kelley, with the Manufacturing 
Jewelers’ Board of Trade, with his family, 
went to Cape Cod over the last week-end 
and holiday on an automobile trip. 

Mr. and Mrs. Walter E. Ensign have re- 
turned from Twin Lake Villa, at New Lon- 
don, N. H., where they motored a week 
ago Friday for the holiday week-end. 

The Standard Realty Co. has just placed 
on record a lease to the Brownell Ma- 
chinery Co. of the stores at 146 and 156 
Pine St. for five years, from May 1, 1925. 

A life-sized bronze elk, cast at the 
foundry of the Gorham Mfg. Co., this city, 
was unveiled at Somerville, Mass., on Me- 
morial Day by the Order of Elks of that 
place. 

Williams & Anderson Co. furnished all 
the official badges for the big convention 
of National League of Masonic Clubs in 
this city the past week. More than 10,000 
were used. 

Mrs. Nettie B. Luther has been appointed 
by the Municipal Court of this city as 
executrix of the estate of her husband, the 
late Frederick B. Luther, under personal 
bond of $5,000. 

The case of Frances V. Borden against 
the Screw Machine Products Co., which 
was on the calendar of the Superior Court 
for a hearing on Wednesday, was passed 
for a reassignment. 


Gregor Krichbaum, of L. Krichbaum & 
Co., was one of the military guests at the 
289th anniversary celebration of the 
Ancient and Honorable Artillery Co., at 
Boston, last Monday. 

Arthur J. Maker, retailer on Main St., 
Warren, has so far recovered from his 
serious illness as to be able to ride out short 
distances. He is recuperating with rela- 
tives at Swansea, Mass. 

Harvey & Otis Co. have the order for 
making all jewels for Past Grand Tall 
Cedars for that organization, also all lapel 
buttons made in accordance with the de- 
signs adopted by the Grand Forest. 

Mr. and Mrs. Ralph K. Stone and chil- 
dren spent the last week-end and holiday at 
Albany, N. Y., as the guests of Mrs. Stone’s 
parents, Mr. and Mrs. Percy W. Hatch. 
Mr. Hatch was tor many years in the 
jewelry business for himself in this city. 

At the annual meeting of the Woman’s 
Rhode Island Committee for Law Enforce- 
ment on Tuesday among the officers elected 
were: Mrs. Harvey J. Flint, Mrs. Charles 
FE. Hancock and Mrs. Theodore B. Pierce, 
as members of the executive committee. 

Benjamin L. Hall, for many years a 
manufacturing jeweler in this city, was one 
of the marchers with the Grand Army vet- 
erans on Memorial Day, notwithstanding 
his 89 vears. He is the oldest Past Depart- 
ment Commander of Rhode Island now liv- 
ing. 

A fishing party, consisting of Manuel F. 
Williams, of the M. F. Williams Jewelry 
Co.; Isaac L. Rich, of the New England 
Glass Co., and Clarence Quinn, of the 
Quinn Jewelry Co., returned last week from 
Rangeley Lake, Me., where they had ex- 
cellent sport. 

The past week’s contributors to the 
United Palestine Appeal Campaign fund in- 
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cluded Spear & Suskind, $200; Louis Reiter, 
$200; Walter S. Lederer, $100; C. J. Fox, 
$100; Jacon Ernstof, $100; C. & G. Mfg. 
Co., $50, Walter Sundlund, $50; Cohen Mfg. 
Co., $25; Blacher Bros. $25. 

Edgar E. Craddock, secretary and man- 
ager of the Providence Art. Metal Co., and 
head of the Rhode Island Stamping Co., 
has just returned from a 2,800-mile trip to 
Calgary, in Alberta, Can., where he was 
called by the serious illness of a sister, who 
died, however, before his arrival. 

Browns, Inc., a corporation formed for 
the purpose of conducting a general depart- 
ment store in this city, with a capital of 
100 shares of common stock, without par 
value, was granted a charter Tuesday by 
Secretary of State Sprague. The incorpo- 
rators are three attorneys of this city. 

John T. Birtwistle, employed by the 
Gorham Mfg. Co., for the past 37 years, 
was retired on the pension list last Satur- 
day and was the recipient of a gold watch, 
the gift of other employes of the concern. 
The presentation address was made by C. 
J. Simeon, head of the production depart- 
inent. 

K. & S. Jewelry Co., Inc., to be located 
in Providence for the manufacture of jewel- 
ry and novelties, has been granted a charter 
by the Secretary of State. The authorized 
capital is 100 shares of common stock with- 
out par value. The incorporators are 
Maurice Sweet, Shirley Kleiner and Bertha 
Sweet, all of Providence. 

Rosenheim Co., Inc., located in this city, 
dealing in jewelry and precious stones, on 
Friday obtained a charter from Secretary 
of State Sprague, with authorized capital 
of $50,000 preferred and 500 shares of com- 
mon stock without par. The incorporators 
are Ernst T. Voigt, William E. Parmenter, 
both of Providence, and Raymond T. 
O’Neill, of Cranston. 

Howard S. Hopkins, credit manager of 
the Belcher & Loomis Co., was elected 
president of the Rhode Island Association 
of Credit Men at the annual meeting last 
Tuesday. Albert A. Wainwright, assistant 
secretary of the Gorham Mfg. Co., was 
elected first vice-president; Henry C. 
Becker, credit manager of Blanchard, 
Young & Co., treasurer. 

A suit to recover nearly $5,000 for taxes 
assessed against the Karpeles Co. was filed 
in the Superior Court last Thursday by 
General Treasurer George C. Clark. It is 
alleged in the bill of complaint that in 1925 
a tax of $2,018.48 was assessed against the 
defendant company and that no payment was 
made thereon. It is further avered that 
in 1926 a tax of $1,172.65 has also been left 
unpaid. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Claude Jacobs, of 
Rudolph Jacobs & Co., Cincinnati, O.; 
Messrs. Hahn and Avidan, of Lippman, 
Spier & Hahn Co., New York city; G. 
Freundlich, of the American Wholesale 
Corp. (Baltimore Bargain House), Balti- 
more, Md.; J. K. Thompson, of James K. 
Thompson & Son, Inc., Buffalo, N. Y.; Mr. 
Dinkleman, of Dinkleman-Bubert Co., Balti- 
more, Md.; Messrs. Arthur Kaskell and 
Hirsch of Weiner Bros., New York city; 
Charles E. Turg of New York city; Max 
Singer, of Max Singer & Co., New York 
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city; Oscar Uhl, of Furstenwerth & Uhl Co., 
St. Louis, Mo. 

Wachenheimer Bros., manufacturing jewel- 
ers at 36 Garnet St., this city, believing that 
they have discovered the solution of one of 
the principal economic problems that con- 
fronts the manufacturing jewelry industry, 
on Monday, June 6, will put into effect 
what virtually amounts to a substantial in- 
crease in the payroll of its employes. The 
factory, in the Herrick building, is to be 
operated in the future on a working week 
basis of five days, for which the employes 
will be paid the same wages as they have 
heretofore been receiving for a five-and-a- 
half-day week. This will affect more than 
100 employes. The firm will also allow two 
rest periods during the day of five minutes 
each—at 10 o’clock in the forenoon and at 3 
in the afternoon, during which times the 
employes will be free to smoke, chat and 
otherwise relax from work. 
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Mr. and Mrs. Walter B. Ballou have re- 
turned from a several months’ stay in 
Europe. 

Mr. and Mrs. Thomas G. Sadler, Jr., spent 
a part of last week in Troy, N. Y., with 
relatives. 

Mr. and Mrs. George E. Nerney spent the 
last week-end and holiday at The Ark, in 
Jaffrey, N. H. 

Mr. and Mrs. Jesse Carpenter are spend- 
ing a few weeks at their Summer home at 
Harwichport, on Cape Cod. 

Shopmates of Miss Ethel Reynolds at the 
D. F. Briggs Co., gave her a miscellaneous 
shower the other evening in honor of her 
approaching marriage. 

R. P. Kent was the winner in the last 
week’s handicap tournament held at the 
Highland Country Club. Among other con- 
testants were Lawrence P. Keeler and E. 
Hill. 

Mr. and Mrs. Charles Douglas and family, 
who have been spending several weeks at 
their country place at Nayatt, overlooking 
Narragansett bay, have returned to this city 
temporarily. 

Col. Sidney O. Bigney, of S. O. Bigney 
& Co., was one of the military guests at the 
289th anniversary celebration of the Ancient 
and Honorable Artillery Co., at Boston on 
Monday last. 

Mr. and Mrs. Harold E. Sweet, with 
President John A. Cousens of Tufts Col- 
lege, accompanied by Mrs. Cousens, have 
been on a camping trip the past week at 
Kennebago Lake, down in Maine. 

Frank Moran, Chicago representative of 
the J. F. Sturdy’s Sons Co., of Attleboro 
Falls, is here for a few days visiting the 
factory and attending the sessions of the 
N.W.J.A. convention at Providence. 

Milton C. Eddy and Miss Anna M. 
Stevens, who have been employed with the 
Filkwik Silver Co., were married last week 
and left on an autcmobile trip to the Pacific 
Coast. On their return they will reside in 
this city. 

The fifth annual convention of the Massa- 
chusetts Welfare Association was held here 
last week, and upwards of 150 members 
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were taken through several of the manu- 
facturing jewelry plants, among the number 
being Bliss Bros. Co. and the R. F. Sim- 
mons Co. 

The L. O. Wetherell Co., with a capital- 
ization of $10,000, has been incorporated .to 
take over the manufacturing jewelry busi- 
ness of the defunct H. A. Allen Co. of this 
city. Leslie O. Wetherell is president and 
treasurer and the other listed stockholder 
is Ethel L. Wetherell. 

Harvey Clap & Co. have taken two of the 
industrial memberships in the Attleboro Art 
Chapter’s campaign for the benefit of the 
scholarship fund for the benefit of local 
students at the Rhode Island School of De- 
sign at Providence. This makes 17 of these 
memberships that have been taken to 
date. 

The funeral of H. Lester Lee, foreman 
at the C. O. Sweet & Son factory, was held 
Wednesday afternoon from the home of his 
aunt, Mrs. Elmer Veazie, 53 Dunham St. 
His death occured last Monday morning in 
Sturdy Memorial Hospital where he was 
operated upon last week Friday night for 
intestinal trouble. He was in his 37th year 
and is survived by his widow and two 
sisters. 
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Mr. and Mrs. Peter Dean left last week 
for a few days stay in the Berkshire Moun- 
tains. 

J. H. Peckham & Sons Co. have been 
increasing their working forces during the 
past week. 

Mr. and Mrs. Francis Bliss spent a part 
of the past week in South Yarmouth on 
the Cape. 

Mr. and Mrs. John L. Thompson have 
returned from Cape Cod where they spent 
the week-end holiday. 

Elton B. Fisher, of E. I. Franklin & Co., 
with Mrs. Fisher, have returned from sev- 
eral days’ recreation which they enjoyed on 
Cape Cod. 

Congressman Joseph W. Martin, Jr., was 
toastmaster last Thursday night at Ford 
Hall in Boston, at the banquet tendered 
Miss Anna C. M. Tilinghast, at present 
United States Commissioner of Immigra- 
tion. 

Among the guarantors for the Chautauqua 
to be held here next muuth are the follow- 
ing: Herbert K. Sturdy, Evan P. Cameron, 
George A. Johnson, Sahatiel G. Mandalian, 
Allan A. Gordon, Harry W. Fisher and 
‘Howard R. Grant. 

A group of local business men have pres- 
ented gold basketballs to the members of the 
high school girls’ basketball team in recogni- 
tion of their successful season. The donors 
included Harry W. Fisher, Donald LeStage, 
Frederick E. Sturdy, Alton H. Riley and 
Frederick A. Howard. 

Clarence W. Fisher, one of North Attle- 
boro’s pioneer manufacturing jewelers, at- 
tained his 79th birthday on Friday and dur- 
ing the day he was kept busy receiving the 
congratulations of his numerous friends and 
family. Mr. Fisher is connected with E. I. 
Franklin Co. and makes a daily visit to the 
factory. 
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A. J. De Roy, of Jos. De Roy & Sons, 
who recently returned from Europe, has 
been exhibiting a large purchase of dia- 
monds made abroad and which the firm also 
is advertising as the largest purchase this 


house has ever made at any time. The De 
Roy firm makes a specialty of diamonds. 

An increase in business is developing 
among the business establishments of Lib. 
erty Ave., it is stated, by reason of the 
city having modified its parking rules. Cars 
are now permitted to park for one hour on 
the north side of that thoroughfare, with 
the result that trade is being attracted to 
the district. 

Henry Buhl, Jr., aged 80 years and the 
only surviving founder of the firm of Boggs 
& Buhl, is very ill. Mr. Buhl, together 
with the late Russell H. Boggs, founded 
the business 58 years ago, Mr. Boggs dying 
several years ago. This house does a large 
jewelry business, as it has a complete 
jewelry department. The firm also is this 
week observing the 58th anniversary of the 
founding of the establishment. 

Emil * Fryer, president of the Samuel 
Weinhaus Co., and Herman Hofmann, of 
the Heeren Bros. Co., are attending the an- 
nual convention of the Wholesale Jewelers’ 
Association in Providence. Mr. Hofmann 
is taking the place of his father, the late 
William F. Hofmann, a member of the as- 
sociation’s board and who never missed the 
opportunity to attend these gatherings dur- 
ing the later years of his life. 


George W. Best, secretary of the Heeren 
Bros. Co., left Sunday for Louisville to at- 
tend the annual convention of the National 
Association of Credit Men. Mr. Best will 
be a member of the quartet of the Pitts- 
burgh association, which will sing “My Old 
Kentucky Home” at the shrine of Stephen 
C. Foster, Pittsburgh composer who wrote 
that so..g and many famous melodies. The 
party will place a wreath on the shrine 
at the spot where the song was written. 

A voluntary petition in bankruptcy has 
been filed in the United States District 
Court by Lawrence Henry Reed, Warren, 
Pa., listing liabilities of $8,082 and assets of 
$3,200. The schedules show that of his 
assets $1,500 is represented in stock in trade 
with $1,100 worth of property in reversion. 
Of the liabilities, claims of $6,751 are se- 
cured and $975 unsecured. Based on the 
value of the assets, it is not expected that 
the creditors will realize much on the sale 
of the assets. 

Pittsburgh credit jewelers are taking out 
membership in the National Association of 
Credit Jewelers, with headquarters in De- 
troit, according to statements made here by 
some of them. This action is having no 
bearing on the membership in any other 
credit organization here, it was stated. In 
the case of the National Association of 
Credit Jewelers, it is stated that there is a 
reciprocal arrangement on, which makes the 
membership interesting. Some of Pitts- 
burgh’s credit jewelers already say they 
have been aided by membership in the col- 
lection of accounts, moving to other cities, 
Pittsburgh members aiding other members 
in the collection of accounts and vice versa. 
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Chicago Notes 





Ed Brooks, representing Williams, Inc., 
returned this week from Louisville, Ky., 
where he spent a week visiting at the home 
of his sister. 

Albert Grabhorn, of the Grabhorn & Du- 
biner Co., New York, is spending a week 
in Chicago calling on the trade and renew- 
ing old acquaintances. 

J. Turner, of Turner & Co., retail jewel- 
ers at Hamilton, Ill, and Mrs. Turner spent 
some time in Chicago during the past week 
looking over the markets. 

Ted Tracy, of the Juergens & Andersen 
Co., left for a three weeks’ business trip last 
week. He is calling on the retail trade 
through Indiana and Minnesota. 

Leonard Lewy and Leonard Goodman, of 
the Israel-Lessing Sales Co., returned to 
Chicago last Thursday, after spending five 
weeks among the wholesale trade in the mid- 
dle west. 

Ralph Seiffe, of the Baer & Wilde Co., re- 
turned to his office in the Heyworth build- 
ing last Thursday after spending 10 days 
calling on the wholesale trade through the 
northwest. 

Elmo Roper, of Roper Bros., Creston, Ia., 
and president of the Iowa Retail Jewelers’ 
Association, spent a few days in Chicago 
during the past week visiting at his favorite 
wholesale houses. 

C. M. Robertson, wholesale jeweler of 
Minneapolis, returned to his home this week 
after spending several weeks in Chicago 
looking over the markets and making his 
Fall purchases. 

Al Moss, representing the J. J. White Mfg. 
Co., has just completed his regular business 
trip through the Pacific Coast territory. Mr. 
Moss was away for a month and reports 
business favorable. - 

Ben Teitelman, manager of the Chicago 
office of Henry Rufeisen, Inc., located on the 
13th floor of the Columbus Memorial build- 
ing, left last week on a 10-day business trip 
through Indiana, Ohio and other eastern 
points, 

Harry Cramer and Norman Cramer, of 
the Sterling Jewelry Co., at Dayton and 
Springfield, O., also at Richmond, Ind., spent 
the past week in Chicago looking over the 
markets and making purchases for their 
stores. 

Dean & McCaulley, watchmakers, are now 
located in their new enlarged quarters on 
the 11th floor of the Garland building, 58 
E. Washington St. This concern formerly 


Occupied space on the 12th floor of this 
building, 


D. L. Nesler, manufacturers’ representative 
with offices at 31 N. State St., left last week 
for his Summer home near Paw Paw, Mich. 
Mr. Nesler is putting the piace in order for 
the Summer, where he wiil spend a great 
deal of time. 

Wallace L. Miller, manager of the Chicago 
office of Stern Bros. Co., is spending a few 
weeks traveling through the west as far as 
the Pacific Coast. He will return to his 
office in the Columbus building about the end 
of this month. 

H. Paul Samuels, western representative 
for Katz & Ogush, New York, left Chicago 
last Sunday night for the Pacific Coast, 
where he will call on the wholesale trade. 
This is Mr. Samuels’ annual Summer trip, 
and he will be away for five weeks. 

David Helfer, representing the Block- 
Weinfeld Co., has just completed a four 
weeks’ business trip through Wisconsin in 
the interests of this concern. Berny’ Drach, 
of the same concern, also returned from his 
territory last week and reports conditions 
favorable. 

P. J. Eppenstein, of the Elgin American 
Mfg. Co., Elgin, and with local offices in 
the Jeweiry Mart, 35 E. Wacker Drive, is 
leaving this week on his southern and west- 
ern coast trip. He will stop at New Or- 
leans, Houston, Dallas, Los Angeles and 
San Francisco. 

The many friends of William Kroetz, as- 
sociated with C. W. Anderson, Madison, 
Wis., will be happy to learn that he has re- 
turned to his duties. Mr. Kroetz had been 
confined to a local hospital since December 
for observation. He has now completely 
recovered and is feeling fine. 

Harry Miller, Chicago representative for 
the Potter & Buffinton Co., left last Mon- 
day night for Cleveland, Cincinnati and other 
eastern points, where he will visit with the 
wholesale trade before going to Providence 
to visit at the home office and factory. Mr. 
Miller will arrive at Providence in time to 
attend the convention of the N. W. J. A. 

Max Cohn, manufacturers’ representative, 
left last week for Cincinnati, Columbus and 
Pittsburgh, where he will call on the trade 
before going to Providence to attend the 
convention of the wholesalers. While east 
Mr. Cohn will visit at the factories he rep- 
resents and get his new Fall line. He will 
return to his office in the Heyworth building 
in about three weeks. 

Joe Carr, of the traveling force of the 
Stein & Ellbogen Co., just completed a trip 
through Iowa. Milton Nathan, of the same 
concern, just returned from Michigan, and 
R. E. Gourley from Ohio and Indiana. All 
three were away for several weeks calling 


on their respective trade and will now re- 
main at the home office during the month of 
June getting their lines ready for Fall trips. 

Sam Friedman, who has been associated 
with the Chicago office of the Bonner Mfg. 
Co. for the past three years, left last Sun- 
day for New York, where he will spend a 
month at the home office and factory getting 
knowledge of the manufacturing of these 
products before joining the sales force. Mr. 
Friedman will be located in New York, trav- 
eling out of the home office. 

S. E. Croft, of the Seligman Jewelry Co., 
Columbus Memorial building, returned last 
week from an extended business trip through 
Michigan. M. C. Goldsmith, of the same 
concern returned this week from Wisconsin, 
where he called on the retail trade. Both 
Mr. Croft and Mr. Goldsmith will remain in 
Chicago for the entire month of June pre- 
paring their lines and getting ready for their 
Fall trips. 

Carl Loeb, representing I. Schwartz, 
wholesale jeweler on the 11th floor of the 
Heyworth building, left this week on a 
month’s trip through his southern territory. 
Louis Epstein, of the same house, also left 
for his Wisconsin territory and will be 
away three weeks. Leonard Hoffman is 
now on his territory through Texas and the 
southwest. Mr. Hoffman will return home 
about Aug. 1. 

J. C. Petersen, of the International Silver 
Co.; Otto Hirt, of the Juergens & Andersen 
Co.; Ray Wolf, of the C. & E. Marshall 
Co.; Frank Dean, of the Associated Silver 
Co., and L. W. Brigham, of the Wahl Co., 
left last Sunday morning for Louisville, Ky., 
where they will remain for a week attending 
the convention of the National Association 
of Credit Men. S. C. Lund, of A. C. Becken 
Co., left last Wednesday on a short business 
trip before going to Louisville. He will, 
however, be on hand when the convention is 
called to order Monday morning at the 
Brown Hotel. Mr. Hirt and Mr. Dean are 
accompanied by their wives. This group 
represents the Chicago jewelers’ division of 
credit men. 

On Thursday evening of last week resi- 
dents of Lawndale, Cicero and Berwyn were 
showered with arrows bearing cash and 
jewelry vouchers from an aeroplane. This 
unique stunt was put over by the Jones & 
Baumrucker Co., credit jewelers at 31 N. 
State St. and 4002 W. 26th St. Lucky. 
holders of cash vouchers were given $1 to 
$5 in cash and every one visiting the store 
was presented with a clothes brush. All 
arrows that are turned in at the store are 
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placed in the window and on Thursday of 
this week the prize winner is to be pre- 
sented with a diamond ring. In addition 
to the arrows, over 100 boxes containing 
articles of jewelry were dropped from the 
plane. The event was judiciously adver- 
tised throughout the district, in all local 
papers and by parades. Several policemen 
were kept busy keeping the crowds in front 
of the store in order. 

“Col.” John W. Sherwood, of the Soli- 
darity Watch Case Co., New York city, 
spent several days of the past week in Chi- 
cago visiting with the trade. He left here 
for cities in the east and expects to arrive 
at Providence in time to greet his many 
friends attending the convention of the 
N. W. J. A. 

Creditors of Morris A. Pokrass, are noti- 
fied that the first meeting of the creditors 
will be held at the office of Harry A. 
Parkin, referee in bankruptcy, Room 620, 
Home Insurance building, 137 S. LaSalle 
St., on June 13, at 10 a. M., at which time 
the creditors may attend, prove their claims 
appoint a trustee, examine the bankrupt and 
transact such other business as may pro- 
perly come before the meeting. 

Louis Goldman, of Goldman, Allshouse & 
Healy, attorneys for creditors’ committee 
of I..C. Newman, 139 N. Clark St., sent 
out a letter last week to creditors advising 
them of the death of Mr. Newman, and 
that Arthur Newman, who is the present 
conservator of the estate, is also the sole 
beneficiary and executor under the last will 
and testament of I. C. Newman. He fur- 
ther stated that the business has been op- 
erating at a profit and it is planned to dis- 
tribute 2 second dividend of five per cent. 
within the next 10 days. The death of Mr. 
Newman will not make any material change 
in the plan to operate the business, with the 
creditors’ committee heretofore appointed 
acting in an advisory capacity. 
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Window smashers recently visited the 
Peter Fussner jewelry store at Elmwood, 
Ill., and obtained merchandise valued at 
$300. Entrance was gained by prying open 
a rear window. A large amount of cash 
hidden in a drawer was overlooked. 

Clarence A. Bailey has announced that he 
has disposed of his jewelry business at Mon- 
mouth, IIl., to George P. Prest of Rose- 
ville and that Mr. Prest has taken posses- 
sion of the business. Mr. Prest is an ex- 
perienced jeweler and has been located in 
Roseville during the past year. Before en- 
gaging in business in Roseville, he was em- 
ployed in Milwaukee, Wis. Mr. Prest is a 
graduate of Bradley Polytechnic College, 
where he completed the course in watch- 
making. Mr. Bailey was married May 28 
to Miss Doris Louise Lee in the Immaculate 
Conception parish house, with Father Lyons, 
Galesburg, officiating. They left for a brief 
wedding trip and recently departed for Cali- 
fornia, where they will make their home. 
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Cohn Co., is back from a business trip 
through his territory. 

Leo Goetz, manufacturers’ representative 
from Buffalo, was a business visitor to the 
Cleveland trade last week. 

Harry Bernon took a short business trip 
through northern ‘Ohio towns last week and 
reports business fair there. 

H. Colman, of Colman Bros., Union 
Mortgage building, is back from a business 
and pleasure trip to Buffalo. 

Wholesale houses report collections spotty 
and some retailers requiring considerable 
assistance in meeting their paper. 

The National Watch Co. has been incor- 
porated and quarters have been leased in 
the Fidelity Mortgage building on the sec- 
ond floor. 

Ed Renz, representing the Pennant Watch 
& Supply Co., was a Cleveland visitor last 
week, A. Nolan, of Chicago, also called 
on the trade. 

The Webb C. Ball Sales Club members 
are to hold a meeting this week at the home 
of Richard Frazier. It will be a business 
and social affair. 

The 24-Karat Club will hold a regular 
monthly meeting at the Hotel Statler at 
12:30 o’clock, Wednesday, June 8. Lunch- 
eon will precede the meeting. 

Among out-of-town visitors among the 
retail jewelers this week were: Ed Nolf, 
of Nolf Bros., Wadsworth; Carl Schmidt, 
Warren; W. C. Fisher, Lorain. 

Mrs. Glasser, wife of Ben Glasser, head 
of the Merit Co., who has been on a vaca- 
tion in California, returned home last week, 
looking and feeling much improved in health. 

H. Bruce McCague, of the Cowell & 
Hubbard Co., has been appointed a member 
of the house committee of the Big Ten 
University Club. Mr. McCague is also 
president of the 24-Karat Club. 

S. Lebowitz, who has been conducting a 
jewelry and optical store at Woodland Ave. 
and E. 55th St., has disposed of his interest 
in the store and is devoting all his time 
to his optical business on E. 105th St. 

L. B. Bach, general manager of the Sig- 
ler Bros. Co., is back from a visit to his 
mother in Tennessee. He has appointed 
William J. Davies assistant manager of the 
store. Mr. Davies has been with the com- 
pany for a number of years. 

Cleveland jewelers are doing considerable 
advertising of graduation gifts and more 
space is being used for jewelry advertising 
in the newspapers at the present time than 
has appeared in a_ considerable _ period. 
Graduation and June weddings have helped 
business to quite an extent. 

C. F. Motz, a Wadsworth retail jeweler, 
was the victim of thieves on the night of 
May 30. The robbery was discovered on 
the following morning. Showcases and 
shelves were looted, but the safe was not 
molested. The value of the merchandise 
taken was approximately $500. 

The members of the Cleveland Jewelry 
Crafts Association held their last monthly 
meeting until Fall at the Statler Hotel. 
President Leo Markowitz presided. Din- 
ner preceded the meeting and there was a 
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short business session. A committee jg at 
work arranging for the annual picnic. 

M. Dorenfield has been employed by the 
Arnstine Catalog Division of the Scribner 
& Loehr Co. to cover the States of Texas 
New Mexico, Louisiana, California, Arkan. 
sas and other southern territory. He was 
formerly connected with Leonard Krower 
of New Orleans, as traveling representative 
for a number of years. 

The last meeting of the Cleveland Better 
Vision Society is to be held the coming 
Wednesday, Dr. C. A. Radde announces, 
The society will then adjourn until Faff, 
A number of progressive steps have been 
made during the past Winter and the next 
big event will be the State convention, to 
be held at Dayton the middle of the month, 

The Spencer Jewelry Co. is holding an 
auction for the purpose of closing out its 
Cleveland store, located at 2065 E. 9th St. 
Jack H. Spandau and Harry G. Corry are 
the auctioneers. The company, which has 
stores in other Ohio cities, opened in Cleve- 
land several years ago and has a very 
beautiful store. Fixtures and lease are also 
being offered for sale. 

The trial of John Burridge, accused of 
the murder of John Compton, Jr., Cleve- 
land watchmaker, is now being held at 
Chardon, O., the county seat of Geauga 
county, in which the crime was committed. 
The State scored a decisive victory with 
the testimony of David Wims, brother-in- 
law of the accused, who testified that Bur- 
ridge came to his home in Cleveland and 
asked him to “help bury a man I have 
killed.” 

The Cowell & Hubbard Co. is displaying 
the collection of rare old ambers of Arthur 
Charatan, of London, England. This col- 
lection, which includes pieces from Persia, 
Turkey, Arabia, Russia, Mongolia, China, 
Burma, Egypt and other places, is said to 
represent two-thirds of all the antique am- 
ber on the commercial market and is re- 
ported to be the finest in existence. The 
pieces range in age from 1,000 years up- 
ward. The collection is attracting a great 
many people to the store. 











Leon Meyer, of the Meyer Jewelry Co, 
will motor to St. Louis and remain until 
after Decoration Day. 

All Kansas City House travelers were 
in last week, and will enjoy Summer vaca- 
tions until time for the Fall trips to begin. 

E. L. McDowell, of Arkansas City, 
Kans., accompanied by his wife, has sailed 
for Ostend, Belgium, with a group of Ro- 
tarians to attend the International Rotary 
Convention, which will be held there this 
Summer. 

E. J. Marcotte, Nebraska and western 
traveler for the C. B. Norton Jewelry Co, 
reported here last week before starting on 
his Summer vacation. Accompanied by 
Mrs. Marcotte, he will spend the month 
of June in Laramie, Wyo., where he ex- 
pects to find some good fishing. 








O. H. Fischer recently bought the Hyde 
jewelry store at Appleton, Wis. 
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George J. Gruen, secretary and treasurer 
of the Gruen Watch Co., was named a 
member of the finance committee of the 
Rotary Club in the list of appointments an- 
nounced by the president of the club, 
Thursday. 

Roland Noterman, of Joseph Noterman 
& Co., leaves at the end of the week for a 
trip through the south. He will arrange 
his schedule in order to be in Birmingham 
on June 8 and 9, in order to attend the 
Alabama retail jewelers’ State convention 
on those days. 

H. E. Byron, owner of the Palace of 
Gems at 16 Monroe Ave., Detroit, Mich., 
made his first visit to Cincinnati last week. 
He simply called on a number of jewelers 
in a social way and also dropped in at the 
establishment of the D. Jacob’s Sons Co. 

Jesse Phillips, of the Richter & Phillips 
Co., was named vice-president of the Cin- 
cinnati Advertisers’ Club, after being 
elected a director of the organization last 
week. The officers were installed during a 
dinner party that was held in Phillippi’s 
garden in Westwood. 

A. S. Workum, head of the diamond- 
cutting firm bearing his name, returned to 
Cincinnati after a successful trip through 
Ohio. He found business in a mood toward 
betterment, as there seemed to be a greater 
demand for materials and also more calls 
for work of cutting stones. 

George Miller, a youth of Latonia, Ky., 
was drowned in the Ohio river, off Coney 
Island, Monday, when the canoe he was 
paddling was upset by the rollers of the 
steamer Jsland Queen. Miller was an ap- 
prentice jeweler in the shop of Ed H. 
Croninger in the Neave building. 

Cincinnati will have official representation 
at the meeting of the National Wholesale 
Jewelers’ Association, as David J. Gutmann, 
of L. Gutmann & Sons, left Friday to at- 
tend the sessions. Mr. Gutmann is honorary 
vice-president of the National Jewelers 
Board of Trade in the Cincinnati district. 

John Gerwe, president of Frohman & 
Co., left Cincinnati, Friday, for Jackson, 
Mich., to see about his cottage for the va- 
cation season. Mr. Gerwe will probably 
spend a month in the Michigan city, al- 
though his family will be there for the 
Summer. The jeweler will return to Cin- 
cinnati in a week or so, in order to be in 
the “Queen City”: when the Elks hold their 
national meeting here. 

William Huesman, jeweler of Cambridge 
City, Ind, was a caller in Cincinnati, 
Wednesday, accompanied by his twin daugh- 
ters, Irene and Maxine. Both girls are four 
years old and are so similar in likeness, 
mannerisms and habits that Mr. Huesman 
placed a ring on the left hand of Irene in 
order to distinguish her from Maxine, who 
wears a ring on the right hand. The little 
girls certainly mystified members of the D. 
Jacob’s Sons Co. when they visited that 
office. 

Miss Elsie Liddil, 1324 Vine St., will buy 
all jewelry at a reputable jewelry store 
hereafter. She bought a half-carat dia- 
mond ring from a peddler for a reported 
sum of $400 on which she had paid instal- 
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ments to the amount of $346, she said. A 
warrant charging false pretenses was sworn 
out by the woman, Friday, because she says 
the stone started losing its luster and she 
became suspicious that it was not genuine. 
She also took the stone to a jeweler, who 
told her the stone was as good as worth- 
less. 

A Cincinnati firm will have a display in 
the large Gift Show that will be given in 
Chicago, Aug. 1 to 5. The “Queen City” 
will be represented thus far by the Richter 
& Phillips Co., a concern which takes ac- 
tive interest in matters of that character. 
Officials of the firm are also taking a prom- 
inent part in the Gift Show that will be 
staged here by the Cincinnati Wholesale 
Jewelers’ and Manufacturers’ Association, 
although this show will be confined abso- 
lutely to local firms. It will be staged some 
time during the latter part of August. 

Little Dan Cupid wielded his arrows with 
telling effect on persons connected with the 
Richter & Phillips Co., Temple Bar build- 
ing, and no less than four ceremonies will 
be performed during June. Quite a few 
persons connected with the firm have been 
married during the last few years, but the 
highest mark of a single month will be 
established in June. The number. starts 
Sunday, when Maurice D. Solomon, sales- 
man, and Miss Marion S. Goldman will be 
married by Rabbi James G. Heller at the 
bride’s residence, 840 Cleveland Ave., Avon- 
dale. On June 9, Miss Mildred Rolf, 
daughter of John Rolf, one of the salesmen, 
will be married to Albert Zerges at her 
residence, 3915 Briggs Place, Oakley. 
Wednesday, June 15, Miss Margaret Feth, 
3800 Mt. Vernon Ave., Hyde Park, and 
Earl Schaeffer, of Frairmount, both em- 
ployed by the company, will become man 
and wife. Miss Eva William, cashier of 
the jewelry firm, and George Alexander, of 
Schelby, N. C., will be married on Satur- 
day, June 18. The ceremony will be held 
at the home of Mr. and Mrs. Jesse Phillips 
in Mariemont. 








Carolina Notes 





The Globe Jewelry Co., Inc., Durham, 
N. C., has been granted a charter to con- 
duct a mercantile business, handling jewelry, 
clothing and other articles. The concern 
has an authorized capital stock of $50,000, 
subscribed stock of $100 by L. Stadlem, 
J. E. Weaver and M. Haskell of Durham. 

H. E. Russow, of the Russow Jewelry 
Co., Columbia, S. C., has gone to Char- 
lottesville, Va., to recuperate from a recent 
illness. Mr. Russow’s native home is at 
Charlottesville and it was thought that a 
rest in the midst of old, familiar surround- 
ings would be beneficial to his health. Dur- 
ing his absence the store is in charge of 
Mrs. Russow. 

The stock of “Abe” Rones, trading as the 
Rones Jewelry Co., 214 S. Elm St., Greens- 
boro, N. Car., has been sold to Max Rones, 
of High Point, N. C., for $1,040 by the 
receiver. Max Rones’ offer was the best 
offer received for the stock and fixtures of 
the store, which was placed in receivership 
upon petition of Robert and Louis Nadler, 
New York jewelers. 

An attempt to rob the Salisbury, N. C. 
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Pawn Shop was irustrated recently by 
William Urbansky, proprietor, returning 
from dinner as a large negro was slipping 
around the counter to the cash drawer while 
two other negroes were keeping Mr. Urban- 
sky’s son busy in the rear of the store look- 
ing at some suit cases. The negro, accord- 
ing to Mr. Urbansky, is the same one who 
slipped in there about a week ago and stole 
probably a few dollars. Mr. Urbansky 
stepped across the street to speak to a man 
near the Yadkin Hotel, and saw the negro 
enter the store. He rushed back to the store, 
and found the negro coming from behind the 
counter, saying he was looking for some fish 
hooks. Mr. Urbansky states that the cash 
drawer was open and a few dollars missing, 
he found upon investigation. The negro 
darted out the door when Mr. Urbansky re- 
turned. 














J. H. Mednikow, of J. H. Mednikow & 
Co., had returned from an extended trip 
in the southeast. His wholesale house at 
&3 S. 2nd St. is finding June trade marked 
up with improvement and progress. 

George T. Roy, retail jeweler at 140 S. 
Main St., prominent in the trade for 25 
years, announces a big sale on now pre- 
paratory to moving to his new home at 46 
S. Main St, next door to Pantages 
Theatre. This is his first special sales event 
in 20 years. 

The business public and financial interests 
have been raising a $200,000 fund to help 
in the flood rehabilitation in contiguous 
Memphis territory and some of the donations 
were indeed large and generous. The 
towns in Arkansas, Mississippi and West 
Tennessee that were disturbed are also 
getting back to normal conditions and are 
free of water. Southward in Louisiana the 
improvement has been slow on the _ plan- 
tations. Crops of course in a considerable 
area will be badly interrupted. 

Edward M. Salomon, coming to the presi- 
dency of the New Brys, and general man- 
ager, succeeding John Mench, resigned, was 
banqueted by his fellow employes. Mr. 
Mench has been in bad health but is 
gradually improving and with rest and 
recreation it is hoped will be back on the 
advisory board soon. Mr. Salomon has been 
his assistant manager since he took over the 
presidency on the retirement of Ike Block. 
The New Bry’s has a jewelry department, 
an optical department and jewelry repair 
department of considerable magnitude. 








The ground on which a posse battled with 
Earl Turney and his bandit gang northeast 
of Nankin, O., has given up more loot stolen 
from Max G. Smith’s jewelry store in Lodi, 
O. The son of Arthur Smith, while playing 
with a water wheel along the creek near 
where the battle took place, found a diamond 
ring valued at $165 and a pair of moonstone 
earrings. The jewels were identified by Mr. 
Smith as having been stolen by Turney and 
his pals. The Smith boy was given a wrist 
watch as a reward for the return of the 
jewelry. 











Mec ais 
August K 
passed the week-end visiting with friends at 
Akron, Ohio. 

W. R. Schook, Capac, Mich., greeted old 
friends among the wholesale jewelers in De- 
troit last week. 

George Haller and George Haller, Jr., of 
Luths, Dorweld, Haller Co. passed 
Memorial Day in Holly, Mich. 

H. L. Merry, of the E. H. Pudrith Co., 
passed Memorial Day and the week-end at 
Grand Rapids and Grand Haven. 

H. T. Monroe, of the Wallace-Monroe 
Mfg. Co., who has been making an extensive 
trip through Texas, is expected at the home 
office in Detroit in about a week. 

Miss J. E. McWhinnie, office manager for 
Edward Roehm, emblem jewelry manufac- 
turer, passed the week-end and Memorial 
Day with relatives in London, Ont. 

The Detroit branch of Scribner & Loehr 
is the possessor of a new delivery car. 
Increased business and a desire to give cus- 
tomers prompt service made necessary the 
acquisition of this equipment. 

W. H. Horton, a leading retailer at Flint, 
owing to a heavy run of business during 
the last few weeks, was in Detroit recently 
replenishing his stock. He anticipates an 
extensive trade throughout the Summer. 

L. Blake, Northville, was a caller on a 
number of wholesale houses in Detroit last 
week. He was buying new merchandise for 
his Summer trade which he anticipates will 
be equal if not better than it was a year 
ago. 

J. D. McDonald, Imlay City, was a caller 
on the wholesalers in Detroit last week, pur- 
chasing new merchandise for his Spring 






trade. He is enthusiastic regarding busi- 
ness conditions for the next several 
months. 

Sydney Max and Silas E. Feinberg, 


wholesale jewelers, passed Memorial Day 
and the week-end on a motor trip that took 
them to Chicago. They were back in 
Detroit and ready for business on Tuesday 
morning. 

Harold J. Hackett, manager of the 
Schaefer Jewelry Co., at Pontiac, has been 
in Detroit, replenishing his stock after tak- 
ing part in the expansion week program 
which recently made that place exceedingly 
active from a sales standpoint. 

H. D. McNally, Brown City, was a De- 
troit visitor’ last week. He is optimistic 
regarding the Summer outlook for the retail 
jewelry business. He purchased a consider- 
able amount of new merchandise to meet the 
increasing demand of his trade. 

Willard Jones, formerly of Luths, Dor- 
wald, Haller Co., but now with the W. H. 
Burdick Co., wholesale jewelers in Cleve- 
land, passed the week-end and Memorial 
Day in Detroit. Mr. Jones is engaged 
mostly in traveling through Ohio and 
Michigan. 

L. H. Redmond, of Pontiac, was in last 
week buying new merchandise. He par- 
ticipated in the recent sales expansion pro- 
gram which made Pontiac an exceedingly 
active place from a buying standpoint. He 
anticipates a good run of business through- 
out the Summer. 
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Travelers along Woodward Ave. are giv- 
ing thanks these days to Traub Bros. & 
Co., retail jewelers. The old clock which 
has graced the store front for so many 
years has been adorned with its annual sup- 
ply of cosmetics. This timepiece regulates 
the movements of a vast throng of people 
who daily pass through this great 
thoroughfare. 

William Wilson, who, for some time, has 
made a specialty of repairing clocks in the 
establishment of Frank B. Gleichmann, 
Metropolitan building, is reported quite ill. 
He has had an extensive business in re- 
juvenating ancient timepieces and_ his 
services have been sought by many people. 
It is not definitely known when he will be 
able to be at his duties again. 

Fifty years in business is the record of 
achievement by the Roulet Co., jewelry and 
emblem manufacturers at 319 Superior St., 
Toledo. The business was founded in 
February, 1877, by George U. Roulet. He 
still is president of the organization, but 
now has associated with him his two sons, 
Lloyd and Norman, who are vice-president 
and secretary, respectively. Some of their 
patrons today, it is stated, purchased their 
first bill of goods more than 40 years ago. 
Mr. Roulet says his organization manufac- 
tures as many different emblems as any 
similar concern west of New York city. 
It is quite unusual for one person to be at 
the head of an industry continuously for 50 
years, particularly in the middle west, many 
parts of which have hardly been settled that 
long. 

Once more it looks as if the Recorders 
Court in Detroit had put the finishing 
touches to the auction jewelry squabble that 
has been in progress intermittently for the 
last five years. The disposition of the re- 
cent cases in Judge W. McKay Skillman’s 
court is a marked victory for the Retail 
Merchants’ Association, the police and the 
cerporation counsel. Also much credit is 
due to Nathan Goldstick, assistant corpora- 
tion counsel, who prepared the prosecution 
and advised the police in their work. The 
defendants’ attorney declared he had been 
retained to test the validity of the law and 
made a plea of innocence for the auction 
jewelers. The judge ruled that the law is 
valid. In order to clear up the present State 
law an amendment has passed the State 
Legislature making it compulsory for pawn- 
brokers to hold their auctions of unre- 
deemed pledges in their own places of busi- 
ness. This amendment was drafted by 
Assistant Corporation Counsel Goldstick 
and carried to the State Senate by Arthur 
H. Wood. Milton R. Palmer, representa- 
tive, carried the bill through the house. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as 
reported for the past week: 


Selling Price 


London U. S. Gov't New York 

Date Official Assay Bars Official 
May 31... 26% 59% 57 
June 1 26% 593% 57 

ae Perr, A 59% 57% 

Bo Bas See 59% 57% 

aa eee 593% 57 

”  6....Holiday 59% 57% 
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Notes from Indiana 





Wabash county, Ind., should make one 
of the most fertile fields for a jewelry 
location. According to the statistical re. 
port showing the personal property held 
by residents of the county for taxation only 
159 pieces of jewelry are in the entire 
county, which is one of the most pros. 
perous in the State. These few pieces jp. 
clude diamonds and everything else of 
assessable value in the jewelry line. 

Loaded with a bankroll of nearly $1,0M 
in cash, six diamonds said to range in valye 
from $500 to more than $1,200 each and an 
alleged hard-luck tale about a_ stranded 
cargo of liquor, a suave, well-dressed man 
was arrested recently in Crawfordsville, 
Ind., after he had made three attempts to 
secure a loan on one of his diamonds. The 
police are of the opinion the diamonds have 
been stolen either from a salesman or from 
some jewelry store and inquiries are being 
made throughout the country. When ar- 
rested at a pawn shop, he said he purchased 
the diamonds in Detroit. At the request 
of the Detroit authorities, the man’s finger- 
prints and pictures were taken and rushed 
to that city. He said he had been photo- 
graphed on other occasions, but for 
gambling, 

The jewelry store at 506 N. Main St, 
Mishawaka, Ind., formerly owned by the 
late A. S. Garvin, has been entirely re- 
decorated and has been reopened under new 
management. Regis L. Schmitt, who has 
been operating a jewelry store at 513 S. 
West St., in Mishawaka, has leased the 
building and is opening his second store, 
Mr. Schmitt will devote most of his time 
to the new store. The entire building has 
been repainted, both exterior and _ interior. 
New cases and fixtures replace the old and 
a complete system of lighting inside the 
cases and about the room will be among 
the new features. Mr. Schmitt announces 
that he will continue to sell high quality 
jewelry and would handle a complete stock. 
He also will have a large watch repair 
department. He has had more than 15 
years’ experience in the jewelry business 
and has owned a store of his own for 12 
years. 

E. W. Emmerson and Gale Crozier, spe- 
cial investigators of Louisville, Ky., branch 
of the National Detective Bureau, who 
brought about the apprehension recently of 
Louis Sieveking, alleged head of a gang 
of bandits said to have robbed the Mar- 
shall jewelry store at Columbus, Ind., the 
latter part of April, visited the Marshall 
store recently. With them they had a con- 
siderable amount of jewelry recovered at 
Louisville. Among the articles was 4 
white gold wrist watch and some other 
merchandise all of which was identified by 
Mr. Marshall. The two officers stated that 
Sieveking had made a complete confession 
of a series of jewelry store robberies, 
among them the Marshall store, but he 
maintains he was alone in the work. Mr. 
Marshall was informed that a considerable 
amount of the loot taken from his store 
was in a pawn shop in Louisville and might 
be reclaimed. The two officers visited In- 
dianapolis after Columbus, seeking further 
evidence and possibly more loot pawned by 
the prisoner. 
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kee wholesale houses during the past week. 

Henry Want, Maurice Strelitz Co., Mil- 
waukee retail jewelers, went to Chicago this 
week-end. 

William Kilb and W. F. Gollberg, of the 
W. F. Gollberg Co., spent the week-end at 
Pewaukee Lake. 

L. C. Beck, W. F. Gollberg Co., has just 
returned from Crandon, Wis., where he spent 
the recent holiday. 

Albert L. Wahrer, who formerly was in 
the jewelry business in Chicago, has pur- 
chased the Longcroft Jewelry Co., Berlin. 

Mrs. Fred J. Theleman, wife of Fred J. 
Theleman, manufacturing jeweler, is home 
from the hospital, where she recently under- 
went a major operation. 

A. F. Weckerle, of the O. H. Bingenheimer 
Co., has again started out on the road. Mr. 
Weckerle recently had to return to Milwau- 
kee because of illness resulting from ptomaine 
poisoning. 

Jack T. Montgomery, of the Reliance Sil- 
ver Co., has started out for southern Minne- 
sota, where he will meet H. S. Paterson, also 
a representative of that company. The two 
men will complete their plans for the sale of 
the Fall line. 

Margaret Dabel, who was formerly in the 
jewelry business with her brother, John H. 
Dabel, at Antigo, visited her brother Carl 
at the W. F. Gollberg Co., over the three- 
day holiday. Miss Dabel is working in De- 
troit at the present time. 

Harold S. Lewis, Detroit, formerly in the 
jewelry business in Milwaukee, visited his 
old friends in the city over Decoration Day. 
While here he found time to play a few 
rounds of golf with William J. Werth, of 
William H. Schwanke, Inc., retail jeweler. 

The Milwaukee Wholesale Jewelers’ As- 
sociation will hold its next meeting at the 
home of E. H. Warnke, of the E. H. Warnke 
Co. According to Mr. Warnke the jewelers 
are going to enjoy an old-time “Dutch 
Lunch,” consisting of sausage and pickles, 
together with “light” liquid refreshment. 

Richard Seidel, Inc., retail jewelers at 2nd 
and Wisconsin Ave., are celebrating their 
golden anniversary. A liberal discount is 
being offered to customers on gifts suitable 
for the June bride, and during coming weeks 
discounts will be offered on watches, rings, 
pins and silver novelties to celebrate the 
event. The company has been established 
since 1877. 

Retail jewelers, as well as other retail 
merchants of Milwaukee, have organized in a 
movement to obtain a taxation system which 
will be more equitable to themselves as deal- 
ers in single lines of high class merchandise. 
At a recent meeting of representatives of the 
jewelers’ associations, as well as half a dozen 
other district organizations of retailers, a 
motion was adopted authorizing the chairman 
to appoint a committee, consisting of repre- 
sentatives of other local business men’s 
groups, to study taxation and form plans for 
obtaining legislation which will give retail- 
ers a fair deal in taxation. Those present 
signed a petition asking for the enactment of 
Wisconsin bill 154-S, which proposes to re- 
store the personal property tax as an offset 
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against income taxes. It was pointed out at 
the meeting that jewelers, for instance, who 
deal principally in single lines of high class 
merchandise, have a slower turnover than 
in other lines. Personal property taxation 
of such merchandise is inequitable as com- 
pared with cheaper merchandise which turns 
over rapidly, it was claimed. 


INDI 
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Charles Lauer, wholesale jeweler, is vis- 
iting relatives at Decatur, III. 

The Hoosier Optical Co. has opened a 
branch store at 1065 Virginia Ave. 

E. Newlin, Danville, was one of the week’s 
visitors at local wholesale jewelry houses. 

Mr. Lester, representing the International 
Silver Co., called on Indianapolis jewelers 
recently. 

M. E. Beach, representing L. G. Balfour 
Co., has returned from a two weeks’ trip in 
Kentucky. 

The mid-Summer convention of the In- 
diana Association of Optometrists was held 
June 2-3, at the Severin Hotel. 

John J. Faraco, of Clinton, Ind., opened a 
jewelry and art store at Brazil last week. 
Mr. Faraco operates a jewelry store at Clin- 
ton also. 

The Charles Arkin & Sons, jewelers and 
opticians of Hammond, will move into hand- 
some new quarters in the new building at 
149 State St. soon. 

A. W. Hermann, Bloomington jeweler, 
while en route to this city recently, was so 
severely burned by his cigar lighter that the 
services of a physician were necessary. 

Among the visitors at local wholesale op- 
tical houses recently were: C. W. Mullikan, 
Ridgeville; L. E. Montgomery, Fairmount; 
G. L. Frank, Lebanon; J. L. Sowers, Clin- 
ton. 

Charles W. Lauer & Co. have moved from 
405 State Life building to 760, Century 
building. The new quarters give the prod- 
ucts of the company a better background in 
which they may be shown, and are most de- 
sirable in many ways. 

“Ted” Holy, Baldwin-Miller representa- 
tive, was among those affected by the tor- 
nado which recently devastated a section of 
this city. Much damage was done at the 
home of Mr. Holy. Fortunately, his loss 
was covered by insurance. 

Carl F. Walk, head of the firm of Julius 
C. Walk & Son, reports business as promis- 
ing although not altogether gratifying. Their 
fiscal year, which closes June 30, will show 
at least 10 per cent. increase in volume over 
last year. Speedway Race visitors patron- 
ized the store to a greater extent than ever 
before and many field glasses were sold. 

A. R. Gray, vice-president of Gray, Grib- 
ben & Gray, reports an incident unique in 
the 43 years of his experience as a jewelry 
merchant. On account of a marked decrease 
in January business, the firm expected the 
first half of the year to show decrease as 
compared with last year. However, at 3 
o’clock in the afternoon of the last day of 
May records were exactly what they were 
at the end of May last year. Mr. Gray and 
his wife spent the Winter months in the 
southern States and Cuba. 

















TRADE CONDITIONS 


The bad rainy weather that prevailed in southern 
Indiana and northern and Western Kentucky during 
most of April and May has had a depressing 
effect on retail business in most lines, and the 
jewelry business is no exception. As stated in a 
previous news letter to THE JEWELERS’ CIRCULAR, 
farmers are greatly delayed in their work and 
only a small per cent. of the corn crop has been 
planted. With more floods and rain predicted 
there is on telling when the bottom farmers will 
get their work completed. Reports from towns in 
the rural communities are to the effect that 
trade has been rather sluggish and no improvement 
is looked for until there is a period of good 
weather. Collections are rather slow. In Evans- 
ville most of the large manufacturing plants are 
being operated on fairly good time. 





Floyd Nester, of Heinzle & Nester, retail 
jewelers at Boonville, Ind., was in Evans- 
ville on business a few days ago and re- 
ported that trade conditions in Boonville 
are very good for this season of the year, 
considering the bad weather that has pre- 
vailed for some time back. Mr. Nester 
says in his opinion this is going to be a 
very good trade year. Charles Hebner, of 
the Hebner Jewelry Co., also of Boonville, 
says he thinks trade this year will be as 
good as that of last year. 

The Tick Tock Jewelry Co., owned by 
Miss Ida Kuehn, at the corner of Main and 
7th Sts., had special window displays in 
honor of its first anniversary. In the vari- 
ous displays in the windows, many articles 
were featured. Miss Kuehn reports that 
her first year in business was as success- 
ful as she had anticipated and she is look- 
ing for a steady increase in trade during 
the second year. For a number of years 
she was associated with a Main St. jewelry 
store before embarking in business for her- 
self. 

The manufacturers’ council at Marion, 
Ind., has voted by a large majority to adopt 
the daylight saving plan in Marion. This 
action was taken in face of rejection 10 
days ago of such an ordinance in the city 
council. Manufacturers said that clocks in 
all the factories in Marion will be set 
ahead one hour. Factory owners gave the 
reason for their action that a straw vote 
showed a_ predonderance of sentiment 
among their employes in favor of daylight 
saving time. Only a few of the other In- 
diana cities have adopted the plan. It was 
advocated in Evansville several months ago, 
but a straw vote in one of the daily news- 
papers showed the sentiment against it. 

Many of the retail jewelers of southern 
Indiana will attend the annual basket picnic 
and patriotic. gathering in the Nancy Hanks 
Park at Lincoln City, Ind., on Sunday, 
July 10, given by the Boonville Press Club. 
This has been an important affair in this 
section of the State every July for several 
years past and as a rule the picnic draws 
from 5,000 to 10,000 people. William B. 
Carleton, local correspondent for THe 
Jeweters’ CrrcuLar and owner of the 
Boonville Enquirer, is the president of the 
Boonville Press Club. Nancy Hanks Lin- 
coln, wife of Thomas Lincoln and mother 
of Abraham Lincoln, is buried in the Nancy 
Hanks Park and the place was named in 
her honor. 
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William Davidson has left for a trip to 
New York. 

J. H. Spiro has left to call on his cus- 
tomers in the southern part of the State. 

E. J. Gorman is in Los Angeles and 
vicinity, calling on customers of the Edson 
Adams Co. 

Merle Johnson, of H. F. Wichman & Co., 
Honolulu, T. H., is visiting the San Fran- 
cisco trade. 

Frank L. Jeddis has just returned from a 
trip through the San Joaquin Valley. J. 
Rogers, traveling for the firm is still in the 
northwest. 

Stanley J. Beard, of Kielty & Beard, is 
visiting the Sacramento Valley, and Joseph 
L. Callan is traveling in the San Joaquin 
Valley for the firm. 

S. J. Hammond visited the Ansonia Clock 
Co., New York, a line he represents in this 
territory. On his way home he spent some 
little time in Los Angeles. 

Charles E. Fisher is calling on the trade 
in southern and central California for the 
W. B. Glidden Co., representatives of R. 
Wallace & Sons Mfg. Co. 

A. S. Peterson, Gorham Co., leaves the 
Coast headquarters in the Sachs building 
here on July 8, for a business trip through 
the Pacific northwest with new samples for 
the Fall. 

W. H. Lowe, representing Bliss Bros., 
was in town, at the close of May. He was 
going on to Sacramento to meet Mrs. W. 
H. Lowe, who has been spending the Winter 
in California. 

Andrew Siebak, of Antioch, and August 
Siebak, Pittsburg, were here simultaneously 
a few days ago, calling on the trade for 
their respective jewelry stores. Another 
out-of-town visitor was Carl Noack, of the 
C. J. Noack Co., Sacramento. 

Sydney Weinshenk, of Mayer & Wein- 
shenk, left San Francisco on May 29 for 
New York where he planned to spend a 
week before sailing for Amsterdam and 
Antwerp on a diamond buying trip. He is 
accompanied by Mrs. Weinshenk. 

Ivan L. Smith, Coast manager for the 
Oneida Community Ltd., left for Los 
Angeles immediately after Decoration Day 
for southern California, where he is calling 
on the trade with W. L. Wingate, who 
visits the dealers in the smaller cities on 
behalf of the Oneida. Later, Mr. Smith 
will call on the Los Angeles trade with 
W. C. Agans, Los Angeles representative. 

The Northern California Jewelers’ Golf 
Association decided at its last meeting to 
open the ranks of membership for all bona 
fide members of the trade, regardless of 
whether they are active golfers or not. This 
has brought quite a response, the member- 
ship jumping in less than a week from 25 
to 60. Fritz Barken, of the membership 
committee waged a particularly active cam- 
paign for new members. 

Jack Miller, representing the Kalisher line 
has been calling on the San Francisco trade 
and renewing former acquaintanceships. 
Mr. Miller formerly resided in San Fran- 
cisco. He said that business was good with 
him. Another visitor is C. A. Murphy, 
representing the Evans Case Co. and Bates 
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& Bacon. Among other manufacturers’ rep- 
resentatives here are William E. Phillips, 
Helbein-Stone Co., New York, and E. Morse, 
J. J. White Mfg. Co., Providence, R. I. 

Sincere regret was expressed throughout 
the trade at news of the death of Mrs. 
Ernest Scheppler, wife of a member of the 
firm of William Scheppler & Sons, well- 
known Mission St. jewelers. The deceased 
was apparently in excellent health at the 
50th Golden Anniversary dinner of Mr. and 
Mrs. William Scheppler, celebrated with 
many ftriends at the St. Francis Hotel. 
Little more than a week after that happy 
event Mrs. Ernest Scheppler was stricken 
with pluro-pneumonia and died after a few 
days illness. She is survived by her husband 
and one son, aged 10 years. 
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The report of the Mississippi Flood fund 
shows that the jewelers of Los Angeles were 
heavy contributors to the sum that was se- 
cured for the sufferers in the great Missis- 
sippi mishap. 

The Slavick Jewelry Co. has inaugurated 
a vacation system with its many employees 
that is unique. Through the Summer 
months each one of the clerks is to receive 
Saturday off, the employees alternating so 
that a force will be maintained during the 
Summer season to look out for the trade. 

The E. W. Reynolds Co. reports such a 
rush of business that a Summer intensive 
campaign is contemplated. This is true not 
only of this prominent wholesale firm but 
also of a number of other jewelery con- 
cerns in Los Angeles where the Summer 
trade has reached proportions never at- 
tained in previous years. 

William A. Manson, assistant manager 
of the Arnold Jewelry Co., of Pasadena, 
will leave this week for Dallas, Tex., where 
he was located for some considerable time. 
Mr. Manson was for seven years appren- 
ticed to a Swiss watchmaker and then spent 
several years with a Swiss instructor. He 
completed his training at the Bradley Poly- 
technic Institute in Peoria, IIl., considered 
to be one of the largest and most complete 
watchmaking schools in the United States. 








Pacific Coast Notes 





H. L. Whited, formerly a member of the 
firm of Williams & Whited, Visalia, Cal., 
has opened a jewelry store of his own in 
Crockett, Cal. 

P. A. Rowe, vice-president of A. I. Hall 
& Son, and Roger Ewing are visiting the 
firm’s branches in Portland and Seattle. 
They are also calling on some of their cus- 
tomers in other cities of the Coast. 

Mrs. A. L. Delkin, Las Vegas, N. M., has 
been spending several months in her home 
State, Georgia. Mrs. Delkin is recognized 
as an able business woman and owns and 
operates her jewelry store in Las Vegas. 

A. J. Bond has opened the Bond jewelry 
store at 914 Porter Ave., San Fernando, 
Cal., featuring diamonds, watches, rings and 
silverware. The proprietor of the new 
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establishment is from Los Angeles, where 
he had years of experience as a jeweler. 

H. N. Skinner and family, Everett 
Wash., are taking a trip through the Canal 
to the east, traveling by the Mongolia. Mr. 
Skinner recently sold the jewelry end of his 
business in Everett to H. R. Collard, but he 
retains his optical department in the store. 

Ross Cummins is now connected with 
Everard & Co., Pasadena, Cal. Mr. Cum- 
mins has been a resident of Pasadena for 
the past three and a half years. He for. 
merly resided in Canada, where he was con- 
nected with various large jewelry concerns 
and is regarded as a jewelry specialist and 
diamond expert, according to his new asso- 
ciates in Pasadena. Another addition to the 
force of Everard & Co. is Charles H. Holy- 
land, who was formerly with the Grogan 
Co., Pittsburg, rated as a jewelry expert. 
He is also noted as an engraver and it is 
stated that many notable examples of his 
work grace the White House and other 
prominent homes in the east. Among his 
recent works of art is the fine engraving 
on the gold and platinum humidor presented 
to Secretary of the Treasury Andrew Mel- 
fon, which is a facsimile of the Mellon Bank 
building in Pittsburg, and also the engrav- 
ing on all the prize trophies for the last 
Tournament of Roses, Pasadena’s annual 
Winter event. 








Salt Lake City 


J. Fred Daynes, head of the Daynes 
Jewelry Co., who has been ill in a hospital, 
is recovering nicely. 

J. S. Lewis, head of the J. S. Lewis Co., 
Ogden, and Mrs. Lewis are back from a 
month’s eastern States trip. 

Wm. M. McConahay’s recent “Jinx Day 
Sale” (Friday, the 13th) attracted 600 per- 
sons and no less than 700 actual sales were 
made, Mr. McConahay said. 

C. D. Strang, Spanish Fork jeweler for 
past 10 years, has sold his business to Harry 
D. Fletcher. Mr. Strang will spend the 
Summer with his son, Howard, a Provo resi- 
dent. 

John A. Munson, chief watchmaker of the 
J. S. Lewis Co., Ogden, will leave this 
month for Norway, his native land, where 
he will spend the remainder of the Summer. 
Mrs. Munson will accompany him. 

Harry Jolliffe, head of the Primrose-Jol- 
liffe Corporation, jewelry findings wholesal- 
ers with headquarters in the Clift building, 
is dangerously ill, and his disease is believed 
to be either a tumor on the brain or sleeping 
sickness. He has been sent to the Fitzim- 
mons’ Hospital in Denver. 

A man, 47 years old and giving Ogden, 
Utah, as his address, was sentenced to 
days in the Utah County Jail last week when 
he pleaded guilty to stealing three watches 
in a Provo store. The man is said to have 
asked the clerk to show him a watch on dis- 
play in the window of the store, and to have 
helped himself to the other watches while 
the clerk was accommodating him. The 
stranger left after saying he wanted a more 
expensive watch. As he left the store the 
clerk noticed that three watches were miss- 
ing from the stock in the counter case and 
followed the man. He found him in a gar- 
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Timely Trade Topics 


Dealers’ Helps in Window Displays and Merchandising. 
Notes on New Products and Gossip of the Trade 
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Correct Silver Service Explained 





Noted Interior Decorator’s Advice on Principles of Selection 
and Use of Proper Silver Articles for All Occasions 
Enunciated in Brochure Just Issued for the Trade 


“Correct Table Silver, Its Choice and Use” 
is the title given a new book which has just 
been published by the International Silver 
Co., Meriden, Conn. It has been produced 
with the co-operation and advice of “Miss 
Elsie de Wolfe, who is famous both in this 
country and abroad for her work in interior 
decoration. The book, which is bound in 
flexible covers and printed on heavy coated 
stock, discusses the subject of solid silver 
in a most interesting and attractive way. The 
history of sterling, its background, choice 
and selection and proper’ use in the home, 
the care of it and the making of it are all 
covered in an understandable and interesting 
way. The book is intended primarily for 
distribution to the consumer and it is the 
plan of the International Silver Co., to secure 
distribution through national advertising and 
through the co-operation of the retail 
jeweler. 

In the foreword, it is stated that in the 
preparation of the book and particularly of 
those sections devoted to table silver and 
the arrangement of table settings, the advice 
of Miss Elsie de Wolfe has been secured. 
Miss de Wolfe, who is better known as 
Lady Mendl, is famous both in this country 
and abroad, has helped to create many of 
America’s most beautiful homes. 

The first illustration shown is that of a 
teapot, the original by Jonathan Stickney, 
a reproduction of which has been made by 
the International Silver Co. Jonathan Stick- 
ney was a noted Newburyport silversmith 
and made the original of the teapot illus- 
trated for John Mycall of Newburyport. 


The book next briefly traces the history 
of sterling silver down through the ages 
from the time of rich King Croesus. The 
meaning of “Sterling” is explained and read- 
ers are told that it is a corruption of the 
name “Easterlings,” the name given by the 
English to certain traders who came from 
the Eastern German cities and who were 
famous for the purity of their coinage. 

“How Shall We Choose Silver’ For Cor- 
rectness” is the next sub-division which dis- 
cusses the selection of sterling silver as to 
design and workmanship. The reader is 
next told of a practical plan for the begin- 
hing and completing of a service of solid 
silver. It is stated that complete place silver 
for a certain number of persons is the idea 
Which should be kept in mind either in 








starting off a bride or in buying solid silver 
gradually to supplant inferior ware already 
in use.- As an aid to the planning of the 
purchase of a silver service, the book con- 
tains a silver service list and chart for select- 
ing silver. These charts offer suggestions 
as to the articles which should go to make 
up the service, for varying numbers of people. 

When it comes to silver dishes, sugges- 
tions are also given about the selection of 
articles to make up a complete service and 
illustrations of different groups are given. 
Then comes an interesting part of the book 
which deals with the practical use of silver 
in setting the table for the breakfast, formal 
luncheon, formal dinner, the afternoon tea, 
and the after-dinner coffee, each sub-division 
being illustrated with an appropriate service. 
Simple rules for the care of solid silver and 
suggestions as to a practical method for 
cleaning silver are outlined and the con- 
cluding pages of the book are devoted to 
the Fine Arts Division of the International 
Silver Co., showing selections from a com- 
plete dinner service in 14 karat, one of the 
most magnificent services in all history which 
was lately created by the Fine Arts Divi- 
sion.’ Pieces of Minuet silver which was the 
pattern recently placed in the White House 
for President Coolidge, are also illustrated. 

“Old Masters’ Silver” is the title given the 
concluding pages and illustrated in connec- 
tion with this sub-division is a bowl, the 
original by Paul Revere, creamer, pitcher 
and sugar bowl, the original by Joel Sayre 
and teapot, sugar bowl and creamer, the 
originals by William Moulton, early Colonial 
silversmiths. 

Loose leaf pages illustrating the Minuet, 
Fontaine, Wedgewood, Georgian, Pantheon, 
Trianon, Deerfield, and the Colonial service 
are included with the book. 





Bass & Berman, Newark, N. J., Add a New 
Line of Women’s White Gold 
Mountings and Afternoon Rings 


Louis Bass, on the road for the firm of 
Bass & Berman, Inc., of Newark, N. J., is, 
according to the head of the firm, adding a 
surprising number of new and desirable ac- 
counts and is finding conditions better than 
expected. The firm, which for a number of 
years specialized in a fine line of men’s and 
women’s colored stone rings, has taken 
larger quarters, added some new and up-to- 


date machinery to its already well equipped 
plant, and added to its already quite compre- 
hensive line of colored stone rings a com- 
plete line of women’s high grade white gold 
mountings and afternoon rings—mounted and 
semi-mounted. Max Merklin, formerly with 
the Jabel Ring Mfg. Co., became associated 
with the firm recently. Since it is the desire 
of the firm to give the trade the service 
which it demands, the new line has been 
added. Herman Stephens, who has been con- 
nected with the firm for a number of years, 
will also carry a new line, in addition to his 
regular line. 





Trade Gossip 





Aisenstein-Woronock & Sons, Inc., whole- 
sale jewelers, 22 Eldridge St., New York, 
send out an interesting monthly bulletin 
under the caption “Value Bells” to every 
retail jeweler in the United States, with the 
latest merchandise offered on the market. 
This is an interesting bulletin to every 
retailer. 

+ se 

Henri Didisheim of Hipp. Didisheim Co., 
Inc., 20 W. 36th St., New York, returned 
to New York, Friday, May 20, on the Conte 
Biancamano from Europe where he has spent 
about three months. Mr. Didisheim has 
visited the concern factory at Chaux de 
Ionds, Switzerland where he has perfected 
all arrangements for deliveries of Winton 
watches that Didisheim Co., Inc., will special- 
ize in. The Winton watches are now being 
nationally advertised through the popular 
magazines, and the importers are furthering 
plans for dealers to successfully merchan- 
dise them. 

x ok OR 

The “Rio Rita” choker is the latest offer- 
ing to the trade of Cohn & Rosenberger, 
Inc., at 34th St. and Broadway, New York. 
This choker is worn by the girl members 
of Ziegfeld’s latest production—“Rio Rita,” 
hence its name. It is made with a large 
locket-like matching clasp, which is worn in 
front of the neck. It comes in all the 
bright colors, iridium blue, cornelian, cherry 
red, jade, pink and amber. 

x * x 


Very dull is the condition of the foreign 
stone markets, as reported by Emanuel 
Goldman, of the Superior Lapidary Co., 36 
W. 47th St., New York, who has just re- 
turned from a two months’ trip abroad, 
where he bought a stock of fine stones, both 
cut and in the rough. The purchase was 
made in anticipation of a good Fall trade. 
The dealers abroad are most optimistic 
about the future of the precious stone busi- 
ness, while admitting that it is stagnant now. 
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Another very attractive and practical display that 
will positively increase your. sales. 





A representative with full sample line is on yout 
territory. A call will obligate you in no way what- 
soever. 


ROY MFG. COMPANY 
22 and 24 W. Austin Ave., Chicago, Ill. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ Circutar regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 

























Practical Talks on Selling | 


No. I1I—What to Say When Selling Mountings 





Written Expressly for The Jewelers’ Circular 


It is not the intention of thts article to attempt to tell the practical Jeweler something he doesn’t know, but rather to assemble 
the sum-total of some personal behind-the-counter selling experience that has helped in making sales of diamonds. No doubt 
your own experience will add many points to those outlined herein. 

















N OUNTINGS have become a pet stock 

with most alert jewelers. This is true 
for several reasons: they yield a splendid 
profit; bring old jewelry out into the open; 
open a new field for business and heighten 
interest in diamond jewelry. The wearing of 
new ring or pin mountings excites admira- 
tion in others and inspires more sales. And, 
particularly, the sale of mountings also car- 
ries with it usually the sale of loose diamonds. 

Most jewelers like to sell mountings. Most 
customers are usually amazed at the results 
of the remounting work. They had no idea 
their old jewels could be so handsomely dis- 
played. They are delighted with the finished 
job, which surpasses their fondest expecta- 
tions. A satisfied and pleased customer is 
the best advertisement any jeweler can have. 
This sort of customer advertises you very 
favorably among all her friends. She never 
gets tired showing her made-over piece of 
jewelry and telling who did it. This sort of 
propaganda has a splendid effect. I know 
of one large jeweler whose ring mounting 
sales almost equaled his diamond ring sales 
over a certain period. 

Diamond-set platinum ring mountings, as 
a rule, exceed in price the average diamond 
ring. This immediately gives importance to 
platinum mounting business in any jewelry 
store. The mountings in most instances are 
carried in stock alongside of the complete 
diamond rings. 

The importance of the mounting stock 
merits the closest study of this merchandise 
by the proprietor, the salesman and the ad- 
vertising man. They all should master 
every selling talk and sales technique that 
can be applied to mountings. Proper adver- 
tising will be particularly resultful with ring 
mountings. There are so many interesting 
things to say about the newer styles, and the 
mountings can be illustrated so effectively 
in advertising copy. And the newer mount- 
Ings really represent a very high develop- 
ment of the jewelry-worker’s art. Ring 


mountings, for instance, are so vastly differ- 
ent from the old Tiffany original, that they 
seem scarcely to belong to the same family. 
And diamond meélée rarely works up more 
beautifully than in the adornment of the mod- 
ern ring mounting. 

It is up to the dealer, of course, to carry a 
sufficiently varied stock. The styles are 
many, but a few well-chosen styles—soli- 
taires, domes, bezels, prongs, dinners, two 
and three-stone up-and-down-the-finger and 
across-the-finger—should be included in the 
stock. 

The jeweler’s own business experience will 
tell him about how many of each should be 
represented, and also as to the size of the 
openings in the rings. Most jewelers will 
specialize in this ring mountings with open- 
ings to accommodate central diamonds from 
4 to % karats. 

Ring mountings should have the lion’s 
share of the mounting stock appropriation, 
and as many good ones as can be obtained 
should be carried in stock on memorandum. 
Few jewelers will carry a very large stock 
of bar-pin mountings, as too much would be 
invested in such a stock, and also because 
there is such a variety of styles in pin 
mountings that it would be difficult to meet 
the public taste in them. 

As in the selling of all other staple lines 
in the retail jewelry store, there is a certain 
technique, or store practice that should be 
followed in the selling of ring mountings. 


I sometimes think that stores should issue a - 


sales manual covering the standard practice 
or technique to be followed in that store in 
selling the various lines. Whatever prac- 
tice has been found best should be standard- 
ized and followed closely by the entire sales 
force: This would give each individual the 
advantage of the entire collective selling 
experience of the establishment. It is a 
rule we follow in our traffic regulations 
and other activities of life. 

. One mounting salesman I know invariably 


approaches a mounting prospect with this 
salutation : 

“Now let’s see your jewels.” 

In many instances she has not brought 
with her the diamonds she wants remounted, 
so she is amazed and taken aback by this 
remark. Of course, if she has her jewels 
with her the salesman immediately deducts 
from their size and value whether she will 
be interested in platinum or white gold. He 
also knows what size jewel opening she will 
have to have in a mounting. But this sales- 
man’s practice has been criticized by some 
of his co-workers who hold that he immedi- 
ately loses interest in the prospect when she 
says she hasn’t brought her jewels with her. 
She is then only a “looker,” and I have 
noticed that “lookers” often get scant at- 
tention. It’s not right—that’s true—but it’s 
human nature, and a fact, just the same. 

Some salesmen have another method of 
approach. Before taking a tray from the 
case they will ask: 

“Did you want to see a platinum or white 
gold mounting ?” 

In my opinion this is poor tactics. Many 
prospects say “white gold” when, as a mat- 
ter of fact, they might have had their inter- 
est focussed on platinum from the first. It 
is not so well to bring in the price*consid- 
eration until the customer has riveted her 
interest fairly definitely. Naturally, the 
salesman’s judgment will have to rule in 
these cases. All salesmen should show some 
enthusiasm about the transaction, congratu- 
late her on her intention in having her 
jewels remounted, remarking that the 
mounting is half the finished ring. He might 
even say, when showing fine diamond-set 
platinum mountings that such mountings 
might even be more attractive than the cen- 
tral stone it holds. 

When the salesman knows the size of the 
jewel the customer wants remounted his 
judgment will tell him whether she should 
have a bezel or prong mounting. He can 
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Grandmother Clocks 


As Old-Fashioned and Charming As the 
Name Implies 


OW to give her 

modern home a 
touch of old-fashioned 
charm is a problem that 
confronts not only the 
June bride, but many of 
her older married sisters. 


Here is a problem you 
can help them solve to 
their lasting satisfaction 
and your own profit. 
For no other one article 
can add so much of this 
old-fashioned charm and 
attractiveness to a mod- 
ern home as a Herschede 
Grandmother Clock. 


Every moderately well- 
to-do family can afford a 
Herschede Grandmother 
Clock. Prices range 
from $162 to $184. 


Make up a list of pros- 
pects now and go after 
them—by mail and by 
personal calls. We will 
furnish envelope enclo- 
sures, descriptive fold- 
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This is an infallible 
tester for Emeralds. 
Your name is stamped 
on the rim if quanti- 
ties are ordered. Single 
tester sold under 
money-back guarantee. 


$3.00 
SPECIALTY 


MFG. CO, 
39 Front St. 
Brooklyn, N. Y. 








Lowest Prices 


114 Franklin St. 








Jewelers’ Twist 


The Best Made 
SPIEGEL BROTHERS 


If not available from your Dealer. write us 
Sample Shipments on Request 





Drills 


Immediate Shipment 


New York, N. Y. 
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added chapters on 


Practical Course in Adjusting 


a review of the laws governing the motion of the balance 
and balance spring in watches and chronometers, and appli- 
cation of the principles deduced therefrom in the correction 
of variations of rate arising from want of isochronism, 
change of position and variation of temperature. 


Elucidated and Demonstrated 
by original experimental researches in the actual problem, 
showing the causes that are operative in the variation of 
rate, and leading to correct remedies. To which have been 


How to make a balance arbor with modern appliances; 
how to clean a watch properly; and, the lever escapement 
—some current defects in it and how to remedy them. 





No. 454 


* Fitted with Pendulum 
movement, with West- 
minster and Canter- 
bury Chimes on 6 
Chimestone: Rods. Fin- 
est mahogany case— 
Redwood Burl Panels. 
Height 73”, Width 
13”, Depth 8”. List 
Price $178. 








ers, etc., and help you in 
every way. You will be 
surprised at the number 
of sales and new custom- 
ers you can develop in 
this way. 


Send today for our cat- 
alog, prices, etc., on our 
complete line of Hall, 
Mantel and _ Boudoir 
Clocks. 


The HERSCHEDE 


HALL CLOCK COMPANY 


Cincinnati, Ohio 


By THEO. GRIBI 
Price $1.50 


11 John St., New York 
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24 Hour Service 


Special Prices for Quantity Work 


Restringing and Repairing 
PEARLS - - BEADS - - NOVELTIES 


25cand 35c a String 


LA VIE PEARL Co. 


65 NASSAU ST. NEW YORK 



































The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


The Lion Safety Pin Clutch Co. 





Pat. Feb. 2, 191720 W. 22nd St., New Yorkp,; May 25, 192 
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oo : 
explain to her that the bezel style is best 
adapted to the smaller stones, emphasizing 
their size and appearance and adding to their 
brilliancy, while, with larger stones, the 
prong or clamp model mounting is best be- 
cause such a stone doesn’t need artificial ex- 
aggeration, and the costlier and finer mount- 
ings, naturally, are made for the larger 


stones. 

He will find her preference as to white 
gold or platinum, urging platinum on the 
white gold prospect if he: thinks she can 
stand the price. Salesmen have not found 
it hard to convert the lovers of green gold 
to a choice in white gold, because of the 
greater beauty of white gold, its better 
color harmony with diamonds and, above all, 
the fact that everyone wears it. He also 
should tell her why his white gold — 
are 18 Kt—because of the finer quality of 
the gold, its susceptibility to “working up 
and its better color. But if a customer seems 
to show a preference for platinum, it is not 
hard to keep her sold on platinum, even at 
the much higher price, by stressing its fine 
white color. One salesman I know has a 
talk something like this: 





“l’m mighty glad to see that you pre- 
fer platinum. Such a jewel as you have 
here deserves a fine mounting, and there 
is nothing finer than platinum. You 
can make no mistake in buying a plati- 
num mounting. This precious metal 
will never ‘go out of style.’ It is ever- 
lastingly white. Platinum has hardness 
and tensile strength that allows of its 
being worked up into beautiful lace-like 
patterns so attractive in ring mountings.” 


Some jewelry firms standardize on iridium 
combination in their platinum goods. Most 
houses want 10 per cent. iridium-platinum. 
An alert salesman will make big capital out 
of 10 per cent. iridium-platinum mountings. 
He will tell his customer that his firm in- 
sists on that standard because metallurgists 
and jewelers have found it best suited to 
mounting purposes. He will tell her that, 
although iridium is an extremely rare metal 
and far more expensive than platinum itself, 
it is insisted upon because of the hardness 
and color it gives to their mountings. This 
kind of talk will impress her profoundly. It 
will help to “sell” her on the price of her 
platinum mounting—which is stiff enough, 
when compared with white gold. 

The salesman may here turn his attention 
to the mechanics of mounting making. He 
will point out to her the delicate hand-work 
on it, will show her how and why it is 
pierced. He will tell her that the piercings 
under-light and side-light the central jewel, 
giving light free access to it and increasing 
its brilliancy. No diamond is brilliant un- 
less light plays upon it—ergo, the more light 
that reaches a diamond, the more brilliancy 
it has. He will then have her look at the 
mounting through an eye-loupe or magnify- 
ing glass, giving her an opportunity to close- 
ly scrutinize the detail of the piece. He 
will, of course, have the mounting on her 
finger while she is doing this. Next he will 
have her look closely at the small diamond 
settings all over the mounting. These are 
cut diamonds, he will tell her—not “chips.” 
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His store has no “chip” diamonds in any of 
its jewelry. Why? 

Because chip diamonds can have no bril- 
liance. They are not faceted to catch and 
refract light rays. They are merely irregu- 
lar fragments ‘or chips, just as their name 
implies, knocked off of other diamonds in the 
operation of cutting them. He will also 
direct her attention to the precise matching 
of the diamonds in the mounting ; their ‘har- 
mony of color and quality will get a word 
from him. And if the mounting contains 
sapphires or emeralds he will stress these, 
too. The blue of sapphires and the green 
of emeralds have been found to most de- 
lightfully contrast with the white brilliance 
of the diamonds. Hence their deep-rooted 
popularity. If the sapphires and emeralds 
are genuine he will, by all means, tell her 
so, and will tell her something about the de- 
sirability of such colored gems, their rarity 
and their costliness. 

If the sapphires shown to her are not 
genuine, he wi!l preferably refer to them as 
“synthetic,” if they really are. The less said 
about the synthetic sapphires and emeralds 
the better. As a rule the customer will not 
inquire closely on this point. All she cares 
about is that the blue and green harmonizes 
beautifully with her diamond. 

The salesman will find that it helps his 
sale to tell the woman that all the small 
diamonds and sapphires, or emeralds, in the 
mounting can be re-used if she should want 
to choose another mounting in later years. 
They are always hers, ready to adorn her 
next mounting, with no diminution of their 
beauty, whatever, after years of wear. 

Of course, a word about special désigns 
is appropos here. If the customer cannot be 
satisfied with any of the mountings you 
have, refer her to the finished ring stock. 
Most jewelers have these rings priced sepa- 
rately on their books—that is, they have the 
cost of the mounting, alone, and the diamond 
setting. Tell her she can have any of the 
mountings in any of these rings if she likes 
them. Tell her just how you can do this— 
you will take out your own diamond and set 
hers in the place of it. If the opening is 
not exactly right a special bezel can be made 
for her. If she still is unable to decide, your 
special designing service should be explained 
to her. Tell her that you will make up a 
special design for her if she will set forth 
her ideas as to what she wants. 

The exclusiveness of such a proposition 
often appeals to a hard customer. This is 
the salesman’s cue to enlarge upon the fact 
that probably no other ring mounting in the 
world will be exactly like hers. Sketch 
out a design roughly on paper and get her 
to O. K. it in the rough. Then have your 
designer, or a factory designer to make her 
up a finished sketch. It is best to sell her 
thoroughly on the high price of such special 
design—because, as you know, it will be 
plenty high. Tell her that a special design 
calls for special hand-work. The whole 
thing has to be made by hand; it is not one 
of a quantity of similar mountings that the 
manufacturer makes in large volume, with 
consequent volume savings. Balance the 
value of its exclusiveness against her ob- 
jections to the price. 

If she has an old mounting to turn in as 
old metal on the purchase, you will again 
have to “sell her on the small allowance you 
can give her for this old metal. Tell her 
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that the allowance is negligible, compared to 
the price you know she must have paid 
originally. Your allowance is small because 
her old mounting, no matter how much fine 
hand-work it may have on it, goes right into 
the melting pot with broken jewelry, bits of 
this and that, and is melted up without dis- 
tinction. You have to do this because you 
never re-sell a mounting that is turned in. 
All your mountings are fresh and new— 
direct from the manufacturer. Tell her you 
know she will appreciate this house policy, 
because if you sold turned-in mountings she, 
herself, might purchase one that some other 
woman had worn. 

Some salesmen have their own particular 
methods for visualizing to their customers 
the appearance of their ring when the dia- 
mond is placed in the mounting. They will 
select from a tray of finished rings the only 
most nearly resembling hers, As a rule, 
she will be delighted with the prospect. One 
manufacturer furnishes retail jewelers with 
a tray of aluminum outline blanks repre- 
senting the standard contours of dinner and 
dome solitaire rings. It is easy enough to 
lay out on these blanks small circles repre- 
senting loose stones which can be mounted 
into such a mounting for her. There are 
also printed outline blanks which can be 
traced on tissue paper for her, and circles 
drawn on the tracing to represent the dis- 
posal of her jewels. This _manufacturer’s 
“dealer help” has been found to be a real 
help in selling mountings. 

I believe that mounting sales running into 
real money should be consummated in the 
privacy of a diamond room or private show- 
room. There is nothing like getting your 
customer to concentrate on what you are 
showing or telling her, and she cannot always 
do this at your counter. Some crack sales- 
men, when they get a good mounting pros- 
pect, grab the platinum mounting trays and 
conduct the customer to the diamond room. 
This makes a most valuable impression on 
the customer. She likes this special treat- 
ment; she likes to think she’s getting the best 
the store has to offer, and, besides, they are 
not so ready to turn you down when they feel 
that you’ve taken special pains with them. 

A good salesman can close up his sale by 
showing the customer that she has not been 
getting the full value of her jewels in their 
old mountings. She has not worn them be- 
cause of their old style mountings. And if 
she doesn’t wear them she isn’t getting any 
dividend on the investment, because diamonds 
are purchased and worn because of the en- 
joyment one gets in displaying them. 

Another most important point in closing 
the sale, or in advertising mountings, is to 
stress the fact that her diamonds do not leave 
your hands. The remounting is done under 
house supervision. You do not have to send 
the diamonds away to others she knows noth- 
ing about. Her diamonds are absolutely safe 
with you. There is a deep-rooted suspicion 
in the public mind regarding the “switching” 
of diamonds. I know of one woman cus- 
tomer who insisted on standing outside the 
grilled window of a jeweler’s shop where 
she could personally watch the workman who 
was remounting her diamond. She wanted 
to make sure he didn’t “switch” it for an 
inferior one. I know of one irreproachable 
jewelry firm which suffered almost irrepar- 
able damage because some irresponsible 
woman customer circulated a report that they 
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had “switched” her diamond while remount- 
ing or repairing the ring. 

This deadly and insidious rumor went the 
rounds before the proprietor learned of it. 
And, by the way, this is the worst part of 
such damaging canards—they do their work 
before the victim knows about them. When 
the head of this firm heard about it he was 
thunderstruck. He investigated the case 
thoroughly, convinced himself it was untrue 
and then summoned the woman customer 
peremptorily to the store. At first she didn’t 
want to come down, but he gave her to 
understand it would be to her interest to come 
down—and to come down at once. When she 
arrived he charged her with the rumor and 
she admitted it. She said she believed it was 
a fact. He asked her how she could prove 
it. She admitted she couldn’t. Then he told 
her he would sue her for $50,000 at once if 
she didn’t immediately write letters to every- 
one she had spoken to about it, retracting the 
statement and apologizing to the store. He 
would mail the letters himself, he said. She 
agreed and the letters were sent. 

So, it is important to play up the integrity 
of your house in the handling of a custom- 
er’s precious property. This deep-seated 
suspicion against “diamond switching” is 
responsible for the fact that many not so 
well established jewelers can do little ring 
mounting business. 

As another precaution in handling her dia- 
monds, it will be best to examine them closely 
under glass, in her presence, before she 
leaves them for remounting. Then if any 
defects are noticeable, call her attention to 
them. It is better to know about these de- 
fects now than for her to discover them 
when you deliver the finished job. Be care- 
ful to take into consideration, when pricing 
the mounting to her, the cost of setting the 
smaller stones, special bezels, new top-plates, 
sizing the ring, etc. Some dealers include 
in the selling price of the mounting the cost 
of setting in the stone and sizing the ring. 
This is good practice. Others add these 
charges as separate items on top ofthe ring 
mounting price. The effect of such a sys- 
tem is rather negative. A customer likes to 
think that the price named is the entire price 
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—that she won’t have to pay anything else. 

It is, of course, hardly necessary to cau- 
tion a jewelry salesman about taking the 
finger measure for the ring. But it is a fact 
that the style of the ring may affect the 
finger size to which it should be made. An 
up-and-down-the-finger dinner ring will take 
a different finger size than a narrow band 
solitaire, because the area of the finger cov- 
ered by the ring under surface enters into it. 

The jewelry store proprietor will find the 
ring mounting business well worth cultivat- 
ing, and if he has mastered any particular 
“tricks of the trade,” as concerns this line 
of merchandise, he should by all means pass 
it on to the men who do the selling. They 
will capitalize it. 





Business History in Novel Form 





story of the 
By Robert R. 
A. W. Shaw. 


“Captains in Conflict’’— The 
struggle of a business generation. 
Updegraff, with a foreword by 
Published by A. W. Shaw Co. 


This is an intensely interesting story of 
the progress of American business during 
the past quarter of a century, the period 
during which the greatest development and 
most noteworthy changes took place. The 
men who carved out a new way and linked 
up business with science are depicted as 
characters in a story well calculated to 
give any business reader a genuine thrill. 
Woven into the story is the introduction 
of labor-saving methods, the application of 
scientific principles to the problem of selling, 
the discovery of the real function of adver- 
tising, the inauguration of installment sell- 
ing and so on. One really reads an inter- 
esting business drama. The book is an 
inspiration to the young man, not only as 
a book that pictures the development of 
business during the past few years but as 
a visualization of greater future achieve- 
ments due to American enterprise and 
American energy. The young man _ should 
know the struggles .of his progenitors to 
make business what it is today and the book 
covers this field admirably.—R. F. N. 








Louis Bernhard, Sr. for many years pro- 
prietor of the jewelry store at Bloomsburg, 
Pa., died at his home on N. 5th St., in that 
city, recently. 
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Selig & Co.’s New Store in Elizabeth 
City, N. C. 


At the opening of the new store of Selig 
& Co., Elizabeth City, N. C., Feb, 8 
there were about 2,000 present, notwithstand. 
ing the teeming rain. The building is of 
the latest fire-proof construction with a 
terra cotta front designed in renaissance 
style. The interior is furnished with genuine 
mahogany fixtures. The floor of the store 
is of rubber tile. The concern carries a 
high class stock of diamonds, watches and 
jewelry and a well equipped gift shop. 

On the occasion of the opening the win- 
dows were very attractively dressed. One 
had a display of diamond rings, bracelets and 
mesh bags, while the other showed, under 
a blazing array of colored lights, an at- 
tractive exhibit of Louis XIV silverware, 
with an oil painting representing silver that 
was used in the days of long ago. 

The beauty of each window was enhanced 
by a basket of flowers. Flowers also 
beautified the entire interior of the store. 
Music was furnished by a local orchestra 
and souvenirs were distributed. 














Smiles 
Eeny: He uses the touch system. 
Meeny: On the typewriter? 
Eeny: No, on his friends. 


—U. of Wash. Columns. 
x * x 
My girl is so fast that even her gold 
tooth is chased. —Pomona Sagehen. 
* * * 


Every kiss has a crimson lining. 
—Pitt Panther. 


* * * 

New Yorker: Are they poisoning the 
liquor up your way? 

Chicagoan: Naw. They don’t have to. 


—Lehigh Burr. 
x * x 
“IT hear you refused the presidency of 
the copper trust.” 
‘ven.’ 
“Whassamatter ?” 


“No chance for advancement.” 
—Red Cat. 





TWO VIEWS OF THE ATTRACTIVE NEW STORE OF SELIG & CO., ELIZABETH CITY, N. C. 
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Patriotic Displays 

The jeweler can 
make Patriotic Dis- 
plays that will create 
a great deal of good 
will. The symbols of 
the Fourth of July 
should be used care- 
fully, and the flag 
should be placed 
reverently in the dis- 
play. “Fireworks” and 
“noise” are going out 
of date. Explosive 
displays are giving 
place to more reveren- 
tial displays. 


Summer Displays 


The jeweler should 
study his stocks more 
carefully and_ select 
timely merchandise for 
display. Summer 
merchandise should 
occupy the most 
prominent places in his 
windows. A great 
merchandiser works 
under the belief that 
the people do not know 
what they want and 
have to be told. It is 
a good plan to follow. 

Individual units of 
displays in which 
glassware with silver 
to match are in order. 
Lemonade sets, glass- 
ware and silver, shown 
in individual units 
have a stronger selling 
appeal than when 
mixed with other 
goods in the display. 


Toilet Novelties 


People ~ will © find 
more need for toilet 
accessories in hot 
weather. Help the 
public purchase  in- 
telligently by force- 
fully presenting these 
lines for their inspec- 
tion, 












1. Dominion Day (Canada). 
3. Beginning of “Dog Days.” 
all kinds of dogs. 


4. Independence 
Patriotic 


Flag, 


Liberty, portraits and busts of Washing- 
ton, pictures of Colonial days. 

6. Congress 
American 
kinds of dollars. 

14. Great Chicago Fire, 1873. Symbols— 
pictures of the fire, newspaper clippings. 


30. First American lodge of Free 
Masons opened at Boston, 1732. 

Birthstone: Ruby. 

Flower: Water-lily. 


Jewelers’ 





Merchandising Calendar for July 


Written Expressly for THz Jeweters’ Crrcutar by A. E. EpGar 


Appropriate Selling Events 


Anniversaries and Holidays 
Symbol— 
Day. Symbois—All 


including American 
Goddess of 


Symbols, 


eagle, liberty bell, 


end 


standard of 
Symbol—All 


established 


Dollar, 1783. 





Sets, 
Excursion and Picnic Accessories. 
Traveling Goods, Overnight and Week- 

Toilet and Manicure 

Vacuum Bottles. 
Cameras and Camera Supplies. 

Fans, hand and electrical. 
Electrical Appliances and Novelties. 
Inexpensive Wrist Watches for Summer 

Camps and Excursions. 
Vanity Cases, 

cessories. 
Souvenirs and Hostess’ Gifts. 

Sport Trophies; Sport Novelties. 
Special Summer or Clearance Sales. 


Ruby Birthstone Campaign. 
Silver for Summer Entertaining. 
Water Sets, Iced Tea Sets, Lemonade 


and similar glassware. 


Bags, 


Compacts, 


Sets, 


Toilet Ac- 





have found that it is advantageous to make July a Fashion Month, a time for . 


Exploit Summer Merchandise in July 


The keynote of retail selling has for many years centered around Clearance Sales. 
That this has not proven satisfactory to many large stores is shown in an effort to 
continue the fashion appeal of June throughout July. The apparel trades, especially 


exploiting Sport Costumes more particularly. 
The jeweler has not accepted the clearance sale idea to any extent, but he has failed 


to push his summer merchandise with the intensity that this business deserves. 


The 


jeweler has accepted too readily the idea that business is going to be slow in July and 
August, and that it is just as well to sit back and accept his medicine. 


Two years ago the Jewelers’ Calendar offered the trade a slogan for July. 


again repeated: _ ; 
Work more intensely; play more intelligently; rest more rationally; eat less, but 


more scientifically; sell more summer merchandise. 


It is 


A portion of every jeweler’s stock is in greater demand in the summer season than 
at other times, and his efforts should be expended in presenting these to the public 
and increasing his.sales thereby.. Push summer merchandise efficiently. 
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‘The - Store Mesdquariers 
fer Cire ter Sporting Coeds 


Is There Any Fun 
a Without 


3 A 
7K ODAK? 


Take a KODAK With You 


How often have you mid—"Oh, I wish 1 hod 
ott" 








Pictures tell the story—ead sou en, joy look. 
ing. at ome. The cost 
of a pared th the 
permanent pleasure it given. 
KODAKS rricea = $8 to $95 
BROWNIES Prices $2 to $5 


INSTRUCTIONS FREE! 


ze 


i 


ac 




















SUGGESTIONS FOR SUMMER ADVERTISEMENTS 











Dog Days 


The jeweler who 
caters to the comfort 
of his customers at 
this time will find 
his efforts appreciated. 
He should make_his 
store as pleasant a 
place to shop in as 
possible—then adver- 
tise this comfort. 


Summer Sports 


Summer sports 
always afford the 
jeweler an oppor- 
tunity. He should see 
to it that all sporting 
events of any impor- 
tance are made more 
important with  tro- 
phies. It is profitable 
to sell trophies, and it 
is profitable to sell 
trophies without profit. 
Word of mouth ad- 
vertising is valuable. 
Get the good will of 
the sporting element 
and sales are sure to 
follow. 


Vacation Needs 


The jeweler should 
not allow vacationists 


to get away with- 
out being properly 
equipped. A “sale” of 
Vacation ‘Specials 
might include such 
articles as: Auto 
goggles, colored 
glasses for water 
travel, field glasses, 


compasses, altitude 
barometers, traveling 
cases of leather, safety 
pockets for jewelry, 
bill folds, cigar and 
cigarette cases and 
lighters, vacuum 
bottles, and a host of 
other related articles. 

Tell more about 
these things and sell 
more. 
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Precious Metal Scrap 


Tow receive full allowance 
for all precious metals — 
platinum, palladium, gold 


and silver—that appear in 


Reclaim Your 
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And so in 


Platinum— 


HE recognized position of leader- 

ship enjoyed by Handy & Har- 
man in the field of silver is evidence 
of their ability to serve you well in 
the field of platinum. A firm with the 
standing of Handy & Harman can af- 
ford only to excel in all its depart- 














old jewelry, sweepings and 


polishings shipped to us. 


Spyco Smelting & Refining Co. 
51 South Third Street 


Minneapolis Y Minnesota 











ments. 


With special emphasis on platinum, 
you will find Handy & Harman’s 
prices reasonable, quality high, and 


terms satisfactory. 


HANDY & HARMAN 


57 WILLIAM STREET 
New YorK CITY 


Dealers in and Refiners of Precious Metals. 























FRANCO 
PRECIOUS METALS 








Works: 
NEWARK, N. J. 





AMERICAN 


CORPORATION 


DEALERS AND REFINERS 


GOLD, SILVER AND PLATINUM METALS 


General Office 


62-72 West 47th Street, New York City 








THOMAS J. D | > 


| > a OF Os 


REFINERS 


ASK ANY OLD TIME JEWELER 
CHICAGO 


NET oom Obselae 
5 South Wabash Ave. 


Refining Plant 
317-319 East Ontar 
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The Power of Technical Knowledge 




















LincoLn, Me., June 1, 1927. 
Technical Editor, THE JEWELERS’ CIRCULAR: 


[’ is with great interest that I read the 
articles written from time to time by 
watchmakers, jewelers and others from all 
parts of the country relative to the watch- 
maker and the art of watchmaking. I be- 
lieve there are still a few questions of im- 
portance that are open to suggestions, and 
one that might well be worthy of careful 
consideration is, “What is the real incentive 
for the young man of today to take up the 
art of watchmaking as a profession?” 


When a young man is making a decision 
as to what he will take up as a life’s work, 
there are a great many things for him to 
take into consideration regarding himself 
and also the line of work that he is consid- 
ering, for he must show talent, also a liking 
for it, and the profession must have some- 
thing of interest in store for him. For 
without these as a foundation it will be 
impossible for him to made much of a suc- 
cess in any line. This is an age of special- 
izing and regardless of the profession that 
we choose, we must be an expert and a 
specialist in our line. So it should be the 
desire and ambition of every watchmaker, 
as well as every other young man who de- 
cides to follow our craft, to become a mas- 
ter workman. 


It has been said that the future field for 
the watchmaker looks better now than ever 
before, as it requires a more skillful man to 
handle the small watches and do the delicate 
work required on them; that many of the 
watchmakers are dropping out of the game 
because they cannot do this work, and that 
this additional skill takes a longer time for 
the young man to learn the trade. These 
conditions, no doubt, are creating a scarcity 
of watchmakers and might well be consid- 
ered as partial reasons for the young man 
to take up many of the other professions 
and that so few are taking up the art of 
watchmaking. 


Watchmaking is not a farce, it is one of 
the biggest, highest and most important pro- 
fessions of this day and should be treated 
as such. Practically everything is more or 
less dependent on the watchmaker, either 
directly or indirectly, and when I speak of 
the watchmaker, I mean master workmen 
only, Anybody can very soon learn to take 


a watch apart and put it together again, but 
to become a master watchmaker is alto- 
gether another proposition. It requires 
years of study, hard work and experience, 
in fact it requires a lifetime. 

There are, no doubt, hundreds and pos- 
sibly thousands of men in our craft today 
who never open a book on horology from 
one year’s end to the next, who never think 
of such a thing as a little practice work of 
a few minutes each day, and when they 
cover their bench at night, a watch never 
enters their mind until they lift off the cover 
next morning. How many watchmakers 
throughout the country are acquainted with 
the works of Saunier, “A Treatise on Mod- 
ern Horology”? It’s a wonderful book. I 
was unable to locate a copy of it in my 
State library and I even advertised in sev- 
eral trade magazines without success, but I 
was told that there was a copy of it in the 
Boston Public Library, and through the 
service of the Inter-Library Loan, I had the 
pleasure of having the use of the book for 
several months. It was loaned to me, sub- 
ject to recall at any time if needed, but 
it is evident that it was not needed, as there 
was no call. There are several other fine 
works on horology that every man inter- 
ested should use. It’s a pity to have such 
works idle on the shelves of any library 
waiting to be of service to our craft. They 
should be in constant use. The copy you 
will find in the Boston Public Library has 
every appearance of being opened only a 
very limited number of times. If you have 
a copy of Saunier’s “Treatise on Modern 
Horology” that is not in use, kindly com- 
municate with me at once. 

A young man who is taking up a pro- 
fession with the idea of sticking to it and 
making a success, looks at it from every 
possible angle. Take yourself as an exam- 
ple, or the advice and assistance you would 
give your son who might be struggling with 
the problems of selecting a life work. 
Would you select a profession simply be- 
cause you might have a liking for it, or 
that someone had said that there was a 
scarcity of men in that line, or because of 
the number of working hours you would be 
required to put into it, the working condi- 
tions, surroundings, associates and countless 
other reasons that might be mentioned? 
You would not consider any one point alone, 


000 loss per day to the company. 


but you would take everything into con- 
sideration and go into all the details con- 
cerning it, and the financial possibilities also 
is a point that would be very carefully con- 
sidered. 

You will agree with me that the watch- 
maker is not a very high-salaried man con- 
sidering what the profession represents, the 
services rendered, the great responsibility 
that rests on the exactness of time and the 
amount of skill, science and knowledge re- 
quired to produce that exactness. Compare 
the watchmaker with other professions, doc- 
tor, surgeon, lawyer, salesman and many 
others. They also require years of study, 
hard work and experience and we are will- 
ing to pay them, and pay them well, for 
what they know, as well as for what they 
do. 

The following incident is supposed to 
have happened in B——, where a large dy- 
namo in one of the principal lighting sta- 
tions suddenly stopped to the tune of $20,- 
The 
dynamo tender rushed up to determine the 
cause, put it in order and start it going 
again. After a very thorough examination 
he decided that it had stopped for no ap- 
parent reason—it was beyond his ability to 
locate the trouble—but it had stopped never- 
theless. 

The superintendent of the station took a 
hand, but he was stumped for either an ex- 
planation or a suggestion that would get it 
going again. To his dismay, they had to 
summon the chief engineer. The chief gave 
one look at it, then another, and still a few 
more, but all failed to reveal the trouble. 

A conference with the president of the 
company resulted in a wire to Schenectady 
summoning an expert—a specialist in his 
line. 

The expert arrived. He, too, gave one 
look—then he tapped a certain part that 
produced a loose noise. He tightened a 
small nut and said, “Start ’er up.” The 
huge machine proceeded to dynamo some 
more and even better than ever before. 

In due course the. Schenectady mail con- 
tained a bill for $5,000. The president rared 
and tore his hair. He demanded an item- 
ized bill. He got it. It read as follows: 


To tapping and tightening one nut $ 50 
To knowing where to tap........ 4,999.50 


Please remit 


eer eeeeeereereere 


This expert that knew where to tap is 
receiving a salary that would make any 
watchmaker envious. Pages could be writ- 
ten on this as a text, but there are just one 
or two chief comparisons to be made. Do 
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During June and July, we will give free, 
five dollars ($5.00) worth of findings to 
every customer who will purchase during 
these months, anything in our material line 
to the amount of fifty dollars ($50.00), 
less 6% for cash. We offer this to increase 
our mail orders. Order from any tool and 
material catalog. Don’t miss this oppor- 
tunity. This offer is good for anything 
published in a tool and material catalog. 


We are headquarters for the W. B. & 
Co., Crown and fancy shaped K. K. glasses. 





J. H. Mednikow & Company 


The Largest Genuine Watch Material 
House in the South 


83 South 2nd Street, Memphis, Tenn. 











Gold, Silver 


and 


Platinum 
Refiners and Assayers 





The Jewels 
Of The Greeks 


The versatile Greeks excelled in 
many things — poetry, philosophy, 
music, war —and the making, of 
delicate jewelry such as ear rings 
exquisite in design. 








T. B. HAGSTOZ @ SQN 
| 709 Sansom St., Philadelphia 


We wish we could have shown some of those 
ancient craftsmen of Greece NICHOLSON 
X. F. Swiss Pattern Files. 


For they, like jewelry craftsmen of the present, 
would have recognized the fine filing, capac- 

















Do You Wish to Raise Cash? 


ity of these delicate cuttin}, sensitive tools. Talk-It-Over-With-Me 
Hardware dealers carry shapes and sizes for I Buy Any Stock for Cash and Pay the High- 
every need. est Prices 


or can arrange to sell for you. All communica- 
tions strictly confidential. Bank and Mercantile 
References of the highest character. 
ESTABLISHED 1905 


JOSEPH S. APPEL 


1692 Weeks Avenue, New York City 


Phone Bingham 5220 or 
54 Lispenard St. Phone Canal 8014 
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NICHOLSON FILE COMPANY 
Providence, R.1., U.S.A. 
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your watchmakers know “where to tap”? 
Do they know “how” and “when” to tap? 
Do the jewelers really want watchmakers 
that are experts, specialists, master work- 
men? 

We have possibilities to offer in the art 
of watchmaking, but how do they compare 
with those offered in other professions re- 
quiring equal amount of skill, ability and 
experience? Think these points over very 
carefully. 

You will also agree with me that it is 
not hard for a watchmaker to turn out any- 
where from $150 to $200 and even $250 
worth of work per week if the work is 
taken in at a fair price, but the watchmaker 
must remember that he is expected to turn 
out quality as well as quantity. The trouble 
with a great many stores is that they take 
in work at too low a figure in order to gain 
the custcmer and sell merchandise, but the 
more modern repair department is not run 
along those lines. The repair department 
is expected to pay a profit as well as the 
merchandise departments and should be un- 
der the management of an exceptionally 
high-grade workman who also has the abil- 
ity of taking-in and delivering all work in 
a satisfactory manner or at least to oversee 
it. The customer holds responsible, more or 
less, the party with whom they come into 
direct contact, and the satisfaction and pres- 
tige of the entire departments rests with the 
workman that handles the customer, as well 
as with the workman that repairs the watch. 
Every job should be estimated, for it is far 
more satisfactory to the customer, as well 
as the department. The head watchmaker 
should have entire control of the department 
and should be considered responsible for 
every watch that passes over his counter. 
He must know his watchmakers, his cus- 
tomers and his job. ; 

Now the question ‘that is being asked o 
every jeweler today by the young man that 
is considering the art of watchmaking as a 
life work, and it’s the same with whatever 
profession he may have in mind, is what 
financial possibilities have we to offer in re- 
turn for the services which he is qualified to 
render? We might say that that is entirely 
up to the young man himself, which doubt- 
lessly would be true, but that would not be 
answering his question and would be more 
or less of an excuse so as not to obligate 
ourselves. If we are demanding and really 
want exceptionally high-grade workmen, we 
must offer something besides ideal working 
conditions, daylight, an extra cushion for 
watchmaker’s stool, 44-hour week, and so 
on; for after all it’s the little pay envelope 
that is received at the end of the week that 
tells the story. 

A sales manager once said that there are 
no good salesmen to be had, and when he 
mentioned the salaries paid for a good sales- 
man, the reason was very evident. But that 
doesn’t seem to apply to the watchmaker. 
It is very true that it takes a good man in 
any profession to earn a salary of $10,000 
a year, but evidently there are some good 
men, although they may not be watch- 
makers, 

Where are the opportunities that we can 
offer to a watchmaker that will pay him a 
salary of even $150 per week, or we will 
make it even lower, and call it $125 per 
week, and still lower, $100 per week. And 
yet we claim that there is a great demand 
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for exceptionally high-grade workmen. 
Can we offer contracts equal to the possi- 
bilities of other professions requiring like 
skill, science, knowledge, etc.? I am open 
to conviction. The proof of the pudding is 
in the eating, and I invite your comments. 
(Signed) Bertranp E, Brown. 





Aaron Willard’s Clocks 


ALTHOUGH the clocks made by Aaron 
Willard are not as highly regarded as 
those made by his brother Simon, yet any 
clock he made that has been kept in repair 
is still going and keeping time. 

Nobody knows of whom he learned his 
trade, but he made clocks very similar in 




















EARLY WILLARD CLOCK 


style to those of Simon, and apparently 
neither of the brothers made a style that 
the other did not also make. . Both left 
Grafton in the same year, 1780, and both 
came to Boston, Simon settling in Roxbury, 
and Aaron in Boston, but both on the same 
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street, Aaron’s place being at what is now 
numbered 843. 

Aaron retired in 1823, 13 years before 
Simon. Among the early efforts of both 
brothers was the shelf clock, which probably 
dates from soon after removal to Boston in 
1780. In the illustration such a clock is 
shown, with an enlargement of the 
signature. 

After nearly 140 years it is keeping ac- 
curate time, attesting the quality of work- 
manship which went into it. 

When the banjo clock was patented in 
1802 by Simon Willard, both brothers made 
more of this style than any other, and the 
shelf clocks gave place to the newer fashion. 
The earlier style was graceful and con- 
venient, however, and those collectors who 
are fortunate enough to possess one made 
by either brother haves one of the most in- 
teresting examples of American  clock- 
making. 





Enameling Silver Watch Dials 


ANY silver or gilt dial, which has hard 

enameled figures and trimmings may 
be quickly cleaned by dipping in a 
sodium cyanide solution in the proportions 
of one ounce of cyanide to one quart of 
water. Such a solution will quickly re- 
move the tarnish; then the dial should be 
washed with a soft brush, rinsed with clean 
water and dried‘ with a soft cloth. 

Cheap ‘dials, which have soft enamel fig- 
ures and trimmings cannot be cleaned in the 
above manner, as the cyanide, in addition to 
being an excellent cleaning agent in regard 
to tarnish, is also a very strong caustic and 
will readily remove soft enamel from the 
dial. The soft enamel dials may be readily 
cleaned with silver cream by applying a 
small amount of the cream to the tip-of the 
finger and rubing the dial gently. Then it 
may be rinsed and dried carefully. 

You may readily distinguish hard enamel 
from soft enamel if you will use a pointed 
pegwood and the glass to examine such dials. 
If it is soft enamel you can easily loosen the 
paint and still not injure the dial enough to 
be noticeable. Of course if the dial is hard 
enameled, you will not be able to scratch 
it with the pegwood. 


Caesees Time Wins Good Will 


A JEWELER in Washington, D. C., Harry 

C. Karr, with his store in the heart of 
the Wall St. section of the capitol city, and 
in a nest of large office buildings, believes in 
giving all passers-by the correct time, and 
for this purpose he has in his display win- 
dow a standard time clock, electrically reg- 
ulated, which agrees with the historic ball 
which falls every day at noon from the 
tower of the State, War and Navy Building 
to tell observing Washingtonians that the 
hour of high noon has arrived. 

Mr. Karr finds this idea excellent advertis- 
ing. People walking by stop to test their 
watches at all hours of the day and night 
and whenever it is a new purchase of 
jewelry or a watch or ornamental repair 
job, they bring it to Karr. 

In this simple way Mr. Karr not only gets 
value received out of his show window, but 
he profits by that valuable and most profit- 
able of all advertising—word of mouth ad- 
vertising. 
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You Can Use the 
Front and the Back 
of this New Bench 


The top is the same front and rear, so that the 
bench is really two benches in one. The transforma- 
tion is complete whenever you want a new one for 
the old working front of your bench. 

Every worthwhile shop, large or small in the land 
uses them. The material is especially selected with 
its close-grain, hard maple for the top—and then 
heavily shellacked to allow for washing and cleaning. 
Altogether a most desirable bench for the factory, 
workroom, store or home. Get the catalog telling 
all about them. 

Hard, close grain maple tops, metal bottom pans 
and drawers, filing pin and arm rest, one and two- 
seat sections with detachable iron legs. 












LEIMAN BROS. 


Reversible Work Bench 


PATENTED 


The bench that evolution has produced— 
the ultimate improvement—the comfortable, 
convenient work bench that is truly the 
jewelers’ companion. 

It took years of experience with practical 
working jewelers to evolve this bench—no 
other makers can offer it to you—it’s pat- 
ented. It contains time-tried features, the 
convenient arm rest, the rigid file pin, the 
full width drawer and the non-rustable 
lower pan. 


A card brings LEIM AN BROS. 23 SS ST. Makers ll on 


full information 































LTD. 


Detroit customer writes: ‘We wish to assure you once again 
of our satisfaction of the returns from the last shipment 
of sweeps sent you for refining.”’ 


SWEEP SMELTERS. 


BIRMINGHAM, ENcG. 


EVENTUALLY YOU WILL LOOK 
FOR A REPAIRING FIRM THAT WILL GIVE YOU 


GOOD WORK AND SERVICE AT ALL TIMES 
NO BOASTING—TRY US NOW AND BE CONVINCED 











Jewelry repairing and special order work. Combs, Brushes, mirrors, files, etc., in silver toilet articles. 
Silverware. All kinds straightened, repaired and plated. Mirrors in vanities and powder boxes. 
Cigarette cases, new springs. ‘ ; Fine engraving and enameling on jewelry and silverware. 
New blades and steel polished in pocket knives. Estimates furnished for seal cutting on gold or stone rings. 
E. A. SOLKY’S SONS | 142 FULTON STREET 
ESTABLISHED 27 YEARS New York City N. Y. 




















THE BUYERS’ DIRECTORY 


Price $1.00 
The Jewelers’ Circular Publishing Company, 11 John St., New York 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 








UNITED STATES PATENTS 





Issue of May 31, 1927 


1,630,498. BRACELET CHAIN FOR WRIST 
WATCHES OR THE LIKE. Axet PErson, 
Attleboro, Mass., assignor to Harvey Clap & 
Co., Attleboro, Mass. Filed Feb. 20, 1926. 
Serial 89,599. 5 Claims. 

A connector for bracelet chains or the like com- 
prising, in combination, a box-like member having 
top, bottom and side walls, said top wall being 
extended and curved downwardly at one end to 
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form a hook, a slidable member in said box-like 
member, sliding thereinto from the end thereof 
remote from said hook, and a pair of springs within 
said box-like member urging said last member to 
slide thereinto, said bottom wall being bent upwardly 
at an intermediate longitudinal portion and forming 
with said side wall a pair of longitudinal passages 
in which said springs rest. 


1,630,891. CLOCK. Wititam Ernest Cooke, 
Sydney, New South Walés, Australia. Filed 
Dec. 20, 1924. Serial 757,118, and in 
Australia Feb. 16, 1924. 11 Claims. 


A sun clock comprising a clock dial, clock hands 
for the dial, a gear train controlling the movements 





of the hands, a sun pointer mounted on a member 
of the gear train, a day chart mounted on the sun 
pointer, there being a graph of the equation of time 
on the chart. 


1,630,955. BRACELET. Wiutritam LicHTENFELSs, 
Newark,’ N. J., assignor to New Jersey Chain 
Corporation, Newark, N. J. Filed July 12, 
1926. Serial 121,808. 5 Claims. 

An expansible bracelet comprising a series of 
outer box links each having top, bottom, side and 
end walls, yok: links ‘substantially rectangular in 
Shape and one being partly housed in each box link 





and embracing the end wall of the box link partly 
housing it and the end wall of an adjacent box 
link, and a spring acting between said yoke link 
and the box link in which it is housed whereby the 
bracelet may be extended in the direction of its 
length by yieldingly sliding the yoke link out of the 
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box link, one of the walls of the outer box link being 
resilient to permit flexing for detaching the yoke 
link from the en@ wall of the said adjacent box link. 


DESIGNS 


SFOON OR SIMILAR ARTICLE. Gnros- 
Oneida, N. Y. Filed Dec. 


72,747. 
VEN N. ALLEN, 








Me. Faia 
, 
Cc 3 
ee 
24, 1926. Serial 20,138. Term of patent 14 
years. 
72,764. BADGE OR SIMILAR’ ARTICLE, 


BERNnAkD J. De Passe, New York. wiled Oct. 





23, 1924. Term of patent 14 


years. 


72,766. FINGER RING. Samvuet Grossman, New 
York, N. Y., assignor to David Klebanoff and 


Serial 11,167. 





Samuel co-partners trading under 


Grossman, 
the firm name of Klébanoff & Grossman, New 


York. Filed Jan. 3, 1927. Serial 20,262. 


Term of patent 3% years. 


72,769. SPOON. Srpney V. James, Niagara Falls, 
N. Y., assignor to William A. Rogers, Ltd., 





Niagara Falls, N. Y. Filed March 24, 1927. 
Serial 21,314. Term of patent 14 years. 


72,781. FINGER RING. Samuet Skatetzky, New 
York, N. Y., assignor to Skaletzky Bros., Inc., 





New York. Filed March 24, 1927. Serial 


21,319. Term of patent 3% years. 





UNITED STATES TRADE MARKS 





Issue of May 31, 1927 


The following trade-marks are published in com- 
pliance with Section 6 of the Act of Feb. 20, 1905, 
as amended March 2, 1907.. Notice ef opposition 
must be filed within 30 days of this publication. 

Marks applied for “under the ten-year proviso” 
are registrable under the provision in Clause :(b) 
of Section 5 of said Act as amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a fee of 
$10 must accompany each notice of opposition. 


Ser. 238,928. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) WattHamM WatcH Co., 
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Waltham, Mass. 


jaaximus. 


Particular description of goods.—Watches and 
Parts Thereof. 
Claims use since May 28, 1896. 


Ser. 243,095. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) L & L Watcu Case Co., 
New York. Filed Jan. 20, 1927. 


GRANITE 


Particular description of goods.—Watcicases. 
Claims use since about Dec. 15, 1926. 


Ser. 245,105. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Puinnrey-Wa.LkeErR Co., New 
York. Filed March 2, 1927. 


EMPIRE 


of goods.—Automobile 


Filed Oct. 20, 1926. 


Particular description 
Clocks. 


Claims use since Jan. 8, 1926. 


Ser. 245,210. (CLASS 28. JEWELRY AND PRE. 
CIOUS-ME1TAL WARE.) Hess & WIENER, 
Inc., New York. Filed March 4, 1927. 


[=e NORJA 


Particular description of goods.——Jewelry for 
Personal Wear, Not Including Watches. 
Claims use since March 1, 1926. 


Ser. 245,668. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WEAR.) Taytor & Co.,, 
Inc., Newark, N. J. Filed March 12, 1927, 


DIANA 


Particular description of. goods.—Watch Bracelets, 
Lorgnette Chains, Finger Rings, Necklaces, 
Pendants, Bracelets, Cuff Links, Bar Pins, Brooches, 
Lorgnettes, Studs, Scarf Pins, and Hatpins, Vest 
Buttons, and Handy Pins, Made of or Plated with 
Precious Metal. 

Claims use since about August, 1926. 


Ser. 245,864. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Rosen & STEINBERG, Brook- 
lyn, N. Y. Filed March 16, 1927. 


ROXY 


Particular description of goods.—Watches, Watch- 
cases, and Clocks. 
Claims use since Jan. 15, 1927. 


Ser: 246,103. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) . MaratHon Co., 
Attleboro, Mass. Filed March 21, 1927. 


FT 


Particular description of goods.—Cigarette Cases, 
Cigar Lighters, and Match Cases, All Made of or 
Plated with Precious Metal. 

Claims use since March 9, 1927. 


Trade Mark Registrations Renewed 
‘ May 31, 1927 
WATCHES, PARTS OF WATCHES, 





64,712. 
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AND WATCHCASES. 
1907. A. WittNnaveR Co., New York. 
newed Aug. 20, 1927. 


64,713. WATCHES, PARTS OF WATCHES, 
AND WATCHCASES. Registered Aug. 20, 
1907. A. Wittnauer Co., New York. Re- 
newed Aug. 20, 1927. 

64,714. WATCHES, PARTS OF WATCHES, 
AND WATCHCASES. Registered Aug. 20, 
1907. A. Wittnaver Co., New York. Re- 
newed Aug. 20, 1927. 

65,110. WATCHES, PARTS OF WATCHES, 
AND WATCHCASES. Registered Sept. 10, 


Registered Aug. 20, 
Re- 


1907. A. Wittnauer Co., New York. Re- 
newed Sept. 10, 1927. 
Prints 
May 31, 1927 
9,861.—Title: THE NECKLINE OF BEAUTY. 
For a Sapphire and Diamond Necklace. Buack, 


Starr & Frost, New York. Published Jan. 








15, 1927. 
Minneapolis and St. Paul 
Miss Louise .Diacon, retail jeweler, 


Chaska, Minn.,' was in Minneapolis, May 27. 

Jewelers in general are looking forward 
to good business this Fall. The northwest 
has had more moisture this Spring than it 
has had for many years, and crop condi- 
tions are favorable. 

A. E. Madsen, president of Rettig, Hess 
& Madsen, wholesale jewelers, 100 N. 7th 
St., Minneapolis, returned Saturday from a 
trip which took him to Duluth, Minn., 
through the Iron Range country, and 
through northern Wisconsin and northern 
Michigan. He was gone a week. 

Harold W. Petersen, manufacturing 
jeweler, 612 Ryan building, St. Paul, and 
Mrs. Petersen returned the evening of May 
30 from an outing at Rush Lake, Minn., 
north of the Twin Cities, where they did 
some fishing. The catch consisted mostly 
of pike. They left at noon, May 28. 

William Kelner, son of R. W. Kelner, 
retail jeweler, Clark, S. Dak., expects to 
spend a considerable amount of time in 
Minneapolis this Summer. William has re- 
ceived his assignment in the South Dakota 
quota of young men to attend the Citizens’ 
Military Training Camp at Fort Snelling. 

Louis C. Gaus, Louis C. Gaus & Co, 
wholesale jewelers, 100 N. 7th St., Minne- 
apolis, and Mrs. Gaus have been making 
an extended motor trip through the western 
section of Minnesota. They left Minneapo- 
lis May 31, and expected to be away about 
10 days. It was a business and pleasure 
trip. 

D. J. Laven, whose office is at 100 N. 7th 
St., Minneapolis, left May 30 on a trip of 
about two weeks. He expected to go 
through northern Minnesota and to stop at 
Winnipeg, Can. He was driving. Thomas 
B. Wilson, wholesale jeweler, received a 
letter on Friday saying that roads were 
good. 

Fred F. Meyer, traveling representative of 
Thos. B. Wilson & Co., wholesale jewelers, 
100 N. 7th St., Minneapolis, returned last 
week from a trip through his territory. He 
has completed his work for the season, and 
his next trip will be taken with the Fall 
line of goods. Mr. Meyer has gone on a 
short pleasure trip to La Crosse, Wis. 

Johnson & Suskovic, the retail jewelry 
firm at Red Wing, Minn., which is well 
known in that section of the State, has just 
moved from its former quarters on 3rd St. 
to a site on Plumb St., between 3rd and 
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4th Sts. Mr. Johnson was engaged for 
some time in the jewelry business before 
becoming associated with Mr. Suskovic. 

Mrs. H. C. Probst, wife of H. C. Probst, 
retail jeweler, Morris, Minn., has returned 
to her home, after spending some time in 
Minneapolis with friends. She arrived the 
latter part of May and visited with her sis- 
ter, who is a resident of Minneapolis. Mor- 
ris is in western Minnesota, in the Red 
River Valley, a territory which is noted for 
its particularly rich agricultural resources. 

William J. McKay, McKay Mfg. Co., 
Minneapolis, is back from a business and 
pleasure trip into Wisconsin. He returned 
June 1, and was away from Minneapolis 
about a week, stopping at Chippewa Falls, 
Eau Claire and Stanley, Wis. At Lake 
Wassota he took time to do some fishing. 
Until a short time ago, Mr. McKay was in 
the gold department of J. B. Hudson & Son, 
Minneapolis. 

Walter Ostbye, of the manufacturing 
jewelry firm of Ostbye & Anderson, 622 
Nicollet Ave., Minneapolis, has returned 
from an extended trip in Minnesota and 
through part of Wisconsin. While away, 
Mr. Ostbye made it a point to attend the 
annual convention of the retail jewelers of 
Wisconsin, held in May. He drove, and 
while en route to and from the convention 
called on the trade. 

Elmer L. Johnson, traveling representa- 
tive of Louis C. Gaus & Co., wholesale 
jewelers, 100 N. 7th St., Minneapolis, re- 
turned May 28 from a trip made through 
his territory in the interests of his com- 
pany. He was on this trip about three 
weeks, and upon his return reported that 
the retailers were enjoying a good gradua- 
tion business. He was in southern Minne- 
sota and South Dakota. 

Mrs, C. A. Heuners, wife of C. A. Heu- 
ners, retail jeweler, Woonsocket, S. Dak., is 
reported to have greatly improved after her 
recent illness. She returned to Woonsocket 
from a Sioux Falls hospital on May 27. 
Mrs. Heuners had been in Sioux Falls tak- 
ing treatments for several months. Mr. 
Heuners is well known in South Dakota 
and for some time has been in the retail 
jewelry business in Woonsocket. 


Herbert W. Gaus, Louis C. Gaus & Co., 
wholesale jewelers, and Ray Pierce, Barth 
& Schloser, manufacturing jewelers, both at 
100 N. 7th St., Minneapolis, were each suc- 
cessful in the first round of the golf tourna- 
ment of the Grafil Club, which started in 
May. The results of the tournament are 
reported at the luncheons of the club, which 
are held each Thursday noon in the banquet 
room of the Central Y. M. C. A. 

Earl A. Wilson, jewelry sales conductor, 
on Saturday expected to complete the sale 
which he has been conducting at the Oskamp 
Jewelry Co., Cincinnati, O. From Cincin- 
nati, where Mr. Wilson has spent a consid- 
erable amount of time, he expected to go to 
Memphis, Tenn., to conduct a sale at one 
of the larger jewelry stores. He may re- 
main in Memphis about two or three weeks. 
Earl is a brother of Thomas B. Wilson, Min- 
neapolis wholesaler. 

A. A. Schaeppi, St. Paul office of S. H. 
Clausin & Co., wholesale jewelers, 17 S. 6th 
St., Minneapolis, returned May 31 from an 
outing which he and his family took into 
Wisconsin. They left St. Paul the noon of 
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May 28, and on that afternoon their car was 
struck by another one in Amery, Wis. This 
delayed their trip about an hour, but they 
went on to Clear Lake, Wis., where they 
did some fishing. While the accident in 
Amery necessitated some replacement of 
parts, the car was not entirely disabled, 
“Ted” Madsen, traveling representative of 
the C. M. Thomsen Co. and Rettig, Hess & 
Madsen, wholesale jewelry firms, 100 N. 7th 
St., Minneapolis, returned May 29 from a 
trip of about three weeks through north- 
western Minnesota and eastern North Da- 
kota. Mr. Madsen reported that the farm- 
ers near Grand Forks had not had much of 
a chance to seed because of the large amount 
of rain they have had. He said that the 
prospects for business in that territory from 
now until Aug. 1 were better than they were 
during the corresponding period last year. 
Roy E. Mason, superintendent of the St. 
Paul office of Pinkerton’s National Detec- 
tive Agency, Inc., Capital Bank building, on 
May 31 released through the mail a large 
number of copies of a brochure just issued 
by the agency containing classifications of 
practical information helpful in the protec- 
tion of a man’s business and his home. This 
information is given in the form of “don'ts.” 
Mr. Mason sent these copies to employers 
and business men in the territory which his 
office covers, Minnesota, northern Iowa, 


North Dakota, South Dakota, northern Wis- 
consin and Manitoba Province, Can. 












. oF i 5 PRK 
——— . 4 

Harry Hammil, Lockport jeweler, visited 
the wholesale trade here last week. 

Charles G. Ocelheim, of Leininger-Oel- 
heim, Inc., left Sunday night for a short 
business trip to Indianapolis. 

Harry C. McCormack, vice-president of 
T. C. Tanke, Inc., spent several days in 
New York last week, on business for his 
firm. 

Samuel Mazur, former proprietor of the 
Buffalo Clock Shoppe and for several years 
secretary-treasurer of the Buffalo Retail 
Jewelers’ Association, returned from Forest- 
ville, Conn., to spend Decoration Day with 
his family here. Mr. Mazur recently be- 
came permanently associated with the 
Sessions Clock Co., taking charge of all 
pendulum production, including chime clocks. 
He recently invented an improved chime 
mechanism for clocks—the culmination of 35 
years experience and experimentation on 
chime clocks of all makes—and this has been 
developed and perfected for manufacture by 
the Sessions Co. Ingenious features of the 
movement permit of the elimination of ap- 
proximately one-third of the parts hereto- 
fore necessary in chime clock construction, 
making possible great simplicity and com- 
bining both chime and strike on one main- 
spring, also making possible the use of 
regular standard parts with an absence of 
delicate adjustments and special construction 
generally necessary in chime clocks. Mr. 
Mazur’s many friends in the trade will be 
interested and pleased to learn of his new 
connection in the manufacturing field which 
offers a fine opportunity for the pursuance 
of a line of activity for which he is so 
well fitted. 











THE JEWELERS’ 


CIRCULAR 


131 








American Exchange Irving Trust 


Fee ee eer eee 106 
American Gem & Pearl Co...... 76 
American Platinum Works..... 38 
SC A, BOR 6 as ope canes 60 
Appel, Joseph S. ............4. 126 
SEE OMG Aacieas ovine eee 7 
Ballou, B. A., & Co., Inc........ 26 
Bayer, Pretzfelder & Mills Co.. 40 
SONU, FM. iiss cave 10 
ED ere rer errr ree 75 
Bigalke & Eckert Co. .......... 41 
RN, ag GAN cons cece ass 29 
Boyajian, John F., & Co........ 106 
ee eee 19 
eee ee 18 
Datova Watch Co. ..........5 83, 84 
2 ee, aa 48 
Chatham & Phenix National Bank 106 
Cheever-Tweedy Co. .......... 80 
poe, Ww. G., & Co., Ine..... 66% 20 
Cross & Beguelin, Inc. ......... 104 
obi mak ec 70 
Sf eee 138 
om. cee J, & Gein n cs ccss 124 
Diamond-Heart Co. ........... 78 
Dougherty, Chas. T., & Co., Inc. 40 
eg © 68 
Fahys, Joseph, & Co............ 8 
Pewsett, Thomas J. .......... 139 


Foster, Theodore W., & Bro. Co. 25 


Franco-American Precious Metals 
NAAN forak tia Wdo tok deni 124 
a a 28 
Freund, Henry, & Bro......... 39 
Fulmer & Gibbons ............ 39 
imeral Chain Co. ..........+. 30 
Goldsmith, Stern & Co. ........ 47 
Goodfriend Bros. ............ 66 
Gorham Co., Inside Front Cover, 3 
eS 72 
Greene & Gevertz ............ 62 


I Mi Taken vie sa nweenrs 138 








Gross, Benjamin & Edward J., 


eS ere 21 
Frewetos, T. 1. @ Soe. sis sss 126 
Hamilburg, Shaw Corp. ....... 36 
|, err eT eer eee 137 
Handy & Harman ............ 124 
Hedges, William S., & Co...... 68 
Helier, L., @ Som; Int: .......%. 58 
Herschede Hall Clock Co. ...... 120 
Heyman, Oscar, & Bro......... 70 
PE did ont eedns eine nar 138 


Holmes & Edwards Silver Co... 49 


International Silver Co. 49,50,51, 52 


LEG: Wc. 4546 nekarianeds 43 
Jiirgensen, Jules ............-. 39 
Kote, 1. & Ba B Cesk veces 66 
Kastenhuber & Lehrfeld ....... 36 
Keller, Charles, & Co.......... 12 
Kennedy, Howard S., Inc...... 42 
8 eee Tere Ter eT ery 15 
ROE, WHET oa weccdcawavncs 17 
ee er 45 
eR 2. oe ere 120 
Leach & Miller Co: 2... 60020000: 42 
Lederer, Henry, & Bro., Inc....... 31 
Lees & Sanders, Ltd........... 128 
eS ae 128 
Lenkowsky, Samuel, & Sons.... 68 
Levine, Louis, & Bressler...... 34 
Lewis, Mandell E. .........066: 139 
eS re eee eer 43 
Lege, Cite © Cok. csc edss 64 
Lion Safety Pin Clutch Co..... 120 
Lorsch, Albert, & Co., Inc...... 56 
Mednikow, J. H., & Co. ........ 126 
Merrin Jewelry Co. ........... 46 
PT kvnsibsvisascasnns 72 
Middletown Silver Co. ........ 16 
NG ibe. wn kde nnn cdented 74 
DOG: LINER on coca ccacians 41 
Nate) 3 FE Geis cawscnsvves 76 


National Park Bank of New York 108 
Newark Manufacturing Jewelers 44 


INDEX TO ADVERTISEMENTS 


Nicholson File Co. ......<000.: 126 


Oneida Community, Ltd., 
Outside Back Cover 


Oppenheimer Bros. & Veith.... 66 


Pairpoint Corporation ......... 14 
Picard, Victor A:., & Co. ...... 46 
Providence Stock Co. ......:... 35 
R & H Platinum Works........ 34 
Richter & Phillips Co. ......... 38 
oe er Pree 40) 
Rogers, Lunt & Bowlen Co..... 102 
Roy Manufacturing Co. ........ 118 
Rueckert Manufacturing Co. ... 108 
Schoolhouse, Louis J. ......... 72 
Sinteone, RR: Fs Gen 5 a.0s:s'eae 27 
a Se er ree 41 
ee ree 106 
Solidarity Watch Case Co...... 6 
Seen, B.. Ag BBiadicacsews 128 
Specialty Manufacturing Co. .... 120 
gL eee ee 33 
eer eee 120 
Spyco Smelting & Refining Co.. 124 
Sear Wane Case Cm, ...ccenens + 
Sent Mie Ge hess seca ciesves 54 
Seerm & Storm; Ime. oc ccccnivcs 22 
is 55 Ei sv cactsvuaiawss 24 
Stundy'a, J. F., Same Geisins icivies 9 
SN Be 6 0 2icinadtainnwe 37 
ee a ee 138 
Untermeyer, Robbins & Co..... 13 
Wachenheimer Bros., Inc. ..... 43 
Wallace-Monroe Co. .......... 41 


Wallace, R., & Sons Mfg. Co. 
Inside Back Cover 


Wee 6 ccccdscrtticonieens 138 
Washburn, C. Irving: . ...6..%. 76 
Weel © GOW, -6.0.nssdvencwdions 46 
Wholesale Jewelers of Chicago.. 32 
ae. ag ee ae 11 
We i Es kk és ccna neseen 42 
Wood, 3. Ri, & Sethe os cscscex 5 
Vee TR, BS i ke ee einass 74 
Zenith Watch Co., Inc. ......... 23 













































































132 


THE JEWELERS’ CIRCULAR 





June 8, 1927 





Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. per word. 

Heavy type, 10c. a word; minimum 
charge, $2.50. 

Name, address, initials and abbreviations 
count as words, and are charged for as 
part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers, will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Monday, 4 P.M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


The Jewelers’ Circular Pub. Co. 
11 John St., New York 








Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 








SALESMAN open for any good class proposition. 
Address “S., 8197,’ care Jewelers’ Circular. 





IF YOU ARE LOOKING for a_ watchmaker, 
please write Henry Paulson & Co., 37 So. 
Wabash Ave., Chicago, IIl. 





STENOGRAPHERS, beokkeepers, typists, clerks 
furnished; no charge. Fulton Agency, 93 Nas- 
sau St., New York. Cort. 5051 





POSITION WANTED, first class watchmaker, 
capable of taking full charge of repair depart- 
ment. Box 192, Greenville, Miss. 





YOUNG MAN, 25, wishes connection ‘with re- 
liable auctioneer; salary secondary. Address 
“J., 8269,” care Jewelers’ Circular. 





WATCHMAKER, JEWELER and plain engraver, 
desires position; age 35, married: reference fur- 
nished. Mack Warren, Chester, S 





POSITION by American and Swiss watchmaker, 
take in and estimate, let out, repairing; willing to 
assist. 1009 Walnut St., Kansas City, Mo. 





WANTED, POSITION as watchmaker or com- 
bination man, near San Francisco, California: 
cee in first letter. P. O. Box 693, Paducah, 

y. 





BOOKKEEPER, STENOGRAPHER, can take 
entire charge; over ten years’ experience; A-l 





reference, Address “‘D., 8215,” care Jewelers’ 
Circular. 

JOBBING JEWELER wants position; can do 
plain engraving; 14 years’ experience; state 
salary. George Klein, General Delivery, Evans- 
ville, Ind. 





18 KT. WHITE GOLD ring mounting line de- 
sired for jobbing trade, New York, Philadelphia 
and Boston. Address “C., 8294,” care Jewel- 
ers’ Circular. 





WATCHMAKER AND ENGRAVER, fine sales- 
man, thoroughly experienced and capable, desires 
to make a change. C. Carr, 111 W. Jefferson 
St., Ft. Wayne, Ind. 





YOUNG LADY with 15 years’ experience, de- 
sires position as saleslady with high class jewelry 
store; gilt edge references. Address “D., 8258,” 
care Jewelers’ Circular. 





YOUNG MAN with 15 years’ experience and 
thoroughly capable as retail salesman, desires 
position; A-1 references. Address “T., 8282,” 
care Jewelers’ Circular. 





YOUNG MAN, 22, six years in wholesale watch 
and jewelry house, wishes position; salary no 
object if right opportunity. Address “‘N., 8271,” 
care Jewelers’ Circular. 





YOUNG MAN wishes steady position as second 
watch and clock maker in retail store with 
chance for advancement. Address ‘“‘A., 8176,” 
care Jewelers’ Circular. 





WATCHMAKER, alarm clock repairer, ten years 
at bench, also experience around material house, 
wants position; ironclad references. O. 
Box 388, Smyrna, Delaware. 





WATCHMAKER, good on all repairs, especially 
wrist watches, desires position in Asbury Park, 
Ocean City. Address “V., 


Circular. 


Atlantic City or 
8206,” care Jewelers’ 





YOUNG MAN, 23, desires position in retail jewel- 
ry store; eight ” experience; first class 
reference in New York City. Aaron Selger, 
212 East 106th St., New York. 





YOUNG LADY, thoroughly experienced in general 
line of jewelry, take charge of repairs, do 
clerical work; best of reference. Address “Q., 
8199,” care Jewelers’ Circular. 





WATCHMAKER, American, many years’ ex- 
perience, desires connection as head of department, 
take in, estimate work; first class establishment 
only. Box 516, Kansas City, Mo. 





FOREMAN, first class melter, drop and press 
hand, wishes position with reliable firm; expert 





on white gold and fine piercing tools. Fred. 
Preu, 31 Yates Ave., Newark, N. J. 

BOOKKEEPER, thoroughly experienced young 
lady, take full charge of books; possesses 


knowledge of stenography and typewriting. Ad- 
dress “K., 8268,” care Jewelers’ Circular. 





MELIABLE YOUNG MAN, 21, desires position 
with future; three years’ experience with large 
watch house; best reference furnished. Sidney 
Fink, 1240 Evergreen Ave., Bronx, N. Y. 





EXPERT WATCHMAKER, age 35, American, 
good references, good appearance, desires posi- 
tion with good store; salary $45 to $50. Ad- 
dress “‘L., 8190,’ care Jewelers’ Circular. 





YOUNG MAN, age 19, desires position with 
jewelry jobber; have excellent selling experi- 
ence; best references from banks and trade. Ad- 
dress “S., 8281,” care Jewelers’ Circular. 


= 


JEWELER, experienced on new work, spec; 
der work and general repairing, desires joel 
position, city or country; best references I 
Chamkin, 466 Crescent St., Brooklyn, N.Y. ~~ 





et 


SALESMAN, seven years’ experience calling on 
retail jewelers, wants to connect with reliable 
wholesale jewelry house; best of reference, Ad. 
dress “D., 8088,” care Jewelers’ Circular, 





——— 


WATCHMAKER, German, 18 years’ experi 
have complete set of tools; New York or Bros 
lyn’ position preferred for half or all day. Ad. 
dress “C., 8247,” care Jewelers’ Circular. j 








YOUNG MAN with several years’ jewelry ex. 
perience, desires position outside selling; cash 
and credit store experience, clerical knowledge 
Address ‘‘D., 8246,” care Jewelers’ Circular, ” 





ec 


EXPERIENCED SALESMAN desires position; 
salary or commission; rings, mountings to best 
retail trade in Middle West; high reference 
Address “G., 8298,” care Jewelers’ Circular, 








JEWELER, all around man on new work special 
order and general repairing, can furnish A-l 
references, desires steady position, city or coun- 
try. J. Hyback, 202 E. 50th St., New York. 





WATCHMAKER, several years’ experience on all 
grades good watches, competent, reliable and 
trustworthy, good references and tools, desires 
change. E. White, Highland Park, Michigan, 





FIRST CLASS WATCHMAKER, Swi 
English, French and German, 45 Pctsige — 
position in_ Pennsylvania; first class references, 
Address “G. V., 8228,” care Jewelers’ Circular. 





WATCHMAKER desires permanent position with 
reliable firm; salary expected to start with, $25 per 
week; age 25; best of references to my character 
ag ability. Address 504 Dickson Bldg., Norfolk, 

Ta. 





EXPERIENCED OFFICE MANAGER,  con- 
versant with the European languages, importer 
of watches and semi-precious stones, desires new 
cennection. Address “E., 8297,” care Jewelers’ 
Circular. 





YOUNG MAN, 22, six years’ experience, knowl- 
edge of diamonds and precious stones, desires con- 
nections with wholesale or retail firm; best of 
references. Address ‘‘A., 8243,” care Jewelers’ 
Circular. 





FIRST, CLASS WATCHMAKER, 20 years of 
exnerience on all grades of Swiss and American 
watches, desires permanent position, New York 
or vicinity. Address “‘L., 8272,” care Jewelers’ 
Circular. ji 





YOUNG LADY, bookkeeper, typist, capable of 
taking full charge of office, six years’ experience 
in the wholesale diamond line: unquestionable 
references. Address “‘E., 8214,” care Jewelers’ 
Circular. 





Al WATCHMAKER, German, wishes position in 
good store, July 1; East or Middle States; 12 


years’ experience; good references; complete 
tools. Address “Watchmaker,” 29 E. 65th St. 
New York. 





EXPERIENCED instalment salesman desires pet- 
manent ccnnection with responsible firm; am a 
producer and of good appearance. Wire or 
write, Tames Grace, 4317 Maryland Ave., St. 
Louis, Mo. 








YOUNG LADY with several years’ experience 
with foremost watch house in America, desires 
position; knowledge of bookkeeping, billing. typ- 
ing and stock records. Address “B., 8244,” care 
Jewelers’ Circular. 





BOOKKEEPER AND CORRESPONDENT, ex- 
perienced in jewelry business, can take full 
charge, handle collections, credits, submit trial 
balance and profit and loss statement; excellent 
references; salary $35. Address ‘“X., 8284,” 
care Jewelers’ Circular. 





8. 
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SITUATIONS WANTED—Continued. 








— 


LLING TO 
oo on New 
ers more than € 
lowing, desires good line. 
care Jewelers’ Circular. 


MANUFACTURERS; salesman 
York and Newark manu factur- 
five years, with very good fol- 
Address “‘C., 8180,” 





—— 


‘LASS WATCHMAKER, thoroughly ex- 
nee on smallest bracelets and_ complicated 
Piches, wishes position with leading Eastern 
firm only; best references. Address “H., 8232,” 
care Jewelers’ Circular. 





—_—_—_ 


LL AROUND MAN in watchmaking, 
ee, engraving and _ clockwork; Bradley 
graduate; young, neat appearance; good refer- 
ences; reasonable salary. Walter Haas, 605 
Bradley Ave., Peoria, Ill. 





a 


YOUNG MAN, 29, with 14 years’ office and stock 
experience and two years’ road for sterling manu- 
facturer, desires permanent Chicago connection; 


YOUNG MAN, 21, several years’ inside experi- 
ence, wholesale, retail line, desires wholesale 
connection where ability will merit advancement; 
highest credentials; salary no object; at present 





employed. Address “R., 8280,” care Jewelers’ 
Circular. 
SALESMAN; wonderful opportunity for sound 


manufacturing establishment, selling to jobbers, 
to connect with experienced salesman; I am 
financially responsible and able to maintain New 
York office. Address “B., 8179,” care Jewel- 
ers’ Circular. 





FIRST CLASS watchmaker and optometrist with 
Pennsylvania license, 30 years’ experience as 
watchmaker and six years’ in Switzerland, 
speaks English and German, wants position in 
Pennsylvania; references. Address “S. M., 
8229,” care Jewelers’ Circular. 





DIAMOND SETTER, platinum jeweler and de- 
signer, desires position as working foreman, in 
high class store shop; efficient methods; capable 
directing of manufacturing, repairing, plating, 








no traveling. Address “Circular, 859,” 1104 enameling, etc.; excellent references. Address 
Heyworth Bldg., Chicago, III. “K., 8168,” care Jewelers’ Circular. 
wishes connection, MANAGER, SALESMAN, instalment jewelry; 


TCHMAKER, American, 
"a dees house; head watchmaker, familiar close 
rating, position work; highest credentials; salary 
r week: West preferred. ‘American, 

8173,” care Jewelers’ Circular. 





OFFICE MANAGER, BOOKKEEPER, knowl- 
edge stenography, executive ability, highly ef- 
ficient, 12 years’ experience, desires executive 
connection with reputable concern. Finestone, 
61 East 118th St., New York. 





YOUNG LADY DESIRES POSITION as book- 
keeper; four years’ experience in jewelry and 
diamond business; capable of taking full charge; 
selling experience; excellent_reference. Address 
“G., 8218,” care Jewelers’ Circular. 





RELIABLE YOUNG MAN, 23, inside salesman, 
bookkeeper, correspondent, capable of taking full 
charge, five years’ experience, best references, 
desires pesition with advancement. Address “A. 
J. T., 8234,” care Jewelers’ Circular. 





YOUNG MAN, American, 28, thorough experi- 
ence in jewelry line, wishes permanent or tem- 
porary position during vacation months with 
jobbing or diamond house; A-1 references. Ad- 
dress “O., 8278,’ care Jewelers’ Circular. 





WATCHMAKER, 26 years’ experience, desires 
position with Al concern; accurate on all grades 
of watch repairing; complicated work a specialty; 
married; excellent references. Address “V. F 
W.,”’ General Delivery, Huntington, W. Va. 





SALESMAN, large following among _ jobbers, 
syndicate, department stores and retailers, New 
York, Philadelphia, Baltimore, Washington, open 
for connection; consider other propositin; A-1 
references. Address “‘T., 8177,” care Jewelers’ 
Circular. 





FOREMAN, on high grade platinum jewelry, 
wishes position with reliable firm; willing to 
work at bench; 22 years’ experience as jewel- 
er, five years as foreman; can furnish A-1 
reference. Address “G., 8184,” care Jewelers’ 
Circular. 





WATCHMAKER open for permanent position 
une 20th; capable of repairing timers, split- 
seconds and other high grade work; 17 years’ 
experience; married, age 33; only permanent po- 
sition; applying state salary and advantages in 


first letter. Address “H., 8265,” care Jewelers’ 
Circular, 








AN EFFICIENT YOUNG MAN, six years’ expe- 
aan as assistant manager, salesman with Swiss 
pe Importer, thoroughly conversant with office 
vist ine, picking and following up orders, super- 
bs yp of watchmakers and knows material; honest 
d Conscientious worker; best of references. Ad- 
Tess “A., 8002,” care Jewelers’ Circular. 


proven producer, credits, collections, sales pro- 
motion, installing systems; ten years’ experi- 
ence; super selling ability; now employed in 
New York, seeks connection with live concern. 
Address ‘‘M., 8273,” care Jewelers’ Circular. 





RAILROAD WATCHMAKER wants position as 
such; 25 years old, married, seven years’ experi- 
ence at bench, graduate, excellent references and 
recommendations frcm inspectors, etc.; $60, or 
$50 and commission; permanent, positively. D. 
N. Duffield, 907 South St., Greenfield, Ohio. 





FOREMAN OR SUPERINTENDENT, practical 
jeweler with executive ability, manufacturing 
gold and platinum front jewelry, with creative 
ideas and tool room experience; rings specialty; 
present employed with large concern, desires to 
make change. Address ‘‘Q., 8275,” care Jewel- 
ers’ Circular. 





TRAVELING SALESMAN, 25 years representing 
manufacturers of silverware and jewelry, wide 
acquaintance with trade throughout United States, 
seeks manufacturers line on commission; man of 
recognized ability, excellent record, not employed 
at present; devote entire time to one line. Ad- 
dress ‘‘A., 8212,” care Jewelers’ Circular. 








DIAMOND SETTER, expert jeweler on repairs 
and general work, 22 years’ experience, neat 
appearing, capable of waiting on trade, have 
own shop for past six years, desires serious 
position with a reliable concern, preferably in 
Greater New York or vicinity; can furnish A-1 
= Room 506, 145 West 4lst St., New 

ork. 





A FIRST CLASS WATCHMAKER, fine en- 
graver, good salesman, 20 years’ experience on 
complicated railroad and bracelet watches, de- 
sires to make a change with a first class house 
only, as head man or manager; first class refer- 
ences; married; neat appearance, gcod_ habits. 
Address ‘‘Reliable,” 13 East Ninth St., Chat- 
tancoga, Tenn. 





EXCEPTIONAL YOUNG WOMAN for eight 
years in complete charge of office and factory of 
a first class jewelry concern, wishes to effect a 
change; she is capable of meeting both brokers 
and executives; is experienced in sorting, match- 
ing and buying precious and_ semi-precious 
stones; is able to take as well as dictate corre- 
spondence, and keep books if necessary; highest 
references. Address “F., 8217,” care Jewelers’ 
Circular. 








Zines Wanted. 


5c. a word; minimum charge, $1.25 








WANTED, SIDE LINE of watches and jewelry, 


well-known in the East. 
care Jewelers’ Circular. 


Address “G., 8183,” 





WANTED, A POPULAR LINE of jewelry and 
novelties for the Pacific Coast, by well known 
selling organization with headquarters in Los 
Angeles for jobbers and department stores only. 
Address “L., 8236,” care Jewelers’ Circular. 





A WELL ESTABLISHED FIRM handling 
novelties. etc., would like to hear from fac- 
tories wishing to be represented from Denver 
West; must be high class merchandise in every 
respect. Address “F., 8182,” care Jewelers’ 
Circular. 





TRAVELING SALESMEN, 25 years’ experience 
in watches, diamonds and jewelry, established 
trade in Pennsylvania, Ohio, West Virginia, etc., 
Pittsburgh, Cleveland headquarters, open for con- 
nections. Address ‘“‘P., 8240,’ care Jewelers’ 
Circular. 





MANUFACTURER’S REPRESENTATIVE, com- 
mission basis, sterling and plated hollowware, 
novelties, cutlery and flatware, for jobbers, de- 
partment stores, fine retailers; bond furnished; 
interview to manufacturers without obligation. 
Address “R., 8198,” care Jewelers’ Circular. 





REPRESENTATIVE on Pacific Coast with offices 
in San Francisco and Seattle, is in New York 
City until June 20th to arrange connections to 
represent manufacturers of lines selling direct 
to retail jewelers and department stores; best of 
references; ten years’ experience and large follow- 
ing on Pacific Coast. Address “‘H., 8223,” care 
Jewelers’ Circular. 








Side Lines. 


5c. a word; minimum charge, $1.25 








SALESMAN WANTED to carry a side line of 
Swiss watches for a well-known importer, for 
South and South West. Address ‘‘M., 8194,” 
care Jewelers’ Circular. 





SALESMAN calling on retail jewelers for manu- 
facturer, New York and vicinity, with gold 
rings that will be well advertised; commission. 
Address ‘‘A., 8285,” care Jewelers’ Circular. 





FAST SELLING ORIGINAL LINE of leather 
goods to retail trade; state full particulars and 
territory covered; exceptional commission basis. 
Address “‘G., 8260,” care Jewelers’ Circular. 





SALESMAN to carry an exclusive line of 18kt. 
wedding and dinner rings in jobbing, wholesalers 
and other big users of Eastern territory; com- 
mission basis only. Address “Q., 8277,” care 
Jewelers’ Circular. 





SALESMAN to carry on commission basis only, 
an exclusive line of 18kt. wedding rings in 
New York City and surrounding towns; man 
with large following only need apply. Address 
“P., 8276,” care Jewelers’ Circular. 





SALESMAN, experienced to carry line of ladies’ 
and gents’ stone set rings and 18kt. white gold 
mourtings to cover the States of Iowa, Wis- 
consin, Minneapolis, Nebraska, Kansas, Okla- 
homa and Missouri. Address ‘‘U., 8204,” care 
Jewelers’ Circular. 





WANTED, LIVE WIRE SALESMAN with 
following, to carry commercial line of platinum 
and white gold, set and unset mountings, ladies’ 
platinum top wrist watches, to be sold to the 
retailers; “Knock ’Em Dead Line” good proposi- 
tion to right man; direct or side line. Address 
“X., 8211,” care Jewelers’ Circular. 





WANTED, EXPERIENCED SALESMAN cover- 
ing the retail jewelry trade in the cities and 
towns in the State of Ohio, to carry a line of 
popular priced sterling silver flatware and _ hol- 
lowware, on a commission basis; our line is well 
and favorably known and has been sold to over 
250 accounts in this territory. Manchester Silver 
a ai O. Box 25, Edgewood Station, Providence, 





(Special Notices continued on page 134) 
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(Continued from page 133) 








1 | 





Gelp Wanted. 


5c. a word; minimum charge, $1.25 








ATCHMAKER WANTED with store experience, 
ake and references. 544 Columbus Ave., New 


York. 





WELER, long experienced on repairs, one who 
wane also do some stone setting. Address “‘W., 
8287,” care Jewelers’ Circular. 





WELRY WORKER, male or female, familiar 
gt fox tail work, etc.; good opportunity. 
’Phone Miss Fitch, Stillwell 9105. 





LASS WATCHMAKER, fair engraver, 
“a —— airline setting, picked watch work. 
Address Box 714, Port Arthur, Texas. 





D, thorough, capable material salesman 
pep gh "Now York State and | Connecticut. 
Address “G., 8098,” care Jewelers Circular. 





ELING SALESMAN WANTED; good ter- 
— a line, well known house. ‘Henry Paul- 
son & Co., 37 S. Wabash Ave., Chicago, Ill. 





ATCHMAKER, young, ambitious, willing to 

sae with moderate salary; real opportunity for 
advancement. Daniels Jewelry Co., Lansing, 
Mich. 





WANTED, FIRST CLASS WATCHMAKER, 
married man preferred; reference required. 
William Ehmann & Son, 316 Elk St., Buffalo, 
N. ¥. 





WATCHMAKER FOR JULY AND AUGUST 
at Chautauqua Assembly, New York; give 
references and salary. Overton & Hall, West- 
field, N. Y. 





SALESMAN FOR COAST to carry best known 
20kt. mounting line, also watches; well-adver- 
tised concern, Address “N., 8237,” care Jewel- 
ers’ Circular. 





WANTED, weenie. optometrist, x? be 
New Jersey licensed; a oe ‘or 3 
good — Address “ 7863,” care Jewel- 


ers’ Circular. 





FIRST CLASS WATCHMAKER for trade work; 
must be able to repair all makes and sizes; 
state salary expected. United Mfg. Jewelers, 
Denver, Colo. 





SALESMAN WANTED by semi-precious stone 
concern; prefer one acquainted with New York 
and Newark trade. Address “Z., 8289,’ care 
Jewelers’ Circular. 





SALESMAN WANTED, for Middle West to 
Coast, to carry a platinum line among jobbers 
and wholesalers. Address “O., 8200,” care 
Jewelers’ Circular. 





WANTED, experienced jewelry salesman in New 
York and vicinity to call on retail and department 





stores ; must have following. Address “B., 
8213,” care Jewelers’ Circular. 
SALESMAN FOR SOUTHERN TERRITORY 


to carry best known 20kt. mounting line, also 
watches; well advertised concern. Address “M., 
8238,” care Jewelers’ Circular. 








WANTED, SECOND WATCHMAKER, with 
good references; state salary in first letter; per- 
manent position for right party. FF, Cacciatore, 
258 New Main St., Yonkers, N. Y. 





FACTORY MANAGER, to take complete charge 
of jewelry factory; must be a mechanic and 
be able to develop new ideas in jewelry. Ad- 
dress ‘‘J., 8300,” care Jewelers’ Circular. 





WANTED, first class jeweler, diamond setter and 
engraver; permanent position; send copy of refer- 
ence, samples of engraving, state salary expected. 
Address The J. Levinski Co., Waco, Texas. 





WANTED, SECOND WATCHMAKER, young 
man who can repair watches, clocks, do some 
engraving and be generally useful in store, with 
_ references. H. L. Lang & Co., Staunton, 

a. 





June 8, 1927 

CLOCKMAKER, competent to repair an j 
fine English, French and iniicicen halle adjust 
and desk clocks; only men of proven abilit 
wanted; location, Philadelphia; best working a 
ditions. Address “F., 8256,” care Jewelent 
Circular, ai 





Le 


SALESMAN WANTED to carry fine 
Swiss watch line; experienced man to 
sell to retailers in New York and 
vicinity; excellent Opportunity for 
right man. Address “V., 8283,” care 
Jewelers’ Circular. 





LL 


JEWELER, YOUNG MAN with executive ability 
to assist foreman, and take charge of bench 
hands in emblem factory; splendid Opportunity 
for intelligent worker; state age, experience and 
present salary. Bardach & Gran, 19 W. South 
St., Indianapclis, Ind. 





SALESMAN; old established well-known chain 
and bracelet firm desires salesman, Middle West, 
with following among jobbers and department 
stores. Address ‘‘W., 8209,” care Jewelers’ 
Circular. 





WANTED, LIVE WIRE, retail salesman expe- 
rienced in instalment jewelry; state age, experi- 
ence, references and salary wanted in first letter; 
fine opening for right man. Address Jos. Gumm, 
Jackson, Mich. 





ONE WATCHMAKER nd one clockmaker 
wanted by old_ established firm within one hun- 
dred miles of New York; only high grade work- 
men need apply. Address “T., 6804,” care 
Jewelers’ Circular. 





SALESMAN, with established clientele among first 
class retailers carrying mounted, semi-mounted 
platinum line, special orders; opportunity 
for willing man. Address “B., 7889,” care 
Jewelers’ Circular. 





WANTED, executive jewelry instalment manager; 
must be thorough in all departments, A-1 sales- 
man, know credit and collections, and a real 
business go-getter. Address “Q., 7985,” care 
Jewelers’ Circular. 





TRAVELING MAN for the Middle West; sterling 
and silver plated photo frames and_hollow- 
ware; one with other good non-conflicting lines; 
straight commission; give full particulars. Ad- 
dress “‘N., 8196,’ care Jewelers’ Circular. 





RETAIL SALESMAN; good steady position to 
thoroughly competent man; must be familiar 
with every branch of the retail jewelry business 
and of “at personality; state references. Ad- 
dress “‘E., 8255,’ care Jewelers’ Circular. 





SALESMAN FOR SOUTHERN TRADE 
to carry general line diamonds, 
watches, jewelry. Address “A., 8010,” 
care Jewelers’ Circular. 





INSTALMENT JEWELRY STORE MANAGER, 
amiliar with credits and general running of 
instalment business; permanent position and 
wonderful opportunity for advancement. Ray 
Jewelry Co., 577 Fulton St., Brooklyn, N. Y. 





WATCHMAKER, capable of repairing fine Swiss 
and American watches, including split seconds 
and_ repeaters; location Philadelphia; best of 
working conditions and opportunity for man 
with ability. Address “‘A., 8104,” care Jewel- 
ers’ Circular. 





SALESMAN, experienced traveler, to 
represent prominent manufacturer of 
mountings and diamond rings; good 
opportunity for live wire. Address 
“J., 8163,” care Jewelers’ Circular. 








SALESMAN WANTED to sell diamond 
bunch rings; must have established 
trade. Apply Joel S. Koch Co., 2 
West 47th St., New York. 





WANTED AT ONCE, experienced man to take 
in jewelry repair and special order work only; 
must be neat in appearance, intelligent and 
capable of meeting public; state full particulars 
in first letter as to age, salary, experience, ete, 
Sanders Rones & Co., Box 2012, Tulsa, Okla. 





EXPERIENCED traveling salesman 
wanted for Alabama, Georgia, Florida; 
general line; drawing account, ex 
penses and commission; must come 
well recommended; communication 
kept in strict confidence. Hiller Jewel- 
ry Co., Inc., New Orleans, La. 





SALESMAN WANTED, one with established 
trade in the Middle West. among high class 
retail jewelers and department stores, to represent 
exquisite line of quality hand bags; man of 
ability and integrity will find here an unusual 
opportunity. Address ‘‘A., 8303,” care Jewelers’ 
Circular. 





SALESMAN WANTED with following in 
Michigan, Wisconsin, Minnesota, lowa 
and adjoining States by prominent 


manufacturer, specializing in bunch 
diamond rings and ring mountings. 
Address “T., 8047,” care Jewelers’ 
Circular. 





SCHOOL INSTRUCTOR, capable man _ to take 
charge of instruction in watchmaking school, one 
who can instruct and knows watchmaking, jewelry 
repairing and engraving; good salary and won- 
derful opportunity for right man; state age, ex 
perience and full particulars in letter which will 
be treated as confidential. Address “Circular, 
858,” 1104 Heyworth Bldg., Chicago, IIl. 





SALESMEN WANTED; 3314 per cent 
commission on all accepted business, 
both original and duplicate; to call on 
hotels, clubs, restaurants, etc., with a 
high grade specialty; no delays, com- 
missions paid each week; leads and 
customer lists furnished; most ex 
cellent chance for workers; write stat 
ing age and experience in selling. Ad- 
dress “J., 8187,” care Jewelers’ Circu- 
lar. 
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HELP WANTED—Continued. 











SALESMAN WANTED with established 
territory of his own to carry our line 
of mounted diamond rings; state ter- 
ritory covered. Address Adolph Block 
& Co., Jackson Building, Buffalo, N. Y. 





—_—_—_ 


CLASS, ALL AROUND MAN; watch 
vest engraving; jewelry, and diamond setter; 
only first class man need apply; permanent 
place; good salary or will contract on per- 
centage; healthy Tennessee town of 25,000. Ad- 
dress ‘Inspector, 8192,” care Jewelers’ Circular. 





a 


SALESMAN, experienced traveler with 
wide acquaintance among better re- 
tailers in Southern States to carry our 
line exclusively, mounting and mounted 
goods, white gold and platinum; un- 
usual opportunity with long estab- 
lished, progressive manufacturers; com- 
munications kept strictly confidential. 
Morris Kaplan & Sons, 36 West 47th 
St., New York. 


FOR SALE, small jewelry business in good West- 
ern North Carolina town, with good repair busi- 
ness, including tools and material; $3,000 c 
will buy; reasons for selling, other business to 
look after and bad health. Address “K., 8301,” 
care Jewelers’ Circular. 





LARGEST AND OLDEST jewelry store in 
Southern Pennsylvania, established 50 years; 
business in fine running order, has been in- 
creasing each year; will be sold as a going con- 
cern or not at all; no brokers or traders. Ad- 
dress “‘H., 8186,” care Jewelers’ Circular. 





JEWELRY AND OPTICAL BUSINESS, paying 
store, suburban town over 60,000 population; 
very little competition; fine opportunity for good 
man; sell with or without stock; have two 
stores; repair work for two men. Hayward, 
163 So. Oak Park Ave., Oak Park, IIl. 





FOR SALE A JEWELRY STORE in one of the 
best locations in Washington, -3° a store 
of this kind can very seldom be bought at any 
price; established for about 25 years during 
which time it has never failed to show a profit; 
the original founder of this business retired in- 
dependently wealthy after about ten years; rea- 
sons for selling, poor health, my doctor insists 
on me getting into a business which will keep 
me in the outdoors. Address “O., 8239,” care 
Jewelers’ Circular. 








For Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 








established money-making jewelry 


FOR SALE, 
Address “‘B., 8105,” care Jewel- 


store, Florida. 
ers’ Circular. 





JEWELRY 
air trade; very good terms. 
New York. 


STORE, prominent location, big re- 
2061 Broadway, 





WATCHMAKER’S established repair business on 
Maiden Lane for sale at very reasonable price. 
Address “R., 8226,” care Jewelers’ Circular. 





BOUGHT old established jewelry store, located 
heart of city; will sacrifice, $4,500; fixtures for 
$1,500. Charles Bomash, 1755 Curtis St., Den- 
ver, Colo. 





JEWELRY STORE, up-to-date, for sale with or 
without stock; good location, very reasonable 
rent; steam heat. 1111 Southern Boulevard, 
Bronx, N. Y 


FOR SALE, fully equipped modern jewelry store 
fixtures, consisting of seven mahogany finished 
eight-foot show cases; five, eight-foot wall cases, 
with two, 30 inch mirror sections; two safes and 
street clock; a wonderful opportunity and ex- 
cellent location for a wide eas jewelry business; 
established 50 years; only jeweler in town, popu- 
lation 6,000, adjoining drawing population 20,000; 
stock has been sold; repair watches and jewelry, 
$5,000 yearly average; optical business, $6,000 
yearly; retiring from business owing to ill 
health; will sacrifice to get quick action; size of 
store, 24 by 65; attractive new copper and marble 
front; rent very moderate. Henry Zilliken & 
Sons, Wellsburg, W. Va. 











Hor Sale. 


Tools, Equipments, Merchandise 


5c. a word; minimum charge, $1.25 








A COMPLETE SET of jewelers tools for sale 
cheap if taken at once. Address “G., 8231,” care 
Jewelers’ Circular. 





TWO JEWELER’S TRUNKS, red fibre, regulation 
telescope trays, all complete, as good as new. 
Phone Mulberry 2547, Newark, N. J. 





FOR SALE, small jewelry store; good lease, rent 
$100 a month, in heart of the city; with or 
without stock; wonderful —: Address 
“M., 8146,” care Jewelers’ Circular. 





$5,000 CASH, balance on terms or real estate, 
profitable jewelry store; exceptional opportunity; 
growing Florida city; live wire answer this ad; 
consider partner. Box 1144, Lakeland, Fila. 





FOR SALE, only optical and jewelry store in 
town; established 17 years; good farming com- 
munity; 22 miles to town of any size; selling 
on account of health. Address ““D., 7924,” care 
Jewelers’ Circular. 





JEWELRY STORE, heart of Kansas wheat belt; 
only store in county; no optometrist in county, 
live, growing town; $2,000 cash will handle; 
stock will invoice $1,600; good reason for sell- 
a Address “C., 8252,’’ care Jewelers’ Cir- 
cular, 





FOR SALE, high class, well established jewelry 
Store in town of 15,000 population, Wyoming 
State; clean, high grade stock and fixtures; 
best location in town; reason for sale on ac- 
count of health. Address ‘“‘T., 8203,” care 
Jewelers’ Circular. 


OUTDOOR electric flashing jewelers’ watch sign 
in perfect condition, for sale at a bargain. Ad- 
dress ‘‘G., 7310,” care Jewelers’ Circular. 





FANCY SHAPED wrist watch crystals, properly 
domed, all sizes, only 62 cents a dozen; send for 
illustrated catalogue. Beck Brothers, Noll Bldg., 
Fort Wayne, Ind. 





CLEMENT LATHE, ali attachments, new model, 
in perfect condition, looks like new; Wolf Jahn 
slide rest, used two months. Write Tom Mur- 
ray, Mayfield, Ky. 





HAVE NEW DIFFERENT DESIGNS of lorg- 
nettes (eye glasses) for sale. If you are in- 
terested write to Arthur Rebstock, 1119 Wash- 
ington St., Hoboken, N. J. 





SAFE FOR SALE, bargain; we deliver. 
Krasilovsky, 145 Grand St., near Broad- 
way, Canal 0187, New York. 





FOR BEAUTIFUL ruby, sapphire balance jewels, 
first quality and polished American made balance 
staffs, order from the house of quality. The 
Freeman Jewel Co., Box 963, Springfield, Ill. 





DIEBOLD high grade jewelers steel safe, 83 high, 


53 wide, 27% deep with 135 mahogany finished 
adjustable drawers; excellent condition; price 
attractive; location, New York. Address “‘C., 
8216,” care Jewelers’ Circular. 








FIXTURES FOR SALE; our new layout of 


store necessitates us in selling our present fix- 
tures consisting of five, eight-foot counter cases; 
one, eight-foot silent counter show case; 
four, twelve-foot wall cases; one, eleven-foot, 
two inch wall case and one wall case, eleven- 
foot, two inch with no glass doors; curtains; 
available in July; made of cherry and in good 
condition. Write at once, Reid & Todd, Inc., 
1054 Main St., Bridgeport, Conn. 





FIXTURES AND LEASE without mer- 
chandise, The Button-Oliphant Co., 
established 60 years in Bridgeport, 
Conn., the best manufacturing city in 
the East; surviving partner will sell 
fixtures and valuable lease; fine loca- 
tion, price low, terms to right party; 
want quick action, communicate im- 
mediately. The Button-Oliphant Co., 
i Hotel Building, Bridgeport, 

onn. 








Business Opportunities. 
5c. a word; minimum charge, $1.25 








LEASE STORE, Brooklyn, opposite subway station, 
occupied by watchmaker and jeweler for ten 
years. Apply Posner’s, 382 East 46th St., 
Brooklyn, N. Y. 





HAVE PAID the highest cash price for 
jewelry stores for 40 years; | am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 Wash. 
ington St., Boston, Mass. 





DO YOU WANT CASH? We _ do business 
quickly; we bought out some of the largest 
jewelry stores in America. Wire or write ox 
don & Posner, 603 Providence Bldg., Boston, 

ass, 





WILL PAY HIGHEST CASH PRICE for 
your entire stock or part of it; check 
by return mail; best bank reference. 
Benj. D. Sachs, 1001 Mallers Bidg., 5 
S. Wabash Ave., Chicago, III. 





WATCHMAKER, Newark, N. J.; store wants cap- 
able man to work on own account, partnership 
considered when character and ability proven; 
Swiss or German preferred. Address “F., 80973” 
care Jewelers’ Circular. 





THE WATCH CLUB PLAN for cash 
jewelers; not an experiment; seven 
years of successful watch and diamond 
clubs; system complete and full in- 
structions sent for $15. J. M. Allen & 
Co., Jewelers, Beverly, Mass. 





PARTNER WANTED; would consider partner- 
ship with manufacturer or jobber of jewelry; 
can furnish best references and have good bank- 
ing and trade connections. Address Ne 8290,” 
care Jewelers’ Circular. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tlon to pay you more than anybody; 
check by return mall; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison S&t., 
Chicago, Ill. 


(Special Notices continued on page 136) 













































































136 





THE JEWELERS’ 


CIRCULAR 





June 8, 1927 





Special Notices. 


(Continued from page 135) 


Watch Work for the Trane. 


5c. a word; minimum charge, $1.25 








a EE 


BUSINESS OPPORTUNITIES—Cont. 











MANUFACTURER HAS SURPLUS STOCK, 
high grade gold fraternal emblems and charms, 
practically all organizations, will sell at bargain 





prices for goods this quality. Address “‘K., 
8189,” care Jewelers’ Circular. 
JEWELER; Polak Aine, recently 18, 


Rue de La Paix, retired from the retail 
business, wishes to become buyer for 
important American firm, specializing 
in jewelry, diamonds, pearls, and 
precious stones; guarantees employers 
against any loss on goods bought by 
him. Address Paris, 30 Rue le Peletier. 





HIGHEST CASH PRICES PAID for your sur- 
plus stock of diamonds, watches and jewelry: 
send your stock to me and receive money by 
return mail; national bank references; all busi- 





ness strictly confidential. Emil Noel, 29 E. 
Madison St., Chicago, Ill. 
PARTNER WANTED; will consider 


partnership with a high grade sales- 
man, well-known and well established 
Swiss watch house featuring trade 
marked watches; excellent opportunity 
for right party; in reply give complete 
experience, which will be held in con- 
fidence. Address “E., 8181,” care 
Jewelers’ Circular. 





ARE YOU GOING OUT _OF BUSINESS? We 
pay highest cash value for entire stock or part 
of jewelry, diamonds and fixtures; communicate 
with us, it will be to your advantage; rating and 
references of the highest order. Van Praag & 
Co., 218 Mercer St., New York, established 1889. 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mall; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers Bidg., 
Chicago, Ill. 





DO YOU WANT TO REALIZE MORE for your 
entire stock, and fixtures? Then sell out com- 
pletely to us, get your cash and retire; it is the 
only logical way; you can profit from our many 
years’ experience in the jewelry market by re- 
ceiving our appraisement quickly and accurately; 
all correspondence kept in strictest confidence; 
ship your dead or surplus stock to us, express 
collect and realize the cash by return mail; re- 
member that you are under no obligation to keep 
the check if it is not satisfactory; but others 
have been satisfied, se no doubt, you will be toe; 
bank and trade references furnished upon request; 
wire or write today to have our representative 
call on you, or send in that surplus goods and 
receive your cash. Gordon Bros., 333 Washington 
St., Boston, Mass. 





DO YOU INTEND TO RETIRE from 
business? Do you wish to ralse cash 
quickly for other reasons? We buy all 
or part of your stock, no matter how 
large the quantity may be; we act 
quickly and pay Iliberal cash; all com- 
munications strictly confidential; bank 
and mercantile references of the high- 
est character. Brooklyn Purchasing 


Syndicate, Frank Walker, Proprietor. 
32 years at the same address, 610 


GUARANTEED WATCH REPAIRING, | all 
makes; price list on request; 25 years’ benc 
experience. L. Hoffer, 109 Southern Ohio Bank 
Building, Cincinnati, Ohio. 








WATCHMAKER, German, 17 years’ experience, 
seeks repair work from the trade; work guaran- 
teed promptly done. Address, for further par- 
ticulars, “D., 8006,” care Jewelers’ Circular. 





BETTER WATCH WORK; reasonable prices; 
American, Swiss, all grades; work guaranteed; 
estimates furnished if desired; prompt service. 
Rudolph Co., 29 E. Madison St., Chicago, IIl. 








WATCHMAKER, 25 years’ experience, wishes 
bracelet watch repairing from a first class house 
in Baltimore, Washington district; am not a 
trade worker but work for several first class 
houses and can handle about 25 to 30 jobs per 


week, additional; salary if desired; this posi- 
tion must be permanent. Address ‘‘Watch 
Bracelet, 8207,’’ care Jewelers’ Circular. 








Special Order Work and 
Bepairs for the Trade. 


5c. a word; minimum charge, $1.25 








RESTRINGING AND CLEANING BEADS; any 
kind of bead work; beaded bags repaired, re- 
lined; estimates furnished. Mary Egan Lyon, 
Suite 1209, 29 East Madison St., Chicago, IIl. 





OLD SOLID SILVER WARE REPRODUCED, 
matched and repaired; original hand wrought 


patterns, a specialty of our master craftsmen. 
The Brown Jewelry Co., Inc., Newburyport, 
Mass. 








Information Wanted. 


5c. a word; minimum charge, $1.25 








VICTOR HEYMAN write at once to J. 
Heyman, 3212 Dickens Ave., Chicago, 
Ill.; very important. 








Co “Let. 


5c. a word; minimum charge, $1.25 








SPACE FOR WATCHMAKER TO RENT, Room 
1212, 51 Maiden Lane, New York. 





126-8 Maiden Lane, wonderful light work rooms, 
$30 per month and up. See owner on premises. 





DESK OR BENCH SPACE, light, with of:- 
fice privileges. Room 614, 512 Fifth Ave., 
New York. 





PART OF OFFICE TO LET with one window, 
very good light; reasonable rent. Room 1014, 
116 Nassau St., New York. 


Cee 


FOR RENT, part of light office, 
dows, suitable for metal engraver 
Nathan Hyman Co., Room 502, 
St., New York. 


two large win. 
or stone setter, 
36 West 47th 





———— 


OFFICE SPACE OR BENCH SPACE for en. 





graver; good light and telephone service: 

reasonable. Harry Mess, Room 625, 87 Hens 

St., New York. Bi 
—___ 


OFFICE TO LET, 7th Floor, 15 John § J 
York; eight windows, North, ng S wn 
light; will ees rent very low, for diamond 
rye manufacturer; also two large Safes, 





a, 


FIFTH AVENUE—522, Guarantee Trust Build- 
ing, desirable room to sub-let, North side of 
ee ~— _ private office and recep. 
ion room; So. ft. Ph 
ae Wa, one Beekman 2914, 








OFFICE FOR RENT; very fine light 0 
two windows suitable for diamond - 1 Rae s 
fice for private jeweler; reasonable rent. Ap- 
ply G Barre, Room 1201, 56 West 45th St 
New York. Vanderbilt 5455. ss 





—. 


CHOICE CORNER OFFICE with slx 
windows at 71 Nassau Street for rent; 
Sublet till May 1928; can secure longer 
term if desired. For particulars Call 
Bryant 2131, New York. 











Wanted to Rent. 


5c. a word; minimum charge, $1.25 











WANT TO_RENT, BENCH for jewel | 
Address “‘F., 8219,” care Tewelere” “et gaa 





FINE DIAMOND SETTER wishes to rent space 
with reliable jobber or manufacturer, who has set- 
ting work; unquestionable references. Address 
“D., 8293,” care Jewelers’ Circular. 








Gost. 


5c. a word; minimum charge, $1.25 








$1,500 REWARD, for return of, or infor- 
mation leading to and resulting in re- 
turn of following drilled necklace 
pearls: pink bluish rose pearl, round, 
no blemishes, 18.24 grains; blue pink 
pearl, round, hammered skin, no blem- 
ishes, brilliant 16.68 grains; very pink 
pearl, round, 15.00 grains; white pearl 
with trace bluish pink, skin smooth, 
slightly hammered on drill ends, al- 
most spherical, no marked _indenta- 
tions, 14.72 grains. Toplis & Harding, 
Inc., 150 William St., New York. 











YOU WANT A POSITION 
YOU WANT A SALESMAN 
YOU WANT A WORKMAN 
YOU WANT TO EXCHANGE 
YOU WANT A PARTNER 
YOU WANT TO SELL OUT 
YOU WANT TO SELL TOOLS 
YOU WANT TO LET A PLACE 
YOU WANT ANYTHING 











TO LET, exceptional light space, one window, 
suitable for setter, designer or watch repairer. 
D. Shain, Room 501, 71 Nassau St., New York. 





DESIRABLE PRIVATE OFFICE in Chicago’s 
best building for jewelry industry. Apply Son 


USE THE 
Want Advertisements 


of the 


Jewelers’ Circular 

















Broadway, Brooklyn, N. Y. 


. Prins, Columbus Memorial Building, Chicago, 
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YOU CAN’T RUB OUT 


THE FACTS! 


BUT YOU CAN 


PROVE THE PUDDING! 


You can’t rub out the outstanding fact that 


HAND AUCTION SALES 


Have been invariably successful, and successful, not only in 
the large amount of cash quickly raised from your stock, but 
also from the point of view of the jeweler’s present and future 


financial welfare. THE FACTS 


«eee That your goods are profitably sold. 











eee thousands of dollars are quickly realized without loss to you of either money or prestige. 
seeee That you are advised and helped in every way, by one who, because of a long experience adjusting the financial 


ills of his thousands of clients is able to give you the kind of help that will mean to you a Hopeful Prospect of 
Future Prosperity. 
A Dignified Auction Sale that will bring to your store hundreds of new customers who will become permanent 


atrons of your store. 
eee eee VOU CAN PROVE THE PUDDING 


By investigating the record of Hand Sales—the actual facts and figures are an illuminating record of unequalled success 
in the field of auctioneering. 

We must stand or fall upon that record. The customers whom we have served; the wholesale jewelers who know us 
intimately; the banks and trust companies, and the U. S. and Canadian Courts. who have placed in our hands estates 
for liquidation; these can furnish the evidence upon which you must decide who is best fitted by character, by experi- 
ence and by proved ability to conduct your sale. 


THERE IS NO GUESS WORK 


About Hand methods—every move is tounded on many years ot successful practice, tested and proved in the school of 


experience. 
The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients amounted to 


OVER FIVE MILLION DOLLARS! 


No Doubt the Largest Selling Record of Any Auctioneer in America! 


Square Deal Miller, Detroit, Mich. Henry Healy, Brooklyn, New York City. Estate Chas. Hartdegen, Newark, N. J. 
Estate 0. L. Haskins, ee Springs, N. J. W. Nichols, Uniontown, Pa. Oarl Mayer Co., Austin, Texas. 
Jos. Reininger Estate, Has Pa., or cis R. 8S. & J. D. Paterson, Pt. Huron, Mich. Narcisse Beaudry, Montreal, Canada. 
A Co., #xecutors. August Jacobs, Quincy, Ill. B. J. Sheer, Rochester, N. Y. 
. O, Thomas Jewelry Co., Wheeling, Weet Va. Harvey Fritz, ‘Oil City, Pa. Green-Joyce Co., Columbus, 0. 
W. H n Eetate, Albany, New York. Chambers & Stewart, Mt. em Mich. Geo. Kapp, Toledo, O. 
Dave Gelhman, Milwaukee, Wis. H. J. Bridger, Brooklyn, N. W._A. Sturgeon Co., Detroit, Mich. 
J. Chas. Ernst, Charleston, West Va. Estate of 8. Goodman, New . Conn. i. W. Vilsack, Pittsburgh, Pa. 
Kranich Bros., "York, Pa. a ag China Co., Columbus, 0. H. J. Loh miller, Escanaba, Mich. 
Davis & Freeman, Atlanta, Ga. a: Shupp, Wilkes-Barre, Pa. Wentz & Price, Sharon, Pa. 
Hadley B. Dodge, Lynn, Mass. Seidel, Pittsburgh, Hast Liberty. Pa. R. J. S. Roehm, Detroit, Mich. 
Stelfox Co., Austin, Texas. F % Kaekel, Prop., Werner Jewelry Store, a Frasier, Durham, N. C. 
OC. B. Wheelock & Co., Peoria, Ill. Grand Rapids, Mich. Geo. W. Feldman, Franklin, Pa. 
The Fred Brodegaard Co., Omaha, Neb Welte & Wieting, Peoria, Ml. Philip Present, Rochester, N. Y. 
J. M. & W. Westwater, Columbus, 0. B. OC. Wettengel’s Gem, Cincinnati, 0. ~~ H. Leffert, Council ae Iowa. 
Duhme Jewelry Co., Cincinnati, 0. Holts, Incorporated, 4 sales, Newark, Paterson, J. Hueg, Jersey City 
Freidberg’s, Detroit, Mich. New Brunswick. and Plainfield, tp ES. La ag — wey 
A. Thoma & Sons, Piq ua, Ohio. J. D. Wood & Co., Lancaster, ~ Castelberg’s, Ch Pa. 
Kingsbacher Bros., Pirtsburgh, Pa. Desboullons, Savannah. Georgia. Henricksen Some ¢ Co., Duluth, Minn. 


Investigate the Record, the Character, the Financial Responsibility of the man to whom you 


entrust not only your stock but your reputation as well. 
Be sure he is the kind of man you wish behind your counter, the type you can safely 





introduce to your friends and customers—one to whom you can trust your reputation 


SEND TO-DAY and business welfare. 


FOR THE It tells of the methods that have made “HAND SALES” so invariably success- 
“HANDBOOK ON AUCTIONS” ful. It gives facts and figures it is essential you should know before deciding 
IT’S YOURS FOR THE ASKING who shall conduct your sale. Every statement in this interesting book is based 











upon facts and every statement can be proved by the written word of reputable 
jewelers. SEND FOR IT TODAY. 


My Associate Auctioneer in all sales is Mr. Chas. J. Wilbur—an Auctioneer of Great Talent. 
To all Jewelers, no matter how large or small their stocks, the Hand services and methods are 
available! WRITE ME TODAY! DO IT NOW! 

“America’s Leading Jewelry Auctioneer” 


Telephone: J A M E S L. H A N D Cable Address: 


Cortlandt 6496 14 Maiden Lane, New York “HANDSALE” New York 
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JAMES E. CURRAN, Zhe Jewelers’ Sales Promoter 


If for any reason you want to turn your stock of fine Diamonds, Watches 
and Jewelry into cash, get in touch with an expert in his line. I have sold 
some of the finest stores in the country in such a manner that both the buy- 
ing public and the jeweler were more than satisfied. 













Your good reputation always protected. 
References from pupetaods of retail Jewelers; also wholesalers and banks. 
Write, Wire, phone or see 


JAMES E. CORRAN 


c/o Hotel Metropole The Jewelers’ Auctioneer Cincinnati, O. 


PLATING 


gum Gold-Silver-Platinum 


SILVERWARE 


Repaired — Replated 


AND RESTORED LIKE, NEW 
Mesh Bags Repaired 

































Mr. Jeweler: 


When considering a sale 
consult a competent, reliable | 
Auctioneer, one of experi- | 
ence in the trade, who knows 
jewelry and all of its kindred } 
lines. 


Write or wire GREGORY |} 


for date and his latest prop- Replated and Relined—Same as New 
osition. Large and small 


Advance Estimates Furnished if Desired. 
stocks receive the same con- 


scientious consideration. é; SWARTZ & CO. 


GREGORY personally conducts all sales with 10 South Wabash Ave. CHICAGO 

a high class assistant. 
Correspondence Confidential 
« @ We wish to call your attention to the fact that 
A. E. GREGORY, Auctioneer we are in a position to do your melting of gold, 
312 So. 5th Ave. Maywood, Ill. Phone Maywood 852R silver, platinum, or any waste that contains 


precious metals, while you wait. ‘We will return 
your metal or pay you full market price for same. 


Do Your Own Refining “* ye e) @A trial will convince you. 
—Recover Iridium 7 
M.. WALLACH 


Gold, Silver and Platinum Refiner 
ASSAYER and SWEEP SMELTER 
26 Forsyth Street New York 



































You may be rich but you are not rich enough 
to throw away iridium. Follow the HOKE 
directions and recover this 


—Recover Palladium 


It’s worth four times as much as fine gold. 
Are YOU one of the many that are throw- 
ing it down the sewer? Some of our cus- 
tomers have recovered enough palladium the 
first time they refined to pay for our in- 
structions and all equipment. 


Recover Platinum, Gold, Silver, and do it 
right! 














Secondo SA Manual of Diseases of 
[SAM.W. HOWE, Mor. op MER THONCALANICE the Eye 


By Charles H. May, M.D., New York. For students 


9 ° and general practitioners, with 377 original illustra- 
ohe Buyers’ Directory tions, including 22 plates with 71 colored figures. 


Eleventh edition, revised. Cloth. 390 pages. Price, $4.00. 
Price, $1.00 





























The Optical Publishing Company 
The Jewelers’ Circular Pub. Co., New YorK 11 John Street =: +: : +: New York 
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— 
MANDELL E. LEWIS 


World’s Famous Diamond and Jewelry Auctioneer 
260 West 41st Street NEW YORK 


a 
~To Raise Money- 
Quickly — Honorably — Successfully — Satisfactorily 
Any Amount: $20,000.00, $40,000.00, $60,000.00, $80,000.000 or more. 











NO GUESS WORK—QUICK RESULTS 








More Than 25 Years of Extensive Experience 


Wire or Write Today 
260 West 41st Street 275 East Palmer Ave. 


New York City Detroit, Mich. 

















throttled the jewelry business during the past few 

months would require pages in this magazine. 
New Merchandise, new enthusiasm, a livening up of 
the business with an auction will help to check the pres- 
ent trend of business depression. 

Since 1921, I have raised over Two and a Half Million 
Dollars for my clients in actual cash results. 

During the year of 1926 the actual cash results of my 
sales amounted to over One Million Dollars. 

Feagans & Co. and Wright Campbell Ginder will 
attest to this the largest cash results ever obtained in 
the history of jewelry auctioneering. Pieces valued at 
fifty thousand dollars were sold at auction the same as 
smaller articles. 

These sales were attended by not only the elite of 
California but the world’s greatest moving picture 
celebrities. 

When selecting an auctioneer remember that I have to my 
credit the largest cash results ever obtained by any auctioneer 
in America for the same number of sales. Ask each and every 
candidate for your sale to furnish you with a list of their last 
fifty auction sales showing their actual cash amounts raised. 
Compare it with my record then make your own deductions. 

With four and five auctioneers employed on the two above 
sales, the records show that Thomas J. Faussett topped their 
cash sales by many thousand dollars. 


Remember.—It’s the forceful, spirited style of salesmanship, coupled with quick, 
decisive descriptions and the art of keeping the spirit of natural auetion ever 
present during the life of a sale that enables Faussett to get bigger returns 


s 5 _ 
America’s Foremost Jewelry Auctioneer 2". ote" auctionce= 1. 1 nave done for others I can do for you. 


THOMAS J.FAUSSETT, Howell, Mich. 


(i indicate the immediate causes which have 
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20 Per Cent 


Greater Paid Circulation 
of 
The JEWELERS’ CIRCULAR 


(Shown by sworn Circulation Statements) 














Means More Than 20% Greater Advantage to an Advertiser 


It means advertising in a paper that is 
more thoroughly read than any other 
publication in its field. Being a weekly, 
THE JEWELERS’ CIRCULAR publishes all 
matters of interest to buyers long weeks 
ahead of any monthly jewelers journal. 


And there is this for the advertiser to 
consider—the unsurpassed prestige and 
influence THE JEWELERS’ CIRCULAR has 
wielded for the past 58 years. 


Using its pages means advertising in 
the best of company. 


Advertise in The Jewelers’ Circular and reach the greatest number 
of buyers at the least cost to you. 


The Jewelers’ Circular Publishing Co. 
11 JOHN STREET, NEW YORK 
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ACE SILVER 
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Wallace Artists Create Beautiful Designs 
to Satisfy Widely Varying Tastes 


OFfeEre are pidured the teaspoons of some of the popular 
patterns in Wallace Sterling Flatware. Some are abso- 
lutely plain, some are a trifle decorative, others are ornate 
—and rich in that characteristic. All of them are good 
sellers’..'» If you see one or more of these designs that 
you believe will appeal to your trade, write us for illus- 
trations and price lists complete. 


R. WALLACE & SONS MFG. CO. 


SILVERSMITHS & Founded 1835 wx WALLINGFORD, CONNECTICUT 
NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10S0.Wabash Ave. 1204 Chestnut St. 140 Geary St. 
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PAULREVERE 


Foremost Silversmith 


of Colonial Times 


Known best for his historic midnight ride, Paul 
Revere deserves most for the exquisite silver- 
ware he created, 

Genuine examples of his genius are today so 
highly prized that only museums and wealthy 
private collectors can affordto ownthem. There 
is a harvest waiting for some maker with the 
ability to reproduce the spirit of Paul Revere’s 
great art. 


See 

















AMERICAN 





STYLES 


EMERGING breathless, but still breathing, 
from the horsehair sofas and the what-nots of 
the General Grant period, and even more re- 
cently from the mission furniture and ginger- 
bread fresco depression, the great American 
public is regaining its sanity. 

The return to the simple beauty and dignity 
of Early American styles in home furnishings 
was first noted more than a decade ago. Its 
growth since then has been remarkable—its 
present status has definitely reached the pro- 
portions of a vogue. And a vogue which has 
come to stay! 

New England attics have been scoured for 
their ancient treasures. Shops everywhere are 
showing excellent reproductions. Articles re- 
counting the joys and pains of antiquing fill 
our magazines. The recent series by Joseph 
Hergesheimer in The Saturday Evening Post 
alone reached millions of people. 

Silverware has been carried along in the 
tide. But there the disproportion between 
demand and supply is even more marked ... 
The solution is approaching. 
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ONEIDA COMMUNITY STUDIOS...ONEIDA-N-Y 























